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Poll  Shows  U.  S.  Editors  Favor 
Universal  Military  Training 


By  WALTER  E.  SCHNEIDER 


^  WAVE  OF  SENTIMENT  favoring  universal  military  train¬ 
ing  in  the  United  States,  compulsory  or  otherwise,  swept 
;he  country  during  the  past  ten  days  after  various  newspapers 
dvocated  this  radical  departure  from  the  American  way  of 
ife  as  the  most  urgent  step  tow’ard  national  preparedness. 

1116  majority  of  half  a  hundred  edi-  7 - ,  “7  — - -  “ — - 

^rs  of  prominent  newspapers  and  a  ciation  and  will  be  ready  for  Congress 
lozen  syndicated  columnists  queried  soon. 

n  Friday,  June  7  by  Editor  &  Pub-  Among  the  newspapers  queried  by 
SHER,  before  Italy  joined  Germany  Editor  &  Publisher,  those  which  said 

they  editorially  advocated  military 
training  before  the  President’s  com¬ 
ment  on  the  army  service  proposal 


the  war  on  the  Allies,  favored 
smpulsory  military  training  in  one 
>rm  or  another  for  our  defense.  Four 
1  those  answering  opposed  it  now, 
®ong  them  William  Allen  White  of 
le  Emporia  (Kan.)  Gazette,  who 
ud;  “The  time  has  not  yet  come  for 
ompulsoiy  military  training.” 

President  Comments  Favorably 
The  groundswell  of  public  opinion, 
|sing  almost  overnight  as  newspapers 
^Mous  sections  put  editorial  weight 
'hind  the  conscription  idea,  broke 
to  possible  Congressional  action  im- 
'*diately  after  President  Roosevelt 
fronted  favorably  at  his  June  7 
conference  on  the  New  York 
editorial  of  that  date  proposing 
^versal  compulsory  military  training. 


focussed  the  national  spotlight  on  the 
subject  included  the  following:  Rich¬ 
mond  News  Leader,  Milwaukee  Jour¬ 
nal,  Springfield  (Mo.)  News  and 
Leader,  Hoboken  (N.  J.)  Jersey  Ob¬ 
server,  Dallas  News,  Harrisburg  (Pa.) 
Telegraph. 

Advocates  of  military  training  in  a 
number  of  cases  tempered  their  com¬ 
ment  with  advice  for  national  cau¬ 
tion  in  abandoning  democratic  pro¬ 
cesses,  but  the  opinion  that  ‘‘England 
waited  too  long”  predominated  among 
the  editors  and  publishers  included  in 
the  Editor  &  Publisher  poll. 

Mr.  Hearst,  answering  the  E  &  P 
query,  referred  to  his  “In  The  News” 


The  W.  R.  Hearst  newspapers  June  columns  printed  in  all  Hearst  papers 
started  a  poll  of  Congress  on  na- 
'*>^1  preparedness,  stressing  the  sug- 
Pshon  made  by  Mr.  Hearst  in  his 
^  The  News”  column  in  the  Hearst 
fPers  on  May  15  and  May  29,  1940, 

Jat  this  country  adopt  military  train- 
■8  in  Ae  schools.  An  International 
dispatch  from  Washington  June 
a  bill  to  require  compulsory 
^tary.  training  has  been  drafted  by 
Military  Training  Camps  Asso- 


on  the  first  page  May  15  and  May  29, 
proposing  military  training  in  the 
schools  and  adoption  of  the  Swiss 
system  of  universal  military  service. 

“Those  columns,”  Mr.  Hearst  wired 
Editor  &  Publisher,  “express  not  only 
the  opinions  of  the  newspapers,  but 
my  personal  views.” 

In  his  May  18  column,  after  assert¬ 
ing  that  “the  discipline  of  military 
training  is  good  for  young  people,” 


Mr.  Hearst  asked:  “Why  should  not 
the  wonderful  public  school  system, 
which  every  State  in  this  vast  Union 
possesses,  he  made  more  effective  in 
the  performance  of  its  duty  by  adding 
military  training  to  the  service  it 
renders  to  the  State  and  the  indi¬ 
vidual?”  On  May  29,  after  describing 
the  Swiss  military  training  plan  which 
embraces  the  whole  male  population 
capable  of  bearing  arms,  Mr.  Hearst 
said.  “This  plan  gives  Switzerland  a 
mobile  army  of  about  one-tenth  of  the 
population.  If  the  plan  operated  with 
similar  effectiveness  in  the  United 
States,  we  would  have  a  citizen  sol¬ 
diery  of  ten  million  men.  It  is  not 
an  expensive  plan  if  efficiently  and 
economically  operated.  That  it  is 
probably  an  effective  plan  may  be 
deduced  from  the  fact  that  Switzer¬ 
land  is  one  neutral  which  has  not  been 
invaded.” 

Comments  from  editors  opposing 
universal  military  training  at  this 
time  follow: 

William  Allen  White,  editor,  Em¬ 
poria  Gazette:  “The  time  has  not  yet 
come  for  compulsory  military  train¬ 
ing.” 

W.  W.  Waymack,  editor  of  the  edi¬ 
torial  pages,  Des  Moines  Register  and 
Tribune:  “While  recognizing  that 

events  may  force  us  into  this  as  well 
as  many  other  unpleasant  things,  I 
oppose  universal  compulsory  military 
training  now.  The  fruits  of  the  illu¬ 
sion  of  safety  through  isolation  are 
bitter.  Let  us  not  eat  them  all  at 
once.  It  may  prove  possible  to  escape 
eating  some  of  them.” 

Palmer  Hoyt,  editor,  Portland  Ore¬ 


gonian:  “Our  first  need  is  for  superior 
air  force,  with  the  regular  army  in¬ 
creased  to  400,000  or  more,  mechanized 
to  the  last  man.  The  National  Guard 
also  needs  this  complete  mechaniza¬ 
tion.  I  have  no  objection  to  universal 
military  service  but  steps  toward  it  if 
taken  at  the  moment  would  only  im¬ 
pede  our  industrial  help  for  the  Allies 
and  arming  of  an  adequate  air  force, 
regular  army,  and  national  guard. 
Let  us  consider  it  when  mechanics 
have  caught  up  with  our  present 
available  forces.” 

Henry  J.  Haskell,  editor,  Kansas 
City  Star:  “In  the  event  of  war  com¬ 
pulsory  universal  training  would  be 
necessary.  The  country  is  not  ready 
for  it  now.  The  Star  believes  the 
nation’s  present  job  is  to  provide  es¬ 
sential  equipment  with  expanded 
training  of  men  for  the  air  service, 
enlargement  of  the  regular  army,  and 
training  for  the  national  guard.  The 
nation’s  policies  should  be  guided  by 
events.  To  apply  universal  training 
now  would  impair  the  effort  required 
for  other  things.” 

Roundup  of  Comment 

Other  comments  from  editors  and 
editorials  on  the  subject  of  universal 
compulsory  military  training  received 
by  Editor  &  Publisher  for  this  sym¬ 
posium  follow: 

Chicago  Tribune,  Colonel  Robert  R. 
McCormick,  editor,  from  May  31  edi¬ 
torial,  “Dusting  Off  an  Old  One”:  ‘Tn 
the  final  phases  of  the  other  World 
War  and  after  the  Armistice,  the  Trib¬ 
une  undertook  to  sound  out  public 
sentiment  on  the  subject  of  universal 
military  training.  In  order  not  to  be 
too  brusque  in  approach,  the  phrase 
‘universal  military  education’  was  used 
as  furthest  removed  from  the  idea  of 
conscription  for  a  peacetime  army. 
Out  of  such  a  system  would  come  not 
only  the  reserves  of  a  citizen  army 
prepared  to  respond  to  a  national  call, 
but  out  of  it  would  come  better  citi¬ 
zens.  This  old  subject  is  dusted  off 
and  presented  again,  not  in  the  ex¬ 
pectation  that  it  will  make  progress 
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at  once,  but  here  is  an  idea  that  is 
worth  more  consideration  now  than 
it  had  in  1918  and  thereabouts.  The 
Tribune  again  offers  for  consideration 
the  subject  of  giving  the  young  men 
of  this  nation,  for  a  period  to  be  de¬ 
termined.  training  in  military  disci¬ 
pline  and  military  duties.” 

Hoboken  (N.  J.)  Jersey  Observer, 
Arthor  L.  Fagan,  editor,  from  June  5 
editorial,  ‘‘Conscripting  American 
Youth  for  the  Nation’s  Defense”:  “Un¬ 
palatable  as  this  (conscription)  has 
sounded  to  American  ears  in  the  past, 
yet  it  is  our  belief  that  American 
youth  would  be  benefitted  if  com¬ 
pelled  to  devote  one  year,  for  exam¬ 
ple,  to  intensive  military  training. 
With  mechanization  playing  so  im¬ 
portant  a  part  in  modern  military  es¬ 
tablishments,  conscription  would  af¬ 
ford  millions  of  young  Americans 
highly  profitable  training  in  technical 
lines  such  as  in  airplane  construction, 
etc.  The  cost  involved  would  be 
money  well  spent  and  a  stout  warning 
to  all  concerned  to  keep  away  from 
our  shores — or  else.” 

Dr.  Douglas  Southall  Freeman,  edi¬ 
tor,  Richmond  News  Leader:  “Regis¬ 
tration  for  universal  compulsory  ser¬ 
vice  military  and  civil  which  this 
newspaper  has  advocated  for  weeks 
is  the  first  step  toward  that  national 
discipline  without  which  there  is  scant 
chance  that  America  can  survive  in  a 
regimented  world.” 

Dallas  News,  E.  M.  (Ted)  Dealey, 
president:  “The  News  of  Dallas  ad¬ 
vocated  universal  compulsory  mili¬ 
tary  training  several  days  ago,  sug¬ 
gesting  a  one  year  period  plus  two 
weeks  reservist  duty,  subject  to  neces¬ 
sary  exemptions.  This  opinion  is 
predicted  on  the  fact  that  the  current 
world  situation  denies  the  United 
States  its  traditional  policy  of  non-mili- 
taristic  training  and  forces  us  to  safe¬ 
guard  the  future  on  the  Swiss  model.” 


the  war  in  Europe  is  over  in  three 
months  or  three  years,  we  have  seen 
enough  to  realize  that  our  only  salva¬ 
tion  lies  in  arming  to  the  teeth;  in 
training  an  armed  force  of  all  com¬ 
ponents  in  sufficient  numbers  to  simul¬ 
taneously  defend  all  our  borders  and 
the  land,  sea  and  air  approaches  there¬ 
to;  in  immediately  crushing  with  an 
iron  hand  all  subversive  and  disloyal 
elements  in  the  United  States;  and  in 
revamping  our  national  economy  to 
the  end  that  the  entire  Nation,  in¬ 
dustry,  capital,  labor,  all  groups  and 
classes  of  whatever  character,  shall 
operate  as  a  huge  team  with  a  fixed 
unity  of  purpose,  in  the  direction  of 
complete,  efficient  national  defense. 

“  ‘We  stand  at  the  crossroads  of 
Destiny.  We  are  face  to  face  with 
stark  realities.  We  cannot  lost  a  min¬ 
ute.  We  are  soft,  undisciplined, 
fumbling.  Individually  and  collec¬ 
tively,  if  we  are  to  safeguard  our 
liberties,  we  shall  have  to  throw  over¬ 
board,  for  the  time  being,  some  of  the 
democratic  processes  to  which  we  ad¬ 
here  in  peace-time.  Better  to  take 
the  step  now,  while  there  may  still 
be  time.  England  waited  too  long.’  ” 

Milwaukee  Journal,  Marvin  Creager, 
editor:  “On  June  5  the  Milwaukee 
Journal  said  editorially:  ‘The  Journal 
favors  compulsory  military  training 
for  our  defense.  To  us  it  is  the  Dem¬ 
ocratic  way.  If  America  is  worth 
defending,  it  is  worth  any  young 
man’s  time  to  prepare  to  defend  it,  if 
need  be.  More  than  that,  it  is  an 
American’s  obligation.  The  young 
man  who  has  had  the  shelter  of  a 
purely  civilian  life,  as  he  went  through 
school,  pursuing  his  peaceful  way  in 
studies  and  in  sports,  is  as  much  ob¬ 
ligated  to  defend  the  nation  as  is  the 
other  young  man  who  has  been  re¬ 
porting,  and  will  continue  to  report, 
at  armories  all  over  this  country.  We 
cannot  get  away  from  this  principle 


Springfield  (Mo.)  News  and  Leader,  want  Democracy.  We  cannot 


George  Olds,  managing  editor,  from 
editorial  published  Sunday,  June  2: 
“We  never  believed  much  in  having  a 
big  real  army — and  we  may  have  to 
change  our  mind  about  that — ^but  we 
have  believed  in  a  big  potential  army 
of  men  already  trained  for  soldiering, 
but  occupied  in  civil  life.  That’s  why 
we  have  believed  in  student  training 
corps  in  high  schools  and  colleges — in 
the  National  Guard — in  summer  mili¬ 
tary  training  camps  for  boys  and 
young  men.  We  have  believed  that 
as  few  men  as  possible  ought  to  be 
professional  soldiers — but  every  man 
ought  to  have  a  minimum  of  training 
for  soldiering  if  need  be.  And  in  a 
world  that’s  militarized  whether  we 
like  it  or  not,  perhaps  a  good  case 
could  be  made  even  in  democratic 
America  for  a  few  months  of  com¬ 
pulsory  military  training  for  every 
male  citizen.  After  all,  even  demo¬ 
cratic  citizenship  has  its  duties  and 
obligations,  as  well  as  its  rights  and 
privileges;  and  in  the  mad  world  of 
today,  those  who  enjoy  the  blessings 
of  democracy  must  be  prepared  to 
protect  and  preserve  them  .  .  .” 

N.  Y.  Times  "100%  Right" 

Edward  J.  Stackpole,  Jr.,  Major 
General,  commanding  ^nd  Cavalry 
Division,  PNG,  and  president,  Harris¬ 
burg  (Pa.)  Telegraph:  “An  editorial 
in  the  Harrisburg  Telegraph  of  last 
Tuesday,  June  4,  suggests  the  neces¬ 
sity  for  universal  service  although  it 
does  not  come  out  flat-footedly  with 
a  strong  demand  that  immediate  ac¬ 
tion  be  taken.  The  publishers  of  the 
Harrisburg  Telegraph,  however,  feel 
very  strongly  on  the  subject,  and  the 
following  comment  represents  not  only 
my  own  personal  opinion,  but  the 
opinion  of  the  publishers. 

“  ‘The  New  York  Times  is  100% 
right  in  calling  for  immediate  adop¬ 
tion  of  a  national  system  of  universal 
compulsory  military  training.  Whether 
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June  17-21 — National  Editor¬ 
ial  Assn.,  annual  convention, 
Roosevelt  Hotel,  New  York 
City. 

June  18-20  —  International 
Circulation  Managers  Assn.,  an¬ 
nual  convention,  George  Wash¬ 
ington  Hotel,  Jacksonville,  Fla. 

June  21  —  South  Carolina 
Press  Assn.,  annual  convention, 
cruise  to  Havana. 

June  22-23 — California  News¬ 
paper  Publishers  Assn.,  editorial 
conference,  Stanford  University, 
Palo  Alto. 

June  2.3-27 — Advertising  Fed¬ 
eration  of  America,  36th  annual 
convention.  Hotel  Sherman,  Chi¬ 
cago. 

June  23-27 — Newspaper  Ad¬ 
vertising  Executives  Assn., 
meeting.  Hotel  LaSalle,  Chicago. 

June  24-27 — Assn,  of  News¬ 
paper  Classified  Advertising 
Managers,  annual  convention, 
Buena  Vista  Hotel,  Biloxi,  Miss. 

June  27-29 — North  Carolina 
Press  Assn.,  annual  convention, 
Hendersonville,  N.  C. 

June  28-30 — National  Head¬ 
liners’  Frolic,  7th  annual  meet¬ 
ing,  Hotel  Traymore,  Atlantic 
City. 

June  28-30 — California  News¬ 
paper  Advertising  Managers 
Assn.,  convention.  Hotel  Mira¬ 
mar,  Santa  Barbara. 

June  .30 -July  .3  —  National 
Graphic  Arts  Education  Guild, 
annual  conference  on  printing 
education,  Rochester  Athenaeum 
and  Mechanics  Institute,  Roch¬ 
ester,  N.  Y. 
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get  away  from  it  if  we  want  defense. 
Nor  can  you  escape  it  on  any  idea 
that  this  country  does  not  like  war 
(which  it  doesn’t) .’  ” 

Favors  It  "As  Father  and  Editor" 
JS  Gray,  president  and  editor, 
Monroe  (Mich.)  Evening  News:  “As 
a  father  of  two  young  boys  as  well  as 
editor,  I  heartily  favor  compulsory 
military  service  for  all  American 
youth  subject  only  to  such  proper 
exemptions  as  apply  under  the  con¬ 
stitution  to  military  service  itself.  Ex¬ 
perience  overseas  in  1918  made  me 
abhor  war  but  understand  its  reality. 
Since  1918  I  have  favored  compulsory 
military  training  both  as  an  essential 
measure  of  preparedness  to  defend  our 
nation  and  as  a  measure  of  great 
potential  mental  and  physical  benefit 
for  our  youth,  yes  and  of  potential 
moral  benefit.  It  is  a  vital  need  today. 
I  hold  no  young  man  or  adult  worthy 
to  enjoy  the  protections  and  benefits  of 
democracy  who  is  deliberately  unwill¬ 
ing  or  deliberately  unprepared  to  de¬ 


fend  it,  religious  scruples  always  ex¬ 
cepted.” 

Washington  (D.  C.)  Post,  Felix 
Morley,  editor,  from  editorial,  “A 
Tragic  Shortage”:  “The  question  is 
being  raised  with  increasing  insistence 
whether  it  would  not  be  the  counsel 
of  wisdom  for  the  United  States  to 
establish  before  long  a  system  of  com¬ 
pulsory  military  training.  Our  grow¬ 
ing  national  defense  needs  require  an 
increasing  national  effort.  Directly 
or  indirectly  it  will  affect  the  lives 
and  fortunes  of  every  inhabitant  of 
the  United  States.  Sacrifices  will  be 
demanded  of  all.  It  is  not  too  soon, 
therefore,  to  begin  considering  wheth¬ 
er,  imder  the  circumstances,  the  vol¬ 
untary  system  of  recruitment  for  the 
defense  establishments  has  not  become 
inefficient  and  inadequate.” 

Cleveland  News,  N.  R.  Howard,  edi¬ 
tor,  from  June  7  editorial,  “The  Stitch 
in  Time”:  “The  Cleveland  News  says 
today  Congress  will  soon  consider  a 
bill  which  establishes  compulsory  mil¬ 
itary  training  and  universal  war  ser¬ 
vice  of  some  kind  for  all  citizens  be- 
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tween  18  and  65.  We  had  compulsorj| 
military  service  in  the  World  War.  I 
has  long  been  widely  assumed  tha. 
should  another  such  emergency  aristj  K  4 
all  able-bodied  citizens  will  have  tjiAX 
lend  a  hand.  We  did  not  get  aroun; 
to  total  mobilization  of  human  rt 
sources  until  we  were  already  in  tr 
World  War.  Registration,  the  draw 
ing  of  numbers  and  building  of  cam; 
required  three  full  months.  Tht.rl 
could  be  no  excuse  for  another 
delay,  with  that  experience  behiril 
us.  These  precautions  do  not  mearj 
rushing  into  a  war  which  we  wouljLorresp 
otherwise  avoid.  They  do  mean  thj 
we  shall  not  be  caught  as  Great  Brit 
ain  was  caught. 

Bow  to  Opinion  "Significant" 
Providence  (R.  I.)  Journal,  Sevello: 
Brown,  editor,  from  June  7  editoria! 

“Mr.  Roosevelt  yesterday  paid  ek 
quent  tribute  to  American  pub!:; 
opinion — its  singleness  of  purpose  ant 
its  direction.  He  did  not  refer  to  :t|i' 
to  be  sure,  but  when  he  told  hLs  pre; 
conference  that  he  ‘liked’  the  sag 
gestioil  that  the  time  has  come  fei 
the  United  States  to  adopt  universal 
compulsory  military  training,  he  di(|i! 
no  less  than  bow  to  public  opiruor 
This  is  tremendously  significant.  Thii<|pl 
public  opinion  is  at  once  America'i 
guide  and  strength,  it  will  give  tr.i 
defense  program  force  and  direction 
It  will  get  the  job  done.” 

Chattanooga  (Tenn.)  Times,  Juliaij 
La  Rose  Harris,  executive  editcrl 
from  June  9  editorial,  “Compulsorjl 
Training”:  “In  urging  the  immedi 
adoption  of  a  national  system  of  urJ 
versal  compulsory  military  tral.iingl 
the  New  York  Times  outlines  a 
gram  which  is  fundamentally  soun{| 
and  which  this  newspaper  believe: 
will  be  approved  by  an  overwhel: 
majority  of  the  American  people.  I| 
is  a  time  when  the  American  peopli 
need  to  face  the  realities.  The  mos| 
reassuring  thing  about  the  grave  sit 
uation  in  which  the  country  finds  itse! 
is  that  the  people  are  at  last  awai; 
they  are  ahead  of  Congress  in  thti| 
willingness  to  accept  heavy  taxe: 

The  people  should,  and  will,  demarj 
of  their  elected  representatives  in  gov 
ernment  a  broad  program  of  ur. 
versal  service  under  which  every  k 
dividual,  whatever  his  position 
place,  his  financial  resources  or 
talents,  will  do  his  part.” 

Newark  (N.  J.)  News,  Arthur 
Sinnott,  editor,  from  editorial  in  t: 

News:  “As  an  effective  means  towa.'J 
preserving  our  own  peace  and  our  ("‘i 
institutions,  the  United  States  shou!d| 
institute  universal  compulsory  mil! 
tary  training  as  soon  as  it  can  be  ar 
ranged  in  an  orderly  way,  subject 
suspension  if  and  when  Hitler  and  b 
counterparts  are  removed  as  threa: 
to  our  system  of  living.  The  tinn 
element  is  most  important.  If  we  k 
stitute  universal  training  immedi' 
ately,  we  may  profit  by  the  sad  er 
periences  of  1917-1918,  when  the  dr^ 
disrupted  rather  than  helped  our  dd 
fensive  scheme.  The  military  seniij 
for  civilians  should  be  pattei 
directly  on  the  present  training  PJtj 
gram  of  the  regular  army 
means  physical  culture  and  the  teaca| 
ing  of  trades  and  crafts,  which 
benefit  the  young  man  in  later  lif' 

Little  Rock  Arkansas  Gazette,  }■ 
Heiskell,  editor,  from  editorial  in 
Gazette:  “President  Roosevelt 

brought  this  problem  to  the  front 
his  approving  comment  on  a  New 
Times  editorial  urging  compulso-4 
military  training.  We  do  not  belief 
the  people  of  this  country  are  rea^ 
for  the  universal  compulsory  miliiX'i 
service  that  prevails  in  Germany 
France.  It  seems  more  probable 
instead  of  seeking  to  make  so  revo; 
tionary  a  change  in  national  ways 
thought  and  life  the  government  ts- 
(Continued  on  page  37) 
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haplin  Of  INS  To  Speak 
At  NEA  Meeting  in  N.  Y. 

War  Reporter  Will  Tell  Experiences 
At  Convention  Banquet  June  21  .  .  . 

World's  Fair  Host  to  Delegates  Monday 

IwTTH  the  announcement  that  vention  tour  along  the  Hudson  river 
William  W.  Chaplin,  Western  Front  to  Albany  and  up  into  the  Adiron- 
correspondent  for  the  International  daicks.  Three  days  will  be  spent  at  the 
lews  Service,  will  speak  at  the  an-  Lake  Placid  club,  where  entertain- 
ual  banquet  of  the  National  Edi-  ment  will  include  boat  trips,  a  visit 
rial  Association  in  New  York  City  through  the  Trudeau  Sanatorium  for 
1  June  21,  the  final  touch  has  been  actors  and  actresses,  which  is  a  Will 
rellojout  on  the  NEA’s  convention  pro-  Rogers  memorial;  a  sunset  trip  to 
>ram,  to  be  held  at  the  Roosevelt  White  Face  mountain,  and  an  ice 
■jotel.  arena  show. 

The  convention  will  open  at  the  Although  all  reservations  for  the 

Sotel  Roosevelt  next  Monday,  June  convention  were  not  reported  at  Em- 

following  a  pre-convention  tour  of  tor  &  Publisher's  press  time  Thurs- 
iVashington,  D.  C.  From  Monday  it  expected  that  the  New  York 

hrough  Friday,  association  members  visit  will  draw  one  of  the  largest 
lill  hear  messages  from  leaders  in  crowds  in  NEA  history, 
he  advertising  world,  will  see  the  Included  among  the  convention 
1940  World’s  Fair  and  the  wonders  of  speakers  will  be  John  Benson,  pres- 
the  metropolis  that  make  it  a  famous  icl^nt  of  the  American  Association  of 
playground;  and  with  addresses  by  Advertising  Agencies;  Colby  M.  Ches- 
k:’.  Chaplin  and  Porter  Carswell,  ter,  chairman,  General  Foods  Corpora¬ 
te  thJGeorgia  editor  and  lawyer,  as  a  final  tion;  H.  H.  Kynett,  Aitkin-Kynett 
iiigh  spot  on  Friday  evening,  will  Advertising  Agency,  Philadelphia; 
eave  Saturday  morning  for  a  trip  P-  L.  Thomson,  president  of  the  Audit 
hrough  the  Adirondacks  to  Lake  Bureau  of  Circulations;  Paul  B.  West, 
George  and  Lake  Placid.  president  of  the  Association  of  Na- 

»»  .-.1.  1-  »  X  •  Ml  u  tional  Advertisers;  and  Dr.  George 

Mr.  Chaphns  topic  will  be  Eu-  G^Hup,  director,  American  Institute 

T  u  u  of  PuWic  Opinion. 

ell  about  some  of  his  many  experi-  Cnpakini?  for  the  nres<!  will  he  Ar- 

mmjnces  reportmg  behind  the  lines  Mr  ^j^^p  »  b  ^A^^ 

1  pro^  arswell  will  deliver  an  inspirational 

j  ress^  spice  wi  umor.  University,  dean  of  agricultural  news 

Chaplin  Veteran  Newspaper  Man  writers,  and  a  number  of  NEA  mem- 
A  veteran  newspaperman,  Mr.  bers  who  will  discuss  various  prob- 
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Entertainment  Program 
Of  NEA  Convention 

Entertainment  features  of  the 
55th  annual  convention  of  the  Na¬ 
tional  Editorial  Association  in  New 
York,  June  17-21,  at  the  Roosevelt 
Hotel,  include  the  following: 

^[()^■|).\Y,  JUNK  17 
12:00  I'.don —Adjournment  to  World’s 
Kiiir. 

1 :00  p.m. — r.nncherm,  conrte-y  of 
World’s  fair. 

■s  :00  p.m. — Cocktail  party,  courtesy 
of  World’s  Fair. 

7:00  p.m. — Dinner,  courtesy  of  Gen¬ 
eral  .Motors. 

TUK.SDAV,  JUNE  18 
12:00  Noon — Luncheon  to  association 
hy  Florida  Press  .Xssociation.  Florida 
Dept,  of  ARficulturc  and  Florida  Lx- 
hiliits.  Florida  linilding  at  World's 
Fair. 

WEDNESDAY.  JUNE  19 
.1:00  p.m. — Advertising  agency  visits. 
7:00  ]i.m.  liuffet  snpper  and  recep¬ 
tion.  New  ^’ork  Times  building,  cour¬ 
tesy  of  New  York  Times. 

TIIUKSD.VY,  JUNE  20 
1  ;00  p.m.  l.nncheon.  conrte-iy  of 
Merchants  AsscKiation  of  New  York, 
and  New  York  Convention  and  Visitors 
lUireau  of  Merchants  Association.  Af¬ 
ternoon  and  evening  free. 

.5:00  p.m. — Cocktail  party.  Oftice  of 
Editor  &  I’i  blisher.  Times  linitding. 

FRIDAY,  JUNE:  21 
7:00  p.m. — Annual  h.Tnqnet. 


Only  U.  S.  Daily  Now 
Appearing  in  Paris 


With  the  German  army  hammering 
at  the  gates  of  Paris  June  13,  as  Edi- 
.  TOR  &  Publisher  went  to  press,  the 

haplin  spent  two  years  in  France  lems  in  the  non-metropolitan  news-  European  edition  of  the  New  York 
yith  the  26th  Division  during  the  last  paper  field.  Winners  in  the  1940  Herald  Tribune  continued  to  publish, 
fforld  War  and  later  covered  many  Better  Newspaper  Contests  will  be  an 


mportant  stories  in  the  country  for  nounced  at  the  opening  session,  Mon- 
’Jie  Associated  Press.  His  INS  ca-  day  morning,  June  17,  at  the  Roose- 
eer  began  in  1933  with  the  Washing-  velt  Hotel. 

:on  Bureau.  He  covered  the  Italian-  The  condition  of  Howard  W.  Palmer, 
Ethiopian  war  and  last  September  he  president  of  the  NEA  and  publisher 
vent  abroad  on  a  clipper  ship  to  join  of  the  Greenwich  (Conn.)  Press,  who 
he  first  corps  of  war  correspondents  has  been  ill  for  two  weeks  with  a 
assigned  to  the  French  front.  On  blood  infection,  was  reported  im- 
hristmas  Day,  1939,  he  interviewed  proved  this  week, 
he  ex-Kaiser  at  Doom.  Mr.  Chap-  ■  _ 

in  is  now  in  the  United  States  on  CHAPLIN  SUES  LIFE 

urlough.  Charles  Chaplin,  the  motion  picture 

Other  last-minute  announcements  comedian  and  producer,  obtained  an 
hout  the  NEA  convention  include  injunction  May  12  forcing  the  dele- 
ews  that  the  New  Jersey  Press  As-  tion  of  a  full-page  picture  from  1,000,- 
iociation  will  have  a  luncheon  for  its  000  or  more  copies  of  the  current 
members  Friday,  and  that  the  New  issue  of  Life  magazine  and  asked 
York  Press  Association  will  have  a  $1,000,000  damages  from  the  magazine’s 
breakfast  for  its  members  the  same  publishers.  Chaplin  alleges  that  the 
day.  premature  publication  of  the  picture 

The  luncheon  at  which  the  New  would  do  irreparable  damage  to  his 
^ork  Merchants  Association  and  its  plans  for  distribution  of  his  new 
Visitors  Bureau  will  be  hosts  has  been  photoplay,  “The  Dictator.”  The  pic- 
^nged  from  Tuesday  noon  to  Thurs-  ture  at  issue  shows  Chaplin  in  the 
day  noon.  This  was  done  to  make  it  uniform  of  a  dictator.  It  remains  in 
passible  for  Florida  to  entertain  the  1,600,000  copies  of  the  magazine  al- 
^asociation  at  luncheon  on  Tuesday,  ready  sent  to  newsdealers  and  sub- 
Florida  Press  Association,  Florida  scribers. 

[department  of  Agriculture  and  Florida 
[Exhibits  will  be  joint  hosts  at  the 
■Incheon,  which  will  be  held  in  the 


the  only  newspaper  in  Paris. 

The  night  before  the  United  Press 
reported  from  Paris,  a  combined  eve¬ 
ning  edition  was  published  by  three 
French-language  Paris  papers. 

Intense  activity  that  night  around 
the  twenty-odd  daily  Paris  newspaper 
offices,  including  the  packing  of  equip¬ 
ment  and  files,  indicated  that  they 
were  leaving  for  the  new  seat  of  the 
French  government,  shortly. 

The  Herald  Tribune  obtained  per¬ 
mission  to  continue  publication  after 
negotiations  which  followed  an  an¬ 
nouncement  that  it  would  have  to 
suspend.  The  Military  Governor  of 
Paris  granted  the  permission  after  in¬ 
tervention  of  the  American  Embassy. 

Another  newspaper  casualty,  this 
time  in  Italy,  which  entered  the  war 
a  few  days  ago,  was  the  Osservatore 
Romano,  which  failed  to  appear  June 
12  for  the  first  time  since  1870,  the 
year  in  which  Italian  troops  entered 
Rome  and  put  an  end  to  the  temporal 
power  of  the  Pope.  Foreign  corre¬ 
spondents  report  the  Pope  was  op¬ 
posed  to  Italy’s  entering  the  war. 


. .  _  PM  READY  FOR  DEBUT;  PLANS  10c  SUNDAY  ISSUE 

norida  building  at  the  World’s  Fair.  complete  staff  of  more  than  300  on  duty  in  all  departments,  Ralph 

Ingersoll  this  week  began  producing  his  5-cent  New  York  afternoon 
tabloid,  PM,  on  its  regular  schedule  of  three  editions  daily  except  Saturday  in 
on  M  j  L  '-11  '  "u  ‘  preparation  for  its  appearance  on  newsstands  Tuesday,  June  18.  It  was 

vlsrnvia*'  serve  luncheon,  announced  that  “PM’s  Weekly,”  a  10-cent  Sunday  issue  of  64  pages  in  two 

^  he  ^  °  sections  of  32  pages  each  will  go  on  sale  at  4  p.m.  Saturdays  beginning  next 

‘dmisxinTT  A  PTOYi  e  ree  “Preview  Edition”  of  PM,  numbered  'Vol.  0,  No.  0,  printed  June  14, 

’“'L  ame  day  General  Motors*  will^take  mailed  this  week-end  to  reach  some  170,000  "charter  subscribers," 

NEA'^meXK  through  the  Futa!  =”''»»  ‘  ™.  1,  No,  1  will  be  on  the 

‘ama  as  a  group  and  entertain  them  at  -"^reet  around  10  a.m.,  and  two  subsequent  editions  will  appear  at  hours  yet 
-o  rffld  ‘  *^ocktail  party  and  dinner.  determined.”  The  editions  will  be  numbered  1,  2  and  3.  The  Weekly 

The  buffet  supper  and  tour  of  the  feature  seven  pages  of  pictures  and  expanded  regular  departments  in 

York  Times  plant  on  Wednesday  ifs  second  section,  which  will  be  edited  by  William  McCleery,  PM's  picture 
jjJvill  be  held  in  the  New  York  Times  editor.  The  first  section  will  contain  spot  news  and  an  up-to-date  news  sum- 

mary.  Harry  Feldman,  circulation  manager,  said  he  expects  to  distribute  daily 
Saturday  morning,  June  22,  the  approximately  275,000  copies  in  the  city  and  about  75,000  in  the  city  and 
group  leaves  on  its  post-con-  suburbs. 


Asks  Smith,  NLRB, 
To  Step  Out  of 
N.  Y.  Times  Case 

Washington.  D.  C..  June  12 — Edwin 
S.  Smith,  member  of  the  National 
Labor  Relations  Board,  was  asked  this 
week  to  disqualify  himself  from  pass¬ 
ing  upon  a  complaint  against  the  New 
York  Tunes  and  also  to  refrain  from 
taking  part  in  future  issues  involving 
newspapers. 

Smith  Statement  Quoted 

The  suggestion  was  made  by  Hart¬ 
ley  W.  Barclay,  editor  of  the  industrial 
magazine  Mill  &  Factory,  who  wrote 
Mr.  Smith  reminding  him  that  “one 
of  the  professed  objectives  of  the 
Wagner  Act  was  to  insure  adjudication 
of  labor  disputes  before  a  fair,  im¬ 
partial  and  unbia.sed  tribunal,”  and 
“refreshed”  the  Board  member’s  recol¬ 
lection  with  the  following  quotation 
from  Mr.  Smith's  testimony  before  a 
Senate  committee:  "For  business  rea¬ 
sons  the  local  papers  are  sure  to  be 
closely  allied  with  the  employers  in¬ 
terest,  so  that  labor's  side  of  an  indus¬ 
trial  controversy  gets  no  adequate 
publicity.  News  stories  and  editorial 
comment  favorable  to  the  employer 
daily  agitate  the  flame  of  anti-union 
sentiment.” 

Editor  Barclay  declared  “this  in¬ 
dictment  of  the  American  press”  in¬ 
dicates  prejudices  which  reflect  upon 
Smith’s  capacity  to  sit  as  an  impartial 
unbiased  judge  in  the  Times  case  or 
any  other  complaint  involving  a 
newspaper.  The  letter  concluded;  “In 
the  interest  of  fair  play,  I  urge  you 
to  give  thought  to  this  suggestion  and 
permit  your  conscience  to  dictate  your 
course.” 

Decision  Up  to  Board 

The  New  York  Times  complaint 
went  to  the  Board  for  decision  Tues¬ 
day  evening  after  oral  argument  had 
been  heard  on  the  intermediate  re¬ 
port  of  Trial  Examiner  Tilford  E. 
Dudley  who  proposed  an  order  direct¬ 
ing  the  Times  to  cease  interference 
with  organizational  activity  among 
news  and  editorial  workers,  and  to 
reinstate  three  persons. 

Appearing  for  the  Times,  Emil 
Goldmark  placed  upon  the  record  the 
times’  “pride”  in  its  labor  record,  and 
denied  there  had  been  any  interfer¬ 
ence  with  labor  union  activity.  The 
New  York  City  Newspaper  Guild  in¬ 
sisted  effort  has  been  made  to  pre¬ 
vent  the  guild  from  gaining  strength. 

One  of  the  three  employes  ordered 
reinstated,  it  developed,  had  resigned 
voluntarily  to  accept  a  position  paying 
a  higher  salary,  while  another  had 
been  discharged  three  years  before 
the  Times  was  cited  and  had  not 
made  any  complaint  to  the  Board. 
The  newspaper  denied  the  third  em¬ 
ploye  had  been  penalized  for  guild 
activity. 

■ 

WYATT  NAMED  EDITOR 

Edward  A.  Wyatt,  associate  editor 
of  the  Petersburg  (Va.)  Progress- 
Index  for  several  years,  has  been  ap¬ 
pointed  editor  to  succeed  the  late  Wal¬ 
ter  Edward  Harris,  who  died  last 
November.  Mr.  Wyatt  returned  to 
Petersburg  recently  from  Harvard 
University  where  he  spent  a  year  as  a 
Nieman  fellow  in  journalism. 

AUGUSTA  CHANGES 

Robert  L.  M.  Parks,  managing  edi¬ 
tor  of  the  Augusta  (Ga.)  Chronicle 
since  1933,  has  been  appointed  vice- 
president  of  the  company.  He  suc¬ 
ceeds  James  L.  Robertson,  who  re¬ 
signed  to  join  a  food  concern.  P.  M. 
Rice,  Jr.,  was  named  advertising  di¬ 
rector,  a  post  Robertson  had  filled. 


EDITOR 


PUBLISHER 


™  m  ,  Thirty  of  these  wires  will  be  oper-  attending  the  Convention  will  be  held 

U  «  1  ^1  Al  A 1 1^  h  1  ated  from  the  Convention  platform  di-  on  Monday  evening,  June  24.  It  is 

M  rect  to  newspapers  throughout  the  anticipated  that  between  1,500  and 

1  K  United  States,  each  operator  being  2,000  representatives  will  attend. 

equipped  with  what  is  known  as  a  This  program  is  being  handled  by 
"W  “secret  sounder,”  permitting  the  oper-  the  Press  and  Radio  Committee,  a 

ator  to  hear  the  Morse  code  signals  he  sub-committee  of  the  Philadelphia 

Preparations  Being  Completed  to  Handle  Influx  transmits  without  noise  or  annoyance  Citizens  Committee  consisting  of 

^  to  the  speakers.  Charles  A.  Tyler,  president  and  gen- 

m  TMtsurcmcin  for  COP  Convention  Additional  press  matter  will  be  han-  eral  manager  of  the  Philadelphia  h- 

Wewsmen  lor  tjrUl:'  t>.Onvennon  .  .  .  pneumatic  tube  to  the  princi-  quirer,  chairman;  Lee  Ellmaker,  pub- 

T  rtrriliac  Plrrrininrr  FditionQ  press  telegraph  office  located  in  Usher,  Daily  News;  George  F.  Kearney, 

Local  Dailies  Flannmg  bpecial  taitions  basement  of  Convention  Hall,  in  editor  and  president  of  the  Ercning 

Rv  TO^FPH  DRAGONETTI  addition  to  the  commercial  office  on  Ledger;  Raymond  Rosen,  and  Richard 

Y  '  the  Convention  floor  near  the  entrance  •  Slocum,  general  manager  of  the 

PHILADELPHIA,  June  13 — The  van-  Postal  Telegraph  and  Western  Union  and  another  outside  the  Republican  Evening  Bulletin. 
guard  of  an  army  of  newspaper  men  informed  Editor  &  Publisher  that  ex-  National  Committee  Chairman’s  office.  A  program  to  stimulate  a  tremen- 


and  women  is  expected  to  converge  tensive  preparations  are  being  made 
on  Philadelphia  to  transmit  the  millions  of  words 
within  a  few  which  will  be  written  by  correspon- 
days  to  cover  dents  of  more  than  400  newspapers, 
one  of  America’s  p_  c.  Durein.  citv  suoerintendent  of 


Men  in  Charge  tourist  travel  to  Phila- 

r>  u  i-..  r  1  1-  delphia  during  the  progress  of  the 

Respoi^ibility  for  close  co-ordina-  Convention  and  to  publicise  the  city 


"^'^spape'-men  rests  throughout  the  United  States 


Interesting  Story  Expected 

Philadelphia  dailies,  with  many  vet- 


Samuel  Pryor.  Jr.  tives  are  ex¬ 


days  to  cover  dents  oi  more  tnan  wu  newspapers.  p  R  Veale  sunerintpndpnt  ac-  u>:- 

one  of  America’s  p.  3.  Durgin.  city  superintendent  of  sisted  by  E.  P.  Balz,  sales  manager;  unSr  ^  the^^diiecu!,n“S 

greatest  political  Postal,  said  that  his  company’s  plans  R.  C.  Allison,  city  manager,  and  H.  P.  n 

shows— the  Re-  include  an  operating  department  in  Heppe,  commercial  representative  in  r  ..  puamUpr  of  Commerce 

publican  Nation-  Convention  Hall  which  will  be  charge  of  Convention  Lll.  Chamber  of  Commerce, 

al  Convention,  equipped  with  a  large  number  of  B.  D.  Barnet,  vice-president;  T.  W.  Interesting  Story  Expected 

which  opens  at  Morse  circuits  and  teletypes.  In  ad-  Caroll.  general  manager,  and  K.  B.  Philadelphia  dailies,  with  many  vet- 
Convention  Hall  dition,  a  pneumatic  tube  system  will  Mitchell,  general  sales  manager  from  erans  of  the  1936  convention  on  their 
June  24.  be  operated  from  the  convention  plat-  New  York,  will  be  in  close  personal  staffs,  are  making  preparations  for 

More  than  1,000  form  to  the  operating  department.  touch  on  the  ground.  smooth  handling  of  the  Republican 

out  -  of  -  town  Individual  Wires  Responsibility  for  the  movement  of  show,  which  is  expected  to  provide 

press  representa-  reauested  ”  Mr  Durgin  said  ^^e  large  press  volume  rests  with  G.  A.  much  more  interesting  material  than. 

X  “we  will  install  individual  wires  iV  Hammond  traffic  manager.  J.  W.  the  cut-and-dried  proceedings  of  the 
^  W  Z.AiZ  booths  occupied  by  the  press  associa-  Ayers  will  be  in  charge  at  Convention  Democratic  conclave  four  years  ago, 
ons  for  news  dis-  ^  a  Hall  as  chief  operator.  J.  L.  Finner-  The  uncertainty  of  nominations  is 


- -  insiaii  inaiviauai  wires  in  - -  -  - 

,  .  ,  „  f-  ^  f  rlis  booths  occupied  by  the  press  associa-  charge  at  Convention 

big  show.  Preparations  for  news  dis-  metropolitL  dailies.  A  Hall  as  chief  operator.  J.  L.  Finner- 

semination  at  the  Convention  are  the  _  nan  of  New  York  will  be  in  charge  of 

most  comprehensive  ever  arranged  tor  e  setting  up  direct  circuits  on  short 

such  a  conclave,  according  to  Samuel  jj-  •  i  x  notice  to  the  various  cities  throughout 

F.  Pryor,  Jr.,  chairman  of  the  Com-  In  addition  to  our  regular  operat-  country. 

mitte©  on  Arrangements.  Ing  department  on  the  fourteenth  floor  iji  p  cu,,*„  — i  v 


nan  of  New  York  will  be  in  charge  of  expected  to  result  in  more  interesting 
setting  up  direct  circuits  on  short  news  coverage. 


mittee  on  Arrangements. 


The  management  of  the  Evening 
Ledger  has  announced  that  a  special 


Largest  Press  Section 


E.  R.  Shute,  vice-president,  and  E.  convention  issue  will  be  published  on 


of  the  Finance  Building,  we  have  set  Lo^  superintendent  June  24.  A  heavy  volume  of  adver- 

iir»  an  arlHitinnal  nnAratmo  Honarfm^nr  -  .  ...  .  ? _ x_  \ _ _i _ j__  1 _  _ x _ 


■n„.e  plan,  were  announced  fol-  “f  ’'o*'  '““1  >»  I"  attendance  tl^ments  al^ady  teen 


inese  pians  were  a.u.ounceu  xoi-  j^e  nineteenth  floor  and  adjoining  ‘ 

lowing  a  conference  with  Alfred  F.  department  there  will  be  accom-  f^i'oughout  the  convention. 


Flynn,  chaii^an  of  the  standing  Com-  -""daVionVlor"  cZZesp^d^r''^e  Hotel  Headquarters  rsurwUrbV“VeXes"onTe'minVJ^ 

mittee  of  the  Correspondents  of  the  hundred  type-  During  the  hours  the  Convention  is  03^^1^165  and  oromot^^^^^^  maS 

Congressional  Press  GaUeries,  and  C.  ^.^^ers  for  the  accommodation  of  not  in  session,  the  Bellevue  Stratford,  o^Se  c!tv  of  PW^^ 

chairman  of  the  correspondents.  Upon  request,  the  which  is  the  Republican  headquarters.  Vs  part  of °LXns  the  Phi^ 

Philadelphia  Citizens  Committee  at  typewriters  will  be  placed  in  hotel  will  be  the  center  of  most  of  the  press  inquffer  wUl  puW^  a 

vuTs  ISLd  S'  3em  J  in  color  with  S  Luc  d  “ 

Stratford.  “Temporary  branch  offices  will  be  ‘he  Clover  Room,  Western  Union  24.  according  to  E.  Z.  Dimitmar.. 

Mr.  Pryor  said  that  the  space  al-  established  in  several  leading  hotels,  will  have  45  wires  with  50  operators  executive  editor.  The  roto  section,  in  P® 

lotted  to  the  press,  radio,  photograph-  Extra  facilities  have  been  provided  assigned  day  and  night  in  charge  of  tabloid  size  will  contain’ 

ers  and  similar  groups  is  the  largest  from  our  branch  office  directly  across  J-  Powers  and  B.  McCorkell.  ’  C  j-j  ♦ 

ever  set  aside  in  a  convention  hall  for  street  from  the  Benjamin  Franklin  Out-of-town  newspapermen  should  Pages  on  candidates  gr 

a  national  political  convention.  Hotel.  Hud  no  transportation  difficulties  in  Color  cover  of  Independence  Hall;  ar 

“It  will  reduce  the  number  of  seats  “Our  regular  force  of  Morse  oper-  Retting  to  and  from  the  center  of  the  lull  page  on  Dewey,  his  wife,  children  of 
available  for  spectators,”  he  stated,  ators  will  be  augmented  by  approxi-  uud  Convention  Hall,  which  is  ®ud  latest  campaign  activities,  14 

“but  the  Republican  Party  is  firmly  mately  one  hundred  additional  men.  situated  at  Thirty-fourth  and  Spruce  P^^e  on  at,  his  wi  e,  campaign  k-  fe 

of  the  opinion  that  it  is  of  far  greater  During  the  Convention,  operators  from  streets.  The  Philadelphia  Transpor-  tivities,  etc.,  full  page  on  Vanden  rg  er 

importance  that  the  millions  of  peo-  New  York,  Washington,  Baltimore,  f^tion  Company  will  make  every  effort  faniily  background.  Senate  ^ctivi  i«. 

pie  throughout  the  country  have  the  Chicago  and  other  nearby  cities  will  ‘u  make  it  easy  for  strangers  to  get  ‘U**  James,  family  c  -  tn 

most  complete  and  accurate  portrayal  be  assigned  to  Philadelphia.  In  addi-  about  the  city.  ground,  activ^ies  as  Governor,  ec.,  th 

possible  of  what  goes  on  at  this  con-  tion,  commercial  representatives  from  It  will  provide  extra  service  on  lines  full  page  on  Willkie,  his  wife,  spec  th 
vention  than  it  is  that  a  few  more  other  cities  who  are  experienced  in  going  to  Convention  Hall  on  the  Mar-  *uaking,  background,  etc.;  two  aj 

people  may  sit  in  and  see  and  hear  the  handling  of  press  matters  will  be  ket  Street  subway-elevated,  subway  P.^^es  on  old-time  Republican  conven  c 

the  proceedings.”  in  attendance.”  surface  routes  11,  31.  34  and  37.  bus  hous,  going  back  tc  Lincoln. 

Plans  calUor  teats  on  the  stage  and  W.g.  Pr.porolioa.  route  D  and  surface  routes  13,  40  and  ^Sn^Lten  telSi'nllitieTaT £’ 

"w^hLg^rr^^dLSren'”™'  foSlg  tp— ,  The  company  u-Ul  operate  a  special  f", 

will  be  divided  740  for  working  press  Ron  words  of  press  and  thousands  of  ConvenUon^^Hall'^^'^Another  emphasizing  places  of  historical  inter¬ 
men  designated  as  regular  correspon-  additional  commercial  messages  as  a‘rect  to  Convention  Hall.  Another  _„4.  .u  ^  “  r  nhotf>0raDhs  of 

dents;  71  seats  for  weeklies  and  maga-  soon  as  the  word  was  flashed  that  ^  Philadelnhia^  landmark  ^  cultural 

zlnes.  and  40  for  radio  news  com-  Philadelphia  had  teen  selected  as  the  S'vaS’’ pSad  fnThlScL 

mentators  In  addition  to  these,  other  site  for  the  Republican  National  Con-  '  „  ,  ,  .  tions,  seats  of  learning,  etc.,  and  Wc 

seats  in  he  Hal  outside  the  regular  vention.  ,  .  ,  Entertain  to  the  state  chair- 

press  section,  will  be  provided  for  154  To  cope  with  the  large  volume,  In  addition,  a  special  bus  will  be  al-  ^nan  and  vice-chairman  of  the  Con- 


Ledger  advertising  executives  told 
Editor  &  Publisher.  Highlights  of  the 


seats  in  the  Hall,  outside  the  regular  vention.  Club  to  Entertain  page's  c 

press  section,  will  be  provided  for  154  To  cope  with  the  large  volume,  In  addition,  a  special  bus  will  be  al-  man  ani 
representatives  of  weekly  papers  and  Western  Union  has  established  four  lotted  to  the  Pen  and  Pencil  Club  of  vention 
magazines.  telegraph  offices  in  Convention  Hall.  Philadelphia,  which  will  play  a  lead- 

Television  Accommodations  two  in  the  Bellevue  Stratford  and  will  ing  role  in  providing  entertainment  PTTR  C 


magazines.  telegraph  offices  in  Convention  Hall.  Philadelphia,  which  will  play  a  lead-  ■ 

Television  Accommodations  two  in  the  Bellevue  Stratford  and  will  ing  role  in  providing  entertainment  PUB  SUCCEEDS  STEWART 
For  the  first  time  in  the  history  of  have  representatives  assigned  to  all  and  special  facilities  for  visiting  news-  ^ 

political  conventions,  arrangements  principal  hotels.  At  the  Hall,  the  papermen.  The  club  is  situated  in  the  Directors  of  the  Stewart-Jorto 
have  been  made  for  the  erection  of  company  will  have  116  wires  with  Hotel  Walton,  Broad  and  Locust  Company,  Philadelphia  agency,  at  it 

two  television  booths,  one  on  each  side  three  channel  Multiplex  circuits  to  streets.  annual  meeting  recently  voted  to  con- 

of  the  Hall,  in  an  elevated  position  Chicago,  Houston,  Portland  and  San  A  midnight  supper  party  for  the  tinue  the  business  under  its  preMU' 

and  in  front  of  the  speaker’s  rostrum.  Francisco  and  other  direct  circuits  to  entire  visiting  and  local  delegations  management.  Hermann  J.  Bub,  for- 

Every  convenience  will  be  provided  n^ore  than  70  other  principal  cities.  of  newspaper,  magazine  and  radio  men  pre'sS  tT!uJSS“S 

Hall,  aifd  the  various  Philadelphia  $140,650  FOR  SPACE  IN  DEMOCRATIC  PROGRAM  Fauser  was  named  secretary -treasurer 

on  thT^erten^  12-Receipts  from  ^le  of  advertising  space  in  RTTTT 

gained  four  years  ago  at  the  Demo-  ‘he  forthcoming  national  convention  program  figured  largely  m  the  finan-  L:rinLi  DU  iljlUlO 
cratic  National  Convention  which  met  submitted  to  the  Clerk  of  the  House  of  Representatives  this  week  a  girl.  Patricia  Mary,  was  born  to 


A  girl,  Patricia  Mary,  was  born  to 


here  by  the  Democratic  National  Committee.  The  quarterly  statement  listed  among  Mr.  and  Mrs.  James  J.  Butler  in  Wash- 

In  the  basement  of  Convention  Hall  incomes  since  the  last  report.  $140,650  for  space  in  the  program.  Largest  buy-  ington  May  29.  Mr.  Butler  i-' 

provisions  are  being  made  for  wire  trs  were  Annheuser-Busch  Brewing  Company,  $11,000;  American  Fork  and  Washington  correspondent  for  EnnW 

services  and  facilities  for  newspaper-  Hoe  Company.  $1,562;  Schlitz  Company,  $10,000;  Falstaff  Brewing  Company,  &  Publisher.  This  is  their  second 

men  to  write  and  file  their  stories.  $1,575.  child. 
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in  pressrooms.  This  factor  has  ap¬ 
parently  been  practically  eliminated 
by  papers  using  such  units,  it  was 
stated.  The  New  York  Times  is  using 
direct  current  on  fluorescent  lighting 
with  good  results,  and  it  was  pointed 
out  these  lamps  can  be  operated  on 
either  AC  or  DC.  Flashed  opal  glass 
reflectors  were  recommended  for 
completely  diffusing  the  “hot  spot”  in 
the  light. 

On  the  subject  of  the  H-6  mercury- 
vapor  lamp  it  was  the  opinion  that 
experience  had  been  too  short  to  give 
any  accurate  reports.  For  the  H-6 
lamp  an  ample  water  supply  of  Altered 
or  distilled  water  is  necessary. 

The  symposium  on  cooperation  be¬ 
tween  the  advertiser  and  the  news¬ 
paper  provided  a  stimulating  conclu¬ 
sion  to  the  Monday  morning  session. 

Group  of  Gannett  Newspaper  meclianieal  chiefs,  guest  of  John  Fields  III  and  P.  O.  Roberts,  at  Yar  Club,  Chica^,  during  ANPA 

conference.  Starting  at  far  left,  reading  clockwise  around  table:  John  A.  Burke,  production  manager,  Gannett  Newspapers;  Col.  ^  ^  •  It 

Yashencha  Hort;  Fred  Keefe,  Newburgh-Beacon  (N.  Y.)  News,  ANPA  mechanical  committee  chairman;  Robert  G.  Angell  Ithaca  store  lead-off  man  in  the 

Journal-  B.  F.  Garritv,  Hartford  Times;  J.  W.  Addison,  Hartford  Times;  John  Mosher,  Rochester  Times-Union;  Joseph  Estabrook,  three-cornered  discussion,  speaking 
Utica  Observer-Dispatch  and  Press;  William  W.  Spaulding,  Albany  Knickerbocker  News;  Eugene  Jagareskl,  Albany  Knickerbocker  tr(^  the  advertiser  s  viewpoint. 


News-  Earl  N.  Hughes,  Utica  Observer-Dispatch  and  Press;  Walter  G.  Leamon,  Danville  (III.)  Commercial  News;  P.  O.  Mr.  Chapin  was  inclined  to  be 
Roberts,  vice-president,  Wm.  Herrick  Ink  Company;  Peter  Easterly,  Danville  Commercial  News;  John  Fields,  president,  Herrick  charitable  in  his  complaints,  offering 
Ink  Company;  Isadora  Komlss,  Rochester  Democrat  &  Chronicle;  and  Adam  Schreiber,  Rochester  Times-Union.  only  two  “pet  peeves.”  He  prefaced 

his  criticism  with  the  following  words 
^  ^  tribute: 

Production  Progress  Studied  at 
ANPA  Mechanical  Conference 


Chicago  Meeting  Largest  in  History  . . . 
Offset,  R.  O.  P.  Color  Plate  Register 
And  Better  Lighting  Among  Main  Topics 

By  WARREN  L.  BASSETT 


Mr.  Chapin  said  his  greatest  peeve 
is  that  so  many  newspapers  have  the 
habit  of  putting  a  different  group  of 
men  on  the  same  advertising  account 
in  matter  of  preparing  ads  in  the 
composing  room.  “I  don’t  like  this 
Tom,  Dick  and  Harry  method  of  set¬ 
ting  advertisements,”  he  asserted.  “I 
believe  you  should  use  the  same  group 
of  men  on  the  same  accounts  and 
thereby  avoid  many  mistakes  and  mis- 


CHICAGO,  June  12— Consideration  of 

the  latest  developments  in  newspa¬ 
per  mechanical  production  including 
use  of  fluorescent  lighting,  vapor- 
cooled  mercury  lamps  for  photo-en¬ 
graving.  offset  printing  and  stand¬ 
ardization  of  register  marks  on  run- 
of-paper  color  plates,  featured  the 
14th  annual  ANPA  Mechanical  Con¬ 
ference  held  at  the  Drake  and  Knick¬ 
erbocker  Hotels  here  this  week. 

The  three-day  session  was  one  of 
the  largest  attended  conferences  in 
the  history  of  the  ANPA  with  more 
than  850  registered,  of  this  number, 
approximately  450  represented  me¬ 
chanical  departments  of  ANPA  news¬ 
papers. 

In  addition  to  the  newer  develop¬ 
ments  on  the  mechanical  side,  the 
convention  concerned  itself  with 
scores  of  the  ever- recurring  problems 
in  the  production  of  better-printed 
and  more  readable  newspapers. 

Thomason  Speaks 

F.  H.  Keefe,  Newburgh-Beacon 
(N.  Y.)  News,  chairman  of  the  ANPA 
niechanical  committee,  called  the  con¬ 
ference  to  order  on  Monday  morning 
in  the  spacious  Drake  grand  ball¬ 
room.  He  introduced  S.  E.  Thomason, 
Chicago  Times  publisher,  who  as 
ANPA  president  14  years  ago,  sug¬ 
gested  formation  of  a  mechanical  de¬ 
partment  in  the  publishers’  associa¬ 
tion.  A  year  later  the  department  was 
organized  with  W.  E.  Wines  named  as 
manager.  Mr.  Thomason  in  his  address 
of  welcome,  paid  tribute  to  the  many 
accomplishments  of  the  mechanical 
department  and  asserted  it  had  been 
instrumental,  through  its  service  to 
mechanical  superintendents,  in  ef¬ 
fecting  great  savings  in  publishing 
operations. 

“You  are  meeting  on  the  sixth  day 
^  the  great  battle  of  France,”  said 
^r.  Thomason.  “In  the  back  of  your 
minds  are,  no  doubt,  the  eventualities 
of  that  great  struggle.  The  question 


of  how  your  daily  job  fits  into  the 
emergency  facing  this  country  is 
doubtlessly  uppermost  in  your  mind.” 

The  Times  publisher  stressed  the 
need  for  the  dissemination  of  truth 
through  the  daily  press  in  these 
troubled  times  and  declared  that  me¬ 
chanical  men,  in  solving  their  prob¬ 
lems,  are  making  a  contribution  to 
the  solution  of  the  grave  problems 
facing  the  U.  S. 

E.  E.  Fies,  assistant  chief  electrician, 
Chicago  Tribune,  touched  off  a  lively 
discussion  in  presenting  an  informa¬ 
tive  pap>er  dealing  with  the  Tribune’s 
experience  with  fluorescent  lighting 
and  other  new  types  of  lamps.  He 
termed  the  fluorescent  lamps  as  the 
most  outstanding  improvement  in 
lighting  at  the  Tribune,  stating  such 
lamps  are  now  being  used  in  many 
mechanical  departments. 

Use  of  fluorescent  lighting  not  only 
improves  illumination,  he  said,  but 


greatly  reduces  heat  radiation  as  com¬ 
pared  with  Mazda  lamps.  A  saving 
in  electricity  has  also  been  noted,  be¬ 
cause  of  the  low  wattage  of  this  type 
of  light,  he  stated. 

Among  the  other  new  types  of 
lamps  is  the  Mercury  H-6  lamp,  used 
in  place  of  arc  lights  in  the  photo 
engraving  department.  Here,  also 
room  temperatures  have  shown  no 
increase  where  Mercury  lamps  have 
been  used  and  there  has  been  a  sav¬ 
ing  in  electrical  current  because  of 
less  wattage.  Mr.  Fies  said. 

In  the  discussion  that  followed  Mr. 
Fies’  report,  Frederick  Salzer,  Hart¬ 
ford  (Conn.)  Courant.  told  of  using 
fluorescent  lamps  and  the  savings 
that  resulted.  He  said  the  Courant 
has  saved  9,480  watts  by  installing  76 
fluorescent  units. 

The  question  of  vibration  was  raised 
by  A.  H.  Burns,  New  York  Herald 
Tribune,  where  such  lighting  is  used 


Three  members  of  the  ANPA  mechat^ical  Another  group  of  ANPA  mechanical  dele- 
committee.  Left  to  right:  W.  E.  Wines,  gates.  Left  to  right:  John  ','*^7'' 

manager;  F.  H.  Keefe,  Newburgh-Beacon  Chicago  Daily  News;  Wm.  A.  Schoultheis, 
(N.  Y.)  News,  chairman;  and  F.  W.  Cincinnati  Post;  and  Walter  Ogden. 

Schaub,  Decatur  (III.)  Herald  &  Review.  Cleveland  Press. 


work  on  the  same  account  they  will 
come  to  know  the  desires  of  the  in¬ 
dividual  advertiser.” 

Mr.  Chapin’s  other  pet  peeve  relates 
to  the  mat  situation,  in  which  an  ad¬ 
vertiser  asks  one  paper  to  get  a  mat 
from  another.  He  asked:  “Why  is 
it,  that  we  have  to  beg,  plead  and 
cajole  you  fellows  when  we  make 
such  a  request?  You  always  come 
through  with  the  mat,  but  you  keep 
us  in  hot  water  waiting  for  you  to 
make  good.”  He  urged  better  co¬ 
operation  between  newspapers  in  the 
exchange  of  mats.  He  concluded  with 
the  complimentary  assertion: 

“It  is  a  miracle  that  you  do  as  well 
as  you  do  in  the  minutes  we  give  you 
to  do  it.” 

Deadlines  for  Copy 

B.  F.  Garrity.  Hartford  (Conn.) 
Times,  presented  the  composing 
room’s  view  on  the  question  of  better 
co-operation,  but  outlining  the  follow¬ 
ing  schedule  as  to  what  he  consid¬ 
ered  to  be  an  ideal  arrangement  as  to 
deadlines  for  copy  received  from  ad¬ 
vertisers  on  a  six-day  evening  news¬ 
paper: 

“All  Monday  copy  should  be  received 
not  later  than  8  p.m.  of  the  preceding 
Saturday.  Deadline  for  Tuesday  copy 
should  be  8  p.m.  on  Monday  night, 
hich  should  also  be  the  deadline  for 
all  Wednesday  copy.  Deadline  for 
Thursday  copy  should  be  8  p.m.  Tues- 
day  night.  Friday  copy  should  not 
be  received  later  than  8  o’clock  on 
Wednesday  night  and  Saturday  copy 
not  later  than  8  o'clock  on  Thursday 
night.  As  there  is  usually  very  little 
advertising  for  Saturday's  paper,  this 
enables  the  composing  room  to  get 
caught  up  on  their  feature  matter  on 
Thursday  and  Friday  nights  for  Satur¬ 
day’s  paper. 

“Some  persons  may  feel  that  it  is 
asking  too  much  of  the  advertiser  to 
get  his  copy  into  the  composing  room 
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48  hours  in  advance.  I  may  say  we 
have  been  doing  this  on  the  Hart¬ 
ford  Times  for  at  least  13  years  and 
these  deadlines  are  lived  up  to  every 
day  by  at  least  95*^  of  our  advertisers. 

“To  maintain  deadlines  it  is  neces¬ 
sary  for  the  composing  room  to  give 
the  advertiser  the  following  co-opera¬ 
tion: 

“All  advertisers  who  get  their  copy 
in  our  composing  room  before  8  o’clock 
the  preceding  night  should  be  entitled 
to  a  proof  when  their  office  opens  in 
the  morning.  Working  so  far  in  ad¬ 
vance  it  is  usually  impossible  for  them 
to  have  their  art  work  all  finished 
and  cuts  made  by  the  time  they  send 
their  copy  to  the  composing  room. 
They  receive  a  proof  from  us  in  the 
morning  and  receive  their  cuts  back 
from  the  engraver  that  same  morning. 
We  request  that  they  have  their  first 
corrected  proof  back  to  our  composing 
room  by  one  o'clock  on  the  same  day 
that  it  is  received  by  them,  accom¬ 
panied  by  their  cuts.  If  this  schedule 
is  lived  up  to  by  the  advertisers  we 
will  have  a  proof  back  to  him  before 
6  o’clock  on  that  same  day  with  his 
illustrations  showing  in  the  proof.  We 
then  receive  from  him  a  second  cor¬ 
rected  proof.  The  understanding  is 
that  the  second  proof  is  for  errors  that 
we  may  have  made  in  the  composing 
room  or  any  other  minor  changes,  but 
no  style  changes  are  to  be  made  on 
the  second  proof.” 

Ben  Dalgin.  director  of  art  and  re¬ 
production.  New  York  Times,  con¬ 
cluded  the  panel  discussion  by  em¬ 
phasizing  the  value  of  a  contact  man 
between  newspaper  and  advertiser, 
based  on  the  long  experience  of  the 
Times.  He  outlined  the  broad  quali¬ 
fications  of  a  contact  man,  stating  he 
should  be  “authoritative,  sympathetic 
and  friendly,  although  his  work  is  of 
a  critical  nature.” 

At  the  outset,  he  explained,  the  ad¬ 
vertiser.  absorbed  in  his  own  prob¬ 
lems,  often  thinks  his  demands  are 
small  and  reasonable.  On  the  other 
hand,  the  mechanical  superintendent 
is  faced  with  specific  deadlines  and  to 
use  the  vernacular,  “is  always  on  the 
spot,”  he  said.  “Both  the  advertiser 
and  the  newspaper  are  seeking  the 
same  result  with  an  entirely  different 
set  of  difficulties  to  overcome,”  de¬ 
clared  Mr.  Dalgin. 

Reproduction  Improved 

He  demonstrated  how  the  Times, 
through  its  contact  man,  has  been  able 
to  improve  reproduction  of  art  work 
by  showing  retail  store  artists  how  to 
prepare  their  work  for  the  best  result 
desired.  A  contact  man,  he  said, 
should  be  a  mature  member  of  the 
staff  who  has  had  sufficient  practical 
experience  in  mechanical  work  to  be 
able  to  understand  the  general  prob¬ 
lems.  “With  the  aid  of  a  contact 
man,  w'e  have  reduced  our  complaints 
to  almost  zero.”  he  declared. 

On  Monday  afternoon  the  conven¬ 
tion  separated  into  the  customary  four 
departmental  meetings.  Photo-engrav¬ 
ing,  Composing  Room.  Stereotype, 
Room  and  Pressroom. 

Chairman  of  the  photo-engraving 
group  w’as  H.  J.  Lamade  of  the  Wil¬ 
liamsport  (Pa.)  Grit,  assisted  by  D. 
P.  Miller.  Allentown  (Pa.)  Call- 
Chronicle  and  M.  A.  Hagan.  Philadel¬ 
phia  Inquirer.  A  list  of  13  topics  was 
discussed  from  the  floor. 

R.O.P.  Color  Discussed 

Experience  on  a  deadline  for  R.O.P. 
color  engraving  copy  showed  that 
while  one  color  and  black  had  been 
produced  in  12  to  14  hours  ready  for 
the  press,  yet  a  minimum  of  three  days 
was  required  without  extra  charge  to 
the  advertiser.  The  normal  deadline 
seems  to  be.  for  2  colors.  6  days;  3 
colors,  8  days;  4  colors.  10  days. 

The  question,  is  it  always  advisable 
to  back  up  engravings,  either  by 


At  AN  PA  meeting. 
Left  to  right:  George 
E.  Grehem,  St.  Louis 
Post-Dispatch;  Henry 
A.  Kirchmer,  St. 
Louis  Post-Dispatch; 
Al  P.  Oberg,  Flint 
(Mich.)  Journal;  C. 
J.  Borntraeger,  To¬ 
ledo  Blade. 


bumping  or  underlaying?  brought  the 
opinion  that  it  is  not  always  necessary. 
It  is  more  a  matter  of  personal  or 
shop  preference.  Two  of  the  mem¬ 
bers  talked  of  their  process  of  under¬ 
laying  engravings  with  a  sheet  of  .007 
Manila,  cutting  out  the  highlights  and 
pasting  the  underlay  to  the  back  of 
the  etching.  This  method  can  be  used 
by  a  small  shop.  Maurice  Hagan  of 
the  Philadelphia  Inquirer  said  his 
paper  builds  up  to  .007  above  type 
high  on  a  steel  base,  adding  that  in 
his  experience  there  was  a  notable 
difference  in  the  printing  appearance 
when  soft  metal  was  used  as  a  base  as 
against  a  steel  base. 

D.  D.  Curriden  of  the  Minneapolis 
Star-Journal  gave  an  extensive  talk 
on  his  roll-up  process,  reporting  that 
with  powder  the  depths  obtained  were 
.006  in  the  highlight,  .004  in  the  mid¬ 
dle  tone  and  .002  in  the  shadows  on  a 
65-line  cut.  In  stereotyping  approxi¬ 
mately  one  to  one  and  a  half  thou¬ 
sandths  is  lost  in  each  gradation  of 
depth  values.  In  the  roll-up  process 
he  reported  that  he  was  getting  .006 
in  the  high  light,  .005  to  .00514  in  the 
middle  tones  and  .00314  in  the  sha¬ 
dows.  With  a  similar  loss  in  stereo¬ 
typing  he  was  able  to  furnish  a  much 
greater  depth  in  the  middle  tones  and 
shadows  than  with  the  powder  process. 
He  further  reported  that  on  his  first 
bite  he  was  getting  .002  and  on  his 
second  bite  from  .()04'2  to  .005. 

On  the  topic  of  the  prevailing  screen 
in  the  average  newspaper  engraving 
plant,  and  whether  it  is  any  more  ex¬ 
pensive  to  make  an  80-line  cut  than  a 
60-line,  a  check  made  by  a  raising  of 
hands  showed  three  members  present 
were  using  60-line  screens,  22.  65-line; 
one  70-line;  seven,  75-line.  The  gen¬ 
eral  opinion  was  that  it  is  no  more 
expensive  to  make  a  fine  line  etching 
than  a  coarse  one. 

No  one  could  give  the  maximum  life 
of  cold  top  enamel,  although  one 
member  reported  a  commercial  enamel 
13  months  old  working  successfully, 
and  another  member  reported  a  two 
year  commercial  enamel  working  suc¬ 
cessfully.  The  question,  however, 
brought  up  a  discussion  of  tempera¬ 
ture  control  for  the  developer,  and 
temperatures  from  80  degrees  to  110 
degrees  were  reported  as  being  satis¬ 
factory  working  temperatures  for  the 
developer. 

It  was  also  reported  that  a  thin 
enamel  coating  was  much  preferable 
to  a  thick,  giving  quicker  printing  and 
developing  time  and  a  tougher  film. 
The  use  of  a  sheet  of  thin  cellophane 
in  humid  weather  or  for  a  quick  print 
(to  eliminate  the  drying  of  the  nega¬ 
tive)  between  the  negative  and  the 
metal  would  prevent  moisture  coming 
in  contact  with  the  print.  It  was  also 
suggested  that  a  quick  drying  var¬ 
nish,  made  of  resin  and  benzol,  could 
be  used  to  protect  a  wet  negative 
prior  to  the  use  of  cellophane,  so  as 
to  keep  the  cellophane  from  sticking 
to  the  film,  thus  spoiling  it  for  future 
prints. 

Jack  Kelt  of  Mallinckrodt  Chemical 


Works  talked  on  “Suggestions  For 
Negative  Making  and  Etching.”  He 
illustrated  his  talk  with  drawings, 
showing  the  formation  of  the  dots  on 
film  and  the  results  of  over  and  un¬ 
der-exposure. 

A.  R.  Bourges,  inventer  of  ready 
processed  films  to  be  used  in  con¬ 
junction  with  Ben-Day  films,  gave  a 
talk  on  a  new  process  recently  de¬ 
veloped  by  him  which  is  not  yet 
ready  commercially. 

The  composing  room  meeting,  at 
which  26  topics  were  discussed,  had 
as  its  chairman  J.  A.  Burke,  of  Roch¬ 
ester,  N.  Y.,  production  manager  of 
the  Gannett  Newspapers.  Assisting 
him  were  Leon  A.  Link,  of  the  Cleve¬ 
land  Plain  Dealer,  and  W.  L.  Fanning 
of  Westchester  County  Publishers, 
Yonkers,  N.  Y. 

Among  the  topics  considered  were 
methods  of  storing  advance,  wait  or¬ 
der  ads,  cleaning  of  machine  matrices, 
best  systems  for  keeping  news  cuts 
and  news  stories  together,  reduction 
of  composing  room  light  and  power 
costs,  and  methods  of  controlling  edi¬ 
torial  room  copy.  On  the  latter  sub¬ 
ject  it  was  agreed  that  there  is  a 
serious  need  for  better  copy  control. 
A  number  of  papers  route  copy 
through  an  editorial  control  man  who 
estimates  copy  as  it  passes  his  desk 
and  reports  back  to  departments  caus¬ 
ing  an  overload.  In  general,  how¬ 
ever,  few  papers  have  any  organized 
system. 

Mixers  for  Grocery  Ads 

There  was  considerable  discussion 
of  which  is  more  advantageous,  to  set 
grocery  ads  complete  on  mixer  ma¬ 
chines,  or  use  other  types  of  ma¬ 
chines.  On  a  show  of  hands  it  was 
found  that  about  70%  of  those  pres¬ 
ent  were  using  mixer  machines.  One 
paper  was  found  to  be  using  grocery 
logotypes  instead  of  mixers.  In  this 
plant,  proofs  of  all  the  logotypes  were 
taken  and  turned  over  to  the  sales¬ 
men  contacting  the  accounts.  The 
advertiser  was  induced  to  write  his 
copy  so  the  logotypes  could  be  used. 

Several  papers  reported  that  an 
extra  charge  made  for  advertiser's 
changes  on  day  of  publication  had 
materially  reduced  the  number  of 
changes  requested.  One  paper  re¬ 
ported  collecting  from  $2(W  to  $300 
per  month  for  these  changes.  Another 
paper  was  able  to  reduce  reconstruc¬ 
tion  work  to  2.7%  of  total  composing 
room  time  by  adoption  of  extra 
charges. 

On  the  topic,  what  has  been 
learned  by  members  visiting  other 
composing  rooms?,  B.  F.  Garrity  me¬ 
chanical  sujjerintendent  of  the  Hart- 
jord  Times,  reported  visiting  the 
Providence  Journal  plant  and  being 
impressed  with  the  arrangement  on 
their  display  machines.  All  display 
machines  are  four  magazine  mixers 
with  auxiliaries  containing  the  same 
layout  of  advertising  figures  on  each 
auxiliary  magazine.  He  also  found 
that  most  of  the  assemblers  in  the  ad 
alley  were  using  the  hand  lead  and 


slug  cutters  despite  the  fact  that  all 
ad  assembly  banks  were  equipped 
with  lead  and  slug  racks.  In  visiting 
the  Rochester  Times-Union  office,  he 
found  that  the  man  in  charge  of  the 
dispatch  desk  was  a  competent 
printer,  and  that  they  were  using  a 
photostat  machine  for  making  du¬ 
plicate  copies  of  advertising  layouts 
of  complicated  ads  which  speed  up 
and  facilitate  the  handling  of  the  ad 
copy  through  the  composing  room. 

William  Govier,  mechanical  super 
intendent  of  the  Buffalo  Courier-Ex 
press,  reported  that  some  of  the  New 
York  plants  are  using  photostat  ma 
chines  for  scaling  advertising  cuts 
and  that  this  is  a  quick  method  o! 
providing  the  composing  room  with 
accurate  cut  sizes. 

A  featured  speaker  at  the  compos¬ 
ing  room  meeting  was  John  P.  Keat¬ 
ing,  production  manager  of  the  Mil¬ 
waukee  Journal,  who  told  in  detail 
the  operation  of  the  Journal’s  ad 
room. 


Production  Comparisons  Sought 

At  the  conclusion  of  the  meeting 
nearly  50  of  those  present  signed  up 
as  being  interested  in  having  the  Me¬ 
chanical  Committee  work  out,  through 
Mr,  Wines’  office,  a  standard  form  for 
determining  production,  so  that  ac¬ 
curate  comparisons  can  be  made  be¬ 
tween  the  newspapers  participating. 

D.  H.  Parker,  Montreal  Star,  was 
chairman  of  the  stereotype  depart¬ 
mental,  assisted  by  F.  L.  Yeager,  In¬ 
dianapolis  Star.  Some  of  the  conclu¬ 
sions  reached  at  the  meeting  were: 

Apparently  there  is  no  new  method 
on  the  market  for  mat  packing. 
More  stereotypers  are  molding  with 
fibre  board  and  cork  than  with  steel 
and  cork. 

Proper  maintenance  applicable  to 
automatic  autoplates  is  to  clean  the 
clips,  gates  and  rings  daily  and  change 
the  saws  weekly,  irrespective  of  the 
number  of  plates  cast.  Those  using 
vacuum  casting  boxes  are  of  the 
opinion  they  are  obtaining  better  and 
more  uniform  plates.  Considerable 
interest  was  shown  in  a  proposal  to 
adopt  a  system  of  dross  records. 
George  Fuller,  Cleveland  Press,  said 
that  by  careful  watching  and  keeping 
records  drossage  has  been  reduced 
60%. 

A  motion  was  made  and  carried  tha: 
register  mark  No.  1  be  adopted  as  a 
standard  register  mark  on  plates,  to 
be  put  as  near  the  corners  as  possiUe 
and  still  be  on  the  inside  of  the  printed 
area  of  the  mat  or  plate,  on  all  news¬ 
paper  color  work.  This  motion  wt 
later  adopted  by  the  full  conventior. 

At  the  pressroom  meeting  the  chat- 
man  was  Arthur  H.  Burns,  mechanica. 
superintendent.  New  York  Herd 
Tribune.  Vice-chairmen  were  Wa.- 
ter  Ogden.  Cleveland  Press,  and  J.  > 
Shea,  Hearst  Newspapers,  New  York 
Twenty-five  separate  topics  were  dis¬ 
cussed.  Highlights  were: 

When  using  balloon  formers  thd 
consensus  was  that  there  is  a  neces¬ 
sary  reduction  in  productions  of  fro" 
10%  to  25%. 

Rubber  Rollers  Favored 

To  date  rubber  rollers  are  favore: 


over  synthetic  or  composition. 


costs  between  $3  and  $4  per  roller  t 
regrind  them  in  your  own  plant. 

To  improve  solids  and  sharpneS 
of  impression  on  high-speed  presse 
an  increase  in  the  number  of  dis¬ 
tributing  rollers  has  been  found  help¬ 
ful.  The  cause  of  defective  print  d 
high-speed  presses  seems  to  be  th* 
ink  distribution. 

Because  of  the  extremely  individ 
nature  of  many  of  the  questions,  tb 
assembled  press  experts  did  not  at¬ 
tempt  to  arrive  at  a  solution. 

The  Tuesday  morning  ses.sion  ** 
opened  with  a  talk  on  type  metals  I? 

(Continued  on  page  31) 
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Rank  -  and 
Left-Wing 


-File  Fights  to  Oust 
Leaders  of  Guild 

Returns  of  Elections  of  Delegates  to 
Memphis  Convention  Shows  Conservative 
Strength  Threatening  National  Leaders 
By  STEPHEN  J.  MONCHAK 


A  BITTER  STRUGGLE  for  control 
of  the  national  leadership  of  the 
American  Newspaper  Guild,  Congress 
of  Industrial  Organizations  affiliate, 
between  the  left  and  right  wings  of 
the  union,  will  be  fought  on  the  floor 
at  the  guild’s  seventh  annual  inter¬ 
nation  convention  in  Memphis,  Tenn., 
July  8-12. 

Today,  with  the  convention  only 
three  weeks  off,  it  is  foreshadowed  in 
the  fight  for  election  of  delegates  to 
the  convention  in  local  units  from 
coast  to  coast. 

An  Editor  &  Publisher  survey, 
which,  to  date,  has  election  returns 
covering  approximately  half  of  the 
delegates  named  by  various  larger 
locals  throughout  the  country,  shows 
a  neck-and-neck  race. 

Depends  on  Small  Units 
The  struggle,  it  appears,  will  be 
decided  by  which  way  the  smaller 
locals  vote.  The  New  York  unit,  al¬ 
leged  headquarters  of  the  left-wing 
bloc,  always  has  about  one-sixth 
(about  20  votes)  the  voting  power  of 
the  convention,  and  many  small  locals 
look  to  the  New  York  delegation  for 
leadership. 

This  year,  however,  the  conserva¬ 
tive  element  of  the  guild  has  become 
vocal  and  is  presenting  a  united  front 
against  the  radicals,  and  the  fight 
which  began  brewing  last  year  over 
the  question  of  a  new  president  to 
succeed  the  late  Heywood  Broun,  has 
impressed  the  union’s  smaller  locals 
to  the  extent  that  some  guildsmen  pre¬ 
dict  the  overthrow  of  the  guild’s 
present  leadership. 

The  main  {xiint  in  the  program  of 
the  right-wing  forces  of  the  guild  at 
the  convention  is  a  complete  house¬ 
cleaning  of  all  left-wing  officials. 
Their  especial  target  is  Milton  Kauf¬ 
man.  executive  vice-president,  who  is 
expected  to  be  the  administration 
candidate  for  the  presidency  of  the 
union. 

The  convention  will  decide,  among 
other  things,  who  is  to  be  elected 
president  of  the  ANG  to  succeed 
Broun  and  his  successor,  Kenneth  G. 
Crawford,  Washington  correspondent 
for  PAf,  who  recently  announced  he 
Would  not  seek  re-election. 

Recommends  Paid  President 
Crawford  recommended  a  paid  pres¬ 
ident  to  fill  his  shoes  and  the  ques¬ 
tion  of  whether  a  permanent  paid 
president  of  the  guild  shall  be  elected 
m  place  of  a  working  newspaperman 
also  will  come  up  for  consideration 
hy  the  convention. 

Most  recent,  and  by  far  the  most 
important,  attack  against  the  present 
guild  leadership  because  of  the  com¬ 
plainants  involved,  was  made  public 
last  month  by  six  members  of  the 
International  Executive  Board. 

six  who  charge  that  paid  offi- 
oials  are  responsible  for  losses  in 
membership  and  trade  union  effec¬ 
tiveness  during  the  past  year  were: 
I;^L-  Kenen,  Cleveland;  Harry  Wohl, 
^icago;  Julius  Klyman,  St.  Louis; 
f“imy  Martin,  Memphis,  who  has 
1^11  nominateid  by  Memphis  for  the 
presidency  of  the  guild;  William  J. 
ar^n,  Philadelphia,  and  Roger 
Irwin,  Toronto. 


Another  vocal  and  active  right-wing 
group  sprang  up  in  New  York  a  few 
months  ago  calling  itself  the  Inde¬ 
pendent  Progressive  members  of 
the  New  York  guild,  led  by  Oliver 
Pilat,  New  York  Post  reporter.  The 
group,  from  time  to  time,  publishes 
its  own  paper.  The  Guild  Progressive. 

The  Independent  Progressives  favor 
for  paid  president,  if  it  is  decided  to 
have  one.  Max  Ways,  Philadelphia 
Record,  and  secretary  of  the  Phila- 
delphia-Camden  local.  Ways  is 
credited  with  having  made  the  Phila¬ 
delphia  unit  into  the  strongest  local 
in  the  union. 

The  Philadelphia  delegates  are 
pledged  to  vote  against  the  re-election 
of  the  present  paid  officers  because 


Ohio,  whose  local,  controlling  only 
one  vote,  desires  changes  in  policy  of 
the  ANG.  One  of  them  is  the  eliin- 
ination  of  conditions  tending  to  lend 
weight  to  charges  that  the  guild  is 
controlled  by  Communists.  Toledo’s 
them,  to  oust  the  Communists. 

Westbrook  Pegler,  New  York 
World-Telegram  columnist,  is  one  of 
the  hundreds  of  guild  members  who 
have  charged  that  the  guild  is  Com¬ 
munist-dominated  and  who  have 
called  on  their  fellow-members — or 
“American  members” — as  he  calls 
them,  to  oust  the  Communists. 

Writing  in  his  column  June  10 
about  the  left  and  right-wing  strug¬ 
gle  now  being  waged  for  control  of 
delegates,  Pegler  said  the  “American 


EDITOR  &  PUBLISHER'S  survey,  from  information  gathered  by  its 
correspondents,  in  the  guild  locals  which  already  have  elected 
delegates  to  the  ANG's  Memphis  Convention  July  8-12,  shows 
that  of  61  votes  to  date  (approximately  half  of  the  convention's 
voting  strength),  31  are  pro-administration.  Broken  down  into  lo¬ 
cals,  the  figures  show  as  follows; 


PRO  VOTES 

Xcw  York  .  20 

I.os  .Vtigeles  .  6 

San  Fraticisco-Oakl.anil  .  5 


Total  .  31 


.\XTI  VOTES 

Philadelphia  .  11 

St.  I.onis  .  5 

Chicago  .  5 

Wa-ihington,  1).  C .  4 

Seattle.  Wash .  4 

Toledo  .  1 


Total 


,10 


of  “inefficiency  and  incompetence.” 
Ways  has  led  the  pre-convention 
movement  to  oust  the  national  guild 
leaders,  and  his  contingent,  controlling 
11  votes,  will  be  the  spearhead  of  the 
fight  in  Memphis. 

Led  by  Harry  Wohl,  ANG  vice- 
president  who  is  not  a  candidate  for 
re-election,  the  Chicago  local  on  June 
11  allied  itself  with  the  right-wing, 
instructing  its  five  delegates  to  vote 
in  opposition  to  the  present  officers. 

Although  the  five  delegates  elected 
by  the  St.  Louis  local  received  in¬ 
structions  only  to  favor  a  resolution  for 
President  Roosevelt  for  a  third  term 
and  any  rule  ending  voting  on  the 
lEB  by  paid  officers  of  the  guild,  in 
general,  they  are  expected  to  follow 
the  suggestions  of  Julius  Klyman, 
who  was  one  of  the  six  lEB  officials 
asking  a  change  in  the  national  lead¬ 
ership. 

The  Seattle.  Wash.,  unit  put  through 
an  overwhelming  anti-Communist 
resolution  at  its  election  of  delegates. 
Leaders  there  said  the  local  had  had 
a  “red  tinge”  previously  because  of 
the  inertia  of  the  conservatives  but 
that  now  the  latter  have  awakened 
and  outweigh  the  left-wingers. 

Carrying  the  indorsement  of  Pres¬ 
ident  Crawford,  the  right-wing  slate 
of  delegates  to  represent  the  Wash¬ 
ington,  D.  C.,  guild  won  a  smashing 
and  significant  victory.  With  a  total 
vote  of  325,  the  conservatives  elected 
their  entire  delegation,  each  of  four 
candidates  winning  by  approximately 
50  votes. 

The  election  of  delegates  marked 
an  about-face  on  the  issue  of  closer 
co-operation  with  New  York  City 
control  for  the  reason  that  the  Wash¬ 
ington  delegate  favor  decentralization 
of  control. 

Word  also  has  come  from  Toledo, 


members  of  the  guild,  as  distinguished 
from  the  Communists  and  fellow- 
travelers  who  now  control  the  organ¬ 
ization,  hope  to  capture  the  key  posi¬ 
tions  and  control  of  the  policies,  and 
thus  break  off  the  unwritten  but 
very  effective  relationship  between 
the  guild  and  the  Communist  party.” 
He  further  noted  in  pungent  phrases; 

“The  Communists  deny  that  they 
control  the  guild,  and  deny  that  they 
are  Communists,  but  they  do  and  they 
are.  and  that  is  all  there  is  to  that.” 

Pegler  warned  that  if  the  Com- 
muni.st  influence  remains  in  control 
of  the  guild,  “a  mass  withdrawal  of 
the  American  element  will  probably 
occur.  A  few  hopeful  idealists  may 
remain,  but  the  defections,  added  to 
the  majority  of  newspaper  men  and 
women  who  never  have  joined  the 
guild,  would  far  outnumber  the  re¬ 
maining  guild  strength.” 

The  only  hope  of  the  “Americans’’  is 
to  destroy  the  Communist  control  or 
quit  the  guild  in  such  numbers  that 
it  will  lose  even  a  pretense  of  repre¬ 
sentative  character,  he  concluded. 

The  right-wingers  feel  that  it  would 
be  fatal  for  the  ANG  to  remain  under 
Communist  control  because  it  would 
endanger  further  the  existence  of  the 
guild  as  a  militant  trade  union.  They 
are  of  the  opinion  that  the  guild’s 
leaders  now  have  turned  the  union 
into  a  political  club  which  negates 
the  very  essence  of  trade  union  prac¬ 
tice. 

Much  in  the  same  vein  is  the  re¬ 
mark  of  Harry  Martin,  of  Memphis, 
most  active  guildsman  in  the  South, 
who  doesn’t  see  the  present  struggle 
as  one  between  left  and  right  but  as 
“a  movement  to  rescue  the  guild  from 
the  danger  of  permanent  domination 
by  self-perpetuating,  job-conscious 
politicians  more  interested  in  further¬ 


ing  their  jiersonal  ambitions  than  in 
promoting  the  welfare  of  the  working 
newspaperman .” 

Memphis’  three  delegates,  led  by 
Martin,  are  expected  to  join  the  right- 
wing  forces.  Martin  has  told  close 
friends  he  will  only  consent  to  actual 
nomination  for  the  presidency  if 
Crawford  cannot  be  prevailed  upon 
to  accept  re-election,  and  if  the  forces 
actively  working  to  return  guild  ma¬ 
chinery  to  the  control  of  its  member¬ 
ship  decide  that  he  is  their  man. 

Leading  the  drive  to  retain  the 
present  leadership  in  power  will  be 
the  powerful  New  York  local,  largest 
in  the  country,  which  has  elected  15 
“administration”  delegates,  who  prob¬ 
ably  will  control  20  votes.  The  con¬ 
tingent  will  be  led  by  Carl  Randau, 
president  of  the  New  York  local,  as 
it  has  been  for  years. 

The  New  York  delegation  will  have 
the  active  support  of  the  Los  Angeles 
and  San  Francisco-Oakland  locals, 
the  former  controlling  six  and  the 
latter  five  votes.  The  Los  Angeles 
delegates  have  received  broad  in¬ 
structions  to  do  their  best  to  retain 
the  national  officers  who  have  up¬ 
held  the  past  militant  policies  of  the 
guild. 

Although  the  San  Francisco  elec¬ 
tions  were  not  held  until  June  13-14, 
after  Editor  &  Publisher  had  gone  to 
press,  selection  of  a  convention  dele¬ 
gation  controlled  by  the  “old  guard,” 
which  has  sponsored  a  militant  guild, 
was  virtually  assured.  Indications 
were  that  at  least  four  of  the  five 
selected  would  be  for  the  administra¬ 
tion. 

The  two  delegates  of  the  Twin  Cities 
Newspaper  Guild  (St.  Paul-Minne- 
apolis)  to  the  Memphis  convention 
are  strict  “middle  of  the  readers,” 
instructed  to  devote  their  efforts  to 
clearing  the  guild  of  any  suggestion 
of  totalitarian  ideas,  whether  from  the 
left  or  right. 

The  three  delegates  from  Cleveland, 
birthplace  of  the  guild,  are  not  yet 
instructed  but  Cleveland  officers  and 
the  delegates,  plus  Kenen,  who  goes 
to  the  convention  as  an  alternate, 
signed  the  Ways-Kenen  petition,  so 
it  appears  they  will  vote  that  way. 

During  the  election  of  delegates  in 
New  York,  charges  were  made  against 
the  pro-administration  group  that 
they  were  padding  the  local  member¬ 
ship  rolls.  Right-wing  ballots  were 
mysteriously  lost  in  the  mails.  Fel¬ 
low  travelers,  whose  only  editorial 
exjjerience  had  been  writing  one 
article  for  publication,  had  the  power 
of  the  ballot — on  the  left-wing  side. 

Owing  to  the  death  of  Broun  and 
the  development  of  an  organizational 
crisis  in  the  large  New  York  local, 
the  coming  convention  finds  the  ANG 
at  the  cross  roads,  according  to  many 
guild  members.  They  fear  attempts 
will  be  made  by  the  present  leader¬ 
ship  to  steer  the  guild  even  further 
on  a  road  inimical  to  the  best  inter¬ 
ests  of  the  union  by  pledges  on 
domestic  and  foreign  policies. 

They  see  the  only  solution  in  the 
rank-and-file  rebellion  within  the 
union  by  members  who  wish  to  end 
the  present  leadership  of  the  so- 
called  “big  four” — Milton  Kaufman, 
executive  vice-president;  Victor 
Pasche,  secretary-treasurer;  Morris 
Watson,  international  vice-president, 
whose  salary  is  paid  by  John  L. 
Lewis’  CIO  as  CIO  organizer;  and 
Clyde  Beals,  editor.  Guild  Reporter, 
official  organ  of  the  ANG,  all  paid 
officials  of  the  union. 

HONOR  ELSE  ROBINSON 

Joseph  V.  Connolly,  president.  King 
Features  Syndicate,  and  other  execu¬ 
tives,  were  hosts  at  a  luncheon  in 
honor  of  Elsie  Robinson,  conductor  of 
KFS’s  “Listen  World”  column,  at  the 
Warwick  Hotel,  New  York,  June  13. 
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Circulations  Climb 
As  War  Fury  Spreads 


By  GEORGE  A.  BRANDENBURG 


This  survey  was  completed  prior  to 
Italy's  declaration  of  war  this  week. 
Without  complete  returns,  indications 
are  that  the  gains  reported  here  have 
been  supplemented  by  still  greater 
increases. 


PUBLIC  INTEREST  in  the  European 
war  is  definitely  reflected  by  in¬ 
creased  newspaper  circulations  in 
U.  S.  and  Canada,  with  sustained 
gains  reported  by  many  papers 


for  Canada,  I  would  state  that  since 
the  war  broke  out  metropolitan  news¬ 
papers  have  expterienced  gains  of  sev¬ 
eral  thousands  of  readers,”  he  said. 
“Many  of  the  smaller  dailies  report 
only  a  slight  increase  in  circulations, 
but  we  attribute  the  small  gains  to  the 
fact  that  these  papers  have  practically 
been  at  the  saturation  point  in  their 
respective  territories  for  many  years 
past.  Much  of  the  increase  noted  on 
metropolitan  papers  has  been  due  to 
readers  purchasing  two  and  three  edi- 


circulation  departments  have  been 
proud  of  the  job  done  by  the  editorial 
and  news  staffs  in  providing  com¬ 
plete  and  accurate  news.  This  kind 
of  promotion,  plus  intensive  contact 
of  those  homes  which  were  not  re¬ 
ceiving  our  newspapers,  are  the  only 
kinds  of  promotion  in  which  our 
newspapers  have  been  active.  Elach 
newspaper  has  shown  a  decided  gain 
which  has  been  pyramiding  since 
Sept.,  1939,  and  .show  increases  rang¬ 
ing  from  2^/z  to  8%.” 

Another  non-metropolitan  circula¬ 
tor,  Jesse  B.  Birks,  Decatur  (Ill.) 
Herald  &  Review,  reports  heavy  con¬ 
centration  on  home  delivered  business. 
“During  the  war  we  have  used  lots 
of  samples  and  have  tried  to  follow  up 
each  and  every  sample  copy  with  a 
solicitation,”  he  said.  “We  go  to  press 
somewhat  later  than  most  of  the  com¬ 
petitive  newspapers  in  Central  Illi- 


responsible  for  this  increase.  Bi^ 
now  our  entire  organization  is 
ing  to  secure  maximum  vacation  wti 
scriptions.  Increased  coverage  is  be 
ing  effected  at  some  summer  resortsl 
Since  the  Enquirer  is  primarily 
home  delivery  newspaper,  our  be: 
idea  for  promoting  sales  on  war  ed: 
tions  is  through  constant  repetition 
the  field  staff  and  carriers  that  thj 
Enquirer  gives  its  readers  comple 
war  coverage.” 

W.  A.  CoRDiNGLE,  Des  Moines  Re 
istcr  and  Tribune,  writes  that  dun: 
April  and  May  the  combined  circul; 
tion  of  the  three  newspapers  (morr 
ing,  evening  and  Sunday)  shows 
increase  of  less  than  1%  as  con 
pared  with  a  loss  of  4%  for  the  sa.T 
period  a  year  ago.  “Our  dailies  ai 
now  24,800  ahead  of  the  same  da| 
last  year  (April  1)  and  the  Sunday 
up  30,500  over  a  year  ago,”  he  sail 


eluding  those  whose  home  delivered  tions  each  day  that  the  war  has  been  nois  and  spend  a  good  bit  of  money  We  have  used  sample  copies  on 


circulation  greatly  overshadows  street 
sales,  according  to  a  cross-section  sur¬ 
vey  made  by  Editor  &  Publisher 
among  ICMA  leaders. 

None  of  the  newspapers  has  had  to 
resort  to  any  high-powered  promo¬ 
tional  effort  to  sell  papers— this  is 
particularly  true  in  Canada — extras 
have  been  issued  sparingly;  news 
favorable  to  the  Allies  is  quickly  re¬ 
flected  in  increased  street  sales;  sam¬ 
pling  hcis  proved  to  be  most  effective 
in  adding  home  delivery  subscribers; 
while  some  report  phenomenal  gains 
!n  street  sales,  the  average  gain  in 
circulation  since  war  began  ranges 
from  1  to  10%. 

Radio  No  Handicap 
Above  all,  the  radio  has  not  appar¬ 
ently  been  a  serious  handicap  to  news¬ 
paper  circulations,  but,  if  anything,  it 
has  stimulated  public  interest  in  ob¬ 
taining  dependable  and  accurate 
news.  This  statement  does  not  mean 
that  radio  news  is  inaccurate,  but  be¬ 
cause  of  continuous  broadcasts,  some 
of  which  seem  conflicting  and  con¬ 
tradictory,  readers  look  to  and  expect 
from  the  newspaper  dependability, 
completeness  and  accuracy.  To  the 
credit  of  newspapers  and  radio,  the 
two  media  are  giving  the  American 
public  a  thorough  and  up-to-the- 
minute  coverage  of  the  war.  It  is  no 
secret  that  radio  has  supplanted  the 
newspaper  extra,  but  the  press  con¬ 
tinues  to  enjoy  an  increasing  reader- 
ship  as  the  public  looks  to  radio  for 
the  news  flash  and  to  the  newspaper 
for  the  complete  story. 

In  order  to  give  circulation  man¬ 
agers  a  first-hand  account  of  what  is 
happening  to  newspaper  circulation 
since  the  war  began,  and  especially 
since  Hitler’s  “total  war”  broke  with 
a  fury  on  the  Continent,  Editor  & 
Publisher  polled  circulators  of  large 
and  small  dailies  to  get  the  answer. 
In  three  cases  it  was  found  that  papers 
have  recently  increased  their  rates 
and  consequently  are  experiencing 
the  problems  of  regaining  initial 
losses.  Another  paper  is  about  to  in¬ 
crease  its  price  from  15  to  20  cents 
in  27  additional  outside  towns,  believ¬ 
ing  public  interest  in  war  news  is 
such  as  to  afford  an  ideal  opportunity 
to  raise  prices. 

Sellers'  Market  in  Canada 

Perhaps  of  special  interest  are  the 
comments  from  two  Canadian  circula¬ 
tors.  Their  comments  indicate  the 
impact  of  the  war  now  raging  in 
Europe  upon  the  reading  public  in 
Canada. 

Ralph  B.  Cowan.  Toronto  Star,  re¬ 
ports  that  newspapers  are  enjoying  a 
sellers’  market  in  Canada,  but  be¬ 
cause  of  the  tremendous  sale  that 
Canadian  newspapers  enjoyed  prior  to 
the  war,  the  increased  sales  have  not 
been  so  great  as  some  people  might 
have  expected.  “Speaking  generally 


at  a  high  pitch. 

“You  ask  me  what  has  been  our 
best  idea  in  promoting  sales  of  war 
editions.  Surely,  you  must  realize 
that  the  people  in  this  coimtry  are 
impatient  between  editions  of  news¬ 
papers  to  get  the  latest  news  of  a 
war  that  may  mean  the  death  of  their 
father,  husband,  brother,  son  or  sweet¬ 
heart.  When  people  are  so  anxious 
for  news  that  they  have  been  known 
to  walk  four  miles  a  night  from  farms 
into  villages  to  purchase  newspapers, 
one  does  not  need  to  have  very  many 
ideas  on  how  to  sell  papers  in  order 
to  rack  up  quite  a  sale.  We  really 
have  not  been  promoting  other  fea¬ 
tures  in  our  paper  than  war  news 
since  September.  We  believe  that 
the  public  would  look  upon  the  pro¬ 
motion  of  other  features  as  a  waste 
of  time  on  our  part  when  we  might 
better  be  stressing  the  importance  of 
the  war  news  and  pictures  in  our 
columns.” 

CoMantrat*  on  War  Nawi 

Joseph  E.  Fehrenbach,  Kitchener 
(Ont.)  Record,  spoke  in  much  the 
same  vein,  pointing  out  his  paper  has 
had  an  8%  gain  since  war  began.  He 
reports  that  some  newspapers  in 
Canada  have  laid  off  their  canvassers 
due  to  the  exigencies  of  war,  yet  their 
circulations  have  steadily  risen.  “We 
have  sampled  all  non-subscribers  on 
motor  delivery  routes  for  three  days, 
followed  up  immediately  by  personal 
solicitation  of  canvassers,”  he  stated. 
“We  have  not  yet  finished  this  cam¬ 
paign,  but  to  date  we  have  secured 
orders  from  about  20%  of  those  can¬ 
vassed. 

“Aside  from  war  news  coverage, 
we  are  not  disposed  to  put  forth  any 
efforts  on  features  or  special  promo¬ 
tion  until  after  the  war.  While  Can¬ 
ada  is  at  war  any  attempt  to  promote 
anything  other  than  war  news  cov¬ 
erage,  would  be  as  suitable  as  asking 
a  fellow  to  watch  card  tricks  while 
trying  to  rescue  his  family  from  a 
building  that  is  being  bombed.” 

Smaller  Papers  Prosper 
Speaking  for  a  group  of  19  news¬ 
papers  with  circulations  from  5,000  to 
115,000,  Matt  G.  Sullivan,  circulation 
director  of  the  Gannett  Newspapers, 
presents  a  comprehensive  picture  of 
what  has  happened  in  the  non-metro¬ 
politan  field.  He  stressed  the  impor¬ 
tance  readers  attach  to  newspapers  for 
reliability  of  news  as  against  radio, 
stating: 

“Based  on  that  knowledge  we  have 
not  gone  strong  for  extras  except  on 
the  days  of  the  biggest  news,  but  we 
have  felt  that  the  best  promotion  that 
we  could  use  was  to  make  our  news¬ 
papers  as  complete  as  possible  by  giv¬ 
ing  all  the  necessary  space  that  a  well- 
edited  newspaper  should  give  to  the 
news  of  the  day.  We  have  not  gone 
off  half-cocked  on  stories,  and  our 


on  high  speed  truck  service.  We  also 
have  Wirephoto — the  only  one  in  Cen¬ 
tral  Illinois.  We  promote  these  two 
things,  late  news  and  flash  pictures. 
Our  total  circulation  has  had  a  gain 
of  5.85%.  During  the  past  four  years 
we  have  raised  67  outside  towns  from 
15  to  20  cents  per  week  and  next 
week  we  are  announcing  an  increase 
of  15  to  20  cents  in  27  additional 
towns.” 

Heavy  Streef  Sales 

In  metropolitan  centers,  we  find 
street  sales  have  been  brisk  with  head¬ 
line  display  the  chief  means  of  pro¬ 
motion.  Highlights  from  big  city  cir¬ 
culators  follow: 

Clem  D.  D’Rourke,  Cleveland  Press, 
reports  a  six  to  10,000  gain  in  circula¬ 
tion,  with  no  particular  promotional 
efforts.  A  home  delivery  carrier  con¬ 
test  is  being  staged  as  an  added  busi¬ 
ness  getter.  Don  R.  Davis,  Birming¬ 
ham  (Ala.)  News- Age-Herald,  has 
resorted  to  no  special  promotion  other 
than  frequent  newscasts  over  the 
papers’  radio  station,  closing  the 
broadcasts  with  a  reminder  to  read 
the  News  or  Age-Herald  for  further 
details.  He  reports  an  approximate 
20%  gain  in  newsstand  and  street 
sales.  Frequent  publication  of  war 
maps  has  been  helpful  in  creating 
added  public  interest  in  war  news 
coverage,  he  said. 

Norman  C.  Johnson,  Hartford 
(Conn.)  Times,  published  a  special 
bulletin  devoted  entirely  to  war  news 
coverage,  supported  by  radio  spot 
announcements,  and  finds  a  sustained 
gain  of  between  1.000  and  1.500  in  cir¬ 
culation.  F.  Goldschmid,  Memphis 
Commercial  Appeal  &  Express  Scimi¬ 
tar,  says  the  most  productive  promo¬ 
tion  has  been  the  use  of  samples,  well 
placed  and  closely  followed  up.  Next, 
the  use  of  circulars  with  solicitation 
follow-up.  “Our  circulation  gain  on 
both  papers  has  been  slightly  under 
3%  since  ‘total  war’  began,”  said  Mr. 
Goldschmid. 

Baseball  vs.  War 

P.  M.  Knox.  Oakland  (Calif.)  Trib¬ 
une,  credits  a  5%  gain  in  circulation 
to  war  news,  using  prominent  display 
of  headlines  on  streets  and  news¬ 
stands.  “We  note  a  decided  increase 
in  sales  whenever  the  news  favors  the 
Allies,”  he  writes.  “We  have  no  spe¬ 
cial  promotions  other  than  our  normal 
and  regular  seasonal  plans,  includ¬ 
ing  our  annual  carrier  vacation  con¬ 
test.” 

C.  W.  Staab.  Ctjicinnafi  Enquirer, 
finds  the  local  public’s  interest  in  base¬ 
ball  rivals  that  of  the  war.  “When 
the  Reds  win  a  ball  game,  circulation 
jumps  regardless  of  the  importance 
of  war  news.”  he  asserts.  “Our  aver¬ 
age  gain  in  circulation  since  war  be¬ 
gan  is  2%.  It  should  be  considered, 
however,  that  ‘total  war,’  plus  base¬ 
ball  news,  plus  extra  effort  have  been 


larger  scale  than  usual.  FeatunI 
other  than  war  news  have  been  pre 
moted,  but  improvement  in  our  cira' 
lation  record  this  season  over  prev 
ous  years,  is  very  largely  due  to  pro 
motion  of  war  news,  maps  and  pic 
tures.” 

New  Sunrise  Edifion 

Street  sales  have  jumped  enor 
mously  in  Oklahoma  City,  where  thj 
Oklahoman  and  Times  show  gains 
52%  in  the  morning,  74%  evening,  aid 
5%  on  Sunday,  comparing  Harq 
average  with  May.  Street  sales  jum] 
whenever  the  headlines  are  favora^ 
to  the  Allies,  according  to  M.  ^ 
Halmbacher.  who  added:  “We 
lieve  we  have  maintained  a  sustainH 
gain  in  circulation  as  the  result 
public  interest  in  war  news,  since 
this  time  of  the  year  we  usually  havj 
large  losses  due  to  the  closing 
schools,  and  it  has  not  been  so  appaij 
ent  this  year  as  compared  with  prev 
ous  years.’ 

Jack  Estes,  Dallas  News,  reporf 
a  20%  rate  increase,  effective  June 
but  says  street  sales  have  shown 
40%  upward  trend  since  the 
went  into  heavy  action.  The  Ne 
uses  radio  spot  announcements 
has  created  a  new  edition — “Sunr; 
War  Edition”  at  6  A.M.  He  also 
ports  Allied  victories  spur  stref 
sales,  adding  that  the  paper  has  iss 
a  16-page,  full-sized  circular,  rep; 
ducing  several  pages  of  war  pictu: 

The  Flint  (Mich.)  Journal  raised 
weekly  price  from  18  to  20  ce 
effective  May  19,  according  to  R. 
Taylor,  who  reports  that  his  orp 
ization  is  concentrating  all  of  its 
culation  promotion  on  putting  ac: 
this  price  raise. 


Barr  Returns  to 
Dayton  Rubber  Co. 


Frank  S.  Barr,  formerly  with  D; 
ton  Rubber  Mfg.  Co.,  and  more 
cently  with  Geo.  H.  Morrill  Compa;^ 
has  returned 


Frank  S.  Barr 


the  Dayt 

organization 
technical  ad 
o  n  newspap 
operations. 

Mr.  Barr, 
is  a  pra; 
pressman, 
ing  worked 
several  o  f  I*- 
larger 

pers  in  U-  ' 
will  serve  ® 
sales  and  te: 
nical  capa' 


For  the  past  two  years  he  has  t:' 
with  Morrill,  who  formerly  were  a 
tributors  for  Dayco  rollers.  The 
ton  Rubber  Company  is  now  hanc- 
sales  distribution  of  the  Dayco  P- 
uct. 
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“Our  Cleveland  2-ln-1  Market  Sales  are 
Better  Now  That  We  Use  The  Plain  Dealer' 


And  why  not?  Here’s  a  rich  trade  em* 
pire  running  full  blast  with  retail  trade 
reaching  new  high  figures,  not  only  in 
Greater  Clevelad  but  also  throughout 
the  26  adjacent  counties  that  go  to  make 
up  this  2-in-l  market. 

More  than  35,000  retail  outlets  in  the  2- 
in-1  market  offer  ample  opportunity  for 
increased  sales  at  a  minimum  of  sales 
cost. 


StiUt'  of  Ohio  by  Couti/tiS 


Cuyohoqo  County  ...  (Cleveland)  .$279,348,163.06 
Counties  (Adjacent  to  Cleveland) .  184,236,050.23 

Hamilton  County ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . .(Toledo)  _  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Montgomery  County  (Dayton)  ...  69,855,720.73 

Mahoning  County.  . .  .  (Youngstown)  50,596,429.18 

Stark  County. . (Canton)  ...  49,297.809.06 

Total  tor  above  9  markets.  ..$1,022,553,300.79 
Grand  total  for  state.  . . .  1,283,778,104.98 


GREATER 

CLEVELAND 


ADJACENT 

COUNTIES 


Heaching  and  selling  this  prosnerous 
market  is  no  problem.  The  Plain  Dealer 
IS  the  only  single  newspaper  covering 
not  only  Cireater  Cleveland  but  every 
one  of  the  13S  other  cities  and  towns  in 
the  compact  26*county  area. 


SUMMIT 

COUNTY 


STARK 

COUNTY 

( Coitton ) 


MAHONING 

COUNTY 


1 


nny  dtstrihiilor  nr  rcfircsentnlive  in 
iinrtlu’/istcrn  Ohm  ahniit  ///<■  importance 
of  tilts  2-in-l  market — Cleveland  PLLlS 
the  26-county  area.  Then  ask  your 
advertisiufj  aejeucy  hoiv  the  Plain  Dealer 
covers  this  2-i/t-l  market. 


THE  COMPACT  CLEVELAND  MARKET  $637,000,055.30—45%  OF  OHIO'S  RETAIL  SALES 


the  above  chart.  Greater  Cleveland  and  the  26  neighboring 
counties  arc  indicated  by  the  two  sliaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B,  W oodward,  Inc, 
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EDITOR  cS.  PUBLISHE 


Citizens  Raised 
$2,500  to  Defend 
Libel  Suits 


Daily  and  Weekly  Papers. 
Publishers  and  Others  Pro¬ 
tected  by  Public  Fund 


Citizens  of  Goose  Creek,  Pelly  and 
Baytown,  on  the  Houston  ship  channel 
in  Texas,  voluntarily  raised  $2,500  to 
defend  libel  suits  filed  against  news¬ 
papers  and  individual  citizens  of  the 
three  towns.  The  suits  were  settled 
June  3  with  the  plaintiff  receiving 
nothing. 

The  money  was  raised  by  donations 
ranging  from  $1  to  $25.  No  person 
was  asked  for  any  larger  sum  than 
$25. 


It  was  raised  by  citizens  who  felt 
the  suits,  an  aftermath  of  a  heated 
school  trustee  election  in  1939,  were 
“our  business  as  much  as  the  business 
of  the  newspapers,  its  publishers  and 
others  sued.” 


has  been  continuous,  and  he  advanced 
successively  to  assistant  city  editor, 
city  editor,  and  managing  editor. 

Mr.  Sutlive,  the  new  editor  and 
managing  editor  of  the  Evening  Press, 
succeeds  to  the  position  which  was 
held  by  his  late  father,  William  G. 
Sutlive,  who  died  Thursday,  June  6. 
Mr.  Sutlive  served  as  city  editor  of 
the  Evening  Press  for  many  years, 
and  in  more  recent  years  held  that 
position  and  the  office  of  assistant 
managing  editor.  His  connection  with 
the  Evening  Press  began  more  than 
20  years  ago,  and  he  served  as  a  re¬ 
porter  and  as  telegraph  editor  before 
he  became  city  editor. 

Mr.  Cook,  the  new  city  editor  of  the 
Evening  Press,  has  been  connected 
with  the  paper  since  he  was  a  youth. 
As  a  reporter  he  covered  practically 
every  field  and  was  advanced  from 
that  work  to  telegraph  editor.  Several 
years  ago  he  was  named  assistant  city 
editor. 


H.  D.  Bratter  Named 
Circulation  Director 


HAS  TWO  "SPECIALS' 


Minneapolis,  June  10 — Henry  D. 
Bratter,  veteran  newspaper  man,  has 
been  named  director  of  circulation  of 
the  Minneapolis  Tribune  Newspapers, 
George  B.  Bickelhaupt,  publisher,  an¬ 
nounced  today. 

By  the  appointment,  Mr.  Bratter, 
who  is  47,  returns  to  a  field  he  entered 
38  years  ago.  At  the  age  of  9  he  was 
a  “fly  boy”  on  the  St.  Paul  Pioneer 
Press  before  the  days  of  conveyors 
from  the  pressroom  to  the  mailing 
room.  Later,  after  schooling  in  St. 
Paul,  where  he  was  bom,  Mr.  Bratter 
was  associated  with  the  old  St.  Paul 
Daily  News  for  a  period  of  15  years, 
starting  as  an  office  boy  and  subse¬ 
quently  advancing  to  serve  in  various 
other  departments,  including  advertis¬ 
ing  and  circulation.  After  a  year  as 
circulation  manager  of  the  Omaha 
News,  he  joined  the  AEF  and  served 
14  months  in  France. 


John  Woodruff,  former  teacher  in 
the  Goose  Creek  school  system  who, 
in  1939,  was  elected  an  officer  of  the 
American  Federation  of  Teachers  at 
its  Buffalo  convention,  filed  the  suits. 
Blach  asked  for  $20,000.  First  suit  was 
leveled  at  C.  M.  Bond,  publisher  of  the 
weekly  News-Tribune.  Second  suit 
was  against  the  Daily  Sun  in  Goose 
Creek,  and  its  publisher,  W.  L.  Pen- 
dergraft.  The  third  suit  was  against 
Pendergraft  and  eight  individuals  of 
the  three  towns. 


The  Elizabethton  (Tenn.)  Star  is 
now  being  represented  nationally  by 
J.  J.  Devine  &  Associates  and  the  Mid¬ 
land  Newspaper  Representatives. 


Mr.  Bratter’s  next  newspaper  post 
was  as  business  manager  of  the  Min¬ 
neapolis  Star,  which  he  resigned  in 
October,  1935,  after  11  years  of  ser¬ 
vice,  to  engage  in  other  work. 


The  suits  were  based  on  a  series  of 
editorials  written  by  the  two  publish¬ 
ers  prior  to  the  1939  school  election, 
and  on  statements  made  in  an  adver¬ 
tisement  carried  over  the  signatures 
of  approximately  130  residents  of  the 
community.  The  three  towns  are  so 
close  together  they  form  one  school 
district. 

The  judgments  recorded  June  3 
climaxed  a  two-year  fight  for  a 
“clean-up”  of  the  school  system. 

When  the  suits  were  filed,  the  ex¬ 
ecutive  committee  of  the  Voters 
League  met  and  decided  it  was  “our 
business”  to  defend  the  suits.  Goose 
Creek  and  Houston  law  firms  were 
engaged,  and  a  finance  committee  was 
appointed  to  raise  $2,500  to  defray 
expenses. 


6,363,962 

lines  of  paid  advertising  for  the  first  5  months  of  1940 


487,691 


lines  more  than  for 
first  5  months  of  1939 


8  0%(jf  9ain  for  first  5  months 
•  £$yO  of  1940 


1,401,458 


J.  P.  Miller  New 
Executive  Editor 
In  Savannah 


Savannah.  Ga.,  June  12— Three  ap¬ 
pointments  on  the  Savannnh  Morning 
Neios  and  Ereniitg  Press,  effective  im¬ 
mediately,  were  announced  today  by 
Herschel  V.  Jenkins,  president  of  the 
newspapers.  They  are: 

J.  P.  Miller  to  be  executive  editor 
of  the  Morning  News  and  Evening 
Press. 


lines  of  paid  advertising  for  May,  1940 

2  99  2  9  more  than  for 

May,  1939 

9C.O/,  gain  for 

Moy,  1940 

The  qain  in  paid  advertising  has  been  steady  year  after  year,  amounting 

4,774,623 

for  the  five  yeors  1935-39,  inclusive. 


John  L.  Sutlive  to  be  editor  and 
managing  editor  of  the  Evening  Press. 

Jack  J.  Cook  to  be  city  editor  of 
the  Evening  Press. 

Mr.  Miller,  who  was  vice-president 
and  managing  editor  of  the  Morning 
News,  will,  in  his  new  office  as  execu¬ 
tive  editor,  have  supervision  over  the 
editorial  departments  of  the  two  news¬ 
papers.  One  of  Georgia’s  best  known 
newspaper  men,  Mr.  Miller  has  been 
connected  with  the  organization  of  the 
Savannah  newspapers  for  more  than 
36  years,  having  come  here  in  Janu¬ 
ary  of  1904  from  Nashville,  Tenn.,  to 
join  the  staff  of  the  Morning  News  as 
a  reporter.  His  service  with  the  paper 


113,375 


Daily  Express  and 
Evening  News  average 
circulation  for  May,  1940,  8,536  copies 
more  thon  Moy,  1939. 

Sunday  Express  averoge 
circulation  for  Moy,  1940, 
7-523  copies  more  thon  Moy.  1939. 


90,112 


You  are  getting  more  high-class  circulation  coverage  for  your 
advertising  dollar,  without  additional  cost. 

The  Express  and  The  Evening  News  are  edited  for,  and  read  by, 
a  circulation  of  the  substantial,  responsive  kind. 

The  records  show  that,  year  after  year.  The  Express  and  The 
Evening  News  have  gained  more  department  store,  more  ready-to-wear, 
more  men  s  clothing,  more  financial,  more  classified  advertising — 
proving  that  these  two  newspapers  successfully  deliver  your  sales 
message. 


SAN  ANTONIO  EVENING  NEWS 
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Kansas  and  the  total  1  o- 
l>cka  Market  of  at  Drive  in 
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riiis  is  the  attractive  mar 
t,ct  stinuilated  by  1  he 
Dailv  Ciapital's  new  Si6.'»'s. 
Merchandising  Food  Seivice. 

I  nder  this  plan  National 
Advertisers  with  grocery 
store  distribution  receive 
without  extra  charge  a  ic- 
siiltfttl  program  of  cooiteia- 
tion.  BtHister  display  ads. 
Hitman  interest  stories 
alM.ut  Brands.  .\n  excellent 
radio  feature,  etc. 


In  over  r,i).(MM)  Kansas  fatni- 
lies— families  whose  hiiying 
,u.wer  is  far  higher  than 
the  nation’s  average— fol'^'' 
have  shown  an  extraordin^ 

ary  interest  in  the  idea  o 
ailvertising  .VD\  KR  1 1^1^^’ 
in  this  unique 
maimer. 
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CAPPER  PUILICATIONS.  Uc. 
ArrkHr  Cappflf,  Prctidtnff  and  Pablii^*' 
OFFICES  .  New  York.  Ckicofa, 
Kontoi  City,  Son  Froacitco 
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To  accommodate  a 
readership  thafs 
accustomed  to  the  best 

J 

PHILADELPHIA 

EVENING  PUBLIC  LEDGER 

INSTALLS  INTERTYPE  REGAL  AND  CAIRO 


Philadelphia’s  Evening  Public  Ledger  has 
long  been  I'ecognized  for  its  concentra¬ 
tion  of  readers  among  average  and  bet- 
ter-than-average  families  of  America’s 
third  largest  market.  It  was  only  natural, 
therefore,  that  this  great  metropolitan 
newspaper,  along  with  its  many  other 
forward-looking  plans  for  modernization, 
decided  to  restyle  and  redesign  its  old 
typographical  makeup. 

•  After  considerable  study  the  publish¬ 
ers  of  the  Evening  Public  Ledger  selected 
Intertype  Regal  for  its  new  body  type 
and  Intertype  Cairo  for  its  new  heads. 

•  The  change  from  smaller  body  type 
and  condensed  headings  was  cordially 
welcomed  by  the  Evening  Public  Ledger 
readers . . .  people  accustomed  to  the  bet¬ 
ter  things  of  life . . .  able  to  appreciate  the 
added  enjoyment  made  possible  by  mod¬ 
ern  methods  and  scientific  research. 


•  Hundreds  of  letters  came  to  the  Ledger 
from  business  and  civic  leaders,  clergy¬ 
men,  educators,  craftsmen,  housewives 
and  others.  Their  comments  ranged  from 
appreciation  of  the  new  type’s  greater 
legibility  and  more  modern  appearance 
to  statements  that  the  change  repre¬ 
sented  “a  notable  advance  in  the  history 
of  Philadelphia  journalism.” 

•  Perhaps  this  installation  of  a  larger 
news  face  and  easier-to-read  heads  by 
the  Philadelphia  Evening  Public  Ledger 
will  suggest  a  similar  improvement  for 
ifour  newspaper.  At  any  rate,  why  not 
send  for  specimens  of  modern  Intertype 
news  types  and  make  a  comparison?  You 
will  find  that  Intertype  news  types  make 
a  most  favorable  impression,  not  only  on 
readers  but  on  advertisers  as  well. 

•  A  new  Intertype  dress  is  a  definite  step 
ahead  for  any  newspaper . . .  Investigate! 


tEGAL,  CAIBO  AND  eODONI  801D  ITALIC 


WRITE  FOR  SPECIMENS  OF  REGAL  •  INTERTYPE  •  BROOKLYN,  N.Y. 

STEP  AHEAD  with  INTERTYPE 
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The  ADVERTISING  SURVEY 

_ By  WARREN  L  BASSETT _ 


“Stop  Hitler  Now  ”  Ad 


Drew  F.  D.  R. 

CHICAGO,  June  13— An  advertise¬ 
ment  which  probably  made  the 
deepest  impression  upon  the  reading 
public  of  any  advertisement  placed  in 
recent  years,  was  the  famous  "Stop 
Hitler  Nowl”  full  page  spread  which 
appeared  in  newspapers  from  coast  to 
coast  this  week.  Appearing  at  a  time 


STOP  HITLER  NOW! 


COMMITTEE  TO  KFEM  MEDICO  IT  UOMC  THE  HUES 


when  the  cause  of  the  Allies  was  in 
the  gravest  jeopardy,  when  President 
Roosevelt  had  just  delivered  his  com¬ 
mencement  speech  at  Charlottesville, 
W.  Va..  the  page  not  only  aroused 
public  feeling,  but  was  the  object  of 
many  editorials  and  a  statement  of 
commendation  from  President  Roose¬ 
velt  himself.  Probably  no  advertise¬ 
ment  in  our  time  has  exceeded  this 
one  in  its  implications  and  in  its 
public  effect. 

Used  in  19  Papers 

The  President  made  no  bones  about 
it.  He  said  at  his  press  conference 
Tuesday  that  it  was  a  great  piece  of 
work. 

The  advertisement  appeared  as  a 
full  page  in  19  newspapers  across 
the  country.  The  cities  were  New 
York.  Chicago,  Dallas.  Des  Moines, 
Portland  and  Los  Angeles. 


Comment 

Although  many  thought  the  copy 
was  written  by  William  Allen  White, 
chairman  of  the  committee,  it  was 
prepared  by  Robert  Sherwood,  play¬ 
wright.  W'ho  is  reported  to  have 
raised  the  money  to  pay  for  the  space 
used. 

The  ad  created  an  immediate  public 
response  and  committee  headquarters 
were  flooded  with  calls  from  dailies 
and  weeklies  wanting  to  run  it.  Some 
newspapers  donated  the  space  and 
others  succeeded  in  getting  local  in¬ 
dividuals  or  committees  to  pay  for  it. 
Donahue  and  Coe,  New  York  agency, 
prepared  the  copy  and  distributed  the 
mats. 

Working  behind  the  scenes  was  Mr. 
Whi^e,  who  is  responsible  for  the  en¬ 
tire  movement.  He  wired  100  promi¬ 
nent^  people  May  17  for  co-operation 
and  since  then  more  than  500  have 
joined  the  Committee  to  Defend 
America  by  Aiding  the  Allies,  with 
local  groups  now  being  organized. 
The  committee  reports  that  many  let¬ 
ters  and  wires  have  poured  in  to 
W'ashington.  The  ad  itself  contained 
the  line;  "Tell  your  President — your 
Senators  —  your  Congressmen  —  that 
you  want  them  to  help  the  Allies  to 
stop  Hitler  now.” 

Repercussions  of  the  message,  were 
heard  on  the  floor  of  the  Senate 
Wednesday  when  Senator  Rush  D. 
Holt,  W.  Va.,  took  occasion  to  com¬ 
ment  upon  the  ad  and  the  personnel 
of  the  national  committee  sponsoring 
the  movement.  The  Chicago  Tribune 
commented  editorially  on  the  ad  the 
day  it  appeared  in  that  newspaper, 
stating: 

Newspaper  Executives  Co-Sponsors 

"The  opinion  expressed  there  differs 
from  ours,  but  neither  that  fact  nor 
the  fact  that  the  committee  appears 
to  be  speeding  this  country  into  war 
has  warranted  a  refusal  to  give  pub¬ 
licity  to  an  advertisement  bearing  the 
name  of  Mr.  W'illiam  Allen  White.” 

Not  only  is  the  committee  using 
paid  advertising  space  to  reach  the 
public,  but  it  has  also  employed  the 
John  Price  Jones  organization  to  han¬ 
dle  general  publicity.  Among  the  500 
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prominent  co-sponsors  of  the  move¬ 
ment  are  a  number  of  newspaper  ex¬ 
ecutives,  including  Col.  Julius  Ochs 
Adler,  Herbert  Agar,  George  B. 
Armstead,  Barry  Bingham,  Harry 
Chandler,  John  Temple  Graves  III,  JS 
Gray,  Grover  C.  Hall,  Col.  Frank 
Knox,  George  Fort  Milton,  Robert 
Lincoln  O’Brien,  George  R.  Thropp, 
Tom  Wallace.  W.  W.  Waymack.  Wythe 
Williams  and  John  D.  Ewing. 

Ad  News  on  Front  Page 

BELIEVING  newspaper  readers  are  as 

interested  in  the  advertisements  as 
they  are  the  news,  the  Tampa  (Fla.) 
Times  recently  started  an  ad  index  on 
page  one,  headed:  “Advertising 

News.”  Separated  by  three-em 
dashes,  the  two,  three  or  four  line 
readers  neatly  tell  the  highlights  of 
inside  advertisements.  A  typical 
reader:  “A&P  —  Swift's  Premium 

Hams.  19  cents  a  pound,  see  page  19.” 

Ralph  Nicholson,  Times  publisher, 
credits  the  idea  to  Douglas  McMur- 
trie,  Ludlow  typographic  expert.  Mr. 
Nicholson  explains  the  size  of  display 
ad  determines  the  number  of  lines  in 
the  front  page  index.  A  quarter  page 
ad  gets  two  lines,  a  half  page  three 
lines  and  a  full  page  four  lines.  Local, 
national  or  classified  display  get  the 
same  treatment. 

“The  theory  is  there  is  news  value 
in  advertising  and  publication  of  such 
a  column  should  be  interesting  and 
helpful  to  readers  and  advertisers,” 
said  Mr.  Nicholson.  “We  think  now 
is  the  time  to  do  everything  possible 
consistent  with  sound  publishing  to 
woo  advertisers  into  newspapers.” 


Production  Men  at  Conference 

APPROXIMATELY  30  production 

managers  from  important  advertis¬ 
ing  agencies  were  in  attendance  at  the 
14th  annual  ANPA  Mechanical  Con¬ 
ference  in  Chicago  this  week.  They 
met  as  a  group  on  Wednesday  morn¬ 
ing  to  approve  the  report  of  George 
B.  Dearnley,  McCann-Erickson,  Inc. 
chairman.  Four-A  Mechanical  Pro¬ 
duction  Committee,  on  standardization 
of  shades  of  rotogravure  inks.  In 
the  afternoon,  the  agency  production 
managers  joined  with  newspaper 
mechanical  chiefs  at  the  closing  ses¬ 
sion  devoted  to  color  printing,  roto¬ 
gravure  and  offset. 

Agency  production  men  attending 
the  conference  were  guests  of  Intaglio 
Service  at  a  luncheon.  Those  presen: 
were; 

Robert  McKean,  New  York,  and 
John  Rendla,  Chicago,  Sherman  K 
Ellis,  Inc.;  Anthony  LaSala,  New 
York,  Geyer,  Cornell  &  Newell;  Erwh. 
Meissler,  Chicago,  Needham,  Louis  L 
Brorby;  John  Quinn,  New  York.  Ped¬ 
lar  &  Ryan;  Ernest  Donahue,  New 
York,  BBD&O;  Thomas  Carnese.  New 
York.  Benton  &  Bowles;  Collin  Camp¬ 
bell,  Detroit,  Campbell  -  Ewald: 
Thomas  McBreen  and  George  Speyer. 
Chicago.  J.  Walter  Thompson  Com¬ 
pany;  George  Schill,  Chicago,  W.  V 
Garrison  Co.;  Ed  Frank  and  Ed  Tol- 
lefson,  Chicago,  Lord  &  Thomas;  John 
Demko,  Chicago,  Leo  Burnett  Co. 
Inc.;  W.  Winfield  Challenger,  Phila¬ 
delphia,  N.  W.  Ayer  &  Son,  Inc.: 
Vaughn  Jones,  Chicago,  Blackett- 
Sample  -  Hummert,  Inc.;  George 
(Continued  on  page  24) 


NEA  Service  Clients  Receive 
Another  New  Feature 


FUNNY  BUSINESS,  a  new  two-column  comic  panel,  joins  other  top- 
notch  comics  in  the  NEA  Service  budget  with  the  release  of  July  1- 
Readers  need  more  hearty  laughs  right  now.  and  FUNNY  BUSINESS 
fills  the  bill  with  funny  gag  lines,  funny  art-work,  and  funny  situations. 
Advance  proofs  of  this  new  comic,  included  in  the  NEA  budget  at  no 
extra  cost,  are  available  by  writing  to  NEIA  Service,  Inc.,  1200  W.  Third 
St.,  Cleveland,  Ohio. 


\ 


Spinal  Column 
for  Forty-Eight  States 


MAIN  STREET,  U.  S.  A. 

Sturdy  and  substantial,  it  supports  on  this 
strength — made  up  of  many  vertebrae — 
the  forty-eight  States  that  are  this  nation. 

Busy,  bustling  Main  Street.  Alive,  alert, 
awake  to  the  footbeats  of  70,000,000  Amer¬ 
icans.  Echoing  their  voices  —  mirroring 
their  minds — the  minds  and  voices  that 
have  made  statesmen  and  soldiers,  war  and 


peace,  laws  and  liberty — American  democ¬ 
racy. 

Mighty  Main  Street!  Modern  and  progress¬ 
ive.  And  prosperous.  Focal  point-of-pur- 
chasing  for  “the  millions"’  who  have  billions 
to  spend.  The  people  who  have  always  done 
a  big  40^  f  of  this  country’s  buying. 

liat’s  10^;  of  $39.000,000,000 

•Retail  Sales  in  U.  S.  for  1939— Editor  &  Publisher  Estimate. 
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This  Went  LONG  AGO 


HE  bright  lights  now  heam  beyond 
Broadway.  The  huggv  hacked  out  with 
the  bustle — and  took  with  it  the  crack¬ 
er  barrel  and  a  lot  of  other  Americana 
that  may  have  been  more  picturesque 
than  profitable. 

Modern  Main  Street  bends  its  knee  to 
no  big  city.  Shops  are  up-to-the- 
minute  in  their  merchandising.  Mer¬ 
chants  know  style,  quality,  price,  dis¬ 
play,  advertising — all  the  things  that 
make  sales  tick.  They  are  intelligent 
businessmen. 


Their  customers  know  what  it’s  all 
about,  too.  They  know  price  and  value 
— they  know  quality — they  know 
style.  They’re  alert — w'ell-read — avid 
f<n  information.  And  they’re  buying 
the  brands  and  the  merchandise  that 
are  being  advertised  directly  to  them. 

You  owe  it  to  yourself  to  know  these 
people  better.  They’ll  pay  you  new 
and  interesting  profits  when  they  know 
you  better. 

The  facing  page  will  tell  you  more 
about  them. 


■lUU*. 
UHIOt  I 


MODERiV  MAIN  STREET  l*  alivp.  hustlinK.  rnstomer- 

rontiriouK.  ThPNe  thiw  pirtiirps  are  typical.  Note  wide  titreet*. 
traflir,  parkin);  faeilitieN,  up-to-date  xhops.  Many  millions  are 
buying  every  day  in  shoppiiii;  renters  like  these. 


>I  O  D  E  R  N 
-MERCHA.N- 
D  I  S  I  N  <; 

keeps  goods  nior- 
ing  in  Main  Street's 
shops.  The  griM'rry 
displa.v  above  il¬ 
lustrates  a  t.vpical 
store  interior  — 
smart  and  sah-- 
making.  Kntertiri— 
ing  Main  Strot 
merrhants  know 
the  value  of  elfei- 
tive  displays  and 
point-of-sale  pro¬ 
motion. 
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Close  to  the  Hearts  of  70,000,000  Americans... 

The  Community  Newspaper 


One  and  inseparable  with  small  town 
America  are  the  community  weekly  and 
non-metropolitan  daily.  Old.  respected 
friend  with  every  one  of  the  community  they 
serve-  they  reflect  every  smile  and  sorrow 
— from  birth  to  death. 

There  is  no  more  intimate  form  of  journal¬ 
ism.  What  happens  in  New  York  —  in 
Washington — abroad — takes  second  place 
to  what  happens  in  '‘Our  Town.”  There  is 
nothing  more  interesting  or  important  to 
the  resident  <»f  the  small  town  than  news 
about  himself,  his  relatives  and  friends, 
neighbors  and  acquaintances  —  even  his 
enemies,  if  he  has  any. 

Read  word  for  word,  line  by  line,  page  by 
pafie.  by  families  of  subscribers,  the  com¬ 
munity  paper  has  a  pass-along  circulation 
that  is  truly  amazing.  Authentic  readership 
surveys  shoyv  an  average  of  four  readers  per 
coj>v  as  against  two  or  three  for  city  dailies. 
No  medium  is  so  well  read — so  fully  be¬ 
lieved. 

It  is  deep  in  the  hearts  of  the  people — 
gospel — with  an  influence  approaching  that 
of  the  church  and  the  school.  There  is  no 
greater  influence  for  constructive  commun¬ 
ity  progress. 

There  are  more  than  10.000  community 
newspapers  published  in  the  United  States. 
The  majority  of  the  strongest  are  members 
of  the  National  Editorial  Association.  They 
are  good  newspapers  —  well  printed  and 
capably  edited.  Their  publishers  are  keen, 
enterprising  men.  Many  are  young,  aggres¬ 
sive,  college-trained. 

^  eek  in  and  yveek  out,  year  after  year,  these 
papers  in  their  own  quiet  and  unassuming 
Way  do  a  job  of  journalism  that  any  puh- 
li>her  anywhere  would  he  proud  of.  They 
ser\e  the  reader,  and  they  serve  him  well. 

TI.ey  can  serve  you  well,  too.  For  the  one 
and  only  formula  for  a  suecessfiil  advertis¬ 
ing  medium  has  always  been  a  sound 
eilitorial  policy  plus  pure,  unadulterated 
readership. 


Basic  Data  on  "The 
Small  Town"  Market 

Almost  53%  of  this  country’s  population,  or  approximately 
70  million  people,  live  in  communities  of  under  10,000 
population.  Tiny  pin-points  on  a  market  map  individually, 
in  aggregate  these  “small  towns”  ^dd  up  to  the  largest 
single  market  in  the  U.  S.  A. 

These  “70  million”  spend  their  money  over  more  than 
750,000  retail  counters  in  their  own  communities.  That’s 
46%  of  the  retailers  of  the  country.  In  1939  they  spent 
40  cents  of  every  U.  S.  retail  dollar — some  $15,600,000,000 
— most  of  it  in  these  shops — a  smaller  portion  in  hig-city 
stores. 

•  •  • 

Here  are  some  pertinent  facts  .  .  . 

FOODS — Of  all  the  grocery  stores  with  an  annual  volume 
of  .$50,000  or  over,  more  than  a  third  are  in  towns  of  less 
than  10,000  population. 

There  are  more  $50,000  annual  volume  stores  in  towns 
under  10,000  than  in  all  cities  of  100,000  and  over. 

Towns  under  10,000  support  more  than  a  third  of  all  gro¬ 
cery  stores  doing  an  annual  volume  of  $30,000  and  over — 
or,  for  that  matter,  $20,000  and  over. 

DRUGS — Less  than  one-third  of  all  druggists  in  the  country 
do  ihore  than  a  $20,000  annual  business,  and  over  30%  of 
these  arc  located  in  towns  under  10,000  population. 

There  are  nearly  twice  as  many  drug  stores  with  an  annual 
volume  of  $10,000  and  over  in  towns  of  less  than  10,000 
population  as  there  are  in  all  cities  of  100,000  and  over. 

AUTOMOBILES  —  Nearly  hillf  of  all  automobiles  are 
owned  by  people  living  in  towns  under  10,000  population 
and  on  farms. 

Two-thirds  of  all  auto  dealers  are  located  in  towns  under 
10,000  population. 

•  •  • 

And,  more  specifically,  study  this  table  .  .  . 


Stores  in 

%  of  stores 

Total  sales 

%  of  U.  S. 

towns  under 

in  towns 

iH  towns  sales  in  towns 

Classilieation 

10,000 

under  10,000 

under  10,000  under  10,000 

ToUl  . 

758,458 

46% 

$10,132,503,000 

31% 

Food  . 

204,473 

30% 

2.613,740,000 

31% 

Eating  and  Drinking . 

107,370 

42% 

600,074,000 

25% 

General  Stores  (with  food) 

65,145 

08% 

1,050,464,000 

05% 

General  Merchandise  .... 

21.327 

48% 

620,431,000 

14% 

Apparel  Group  . 

22,552 

24% 

310,626  000 

12% 

Automotive  . 

63,060 

54% 

1,624,505,000 

35% 

Filling  Stations  . 

130.204 

66% 

053,350,000 

40% 

Furniture.  Household,  Radio 

17,182 

38% 

222,373  000 

17% 

Lumber,  Building,  Hardware 

42,003 

58% 

034,700,000 

50% 

Drug  . 

22,036 

40% 

341,064,000 

28% 

Other  Stores 

(including  liquor)  . 

61,207 

35% 

823,081.000 

27% 

S'otr:  These  V.  S.  Census  figures  are  only  for  sales  actually  made  in  small 
towns.  They  do  not  include  the  purchases,  made  by  small  town  people  in  cities, 
estimated  at  19%  of  total  city  purchases.  Please  note  that  figures  are  from  193S 
Census,  last  available  government  figures  on  retailing,  and  thus  may  not  tally 
with  some  1939  estimates  guoted  in  other  parts  of  this  advertisement. 


Acknowledgment  for  Data  to — American  Press  Association  ;  Curtis 
PuRLisHiNC  Co.;  U.  S.  Dept,  of  Commerce;  Editor  &  Publisher 

For  Further  Information  Address  .  .  . 
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WJINCE  THE  SMALL  TOWN 
is  the  backbone  of  this  nation  .  .  .  the 
community  newspaper  may  well  be  the 
vital  link  in  your  advertising  chain  .  .  . 


You  are  a  national  advertiser.  Your  problems  are  complex.  You  have 
many  markets  and  many  media  to  think  about.  Obviously,  you  can’t 
neglect  major  metropolitan  cities.  Nor  do  we  ask  you  to.  What  we  do 
ask  is  that  you  spend  some  time  with  us — 70,000,000  potential  custom¬ 
ers  living  in  small  towns — for  mutual  profit.  We’ll  buy  your  goods — 
you  11  get  a  share  of  our  better  than  15  billions  of  retail  dollars. 

When  you’re  sitting  solid  in  the  small  towns,  you  have  a  much  easier 
time  holding  your  own  in  the  big  cities — and  maintaining  your  na¬ 
tional  position.  Thus,  the  community  newspaper  may  well  be  the  vital 
link  in  your  advertising  chain. 

Individually,  the  community  paper  and  its  market  are  small.  In  mass 
they  are  mighty.  Harness  their  power  to  your  sales  machine.  Now — 
today  I  Write  for  all  the  facts  to  .  .  . 


National  Editorial  Association 

GENERAL  OFFICE;  211  W.  P  ACKER  DRIVE  .  .  .  CfflCAGO  .  .  .  ILLINOIS 


ALABAMA 

Alexander  City  Outlook 
ARIZONA 

Mesa  Journal-Tribune 
CALIFORNIA 
Fillmore  Herald 
*Gilroy  Dispatch 

Healdsburg  Tribune  &  Enterprise 

Hoitville  Tribune 

Mill  Valley  Record 

Paso  Robles  Press  &  Advertiser 

Quincy  Feather  River  Bulletin 

Sanger  Herald 

San  Luis  Obispo  Independent 
*San  Rafael  Independent 
South  Pasadena  Review 
Torrance  Herald  &  Lomita  News 
CONNECTICUT 

Danielson  Windham  County  Transcript 
Greenwich  Press 
New  Canaan  Advertiser 
North  Canaan  Connecticut  Western  News 
Putnam  Patriot 
FLORIDA 

Dunedin  Times 

Fort  Myers  Southwest  Floridan 
*Lake  Wales  Daily 
Lake  Wales  Highlander 
Punta  Gorda  Herald 
Vero  Beach  Press-Journal 
GEORGIA 

Barnesville  News-Gazette 
Carrollton  Times 
Gainesville  News 
Swainsboro  Forest-Blade 

IDAHO 
Weiser  Signal 
ILLINOIS 

Carlinville  DemKrat 
Carmi  DemKrat-Tribune 
Carthage  Hancock  County  Journal 
Des  Plaines  Journal 
Downers  Grove  Reporter 
Evanston  Review 
Farmington  Bugle 
Georgetown  News 
Glencoe  News 

Grayville  Mercury- Independent 
La  Grange  Citizen 
Shawneetown  Gallatin  Democrat 
Wilmette  Life 
Windsor  Gazette 
Winnetka  Talk 
*Woodstock  Daily  Sentinel 
INDIANA 

Bloomington  Star 


Brownstown  Banner 
Corydon  Democrat 
Hagerstown  Exponent 
Huntingburg  Independent 
Lawrenceburg  Register 
Liberty  Herald 

Loogootee  Martin  County  Tribune 
S’lem  Republican-Leader 
IOWA 

Miyona  Kossuth  County  Advance 
Lime  Springs  Herald 
Rockwell  Tribune 
Salem  Weekly  News 
Spencer  Times 
Storm  Lake  Register 
Tipton  Conservative 
Waverly  Journal 
KANSAS 

Belleville  Telescope 
Lawrence  Douglas  County  Republican 
*Newton  Evening  Kansan-Republican 
Oberlin  Herald 
Sterling  Bulletin 
KENTUCKY 

*Bowling  Green  Par''  C'‘v  Dail"  News 
Elizabethtown  Hardin  County  Enterprise 
Georgetown  News 
Jeffersontown  Jeffersonian 
Lancaster  Central  Record 
Lawrenceburg  Anderson  News 
MAINE 

A»lfast  Rcr"Hican  Journal 
Brunswick  Record 
Ellsworth  American 
MARYLAND 

Berlin  Eastern  Shore  Times 
MASSACHUSETTS 
Arlington  News 
Brookline  Chronicle 
Dalton  Village  Press 
Mald*n  Press 

Mansfield  News  &  Foxboro  Times 
Melrose  Free  Press 
Newton  Graphic 
Peabody  Times 
Reading  Chronicle 
Watertown  Sun 
Webster  Times 
Wellesley  Townsman 
Whitman  Times 
MICHIGAN 
Allegan  Gazette 
Allegan  News 

Belleville  Enterprise-Roman 
*Cadillac  Evening  News 
Frankfort  Benzie  County  Patriot 
Holly  Herald 

Ithaca  Gratiot  County  Herald 


^Midland  Daily  News 
Mt.  Pleasant  Times- News 
Ousted  News 
Ravenna  Times 

Scottsville  Mason  County  Press 
Standish  Arenac  County  Independent 
'"Sturgis  Journal 
MINNESOTA 
Brainerd  Tribune 
Duluth  Labor  World 
Hopkins  Hennepin  County  Review 
Luverne  Rocky  County  Star 
Northfield  News 

Redwood  Falls  Redwood  County  Si.n 
Redwood  Falls  Redwood  Gazette 
St.  James  Watonwan  County  Plaindealer 
Zumbrota  News 
MISSISSIPPI 
Oxford  Eagle 
MISSOURI 

Butler  Republican  Press 
Cameron  Sun 

Caruthersville  Democrat-Argus 
Charleston  Enterprise-Courier 
Harrisonville  Cass  County  Democrat 
Monroe  City  News 
Princeton  Post 
Princeton  Telegraph 
MONTANA 
Glasgow  Courier 
Sidney  Herald 
NEBRASKA 
Lodge  Pole  Express 
Tekamah  Burt  County  Plaindealer 
NEW  HAMPSHIRE 
Franklin  Journal-Transcript 
Rochester  Courier  &  Advertiser 


NEW  JERSEY 

Belmar  Coast  Advertiser 

Bloomfield  Independent  Press 

Cape  May  County  Gazette 

Flemington  Hunterdon  County  Democrat 

Freehold  Transcript 

Glen  Ridge  Paper 

Keyport  Weekly  &  Matawan  Journal 
Merchantville  Communty  News 
Evening  Transcript  of  the  Oranges 
&  Maplewood 
Red  Bank  Register 

Somerville  Somerset  Messenger-Gazette 
Tuckerton  Beacon 
NEW  YORK 
Albion  Advertiser 
Babylon  Leader 
Bath  Steuben  Courier 
Catskill  Greene  County  Einminer-Recordfr 
Fairport  Herald-Mail 
Hamilton  Republican 
Hampton  Bays  News 
Horseheads  Chemung  Valley  Reporter 
Newark  Courier 
Northport  Journal 

Patchogue.  The  Big  Four  Newspapers; 
The  Argus.  The  Mid-Island  Mail,  The 
Moriches  Tribune.  The  Patchogue  Ad¬ 
vance 

Sodus  Record 
Walton  Reporter 
Warsaw  Western  New-Yorker 
Watkins  Glen  Express 
Woodhaven  Leader-Observer 
NORTH  CAROLINA 
Ahoskie  Hertford  County  Herald 
Elkin  Tribune 

West  Jefferson  Skyland  Pest 
NORTH  DAKOTA 
Dickinson  Press 
OHIO 

Amherst  News-Times 
*Bellevue  Gazette 
Caldwell  Journal 
Carrollton  Free  Press-Standard 
Cheviot  Western  Hills  Press 
Cortland  Home  News 
Crestline  Advocate 
Eaton  Register-Herald 
♦Fremont  News- Messenger 
Kent  Courier-Tribune 
Lebanon  Western  Star 
London  Madison  Press 
Londonville  Times 
Medina  Cointy  Gazette 
Norwalk  Experiment 
♦Sidney  Daily  News 


Warren  Western  Reserve  Democrat 
Woodsfield  Monroe  County  Beacon 
OKLAHOMA 
’'Stillwater  Press 
OREGON 

Hillsboro  Argus 

La  Grande  Eastern  Oregon  Review 
PENNSYLVANIA 
Bedford  Inquirer 
Boyertown  Times 
Brookville  Jeffersonian  Democrat 
Coraopolis  Record 
Hamburg  Item 
♦Huntingdon  Daily  News 
Nazareth  Item 
Newport  Weekly  News-Sun 
Quakertown  Free  Press 
Tremont  West  Schuylkill  Press  h  N> 
Grove  Herald 
SOUTH  DAKOTA 
Belle  Fourche  Bee 
Brookings  Register 
Canton  Sioux  Valley  News 
Watertown  Herald 
TENNESSEE 

Murfreesboro  Rutherford  Courier 
Paris  Parisian 
TEXAS 

Big  Spring  Weekly  News 
Electra  News 

Gatesville  Coryell  County  News 
San  Marcos  Record 
VERMONT 

Bellows  Falls  Vermont  Newspaper 
Corporation 
VIRGINIA 

Norton  Coalfield  Progress 
WASHINGTON 
Chehalis  Advocate 
WEST  VIRGINIA 

Elkins  Randolph  Review 
Spencer  Roane  County  Reporter 
WISCONSIN 

Burlington  Standard  Democat 
Clintonville  Tribune 
Mauston  Star 
Milwaukee  Times 
Neillsville  Clark  County  Prv's 
Sturgeon  Bay  Door  County  Advocate 
Union  Grove  Sun 
Waupun  Leader-News 
WYOMING 

♦Casper  Tribune-Herald 
♦Indicates  daily  newspaper- 
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Perject  Face. . . 


Perfect  Body 


PERFt^CTION,  in  the  exact  sense  of  the  word,  may  not 
exist  —  either  in  feminine  pulchritude  or  in  the  more 
prosaic  matter  of  PRINTING  PLATES.  But  printing 
plates  today  are  being  made  so  accurately  —  both  as  to 
face  and  body  —  that  some  newspapers  do  not  hesitate 
to  call  them  PERFECT. 


These  are  the  newspapers  which  are  using  .  .  . 

1.  Autoplate  Vacuum  Equipment,  which 
produces  the  perfect  face;  and 

2.  The  Wood  Heavy  -  Duty  Autoshaver, 
which  produces  the  perfect  body. 


VACUUM  EQUIPMENT  is  available  for  all  Auto¬ 
plate  machines  now  in  service — Pony,  Junior,  and  the 
Automatic — as  well  as  on  new  machines.  It  insures  the 
production  of  better,  truer  printing  plates,  with  no  loss  in 
the  operating  efficiency  of  the  machine.  The  net  results 
are:  Sharper  and  more  uniform  cuts  and  type  matter. 
Blacker  solids.  Elimination  of  light  spots  due  to  buckles 
in  the  mat.  Elimination  of  mat  creeping  and  pulldowns. 

THE  WOOD  HEAVY-DUTY  AUTOSHAVER  is 
designed  for  the  handling  of  stereotype  plates  of  super¬ 
quality  on  a  mass  production  basis.  Weighing  consider¬ 
ably  over  a  ton  more  than  the  Standard  Autoshaver,  this 
new  heavy-duty  machine  will  stand  up  under  the  most 
severe  service.  Both  roughing  and  finishing  cuts  are 
employed  in  shaving  each  plate;  and  plates  can  be  shaved 
a  second  time  without  removal  from  the  arch — a  very 
advantageous  procedure  on  open-ad  plates.  The  Heavy- 
Duty  Autoshaver  has  the  same  over-all  dimensions  as  the 
Standard  Autoshaver,  and  can  be  installed  in  the  same 
location  with  no  rearrangement  of  stereotype  room 
equipment. 

For  plates  with  a  perfect  face  and  a  perfect  body, 
investigate  Autoplate  Vacuum  Equipment  and  the  Wood 
Heavy-Duty  Autoshaver.  Bulletins  on  request. 


The  fumuus  Venus  de  Alilo 
in  the  Louvre,  in  Paris,  is 
commonly  referred  to  ns  n 
perfect  embodiment  of  femi¬ 
nine  beauty. 


Wood  newspaper  machinery  corporation 
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Photo  Services  Ready 
For  Political  Conventions 


By  JACK  PRICE 

THE  pictorial  coverage  of  the  national 

political  conventions  is  perhaps  the 
most  difficult  of  all  assignments.  Al¬ 
though  some  newspapers  will  continue 
the  practice  of  sending  their  own 
staff  cameramen,  the  main  source  of 
picture  material  will  be  supplied  by 
the  major  syndicates. 

In  order  for  the  syndicates  to  pro¬ 
vide  a  full  coverage  they  must  be  well 
prepared.  It  is  not  just  a  matter  of 
sending  photographers  to  take  pic¬ 
tures.  Careful  planning  long  in  ad¬ 
vance  is  half  the  task.  Here  are  some 
of  the  things  to  be  done  by  the  syn¬ 
dicates  before  the  convention  opens. 

First,  securing  credentials  for  all 
the  staff  (and  there  is  always  an  argu¬ 
ment  on  the  number  of  passes),  locat¬ 
ing  a  base  of  operations  (sometimes  it 
is  deemed  wiser  to  work  in  the  con¬ 
vention  building  than  to  use  local 
offices  which  may  be  located  too  far 
from  the  hall),  obtaining  special  police 
co-operation  for  courier  escort,  in¬ 
stalling  adequate  darkroom  equip¬ 
ment,  and  chartering  planes,  mapping 
out  mail  plane  and  train  connections 
and  arranging  so  that  the  proper  men 
will  be  available  to  staff  the  field 
base  of  operations.  One  more  detail 


which  should  not  be  overlooked  is 
arranging  to  pool  for  the  erection  of 
photographer’s  stands  and  bridges. 
In  this  matter  all  syndicates  work 
together  for  their  mutual  benefit. 

Aside  from  the  arrangements  in 
working  conditions,  each  syndicate 
operates  independently  and  the  pho¬ 
tographers  of  each  concern  are  on 
their  own.  This  is  one  assignment 
where  pooling  of  pictures  is  not  coun¬ 
tenanced.  Each  organization  will 
strive  to  beat  the  other  in  obtaining 
special  features,  better  photos  and  in 
servicing  the  newspapers.  All  four 
syndicates  have  wire  transmission 
machines  which  they  will  employ  con¬ 
stantly. 

The  installation  of  the  laboratories 
is  carefully  planned  to  produce  a 
great  quantity  of  work.  We  have 
been  informed  that  during  one  week 
of  the  convention  in  1936,  one  syndi¬ 
cate  turned  out  almost  twenty  thou¬ 
sand  prints.  Since  then  many  im¬ 
provements  have  been  made  in  ap¬ 
paratus  and  accessories.  New  devices 
will  be  employed  which  will  permit 
greater  ease  of  operation  and  reduce 
the  time  element. 

We  have  been  advised  that  Inter¬ 


national  News  Photos  will  operate 
from  its  enlarged  quarters  at  1321 
Arch  St.,  Philadelphia,  during  the 
National  Republican  Convention.  All 
operations  will  be  supervised  by  Joe 
Marsland,  head  of  the  syndicate. 
Times  Wide  World  Photos  will  work 
from  its  base  located  in  the  dark 
rooms  of  the  U.  of  Pennsylvania,  which 
is  one  block  from  the  Convention 
Hall.  Frank  Gilloon,  manager  of  the 
syndicate  will  take  charge  of  com¬ 
plete  operations.  Acme  Newspictures 
will  turn  its  work  out  of  special  head¬ 
quarters  located  in  the  basement  of 
the  Convention  Hall  and  will  be  under 
the  direction  of  manager  Bob  Dorman. 
The  Associated  Press  will  use  the 
offices  of  its  bureau  in  the  Philadel¬ 
phia  Bulletin  Building  as  its  head¬ 
quarters.  A1  Resch,  head  of  the 
photograph  department  and  wirephoto 
service,  will  assume  charge  of  the 
work. 

Each  syndicate  will  have  at  least 
20  men  on  its  staff.  Not  all  men  are 
photographers,  some  are  editors,  cap¬ 
tion  writers,  darkroom  operators, 
messengers,  and  motorcycle  couriers. 
The  Associated  Press  will  content  it¬ 
self  with  the  transmitters  and  re¬ 
ceivers  for  wirephotos  now  installed 
in  the  bureau  at  the  Bulletin.  The 
other  three  syndicates  have  informed 
us  that  they  will  install  at  least  two 
set  of  machines  for  sending  photos 
over  the  wire. 

Almost  every  type  of  camera  will 
be  used  this  year  including  some  of 
the  long  focus  lenses  which  were  not 


available  in  1936.  The  heads  of  the 
various  syndicates  told  this  depart¬ 
ment  that  they  will  employ  the  same 
cameramen  for  the  coming  conven¬ 
tions  who  covered  the  previous  ones. 
It  was  unanimously  agreed  that  this 
assignment  was  far  too  important  to 
take  chances  with  less  experienced 


PM  StaR 

ALL  OF  THE  photographers  on  the 
staff  of  PM,  New  York  City’s  new 
evening  tabloid,  have  already  reported 
for  work  and  are  busy  compiling  a 
personality  file  for  reference  when  PM 
hits  its  stride  June  18.  Among  the  11 
comprising  the  staff  are  Margaret 
Bourke-White  and  Mary  Morris,  the 
only  two  women  in  the  outfit,  Alan 
Fisher,  Martin  Harris,  Gene  Badger, 
David  Eisendrath,  Peter  Killian.  Leo 
Lieb,  Ray  Patnick,  Gustave  Rickarby 
and  John  Albert.  Of  the  latter  two 
Rickarby  heads  the  dark  room  and  is 
assisted  by  Albert.  Both  were  for¬ 
merly  with  the  Associated  Press. 
Most  of  these  photographers  are  New 
Yorkers.  Killian,  however,  came 
from  Washington,  D.  C.,  Badger  from 
Syracuse  and  Eisendrath  from  Chi¬ 
cago,  resigning  from  the  Chicago 
Times. 

In  order  to  assemble  a  staff  that 
would  be  suited  to  PM’s  new  pictorial 
technique  Harry  Baker,  the  picture 
manager,  surveyed  the  entire  country 
for  eligibles. 

(Continued  on  page  36) 


NORE  People  Read  The  Atlanta  Journal 


mNAHYOTHER 


HERE’S  HOW  THE  FIRST  TWELVE 
NEWSPAPERS  OF  THE  SOUTH  RANK 
IN  CIRCULATION 


DAILY 

SUNDAY 

1.  TK  ITUWTII  lOURIIAl . . 

149.472 

1.  THE  4714074  I0URN41  203.107 

2.  Ike  loHStille  Tims  . 

125.459 

2  louisnlle  Courier-loirnal  192.995 

3.  Ntw0ritansTiiK$-PicayMt12l.9lll 

3  New0fteaRs7imes-Picayme193.579 

4  Men|iliisCoiiiiMrcialAppealll9,G61 

4.  Oklakoma  City  Oklakomaa  159.449 

S.  Ike  ktlinta  CMStilutlon . 

119.593 

5.  Mempkis  Commercial  4epeal  146.1 20 

6.  loaisnlle  CMritr-lcurnal 

I14.2S2 

6.  fort  Wortk  Stai-7eletram  130.707 

1.  ItoistM  Ckrmicle _ 

112.502 

7. 7ke  ktlanta  Ceestitotioo .  129.151 

1.  Dallas  Mominc  News 

109.050 

9.  Ike  Oirmifltham  News  125.691 

1  9.  Oklaktnu  City  tHakeman  102,192 

9.  Oakas  Mtrniny  News.  .  117.966 

ID.  Ike  HmsIim  Pest  . . . 

99.123 

to  Heesten  Ckrielcle  . . .  117.065 

II  Tke  Biiiiiinykan  News 

97.573 

11.  Ike  Houston  Post  .  111.936 

IL  firt  yiertk  Star-Telif  am 

94.703 

(Lmkiili  !■«  PMuM  Oiq  0U|) 

1  Average  Net  Paid  Circulations  for  the  First 

1  Quarter,  1940 — A.  B.  C. 

Publisher's  Statements 

A.  6.  C.  Publisher's  Statements 
Show  The  Journal  Leading  the 
Field  Both  Daily  and  Sunday 


Mft472 

*PI.I07 


SUNDAY 


Soaring  ahead  of  newspapers  of  Louisville,  New 
Orleans,  Memphis,  Houston,  Dollas,  Oklahoma 
City,  Birmingham,  Fort  Worth  and  all  other  cities 
of  Dixie — The  Atlanta  Journal  climbs  to  first 
place  in  number  of  readers!  Comparative  stand¬ 
ings,  based  on  circulations  for  the  first  quarter 
1940,  are  listed  to  the  left.  Always  a  good  news¬ 
paper — a  thoroughly  read  newspaper — this  big¬ 
ger  and  better  Atlanta  Journal  now  delivers  the 
advertiser's  sales  message  with  a  more  powerful 
impact  than  ever  before. 


*  The  Journal  Covers  Dixie  Like  the  Dew" 
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$1500.00 

CASH  PRIZES 

and  75  Medals  of  Award 

GRAFLEX  GOLDEN  ANNIVERSARY 
PICTURE  CONTEST 


OPEJS  TO  ALL  USERS  OF  GRAFLEX,  GRAPHIC  OR  CROWN  VIEW  CAMERAS 

July  to  Sept.  8‘** 

INCLUSIVE 


Editors  and  publishers!  Urge  your 
photographers  to  win  cash  prizes  for 
their  pictures — and  valuable  publicity  for 
you  in  the  51500.00  Graflex  Golden  Anni¬ 
versary  Picture  Contest.  The  special  news 
picture  class  included  in  this  competition 
should  be  of  special  interest  to  you  and 
your  cameramen. 

.\11  users  of  Graflex,  Graphic  or  Crown 
View  cameras  in  Continental  United 
States,  Alaska,  Hawaii  and  Puerto  Rico — 
except  employees  of  The  Folmer  Graflex 
Corporation,  its  advertising  agency  and 
the  immediate  families  of  these  employees 
— are  eligible  to  enter. 

$1500.00  ...  75  CASH  PRIZES 

The  seventy-six  cash  prizes  totalling 
$1,500.00  to  be  given  to  winners  in  this 
contest  include  a  grand  prize  of  $250,  five 
first  prizes  of  $100  each,  five  second  prizes 
of  $50  each,  five  third  prizes  of  $25  each, 
five  fourth  prizes  of  $15  each,  five  fifth 
prizes  of  $10  each  and  fifty  sixth  prizes  of 
$5  each. 


75  MEDALS  OF  AWARD 

In  addition  to  the  seventy-six  cash  prizes  to 
be  awarded,  Graflex  will  present  seventy- 
five  handsome  medals  of  award  to  the  en¬ 
tries  receiving  honorable  mention  by  the 
jury  of  selection. 

5  CLASSES 

Prizes  will  be  awarded  in  each  of  five  dif¬ 
ferent  classes:  Portrait  and  Pictorial;  Ac¬ 
tion;  News;  Industrial  and  Scientific;  and 
Color.  The  color  classification  includes 
transparencies  only.  Color  prints  are  not 
eligible  for  prizes  in  this  contest. 

EMINENT  JUDGES 

Judges  in  the  Graflex  Golden  Anniversary 
Picture  Contest  will  be  nationally  known 
photographic  authorities.  The  panel  will 
be  published  at  a  later  date. 

CONTEST  DATES 

The  Graflex  Golden  Anniversary  Picture 
Contest  officially  opens  on  July  4,  1940  and 
all  entries  must  be  received  or  postmarked 
not  later  than  midnight,  September  8,  1940. 


FREE  ENTRY  FORMS  and  CATALOG 

You  may  obtain  entry  forms  including 
rules  for  the  Graflex  Golden  Anniversary 
Picture  Contest  from  any  Graflex  Dealer 
or  by  writing  directly  to  us.  The  new 
•Morgan  &  Lester  book,  Graphic  Graflex 
Photography,  may  give  your  cameramen 
pointers  to  better  their  chances.  $4.00  at 
(Jraflex  Dealers  and  leading  book  stores. 

If  you  are  planning  to  replace  your  pres¬ 
ent  Graflex  or  Graphic  equipment  soon, 
why  not  do  it  now  and  give  your  pho¬ 
tographers  a  better  opportunity  to  turn  in 
story-telling,  paper-selling,  prize-winning 
pictures.’  They  may  be  purchased,  if 
desired,  on  the  (Jraflex-Commercial  Credit 
Budget  Plan.  For  complete  information 
concerning  these  .\merican-made,  Prize- 
Winning  Cameras,  get  the 
new  Graflex  catalog.  Free  at 
your  Dealer’s.  Or  write  Fol¬ 
mer  Graflex  Corporation, 

Dept.  EP-57,  Rochester, 

N.  Y.,  U.  S.  A. 

.Wit’  York  City  Disf>lay  Rooms  at  .^0  Rockefeller  Plasa 
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Institutional  Ads 
By  Petroleum 
Institute  Urged 


Consistent  Program  Would 
Change  Public's  Concept  of 
Industry.  Meeting  Told 


Discussing  “Advertising  as  a  Fac¬ 
tor  for  Good  Public  Relations”  at  the 
tenth  mid-year  meeting  of  the  Ameri¬ 
can  Petroleum  Institute  at  Fort 
Worth,  Tex.,  recently,  Paul  Truesdell, 
of  Universal  Oil  Products  Co.,  Chi¬ 
cago,  declared  that  institutional  ad¬ 
vertising  “can  win  friends  and  influ¬ 
ence  people  to  think  well  of  the  oil 
business,  as  they  ought  to  think,” 
and  recommended  an  institutional 
campaign  by  the  industry. 

“The  same  advertising,  merchandis¬ 
ing  methods  that  so  effectively  have 
sold  our  products  just  as  effectively 
can  sell  the  industry,  its  policies,  its 
achievement,  its  leaders,  its  honesty,” 
said  Mr.  Truesdell  in  pointing  out 
that  the  public  does  not  appreciate 
the  good  job  the  oil  industry  is  doing 
because  they  have  never  been  told 
adequately. 

Urges  United  Effort 

“They  (the  public)  are  willing  to 
listen  to  traducers  of  the  industry  be¬ 
cause  they  think  it  is  wealthy,  big 
and  predatory — making  too  much 
money.  Institutional  all-industry  ad¬ 
vertising  is  primarily  the  way  to  put 
the  true  story  of  the  industry  and 
the  oil  companies  before  the  people — 
advertising  in  oil  papers  to  reach 
the  people  employed  in  the  industry, 
advertising  in  general  media  to  reach 
those  outside  the  industry. 

"If  institutional  advertising  is  really 
to  do  the  job  we  want  it  to  do,  and 
it  can  do,  it  must  be  a  united  oil- 
industry  effort,  not  halfheartedly  sup¬ 
ported  with  tongue  in  cheek.  It  might 
well  be  paid  for  by  individual  com¬ 
panies,  but  it  should  be  sponsored  by 
the  American  Petroleum  Institute  as 
an  all-industry  enterprise.  The  same 
outstanding  leaders  who  have  built 
the  industry  now  ought  to  devote 
their  great  abilities  to  selling  it  to 
the  people. 

“I  know  that  a  subcommittee  of  the 
American  Petroleum  Institute  is  now 
busy  exploring  possibilities  of  an  in¬ 
dustry  advertising  campaign,  and  has 
made  considerable  progress.  More 
power  to  them.  On  second  thought, 
let’s  not  call  it  a  campaign— it  ought 
to  be  a  program — an  established  pol¬ 
icy. 

“An  advertising  program  is  some¬ 
thing  well-considered,  well-planned 
and  faithfully  carried  through.  A 
campaign  is  more  likely  to  be  a 
splurge — and  a  splurge  won’t  do  us 
much  good  in  the  long  run.  If  we 
waat  our  story  to  be  effective,  we 
have  to  tell  it  continuously  and  con¬ 
sistently  and  eternally,  just  as  we  tell 
our  product-sales  story.” 

Soys  Press  Has  Wrong  Slant 

Discussing  “the  most  important 
thing  of  aH  that  a  consistent  institu¬ 
tional  advertising  program  would  ac¬ 
complish,”  Mr.  Truesdell  said: 

“It  would  bring  about  a  gradual 
change  in  the  handling  of  news  about 
the  industry — a  change  which  would 
put  us  in  a  more  favorable  light  be¬ 
fore  the  public.  And  it  would  bring 
us  a  good  deal  of  valuable  publicity 
that  no  amount  of  money  could  buy. 

“It  is  a  fact  that  if  we  want  to 


change  substantially  the  viewpoint  of 
the  public  and  its  attitude  toward  us, 
we  first  have  to  change  the  viewpoint 
of  the  men  who  make  the  publica¬ 
tions.  They  have  no  more  formed  a 
true  picture  of  our  industry  than  have 
their  readers. 

“To  newspajjer  reporters  and  edi¬ 
tors  today,  the  oil  industry  is  sensa¬ 
tional,  wealthy,  and  predatory.  Na¬ 
turally  the  stories  they  write  are  col¬ 
ored  by  that  slant.  Don’t  misunder¬ 
stand  me — they  are  honest.  They 
write  it  as  they  see  it,  and  it  is  our 
fault  if  they  don’t  see  it  correctly. 

“This  slant  could  be  readily  changed, 
however,  by  our  own  story,  told  by 
ourselves  in  paid  advertising  space. 
That  is  not  because  the  newspapers 
are  venal  or  controlled  by  the  ‘inter¬ 
ests’  or  dominated  by  the  advertising 
department. 

“It  is  simply  because  newspaper 
men,  journalists  generally,  are  wide 
awake.  They  read  their  own  publica¬ 
tions,  ads  and  all.  They  are  keen  for 
good  news  stories,  and  they  are  just 
as  much  influenced  by  what  they  read 
as  you  and  I  are.” 


Ad  Brings 
FDR  Comment 


continued  from  page  16 


Deamley,  McCann-Erickson;  William 
Christopher,  Chicago,  Sherman  &  Mar¬ 
quette;  Richard  Turnball,  New  York, 
secretary  of  Four-A  mechanical  pro¬ 
duction  committee.  Robert  White, 
Chicago,  Henri,  Furst  &  McDonald  and 
S.  M.  Black,  Chicago,  Weiss  &  Geller. 

Others  present  were  R.  A.  Travis, 
and  Len  S.  Pinover,  New  York,  and 
Myron  Homiak,  Chicago,  of  Intaglio 
Service;  Joseph  Quigley,  New  York, 
International  Printing  Ink;  and  Charles 
A.  Petty,  New  York,  Color  Production 
Service. 


Among  Advertising  Folk 


DON’T 

YOU 

KNOW? 


Surveys  show  that  throughout 
New  York’s  most  desirable 
residential  areas  The  Sun  goes 
home  and  stays  home  to  a 
greater  extent  than  any  other 
New  York  newspaper. 


WEIGH  THE  VALUE  OF 


^un 


secretary,  and  Joseph  Tomlin,  ser¬ 
geant-at-arms. 

Charles  G.  Jenkins  of  Eden,  N.  Y., 
has  joined  the  Melvin  F,  Hall  Adver¬ 
tising  Agency,  Inc.,  Buffalo,  as  ac¬ 
count  executive  and  copy  director.  A 
graduate  of  HcU'vard,  Mr.  Jenkins 
has  been  in  advertising  agency  work 
for  12  years. 

E.  A.  Bonfield,  imtil  recently  asso¬ 
ciated  with  Ryder  &  Ingram,  Ltd., 
Oakland,  Cal.,  and  previously  adver¬ 
tising  manager  of  Glenn-Roberts  Co., 
Inc.,  of  the  same  city,  has  joined  the 
Bert  S.  Gittins  Advertising  Agency, 
Milwaukee,  as  an  account  executive. 


Mark  Byron  III,  president  of  the 
Miami  advertising  agency  bearing  his 
name,  was  elected  president  of  the 
Miami  Advertising  Club  on  June  3 
at  the  annual  election  of  officers. 
Other  officers  names  include  Bernal 
Clark,  advertising  manager,  Florida 
Power  and  Light  Company,  vice- 
president,  and  L.  I.  Zimmerman,  ad¬ 
vertising  manager.  Hart  Drug  Com¬ 
pany,  secretary-treasurer. 

Miss  Helen  Gano  Keelor,  partner 
of  the  Keelor  -  Stites  advertising 
agency,  Cincinnati,  is  confined  to  the 
Holmes  Hospital  recovering  from 
severe  burns  on  her  arms,  legs  and 
head  caused  by  an  explosion  recently 
of  a  gas  water-heater  in  the  base¬ 
ment  of  her  home  in  Milford,  a 
suburb  of  Cincinnati. 


Peter  Ham,  advertising  manager  of 
the  Farm  Credit  Administration  of 
Springfield,  Mass.,  was  elected  pres¬ 
ident  of  the  Advertising  Club  of 
Springfield,  June  5,  succeeding  Ken¬ 
neth  Hinshaw. 

Tom  Nokes,  head  of  the  Johnstown 
Poster  Advertising  Company,  was 
unanimously  re-elected  president  of 
the  Advertising  Club  of  Johnstown, 
Pa.,  at  its  27th  annual  meeting  last 
week. 


LESLIE  S.  GILLETTE,  vice-president 
of  Hazard  Advertising  Corp.,  was 
elected  president  of  the  New  York 
Sales  Manager’s  Club  at  its  annual 
meeting  this  week.  He  succeeds  Wil¬ 
liam  A.  McDermid,  managing  director 
of  W.  A.  McDermid  and  Associates. 

Clarence  W.  Hamilton,  advertising 
manager  of  Globe- Wernicke  Co.,  has 
been  elected  president  of  the  Cincin¬ 
nati  Advertisers’  Club.  William  C. 
Savage  was  elected  vice-president; 
Clifford  Fox,  treasurer;  A.  H.  Apking, 


IN  COLUMBUS  AND 

CENTRAL 

OHIO 


READERS  &  ADVERTISERS 


BOTH  SAY: 


THE 

COLUMBUS 

DISPATCH 

ALONE 


IS  ALL  YOU  NEED! 


as  advertising  coimsel.  Radio  and 
car  cards  will  be  used  for  a  campaign 
to  increase  sales  of  Massachusetts 
grown  fruits,  vegetable  and  dain 
products. 

Garry  &  Company,  Inc.,  New  York, 
has  appointed  Morgan  Reichner  i 
Company,  Inc.,  to  direct  the  advertis¬ 
ing  promotion  on  their  Styleset  Minted 
Lipstick.  Magazines  in  the  women’s 
field  will  be  used. 


Redux  Sales  Co.,  Chicago  manufac¬ 
turers  of  a  reducing  candy,  has  ap¬ 
pointed  Duensing  &  Company,  Chicago 
agency. 

Presba,  Fellers  &  Presba,  Chicago 
agency,  is  using  a  list  of  newspapers 
on  AYDS,  a  product  of  Fuller  Laj. 
ORATORIES,  Chicago. 

The  Little  Dutch  Candy  Mill  Cobp, 
Chicago,  has  appointed  Goodkind 
Joice  &  Morgan,  Chicago  agency,  to 
handle  its  advertising. 


LOHR  LEAVES  NBC 

Lenox  R.  Lohr,  president  of  the  Na¬ 
tional  Broadcasting  Company  since 
1936  has  resigned  to  become  presider.: 
of  the  Chicago  Museum  of  Science  and 
Industry.  The  resignation  tendered 
last  week  will  be  accepted  at  the  ner 
meeting  of  the  NBC  board  of  directois 
July  12  when  a  new  president  will  be 
elected. 


KOBAK  REJOINS  NBC 

Edgar  Kobak,  until  recently  vice- 
president  of  Lord  &  Thomas,  has  beer 
named  vice-president  in  charge  of 
Blue  network  sales  of  the  Nationa 
Broadcasting  Company. 


Campaigns  and  Accounts 


MIAMI  BEACH  HOTEL  ASSN.,  has 
appointed  Parsons,  Dorr  &  Hume, 
Miami  Beach  agency,  to  handle  all 
advertising  for  the  association.  The 
agency  is  now  directing  advertising 
for  30  Miami  Beach  hotels. 

Meseck  Steamship  Company,  has 
appointed  Redfield-Johnstone,  Inc., 
New  York,  to  handle  its  account. 
Newspapers  only  will  be  used. 

The  Department  of  Agriculture  of 
the  Massachusetts  Industrial  and  De¬ 
velopment  Committee  has  appointed 
Badger  and  Browning,  Inc.,  Boston, 


Go  Where 
the  BIG 
ONES  are 


— if  you  want  to  make  big 
catches.  Experienced,  in¬ 
formed  advertisers  know 
that  the  consistently  pros¬ 
perous  FORT  WAYNE  mar¬ 
ket  is  one  of  the  best  fish¬ 
ing  grounds  for  those  an¬ 
gling  for  more  business.- 
and  that  their  best  equip¬ 
ment  is 


NEW  YORK 


ALLEN-KLAPP-FRAZIER  CO 


N»wT«r%,  CWwfa. 
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Mechanical  Superintendent 

Whether  or  not  your  plant  is  using  VULCAN  press  blankets  and  inking  rollers,  your  Meehanical  Superintend¬ 
ent  will  he  able  to  tell  you  something  about  these  products  .  .  .  j»articularly  if  he  has  attended  any  of  the 
recent  mechanical  conferences.  For  VULCAN  press  blankets  and  rollers  are  |>rohahly  the  most  talked-about 
equipment  in  their  field  today  .  .  .  and  they  are  rapidly  becoming  the  most  widely-used  equipment.  Here 
are  some  of  the  reasons: 


PRESS  BLANKETS  Now  that  stereotype 

plates  are  being  made  better  than  ever  before,  thanks  to 
vacuum  and  other  improvements,  Vulcan's  firmer  cylinder 
packing  is  producing  better  presswork  than  ever  before. 
We  refer  to  the  Vulcan  non-felt  combination — No.  67  top 
blanket*  and  No.  76  cork  underpacking.  This  famous 
balanced  packing  is  firm  enough  to  produce  superior  press- 
work.  with  sufficient  resilience  to  compensate  for  normal 
plate  variations.  It  will  not  take  a  permanent  set  .  .  . 
which  means  no  bolstering,  no  ghosting,  no  indentations 
of  any  kind. 


INKING  ROLLERS  Vulcolastic  Rollers 

contain  no  rubber.  Hence  they  are  not  affected  by  ink 
or  oil  and  are  free  from  swelling.  That  in  turn  means 
that  these  rollers  need  very  little  regrinding.  Furthermore, 
Vulcolastic  Rollers  are  literally  only  half  as  hard  as  rubber 
rolh*rs,  with  a  test  reading  of  20  as  compared  with  40  for 
rubber.  For  this  reason.  Vulcolastic  Rollers  are  easier  to 
set,  and  the  setting  is  lighter.  Hence  .  .  .  better  printing, 
elimination  of  roller  jumps,  and  less  wear.  Incidentally, 
in  case  of  fire  Vulcan  Vulcolastic  Rollers  will  not  support 
combustion. 


All  of  which  boils  down  to  economy  and  better  presswork.  Write  for  particulars  and  recommendations. 

VULCABT  PROOFING  COMPANY,  First  Avenue  and  Fifty-Eighth  Street,  Brooklyn,  New  York 

Sales  Representatives  in  Principal  Cities 


•  Completely  proleetetl  by  1*.  S.  and  foreipn  iialeiii>..  Oritrinated,  designed,  manufacluied  and  sold  exclusively  by  the  Vulcan  I'roofing  Company. 


VIJLCA]\ 

Press  Hlankets  and  Inking  Rollers 
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EDITOR  &  PUBLISHER 


Borg  Includes  All 
Employes  in 
Profit-Sharing 

Bergen  Evening  Record 
Publisher  Announces 
Full  Socialization 

John  Borg,  publisher  of  the  Hacken¬ 
sack  (N.  J.)  Bergen  Evening  Record, 
in  a  statement  to  all  staff  employes 
June  7,  announced  what  he  termed 
“the  final  phase  of  a  long-range  plan 
to  socialize  the  enterprise  on  a  basis 
of  equity  to  all  employes  as  well  as  the 
owners,  who  provide  the  property, 
buildings,  machinery,  equipment,  sup¬ 
plies,  and  working  capital  in  which  and 
with  which  they  earn  their  living.” 

All  Employes  Included 

All  employes  are  now  included  in 
the  Bergen  Evening  Record’s  profit- 
sharing  system,  Mr.  Borg  announced. 
His  new  plan  supplements  the  news¬ 
paper’s  automatic  sliding  wage  scale 
agreements,  based  on  advertising  vol¬ 
ume,  which  have  been  operative  in 
the  mechanical  departments  since 
1933  and  in  all  departments  since  Jan. 
4.  1937,  in  accordance  with  the  sup¬ 
plemental  employer-employe  full¬ 
time  sliding  scale  year-round  salary 
agreement. 

Under  the  1937  agreement  the  base 
salary  for  all  qualifiers  under  Ber¬ 
gen  Evening  Record  standards  of  ex¬ 
perience  and  competency  in  the  me¬ 
chanical.  editorial  and  business  de¬ 
partments  is  $45.  excepting  bookkeep¬ 
ers  full-time  circulation  drivers  and 
their  equivalents,  who  receive  $35, 
while  part-time  employes  are  paid 
accordingly.  A  general  salary  in¬ 
crease  of  lore  becomes  effective  when 
annual  advertising  volume  exceeds  7 
million  lines,  another  when  it  exceeds 
8  millions,  while  a  10%  reduction  be¬ 
comes  effective  when  it  falls  below  5 
million  lines  and  another  10%  reduc¬ 
tion  when  it  falls  below  4  millions. 

Mr.  Borg’s  statement  announcing 
his  plan  which  “self-evidently  sub¬ 
ordinates  largely  the  employer  to  the 
employe,”  follows  in  part: 

In  it-  practical  application  the  19.17  agree¬ 
ment  lias  proveil  so  mutually  a'lvant-ageotis  to 


salary  reduction  pursuant  to  our  sliding-scale 
agreement,  such  action  will  be  taken  solely  to 
balance  the  corporation’s  current  year's  budget 
hut  never  to  increase  earnings  for  the  share¬ 
holders. 

If  it  (the  plan)  fails  for  reasons  beyond  our 
control,  we  will  at  least  know  that  we  tried  a 
noble  experiment  in  socialization  of  American 
industry.  If  75%  of  the  present  staff  per¬ 
sonnel  of  approximately  130  people  ratify  this 
agreement  prior  to  July  1,  1940,  the  plan  will 
he  considered  operative  pursuant  to  the  con¬ 
ditions  set  forth  in  the  preamble  and  body  of 
the  5-year  agreement.  You  can  register  your 
free  choice  through  your  department  head. 

WHAT  OUR 
READERS  SAY 

On  the  Reading 
Pressmens'  Dispute 

June  11,  1940. 

To  Editor  &  Publisher: 

In  Editor  &  Publisher  of  June  8th, 
on  page  four,  there  is  a  news  article 
captioned  “Pressmen’s  Strike  in  Read¬ 
ing,  Pa.,  Quickly  Settled.”  ’This  state¬ 
ment  is  absolutely  untrue  and  the 
story  gives  only  the  Reading  Eagle 
and  Times’  side  of  the  controversy, 
which  is  very  unfair. 

The  contract  between  the  Reading 
Printing  Pressmen  and  Assistants’ 
Union  No.  160  and  the  Reading  Times 
and  Eagle  is  covered  by  the  Interna¬ 
tional  Arbitration  Agreement  between 
the  American  Newspaper  Publishers’ 
Association  and  the  International 
Printing  Pressmen  and  Assistants’ 
Union.  The  International  Arbitration 
Agreement  provides  that  when  a  dis¬ 
pute  arises  between  the  parties  to  the 
contract,  the  conditions  existing  prior 
to  the  dispute  shall  remain  status  quo 
until  the  issue  is  settled  by  arbitra¬ 
tion. 

In  the  first  place,  it  was  the  pub¬ 
lisher  of  the  Reading  Eagle  who  de¬ 
cided  to  pre-date  his  Decoration  Day 
afternoon  edition  of  the  Eagle  and 
print  it  on  the  same  press  with  the 
morning  Times  in  a  combination  run 
but  with  a  reduced  crew. 

Our  contract  states  that  it  requires 
seven  pressmen  to  do  the  press  and 
stereotype  work  in  this  plant  to  pro¬ 
duce  a  sixteen  page  newspaper  of 
either  the  morning  Times  or  the  eve¬ 
ning  Eagle.  The  publisher  and  busi¬ 
ness  manager  of  these  newspapers  in¬ 


sisted  they  were  going  to  run  the  two 
separate  and  distinct  newspapers  not 
with  seven  men  as  the  contract  pro¬ 
vided  on  each  crew  or  a  total  of  four¬ 
teen  men,  but  with  twelve  men,  two 
less  than  stipulated  in  the  contract. 
Officials  of  the  union  met  with  the 
publisher  and  business  manager  on 
two  occasions  prior  to  the  night  of 
publication.  The  writer  discussed  the 
subject  matter  on  the  telephone  with 
Mr.  Quier,  publisher,  and  requested 
that  he  abide  by  the  number  of  men 
stipulated  in  the  contract.  The  union 
officials  even  proposed,  prior  to  the 
night  of  publication,  that  the  union 
would  pay  the  two  men  in  question 
and  refer  the  matter  to  arbitration  as 
provided  for  in  the  agreement.  ’This 
was  refused. 

There  was  no  intention  on  the  part 
of  the  publisher  of  these  two  papers 
to  offer  the  sale  of  them  to  the  public 
at  any  reduced  cost.  We  know  of  no 
offer  to  the  advertisers  of  any  reduc¬ 
tion  in  price  for  this  particular  night. 
Certainly,  there  was  no  reason  for  the 
pressmen  to  be  asked  to  work  with 
a  smaller  crew. 

On  the  night  of  May  29,  our  men 
reported  to  work  as  usual.  In  fact, 
two  were  working  in  the  stereotype 
room  from  seven  until  eight-thirty 
p.m.  At  this  hour,  the  remaining 
number  of  the  press  crew  arrived,  and 
our  pressmen  insisted  that  the  num¬ 
ber  of  men  as  required  in  the  con¬ 
tract  be  placed  on  the  press.  The 
foreman,  Mr.  Yost,  said  he  had  in¬ 
structions  from  Mr.  Hawley  Quier 
and  Mr.  James  Keller,  business  man¬ 
ager,  not  to  employ  more  than  twelve 
pressmen.  ’The  foreman  requested 
our  men  to  remain  in  the  pressroom 
while  he  went  upstairs  to  consult  with 
the  publisher  and  business  manager. 
Our  men  remained  in  the  pressroom 
from  eight  until  eleven-twenty  p.m. 
without  any  word  from  the  foreman, 
business  manager  or  the  publisher. 
At  eleven-twenty,  Mr.  Keller  came 
down  to  the  pressroom  and  said  to 
the  pressmen,  “You  asked  for  it;  there 
will  be  no  paper  tonight”  and  then 
ordered  them  out  of  the  pressroom. 
Mr.  Keller  also  pointed  out  to  the 
night  foreman  and  remarked,  “I  mean 
you  too,  get  out  with  them.” 

Of  course  our  pressmen  knew  it 
was  unlawful  to  remain  on  private 


property  when  ordered  to  leave,  ani 
under  the  circumstances,  neither  had 
they  any  right  to  return  to  work  until 
requested. 

The  wages  involved  amounted  to 
approximately  eighteen  dollars  and 
the  dispute  pertained  only  to  the  holi- 
day. 

Very  truly  yours, 
’Thomas  J.  Etzrodt, 

International  Representative,  In¬ 
ternational  Printing  Pressmen 
&  Assistants’  Union  of  North 
America. 

■ 

Annenberg  Asks 
Clemency;  To  Be 
Sentenced  June  20 

Counsel  for  Publisher 
Rests  Case  .  .  .  Seeks 
Suspended  Sentence 

Chicago,  June  12 — Moses  L.  Annen¬ 
berg,  Philadelphia  Inquirer  publisher, 
who  is  seeking  to  avoid  a  prison  term 
for  income  tax  evasion,  must  wait 
until  2:30  p.m.,  June  20,  to  learn  his 
fate  when  Federal  Judge  James  H. 
Wilkerson  will  give  his  decision  and 
impose  sentence.  Counsel  for  An¬ 
nenberg  rested  its  case  yesterday, 
asking  the  court  to  impose  a  sus¬ 
pended  sentence. 

In  his  plea  for  clemency.  Attorney 
Weymouth  Kirkland  asserted  such  a 
punishment  should  best  satisfy  the 
government.  “It  would  leave  the  path 
open  for  him  to  devote  his  ability  and 
energies  to  the  payment  of  taxes.’ 
said  Kirkland.  “If  imprisonment  be 
his  lot,  it  will  mean  not  only  loss  of 
his  liberty,  but  may  also  mean  ruin  of 
his  enterprises  and  may  spell  his  in¬ 
ability  to  pay  what  the  government 
has  exacted.” 

This  was  in  reference  to  the  $9,500.- 
000  which  Annenberg  has  agreed  to 
pay  the  government  to  settle  all  civil 
claims  for  back  taxes.  (See  E.  &  P 
for  June  8.)  The  government  closed 
its  case  with  the  assertion:  “A  plea 
of  guilty  is  one  of  substantial  guilt 
and  should  not  offer  opportunity  to 
admit  to  part  of  one  count  while 
arguing  away  the  balance.” 

In  his  closing  defense  argument 


all  Bergen  Evening  Recon!  employes,  4)f  whom 
I  am  one.  that  it  has  motivated  the  next  and 
perhaps  the  final  phase  of  a  long-range  plan 
to  socialize  the  enterprise.  If  acceptable  to 
the  emnloyes.  it  \vi!l  Ik-c  ime  operative  RKTRO- 
-XCTIVEIA'  on  Jati.  2.  1940.  It  is  as  follows; 
The  Fivc-Yeor  Agreement 

I.IFK  OF  AGRKF.MF.NT:  A  5year  test 
peril  »d,  which  ran  he  extended  for  additional 
5  year  i>eriods  if  its  practical  application  proves 
mutually  advantageoi:-*  to  employees  and  .share¬ 
holders. 

EXPF.KIKA'f'K  RECORD  of  thr  ptst  on 
which  to  jiulge  its  possibilities  for  the  future: 
The  Bergen  Evening  Record  has  been  under 
the  partial  O’-  comnlete  control  of  the  present 
management  fir  the  past  20  years.  |t  has 
never  had  an  annual  deficit,  ami  the  profits 
each  year  were  retaine*!  in  the  business  to  ex¬ 
pand  the  enterprise  and  to  create  more  re¬ 
munerative  jobs  for  more  i»eople.  In  the  last 
5  years,  19.15  to  1939  inclusive,  average  annual 
eat-nings  approximated  6'r.  Judged  by  the 
results  for  the  first  5  months  of  the  current 
year,  earnings  on  \et  Invested  Capital  in  1940 
will  approximate  9'i. 

DISTRIBUTION'  OF  AXXr.XE  PROF¬ 
ITS:  When  the  Vet  Profits  have  been  deter¬ 
mined  after  the  close  of  each  fiscal  year,  the 
shareholders  will  be  entitled  to  a  dividend 
equivalent  to  6' >  on  tbeir  \et  Invested 
('apital.  (They  may  each  year  elect  either 
to  withdraw  that  sum  from  the  business  or 
to  retain  it  in  the  business  for  future  ex¬ 
pansion  and  unforeseealde  contingencies.) 

SALARY  POLICY;  After  ratification  of 
this  agreement  there  will  be  no  increases  in 
administrative  or  executive  individual  salaries 
and  no  increases  in  the  basic  salaries 
in  any  department  of  the  enterprise  except  for 
persons  who  have  not  yet  attained  the  neces¬ 
sary  experience  and  competency  to  qualify  for 
our  base  salary  .standards.  They  will,  as 
heretofore,  be  nivanced  as  fast  as  their  added 
value  to  our  joint  enterprise  justifies  it.  When¬ 
ever  it  becomes  necessary  tj  eflFect  a  general 


EDITORS  SUGGEST  U,  S.  DECLARE  WAR 

WASHINGTON,  June  10. — Thirty  educators,  lawyers,  industrialists  and 
others,  in  a  statement  issued  here  today,  advocated  immediate  declara¬ 
tion  of  war  against  Germany.  “Nationwide  indorsement  of  the  defense  pro¬ 
gram.”  it  said,  “shows  that  the  American  people  have  ceased  to  be  neutral  in 
any  other  sense.  .  .  .  For  this  reason  alone,  and  irrespective  of  specific  uses  of 
our  resources  thereafter,  the  United  States  should  immediately  give  recogni¬ 
tion  to  the  fact  and  to  the  logic  of  the  situation  by  declaring  that  a  state  of 
war  exists  between  this  country  and  Germany.”  Among  those  signing  the 
statement  were  the  following  newspapermen:  Herbert  Agar,  editor  of 
Louisville  Courier -Journal;  William  H.  Hessler,  foreign  news  editor,  Cincin¬ 
nati  Enquirer;  George  Fort  Milton,  Chattanooga  Tribune;  Frank  R.  Kent, 
political  commentator  of  the  Baltimore  Sun. 

HEARST  STOCKHOLDERS’  SUIT  RECESSED 

LOS  ANGELES,  June  11 — With  reading  of  depositions  concluded  for  the  time 
being,  the  stockholders’  suit  of  Samuel  Mann  and  several  interveners 
seeking  an  accounting  and  receivership  in  the  operations  of  Hearst  Con¬ 
solidated  Publications,  Inc.,  has  recessed  until  Sept.  30.  Depositions  of  John 
Francis  Neylan,  P.  J.  Tehaney,  Grove  J.  Fink  and  several  others  were  read 
into  the  record  during  nearly  four  weeks  of  testimony,  and  other  depositions 
already  taken  are  to  be  read  by  Judge  Clement  L.  Shinn,  during  the  interim, 
automatically  becoming  a  part  of  the  record.  In  the  meantime,  attorneys  have 
given  notice  that  further  depositions  are  to  be  taken  both  on  the  east  and 
west  coast,  before  the  trial  reconvenes. 

AP  BOOK  TITLE  CHOSEN 


reason  for  Annenberg  entering  a  pies 
of  guilty  for  evading  $1,217,296  in 
taxes  in  1936  was  because  of  pressure 
upon  himself  and  his  enterprises 
brought  about  by  scathing  newspaper 
articles  prior  to  and  at  the  time  of  his 
indictment  by  the  federal  grand  jur> 
The  question  of  contempt  of  court 
again  was  raised  in  connection  with 
the  hearing  when  reference  was  made 
by  Kirkland  to  an  editorial  appearing 
in  the  Chicago  Daily  News  last  Fri¬ 
day,  dealing  with  the  Annenberg 
case.  Kirkland  told  the  court  he  con¬ 
sidered  the  editorial  contemptuous 
and  U.  S.  District  Attorney  Williair 
J.  Campbell  agreed  with  the  defense 
counsel.  Judge  Wilkerson  asked  the 
attorneys  what  they  intended  to  do 
about  it,  if  anything,  and  the  matter 
was  dropped  with  the  veiled  impli¬ 
cation  that  action  might  be  take.'- 
after  sentence  is  imposed.  Last  week 
the  court  warned  the  press  that  at 
interview  with  Annenberg,  pu**- 
lished  in  the  Daily  News,  was  "im¬ 
proper”  and  further  stories  of  this 
sort  would  be  subject  to  contempt- 


“AP — THE  STORY  OF  NEWS,”  is  the  title  under  which  the  history  of  the  MIGNERONE  NAMED 
first  90  years  of  the  Associated  Press  will  be  published  in  the  fall  by  At  a  meeting  of  the  board  of  direc- 
Farrar  &  Rinehart.  It  was  selected  from  some  4,000  suggestions  turned  in  by  tors  of  the  World  Color  Printing 
staff  members  of  the  AP  and  employes  of  member  newspapers  in  a  world-  Company,  St.  Louis  held  recently 
wide  competition.  L.  A.  Brophy  of  the  New  York  staff  and  James  Hutcheson  Charles  F.  Mignerone  was  elected 
of  the  Seattle,  Wash.,  bureau  both  submitted  the  title,  and  so  will  split  the  vice-president  of  the  company.  Mr 
$250  prize  offered.  Oliver  Gramling  is  the  author  of  “AP — The  Story  of  News.”  Mignerone  has  been  general  superin- 
He  was  assisted  by  William  A.  Kinney,  now  of  the  Washington  bureau.  tendent  of  the  plant  since  1930. 
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It  is  not  unusual  for  one  of  those  little  three-letter 
brand  names  to  be  appraised  at  a  million  or  more 
dollars  in  good-will  value  as  an  advertising  asset. 
They  personalize  a  package  .  .  .  attract  the  eye  .  .  . 
are  easily  memorized.  But  without  advertising,  their 
inclusion  in  a  nation’s  Buying  Vocabulary  would  be 
slow-paced,  indeed. 

Newspaper  advertising  slips  this  operation  into 
"high”  with  a  celerity  that  gives  almost  immediate 
tie-in  with  products  on  shelves,  for  whether  the  in¬ 
genious  coined  word  appears  in  local  dealer  advertis¬ 
ing  or  in  national  newspaper  campaigns,  oft  repeated, 
or  both,  the  public  soon  identifies  merchandise  at  a 
glance. 

Newspapers  carrying  the  greatest  number  of 
trade  names,  pictorialized  words,  package  identi¬ 
fication-marks,  automatically  serve  their  readers 
best.  NAMES  are  NEWS. 

Have  you  ever  made  a  list  of  such  names, 
whatever  the  number  of  letters,  and  then  checked 
off  how  many  your  newspaper  carries,  via  national 
advertising?  Especially  the  new  ones  for  new¬ 
born  products?  Does  it  disturb  you  to  discover 
many  are  missing? 

The  dynamic  power  behind  the  Names,  as 
symbolized  by  advertiser  and  agency  executives, 
generates  inpetus  by  a  52-times-a-year  study  of 
EDITOR  &  PUBLISHER’S  columns.  There  they 
find  alert  market  stories  told  constructively  by  alert 
newspapers.  Eor  this  new,  vitalized,  many-sided 
EDITOR  &  PUBLISHER  features  the  New's  of 
Markets  and  Advertising  in  a  way  no  other  publi¬ 
cation  could  ...  its  news-gathering  facilities  have 
no  parallel. 
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*  E  D  I  JT^ 


THE  ROAD  TO  GETHSEMANE 

MONTHS  have  moved  like  weeks  and  weeks 
like  hours  since  that  tragic  Septeml>er  night 
in  19M8  when  democracy  bowed  to  brute  force 
and  wrote  "thirty”  on  the  history  of  Czecho¬ 
slovakia.  Prague  then  seemed  far  from  London 
to  Neville  Chamberlain  and  to  millions  around 


1  A  L 


Judge  not  according  to  the  appearance,  but  judge 
righteous  judgment. — St.  John  VH:24. 


MORE  NAZI  PROPAGANDA 

THE  Birmingham  (Ala.)  Sews  of  June  6  repro¬ 
duced  a  letter  to  a  resident  of  .\labamii  from 
the  Fichte  .\ssociation  (Deutsche  Fichte-Bund) 
of  Hamburg,  Germany,  which  included  this  para¬ 
graph: 

“.  .  .  it  must  be  something  new  for  the  .\m(Ticans 


the  world  who  preferred  even  a  fictional  peace  to 
the  terrors  of  modern  war.  Every  day  that  passed 
without  the  clash  of  armed  forces  seemed  to  nour¬ 
ish  the  hoire  that  human  intelligence  would  find 
some  means  of  avoiding  another  journey  down  the 
road  to  Gethsemane.  Those  days  passed  quickly. 


of  names.  Democracy  is  on  the  defensive  around 
the  world.  If  it  is  to  survive,  even  in  this  coun¬ 
try,  it  will  do  so  by  demonstrating  that  it  is  lK)th 
a  more  pleasant  and  more  generally  effective  way 
of  life  than  that  afforded  by  dictatorship.  The 


1(1  get  to  liear  the  ‘other  side’,  too,  but  it  is  only 
fair  and  projjer  tliat  we  t(x>  state  our  case  to  the 
[K-ople  of  a  country  which  is  very  much  admired  in 
(iermany.  Let  the  Jew-conlrollt?d  ‘American’  press 
howl  aixmt  our  efforts  to  win  the  American  people  in 
friendship;  we  know  what  the  real  .\merica  thinks  o( 
its  newly  acxjuired  hordes  of  the  Chosen  Ones.” 


far  too  quickly,  for  EuroiK.‘’s  democracies  to  pre¬ 
pare  themselves  against  the  thunderbolts  of 
tyranny. 

Time  was  believed  to  be  the  ally  of  the  demo¬ 
cratic  iKiwers,  distance  the  friend  of  .America. 
.As  late  as  six  weeks  ago  the  prevailing  attitude  in 


proof  will  have  to  be  made  not  only  at  home, 
but  probably  to  several  of  our  Good  Neighbors 
in  the  Western  Hemisphere.  Talk  won’t  do  that 
job.  Hysteria  won’t  do  it.  Hate  won’t  do  it. 
Cartoons  of  dripping  knives  and  bloody  skulls 
don’t  do  it.  Work,  guided  by  brains,  is  the  only 


.A  hint  of  the  same  propaganda  appears  in  a 
letter  distributed  in  Boston  during  the  parade  of 
the  A’ankee  Division  on  June  8.  Signed  "The 
Christian  Front,  Francis  P.  Moran,  Director,” 
it  was  directed  to  the  City  Editor  of  the  Boston 
Traveler,  which  last  week  incurred  the  anger  of 


most  of  the  Lnited  States  was  that  Europe’s  war  answer. 


the  German  Consul  at  Boston. 


was  none  of  our  business.  The  majority  of  the 
.American  people  and  of  their  representatives  in 
Congress  were  certain  that  whatever  material 
help  our  fields  and  factories  gave  the  .Allied  cause, 
there  would  be  no  active  military  part  for  the 
United  States. 


All  of  the  democracies,  the  United  States  in¬ 
cluded,  have  wasted  too  many  years  in  despis¬ 
ing  totalitarian  governments  for  their  dastardly 
jjersecution  of  religious  groups.  That  business,  it 
now  appears,  accomplished  its  object — the  con¬ 
cealment  of  preparations  for  the  most  aggressive 


We  quote: 

"Your  editurial  is  a  perfect  example  of  the  foulest 
and  most  obvious  propaganda  for  the  stirring  up  of 
hatred.  Lsn’t  yours  the  same  paper  which  so  ardently 
denounces  intolerance  and  the  building  of  hatred  to¬ 
wards  one  {(articular  minority  group.'  Y’ou  .are  not 
consistent  here.  But  wait!  The  language  of  your 


Within  six  weeks  we  have  moved  far  from  that 
conviction.  The  change  has  been  accompanied  by 
some  hysteria.  The  inability  of  France  and 
Britain  to  withstand  the  initial  shock  of  the 


war  that  the  world  has  seen  since  Gustavus  .Adol¬ 
phus  and  Wallenstein.  Let  America  be  fooled  no 
longer.  The  only  answer  that  the  dictators  re¬ 
spect  is  the  proof  that  democracy  is  not  a  door- 


editorial  is  strangely  similar  to  that  which  has  been 
so  venomously  s|(ewed  forth  by  that  same  minority, 
both  verbally  and  in  the  press.” 

This  page  has  often  expresst'd  detestation  for 


German  legions  has  shocked  us  out  of  compla¬ 
cency.  The  guarded  hints  from  White  Hou.se 
and  .Army  sourees  that  the  lands  to  the  South  of 
us  may  house  Fascist  ‘‘Trojan  horses”  have  been 
discounted  in  some  quarters.  .And  in  that  con¬ 
nection.  it  .should  be  recalled  that  the  .Adminis¬ 


mat,  that  it  can  co-ordinate  its  strength  and  its 
resources  as  efficiently  as  any  dictator,  that  new 
offensive  weapons  and  tactics  can  evoke  from  the 
military  and  political  brains  of  democracy  etpially 
terrible  and  effective  defenses. 


intolerance  and  for  propaganda  against  any  race 
or  religion  in  .America.  There  is  no  “Jewish  ques¬ 
tion”  of  any  imjx(rtance  except  in  the  minds  of 
the  bigoted,  the  ignorant  and  those  who  use 
anti-religious  agitation  of  all  kinds  as  a  cloak  for 
even  less  creditable  aims.  We  have  stated,  aiuf 


tration’s  prescience  on  European  events  during 
the  past  two  years  has  been  much  more  accurate 
than  that  of  its  crities.  Its  warnings  are  more 
kindly  received  now  than  in  the  past. 

-An  index  of  the  shift  in  .American  sentiment 
is  in  the  reception  given  newspaper  proposals  for 
universal  and  compulsory  military  service.  .A 
month  ago  not  even  the  New  York  Times  (xmld 
have  advocated  that  step  without  drawing  fire 
from  almost  all  sections  of  .American  life.  To¬ 
day,  it  is  no  longer  a  question  of  argument  by 
name-calling.  Military  training  can  no  longer  be 
dismi.ssed  as  jingoistic  or  war-mongering.  It  is 
recognized  as  a  logical,  even  vital,  step  for  a  great 
and  rich  nation,  practically  unarmed  in  a  world 
where  the  principles  of  banditry  are  largely  rul¬ 
ing.  This  nation  hates  war  no  less  than  it  did  a 
month  €ago,  but  in  that  month  it  has  learned  that 
hating  war  doesn’t  keep  war  away  from  the 
borders.  It  has  also  learned  that  time-worn 
methods,  administered  by  blundering  amateurs, 
are  suicidal  against  a  trained  and  ruthless  foe. 
But  haste  need  not  be  waste. 

Remote  as  is  the  probability  of  an  armed  totali¬ 
tarian  invasion  of  this  hemisphere,  it  is  scarcely 
more  remote  than  the  conquest  of  Norway  and 
Denmark  seemed  on  April  1;  scarcely  harder  to 
believe  than  the  fact  that  within  three  weeks 
the  German  machine  has  actually  driven  two 
.Allied  armies  into  the  sea.  We  live  in  a  world 
which  gives  not  even  lip  service  to  old  concepts 
of  personal  and  national  honor,  which  makes 
treaties  only  to  break  them  with  a  stab  in  the 
dark.  If  this  world  is  ever  again  to  accept  the 
ctale  which  the  United  States  still  holds  in  high 
e.steem.  it  will  l»e  becau.se  the  holders  of  that 
code  were  able  to  preserve  them.selves  from  ex¬ 
tinction  by  a  philosophy  which  rests  on  brutality 
and  deception. 

There  is  no  point,  however,  in  further  calling 


CARDS  ON  TIffi  TABLE 

COMMENT  has  ap|)eared  in  these  columns  fre¬ 
quently  on  the  policy  of  the  Hackensack 
(N.  J.)  Bergen  Record  toward  its  employes.  Its 
latest  development  seems  to  us  the  most  pro- 
nounc'ed  step  toward  profit-sharing  that  any  cor¬ 
porate-owned  newspaper  has  yet  taken.  Details 
of  the  plan  appear  on  another  page  of  this  issue. 
In  essence,  they  provide  for  a  (5  jK‘r  cent  return 
on  net  invested  capital,  determined  by  fair  ac¬ 
counting  methods.  .After  that,  the  remaining  net 
{(rofits  would  be  split  three  ways — one-third  to 
corporate  surplus  aecount;  one-third  as  a  .salary 
dividend  to  employes,  and  one-third  to  share¬ 
holders. 

Another  important  point  concerns  the  adjust¬ 
ment  of  employes’  fixed  ba.se  pay  accctrding  to  the 
paper’s  business.  A  general  salary  increa,se  of 
10  per  cent  is  guaranteed  if  linage  tops  7,000,000 
in  a  year,  another  10  per  cent  if  it  goes  to  8.000,- 
000.  If  advertising  drops  to  5,000,000  agate  lines, 
a  reduction  of  10  per  cent  becomes  effective.  The 
promise  is  made  that  no  reduction  will  be  made 
to  increase  earnings  for  shareholders,  but,  when 
necessary,  to  balance  the  budget  and  keep  the 
concern  solvent. 

The  plan  .strikes  us  as  a  fine  example  of  en¬ 
lightened  selfishness.  Its  fir.st  test,  on  an  upward 
adjustment,  has  created  .sati.sfaction.  If  a  down¬ 
ward  move  becomes  neces.sary.  we  believe  that 
the  corporation  has  created  a  sufficient  under 
standing  of  its  operations  t(»  a.ssure  acceptance  of 
the  cut  without  ill-will.  .All  cards  are  on  the 
table. 

MAN'S  FU’^E 

Man  shall  come  to  find  his  joys  only  in  acts 
of  enlightenment  and  mercy. 

— Dostoevsky,  in 

“The  Brothers  Karamazoj.'' 


proved,  that  there  is  no  Jewish  control  of  the 
.American  press.  The  facts  on  that  are  ea.sily  as¬ 
certainable  by  anyone  who  wants  to  know  the 
truth;  the  re|K*tition,  after  repeated  disproof,  of 
the  lie  alnnit  “Jewi.sh  control”  of  the  news,  has 
come  from  many  sources  with  many  ixsssible  mo¬ 
tives.  Whatever  their  motives,  and  no  matter  how 
great  their  .sincerity,  their  promotion  of  this 
fal.sehcKid  tends  toward  one  result — the  forwarding 
of  Fa.sci.st-Nazi  propaganda  in  a  land  where  it 
can  have  no  plac:e. 

SELLING  BY  LOTTERY 

I’RfK'EEDINGS  have  l)een  started  by  the  Fed¬ 
eral  Trade  Commission  against  merchandising 
pnu-tices  which  have  undoubtedly  cost  local  stores 
plenty  in  sales  and  newspapers  thousands  of  ad- 
verti.sing  lines.  Several  concerns  have  been  cited 
for  selling  merchandi.se,  principally  bedspreads, 
sheets  and  table  linens,  through  punchboard  or 
club  lottery  schemes  which  as.sure  the  manufac¬ 
turer  an  ample  profit  but  give  the  purchaser  ah- 
■solutely  no  guarantee  of  price  or  quality. 

The.se  .schemes  .save  no  advertising  cost.  They 
merely  sub.stitute  for  the  reliable  retailer  a  mid¬ 
dleman  who  takes  what  the  manufacturer  or  job¬ 
bing  c-onc-ern  hands  him  and  attempts  to  make 
a  meagre  living  by  emphasizing  the  possibility  of 
something  for  nothing  to  gullible  cu.stomers.  The 
lottery  promoter  is  sure  of  his  total  profit; 
the  middleman  and  the  customer  take  all  the 
chances. 

EniTOR  &  Publisher  has  never  been  c-onvinced 
that  the  Trade  Commi.ssion  has  any  concern  with 
legitimate  adverti.sing;  it  has  .scouted  a.sscrtion( 
that  the  ('ommission  is  out  to  destroy  advertis- 
ing. 

In  the.se  ca.ses  it  is  plain  that  the  Cominis.sioo 
is  actually  defending  advertising  from  snide 
c:im|(etition. 
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_ ^  _  exercises  of  Parsons  College,  Fair-  ______________ 

personal  field,  la.  The  award  was  for  recog-  \A^ASmNGTON 

MENTION  field.  Although  Mr.  Waymack  was  CORRESPONDENT 

- - handicapped  by  a  broken  leg  suffered  - 

CHARLES  M.  HARGER,  editor  and  in  a  Des  Moines  traffic  accident  a  few  IT  WAS  a  long  time  before  his  col- 

publisher,  Abilene  (Kan.)  Daily  weeks  before,  he  delivered  the  com-  leagues  discovered  that  Stephens 

Reflector,  will  be  the  oldest  in  point  mencement  address  at  the  college.  Rippey,  Washington  correspondent  of 

of  service  of  the _ Col.  Robert  R.  McCormick,  Chicago  -  *  h  e  Bridaevort 

Tribune  editor  and  publisher,  made 
an  appeal  for  Americanism  and  mili¬ 
tary  preparedness,  in  delivering  the 
commencement  address  at  the  Culver 
Military  Academy,  Culver,  Ind.,  June 
10.  He  also  presented  Tribune 
R.O.T.C.  medals  to  outstanding  Culver 
graduates. 

Herbert  Bayard  Swope  executive 
editor  of  the  old  New  York  World  was 
inducted  as  a  “fall  guy”  into  Dexter 
Fellows  Tent,  Circus  Saints  and  Sin- 

ners  Club  of  America  Ji^e  12  at  a  Stephens  RioDev  for  ‘ hTr newTpa- 

Lean,  president  Charles  M.  Harqer  luncheon  m  the  grand  ballroom  of  itepnens  xippey  nn. 


of  service  of  the 
officials  of  the 
Republican  Na¬ 
tional  Conven¬ 
tion  at  Phila¬ 
delphia.  He  will 
be  chief  assistant 
secretary,  a  posi¬ 
tion  he  has  filled 
at  each  National 
Republican  con¬ 
vention  since 
1908. 

Robert  Mc¬ 
Lean,  president 
of  the  Associated 


WASHINGTON 

CORRESPONDENT 


leagues  discovered  that  Stephens 
Rippey,  Washington  correspondent  of 

_  the  Bridgeport 

(Conn.)  Post, 
was  not  psychic 
but  drew  his 
seemingly  u  n  - 
natural  piowers 
from  an  occupa¬ 
tional  experience 
which  preceded 
his  entry  into 
journalism. 


THE  PRESIDENT 
announced 

i 

Monday  evening,  in  his 
"dagger-in-the-back" 
i  speech 


his  entry  into  besides  his  communications  with 

journalism.  Mussolini  of  three  months  before  he 

Poring  over  had  “again,  upon  a  subsequent  occa- 

notes  at  his  desk,  e _ _  j 

.  .  .  ’  Sion,  not  so  tar  ago  .  .  .  ottered  .  .  . 


Charles  M.  Harqer 


Stephens  Rippey 


or  typing  stories 
for  his  newspa- 


to  the  chief  of  the  Italian  government 


of  the  Associated  Hotel  >^tor.  Former  Governor  Har-  ^asionally  would  pause,  concentrate 

Press  and  publisher  of  the  Phtladel-  old  G.  Hoffman  of  New  Jersey,  pres-  ^^^hing  in  particular,  then  an- 

phio  Evemng  Bulletin  was  awarded  ident  of  the  club,  presided.  death  of  some  prominent 

an  honorary  degree  of  Doctor  M  ^ws  Sidney  A.  Lazarus,  co-publisher  of  nfficial  thp  action  hv  Congress  on  a 


per,  Rippey  oc-  to  send  to  .  .  .  France  and  Great  Bri- 
luse,  coiicentrate  tain”  a  statement  of  Italy’s  wants  and 
icular,  then  an-  ,  .  ,  r  r  •  .  r 

some  prominent  guarantee  of  fair  play  for 

y  Congress  on  a  Italy  in  obtaining  them,  if  Italy  would 


an  honorary  degree  ot  tJoctor  ot  |^ws  Sidney  A.  Lazarus,  co-publisher  of  official,  the  action  by  Congress  on  a  Italy  in  obtaining  tin 

at  Franklin  and  Marshall  College,  Bayonne  (N.  J.)  Times,  was  recently  pending  measure,  or  some  other  news-  stay  out  of  the  war, 

Lancaster,  Pa.,  June  S.  named  official  photographer  of  Glen  worthy  happening.  Invariably,  the 

Vance  C.  McCormick,  president.  Ridge,  N.  J.,  commissioned  to  take  Rippey  pronouncements  would  be 

Harrisburg  (Pa.)  Patriot  and  Eve-  pictures  of  the  town  to  record  chron-  verified  in  editions  of  newspapers  ap- 


Harrisburg  (Pa.)  Patriot  and  Eve-  pictures  of  the  town  to  record  chron 
ning  News,  has  been  appointed  direc-  ologically  outstanding  events  of  th^ 
tor  of  the  United  States  civilian  pilot  town. 

training  program  for  the  area  em-  Arthur  W.  Stace,  editor,  Ann  Arbo 
bracing  Pennsylvania,  Maryland,  Vij*-  (Mich.)  Daily  News,  has  been  namei 
gmia,  and  the  District  of  Columbia,  ^  state  committee  to  study  recrea 


ologically  outstanding  events  of  the  pearing  later  in  the  day. 
town.  Incredulous  auditors  would  rush  to 

Arthur  W.  Stace,  editor,  Ann  Arbor  news  tickers  in  the  National  Press 
(Mich.)  Daily  News,  has  been  named  Club  or  elsewhere  to  check  up  on 


gmia,  and  the  District  of  Columbia,  ^  state  committee  to  study  recrea-  the  Rippey  “flash”  that  “the  Yanks 
Appointment  was  made  by  Col.  Frank  tional  areas  in  Michigan  and  to  help  have  ti^  the  score”;  always  to  find 
Knox,  Chicago  News  publisher,  who  promote  the  tourist  industry,  in  co-  that  fact  recorded  or  coming  over  the 
is  national  director  of  the  civilian  operation  with  the  Michigan  Planning  news  transmission  system, 
training  program.  Commission.  Eventually  his  method  became  pub- 


training  program. 

Hiilip  L.  Thomson,  president  of  the 


Eventually  his  method  became  pub¬ 
lic  knowledge.  Rippey  had  com- 


Rnlip  L.  Thomson,  president  ot  tne  j  Albert  Dear  IV,  son  of  Judge  Knowledge,  rtippey  nao  com- 
Audit  Bureau  of  Circulations  and  Joseph  A.  Dear  of  the  New  Jersey  pl®t®d  his  formal  education  about  the 

Evan  R.  Cullings,  national  advertising  Court  of  Error  and  Appeals  and  pres-  time  the  United  States  entered  the 

director  of  Schenectady  (N.  Y.)  i^ent  and  editor  of  the  Jersey  City  War.  His  first  mclinati^  was 

Union-Star  attended  the  recent  40th  (n_  j  )  Jersey  Journal,  was  saluta-  follow  his  father  Charles  Rippey, 
annual  reunion  of  their  class  at  torian  of  the  1940  class  of  Stevens  ^he  newspaper  business,  but  the 

Union  College,  Schenectady.  Mr.  Academy,  Hoboken,  N.  J.,  which  was  attraction  of  boom  salaries  in 


Thomson  is  the  donor  of  the  “Thom¬ 
son  Economics  Prize,”  awarded  an¬ 
nually  to  the  student  submitting  the 


graduated  June  13. 
Princeton  next  fall. 


He  will  enter  omment  service  impelled  him  to  delay 
that  step.  Of  studious  nature,  he  soon 
mastered  the  Morse  code  of  teleg- 


best  essay  on  Individual  enterprise  d  i™  d  i,  ^^^Phy  and  won  tor  nimselt  an  ap- 

and  democracy”  T  ^  pointment  as  a  telegrapher  in  one 

democracy.  ^  Beach  hiireaus 

Life,  published  during  the  winter  -to,,  nost-war  neriod  found  Rinnev 


THE  WASHINGTON 
MERRY  GOROUND 
disclosed 

exclusively,  in  a  special 
extra  release  on  June  3,  a 
week  before  the  President 
spoke; 


Worth  (Tex.)  Star-Telegram,  is  pres-  season,  was  awarded  the  Rollins  Col-  working  as  a  renorter  but  he  never  -c  .  j-  • 

.dent  of  the  Big  Bend’  Park  Assn.,  lege  Medal  of  Honor  during  the  re-  fhf  code  ffis  office  wa^^^^  discussions  in  which 


The  post-war  period  found  Rippey  “For  more  than  10  days  the  most  sig- 


which  proposes  development  of  a  cent  commenceme 
recreation  area  on  the  Rio  Grande  Winter  Haven,  Fla. 
River  to  include  800,000  acres  in  the  q*-,.-, 


cent  commencement  ceremonies  in 


forgot  the  code.  His  office  was  but 
a  few  feet  from  that  of  one  of  the 
press  associations.  Gifted  with  acute 


acres  in  ^tem,  daughter  of  David  Stern,  hearing,  he  would  pause  upon  hear 

«  •  ’  publisher  of  the  Philadelphia  Record  ing  what  seemed  to  be  an  interestini 


Roosevelt  has  engaged  have  been  tak¬ 
ing  place  with  Mussolini.  .  .  . 


Mexico. 

William  F.  Wiley,  publisher,  Cin 


and  the  Camden  (N.  J.)  Courier- 
Post,  is  a  member  of  the  Shelton- 


ing  what  seemed  to  be  an  interesting  “At  least  one  of  these  conversations 
item  being  tapped  out  by  the  press  b^t^een  the  two 

association  telegrapher,  and  pass  it  ,  i  •  i  i 


cinnati  Enquirer  and  for  the  last  ten  Amos  Players,  summer  theatrical  on  to  his  associates.  That’s  all  there  transatlantic  telephone.  .  . 

years  president  of  the  Cincinnati  stock  repertoire  company  now  play-  was  to  it! 


Chamber  of  Commerce,  was  honored  jng  a  summer  season  engagement  at 
June  10,  as  one  of  the  most  distin-  the  Lyric  Theatre,  Richmond. 


'  He'^^lberg  Col-  Tom  Ham,  recently  executive  editor 
Tiffin,  Ohio,  when  he  was  given  ^ 

honorary  degree  of  Doctor  of  Let-  resigned  to  join  the  Atlanta 


Gov.  Charles  A.  Sprague  of  Oregon, 
publisher  of  the  Salem  Oregon  States- 
"uwi,  recently  attended  the  governors’ 


“II  Duce  promised  the  President  he 
e  Lyric  Theatre,  Richmond.  returned  to  his  office  after  an  ab-  would  keep  Italy  out  of  the  war  if 

Tom  Ham,  recently  executive  editor  sence  of  two  months  on  account  of  United  States  would  step  in  and 

the  Macon  (Ga.)  News  and  Tele-  an  attack  of  pneumonia.  He  spent  ,  , 

■aph,  has  resigned  to  join  the  Atlanta  a  month  with  his  wife  convalescing  ®  peace  was  worked  out  which 

mrnal.  in  Arizona.  gave  something  to  Italy.  For  several 


Journal. 

In  The  Business  Office 


1  Arizona.  gave  something  to  Italy.  For  several 

J.  M.  Blalock,  general  manager  and  days  the  di.scussions  continued,  but 


vice-president,  Columbia  (S.  C.) 

State,  has  been  elected  district  presi- 


w^erence  at  Duluth  and  delivered  jqhn  S.  McCARRENS,  president  of  dent ’of  Lion  Clubs  in  South  Caro¬ 
ms  address  at  Mon-  American  Newspaper  Publish-  lina.  Mr.  Blalock  is  a  former  presi- 

uth  College,  receiving  a  honorary  ,  „_j  cpnpral  manaoer  nf  dpnt  nf  the  Snartanhurff  Lions  Club. 


Hkt.  nonorary  general  manager  of  dent  of  the  Spartanburg  Lions  Club. 

degree  from  his  Alma  Mater.  _ ^  ^  Cleveland  Ira  W.  Coldren,  circulation  man- 

Plain  Dealer,  ager,  Uniontown  (Pa.)  Herald  and 
was  the  recipi-  Genius,  and  Mrs.  Coldren,  celebrated 
ent  of  an  hon-  their  41st  wedding  anniversary  on 

orary  degree  of  June  4.  Mr.  Coldren  has  been  with 
Doctor  of  Laws  the  two  papers  36  years, 
at  the  83rd  an-  Fred  W,  Allsopp,  business  manager 
nual  commence-  of  Little  Rock  Arkansas  Gazette,  has 
ment  of  Niagara  returned  to  work  following  a  recent 
University,  Ni-  illness.  In  this  column  last  week,  Mr. 
agara  Falls,  Allsopp  was  erroneously  identified  as 
N.  Y.  Mr.  Me-  being  with  the  Arkansas  Democrat. 
Carrens  is  of  the  Charles  R.  Curlee,  advertising  and 
Cla^  of  1^  promotion  director,  Efird’s  depart- 

® Mark  Ethridge,  ^ent  store.  Charleston,  S.  C.,  has 

o  V  .  ,  T®  ■  joined  the  Charleston  (S.  C.)  News  & 

-ce  at  the  club  this  season.  and  general  manager,  Louisville  Cou-  Courier  and  Post  advertising  staff.  He 

W.  W.  Waymack,  editor  of  the  edi-  rier-Joumal  and  Times,  spoke  June  j_s  a  director  of  the  Retail  Merchants 
ri^  {>ages,  of  the  Des  Moines  (la.)  fl'®  high  school  commencement  Assn.,  and  has  been  dance  committee 

^sister  and  Tribune,  on  June  4  was  Holly  Springs,  Miss.  chairman  of  the  Azalea  Festival  for 

awarded  the  honorary  degree  of  Doc-  J.  Wilbur  Werry,  advertising  man-  several  years. 


degree  from  his  Alma  Mater. 

Colonel  Harry  M.  Ayers,  publisher, 
Anniston  (Ala.)  Star  and  a  member 
®l  the  Alabama  State  School  Board, 
delivered  the  commencement  ad¬ 
dresses  at  the  State  Teachers  College 
at  Troy  and  at  the  State  Trade  School 
at  Gadsden  last  week.  Colonel  Ayers 
also  was  one  of  the  speakers  at  the 
'^cent  Rotary  conference  in  Mont¬ 
gomery. 

Frank  D.  O’Reilly,  Sr.,  publisher. 
Haven  (Pa.)  Express,  sank  his 
“hrd  hole- in -one  at  the  Clinton 
pJuntry  Club  with  a  drive  of  approx¬ 
imately  110  yards.  It  was  the  first 
at  the  club  this  season. 

W.  W.  Waymack,  editor  of  the  edi- 


J.  S.  McCarrens 


tor  of  Letters  at  the  commencement  ager,  Johnstown  (Pa.)  Tribune,  has 


(Continued  on  next  page) 


broke  down  last  Friday.”  (3  days  be¬ 
fore  the  President  spoke). 

This  MERRY-(;0-ROVISD  story 
of  recent,  direct,  repeated  peace- 
conversations  bettceen  the  Pres¬ 
ident  and  II  Duce  was  a  world- 
scoop — another  example  of  why 
this  feature  by  Drew  Pearson 
and  Robert  S.  Allen  is  the 
world’s  most  widely  syndicated 
column. 

“tUctiL. 
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EDITOR  &  PUBLISH  E 


PERSONALS 


14  years  a  member  of  the  Wilmington  Corps,  with  headquarters  in  Washing- 
ALS  (Del.)  News  -  Journal  advertising  ton,  D.  C.,  it  has  been  announced  by 

staff,  has  resigned  to  become  assistant  James  J.  McElntee,  national  head  of 
continued  from  page  29  manager  of  the  Cuban  estate  of  Irenee  the  CCC  at  Washington. 


Special  Editions 

BROOKLYN  (N.  Y.)  EAGLE,  Ju, 
9,  Annual  Resort  and  Travel  Din 
tory,  86  tabloid  pages;  more  tin 


1-  j  •  w  duPont  of  Wilmington,  known  as  h.  H.  Kritzwiser.  of  the  Rcoina  9.  Annual  Resort  and 

ag?r^Jacfcs^'^(MichTc?S^  h  Vara  Dero.  (Sask.)  Leader-Post  staff  for  eight  tory.  86  tabloid  page 

pjJel  S  the  wtoS  "l";" ‘"i?  y~.j  h^  resigned  to  join  the  IVintUo,  36,TO  net  paid  ln.es, 

of  the  daily’s  scrap  book  contest  at  wiiiio»n.  t  r=.tr=r,=nV,  tV.o  Me.,.,  )  Boston  Sui^ay  Post, 


of  the  daily’s  scrap  book  contest  at  William  T  Cavanaeh  of  the  New  Boston  Su^ay  Post,  June  9,  Sui 

a  si^ial  as^mbly  of  Jackson  Tech-  Times  ‘  national  advertising  de-  ^  ®  „ 

meal  High  School  recently.  r,arfmg.nt  Tnnp  8  with  Mrs  ramento.  Cal.,  and  Mrs.  Derrick  are  Worcester  Telegram  and  Eveia 

Charles  J.  Owens,  member  of  the  Cavanagh  on  a  motor  trip  to  Mexico  H 

Alabama  legislature  and  Edmund  city.  -Diey  will  return  to  New  York  ^  third  anniversary  of  their  first  Section,  6  pages. 

H.  Duffey,  formerly  of  the  Huntsville  g^out  July  1.  daughters  birthday.  Richmond  (Va.)  Times- Dispetq 

(Ala.)  Times  advertising  staff,  have  James  Hoyle  of  the  Scranton  (Pa.)  June  9,  24-page  tabloid  Vacation  »■ 


James  Weight  Brown,  President 
James  Weight  Brown,  Jr.,  Pice  President 
Charles  B.  GROOMEs.T’rdo/urrr 

_ Cbas.  T.  Stvart,  Secretary _ 

General  Ofiees; 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones: 

BRyant  ft.3052.  3053,  3054,  3055  and  3056 
The  Oldest  Publishers’  and  Advertisers’ 
_ Journal  in  America 


In  The  Editorial  Rooms 


^  a.  1  -  H  --  ,,  v-'iiy.  xiiey  win  lu  xviiv  _ 

H.  Duffey,  formerly  of  the  Huntsville  g^out  July  1  daughters  birthday.  Richmond  (Va.)  Times-Dispctc 

(Ala.)  Times  advertising  staff,  have  James  Hoyle  of  the  Scranton  (Pa.)  June  9,  24-page  tabloid  Vacation  » 

leased  the  Huntsville  Mercury  and  Times,  copy  desk,  has  resigned  to  ac-  tion. 

will  continue  its  publication  as  a  Jn  The  Editorial  RoomS  cept  a  position  in  Los  Angeles.  Lancaster  (O.)  Fairfield  Tm 

weekly  newspaper.  R.  L.  O  Neal  is  - - - - ^  Sam  Feldman,  sports  editor.  Scran-  June  6,  Parade  of  Progress  Ekliti: 

of  the  Mercury.  EUGENE  H.  BROWN,  news  editor,  (Pa.)  Tribune  and  Scrantonian,  is  22  pages,  3  sections. 

Eugene  D.  Monahan,  for  the  last  Huntington  (W.  Va.)  Herald-Dis-  official  announcer  at  all  athletic  events  Hoboken  (N  J  )  Jersey  Obsenr 

pTNn.r,R  X  PTTmKSHP'R  a®?  Scranton’s  new  stadium.  8,  Industrial  and  Real  Esu 

EDITOR  &  PUBLISHER  Marshall  College  Alumni  Association  Johnson,  wife  of  a  United  section,  14  pages. 

gvrry  5aiHrday  yinrE  1884  P""®®  bureau  employe  in  Sacra-  New  Orleans  Times-Picayune,  h 

Includine  The  Journalist,  merfsed  \m;  \ews paper-  «unungLoii,  V uiie  o.  mento,  has  succeeded  Helyn  Stewart,  5  “Vacation  Trade  Section”  16  • 

dom,  merged  1925;  The  Fourth  Estau,  merged  1927  Dick  Armstrong,  day  copyreader,  resigned,  as  society  editor  of  the  Sac-  Joid  pages 
Titles  PRtented,  Registered  Contents  Copyrighted  Uoe  been  named  head  of  the  New  rcmento  Bee  ^  “ 

Y?rk  Herald  Tribune’s  day  copy  desk  ’^‘  Thlgs  ?  Brown  Buffalo  CouHer- 
to  succeed  Tom  R^  Wiite,  who  moves  ^  cohnnn^^ 

^“cha"  t:  WRT!&r  to  the  night  war  desk.  3  dinner  in  Buffalo  marking  comple-  e 

General  Ofiees:  A1  Cotton,  sports  editor,  Jockson  tion  of  the  year’s  work  of  the  critical  Second  ^nual  All  States  Picnic  &■. 

42nd  (Mich.)  Citizen  Patriot,  and  Richard  writing  class  of  Millard  Fillmore  Col-  venir  Ed.tioi^  70  pages,  5  section 

Tfifpionfi:  ■robin,  editor  of  the  Square  Deal,  lege.  Newark  (N.  J.)  Evening  Neioi,  .1 

- BRyRPt  9-3052, 3953. 3(^.  3055  and  3056 _  Jackson  labor  paper,  are  serving  on  .  ,  .  Sphnn  Tr  vtafo  «Hifnr  for  premiere  of  “Edison  i 

T..  Ou,.„|P..u„^  commute  in  charge  of  "Jackson  charleston  (W.  Va.)  Bureau  “he  “■  •>  ’ 

Arthur  T.  Robb,  Editor;  Warren  L.  Bassett,  ^t  Briggs  Radium,  e  roi  ,  Associated  Press,  will  join  the  Phila-  ^  O  *1* 

.WunaiiBg  £d.tor;  Robert  U.  Brown  A’m-J  £dttof,  June  26,  when  the  Detroit  Tigers  are  delphia  Associated  Press  Bureau  WlJilCini  VjT.  dUtllVG, 

Walter  E.  Schneider^  AssoexaU  Editor;  John  J.  fVio  'R^c+nn  RpH  Snv  t  ^  x'ress  oureau,  ^  -r,  ■ 

Clougher,  Stephen  J.  Monchak,  Jacr  Price,  meet  the  Bosto  June  10.  He  was  formerly  with  the  ^J©OirCriCI  EdltOF 

Frane  Fehlman.  Mrs.  L.  Dare,  Librarian,  Jog  Doran,  assistant  news  editor,  Fairmont  (W.  Va.)  Times  and  Register  w  n-  a,  j  f  r  T 

nor  S”)  EecS’ Ptes  Ifh 

Advertising  Director;  Geokge  a.  Stuatk,  Circulation  Still  on  crutches,  after  a  onc-month  {be  Charleston  bureau  since  June  j  t  •-  ,  a 

Manager;  Louis  A.  Fontaine,  Classified  Manager;  absence  caused  by  a  broken  leg.  He  J  1936  ycars  and  a  member  of  its  staff 

John  Johnson,  Placement  Manager. _  e—ffen-oel  iV,..  irfliiru  wbilp  running  in  *9  years,  being  one  of  the  first  e: 

Washin0on.  D.  C.  Corres^ndent:  General  Press  .3® J  ®  slreet  Car  ^  William  A  Meanley,  of  Miramar,  ployes  hired,  died  at  his  Savan.- 

Association  James  j  feuTLER  .nd  George  H.  the  ram  for  a  Street  Car.  3  grandson  of  the  late  E.  W.  home  June  6  after  several  mon- 

Manning,  Jr.,  1376  National  Press  Club  Bldg.^  t _ _  xj  Qt«  cTv^rfc  pHitor  c.....; _ u  •  •  j  ai.  .  -  xiuiin;  o  diiei  5>everdi  iiiun- 

Phone  Metropoliun  1080. _  James  H.  Burke,  t>r.,  sports  eaiior,  Scripps  has  joined  the  Princess  Anne  illness. 

Chicago  Editor:  George  A.  Brandenburg,  921  Brochton  (Mass.)  Daily  Enterprise-  (Md.)  Somerset  NewSf  published  Mr  Sutlive  who  is  a  oast  nresidc 

^  ?Lvu‘"“  ?t  the  Geurgi;  Press  Aosn  woo.* 

Pacific  Coast  Correspondent:  Campbell  Watson,  ^  MAtifcnorkAr  r*iiilH  known  for  hlS  straight-flom-t> 

Thorn-  the  Americ  p  p  Hieken,  telegraph  editor,  El  Paso  shoulder  column,  “Bill  Biffen 

Us  Angeles,  TelIphoM^Hemp.TMd  John  D.  Paulus,  Pittsburgh  (Tex.)  Herald-Post,  was  lost  for  two  Starting  as  a  printers’  devil  on -f 

»ijiBg  Duncan  A.  Scott  &  Co.,  A/«7/j  promotion  editor,  spoke  before  the  days  in  the  Mogollon  mountains,  60  Clayton  (Ala.)  Courier,  he  later  »■ 

U.'AnSlle®"T'elepho«  Brentwood  Chapter  of  the  Pittsburgh  miles  north  of  Silver  City,  N.  M.,  after  came  a  compositor  on  the  Cuthlr 

Proepect  5319. _  Kiwanis  Club,  June  6,^  on  rjditor  s  a  fishing  trip  with  Murray  Neal,  also  (Ga.)  Liberal.  Later  he  joined  'J 

Hondon  Office:  Vera  Chandler,  7  St.  Martins  Mews,  Headaches  Aspirin  Won  t  Cure.  of  the  Herald-Post.  Neal  and  Hieken  Savannah  Times  circulation  stii 

JhonefTemp"e*  b’.JIow!'’  pi-S,’  Frln°fc,^e%^^  Kenneth  McLaughUn,  San  Francisco  became  separated  on  their  return  When  the  paper  was  suspended ; 

dent:  Bernhard  Ragner,  25  Rue  Rennequin,  Tele-  Chronicle  photographer,  survived  the  from  a  mountain  stream.  1891,  Pleasant  A.  Stovall,  editor : 

tee^*,Si^.“s™NErRf‘&RL'^^^^^^  hazards  of  newspaper  _  Augusta  Chronicle,  found^  •:* 

Service,  76  Rue  des  Petiis-Champs,  Telephone  Opera  camera  work  only  to  land  in  a  San  ^  Savannah  Press  and  Mr.  Sutlive  « 

_  Francisco  hospital  with  two  broken  Wedding  Bells  employe  hired.  Starting: 

^  Eastern  Co^esp^nt:  Hans  R.  Johansen,  last  Week.  The  injuries  Were  _ _ _  the  circulation  department  he  tx 

c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen,  r  iT  r  rr  i  - - - j  iu  i  ,  «•  j  l  c. 

P.  O.  Boi  107,  Chung  King,  China. _  suffered  when  he  fell  from  a  Tele-  joined  the  editorial  staff  and  has  W 

Disblay  Advertising  rates  effective  Dec.  1,  1937  graph  Hill  home’s  balcony  while  tak-  VINCENT  S.  JONES,  managing  edi-  virtually  every  news  job. 

i5c  per  agate  line  or  series  of  insertions  as  follows  ^  society  page  picture.  toF,  Utica  (N.  Y.)  Observer-Dis-  Mr.  Sutlive  took  full  charge  of 

Sizes  yd^elrime  TiLlrimes  Times  rfme.  Frank  B.  Irvin,  of  the  Salisbury  to  Mi^  Nancy  VanDyke  paper  when  Mr.  Stovall  went  : 

- rN  C  J  Post  staff  for  35  vears  is  back  Parsons,  of  Clmton,  N.  Y.,  May  25,  at  Switzerland  as  United  States  minbX 

Page  672  *275  *234  *220  *206  *182  T"  V’t  ’  „„  .  •  Clinton.  and  was  named  editor  in  1935  ? 

HPage  336  154  131  123  116  103  at  his  home  after  operations  on  his  ana  was  namea  eauor  in 

KPage  168  85  72*  68*  61*  57  gygg.  He  is  Still  Confined  to  his  Mrs.  Charlton  Lewis  Leitch  Patrick,  Herschel  V.  Jenkins,  president  « 

upin  42  33  ffi*  M*  24^  22  room.  e^^itor  of  the  woman’s  page,  Norfolk  publisher,  upon  Mr.  Stovall’s  dea". 


Georgia  Editor,  Dies 

William  G.  Sutlive,  editor  of  Sor: 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31.  1939 . 

12,227 

13,069 

“  1938 . 

12,141 

13,053 

“  1937 . 

11,738 

12,779 

“  1936 . 

10,855 

12,064 

“  1935 . 

10.178 

11,206 

“  1934 . 

9,651 

10,607 

“  1933 . 

8,625 

9.819 

“  1932 . 

9,337 

10,488 

“  1931 . 

10,116 

11,120 

“  1930 . 

10,403 

11,417 

"  1929 . 

10,180 

11.564 

Sizes  .Agate  Time  Time.  Time.  Times  Time.  Frank  B.  Irvm,  of  the  Salisbury  ~  un  S  ^ 

- tN  C  1  Post  staff  for  35  vears  is  back  Parsons,  of  Clmton,  N.  Y.,  May  25,  at  Switzerland  as  United  States  minbZ 

Page  672  *275  *234  *220  *206  *182  TV- ’  u  ^  L  Clinton.  and  was  named  editor  in  1935  ? 

HPage  336  154  131  123  116  103  at  his  home  after  operations  on  his  ana  was  namea  eauor  in 

KPage  168  85  72*  68*  61*  57  gyes.  He  is  Still  Confined  to  his  Mrs.  Charlton  Lewis  Leitch  Patrick,  Herschel  V.  Jenkins,  president  av 

Vkpin  42  33  ffi*  M*  24*  22  room.  e^^itor  of  the  woman’s  page,  Norfolk  publisher,  upon  Mr.  Stovall’s  dea: 

The  single  column  fortv-two  line  rate  marker  card  a  Frank  Rooney,  of  the  Hoboken  to  Henry  He  w^  a  member  of  the  Sav^" 

R  cost  of  $22,  per  week  eirnt  at  low  R  rite  on  a  52  T^  nhc/>r4)or  «:nnrt«;  Cowles  Whitehead,  program  director  board  01  education,  a  past  presiut 

time  basil  Ri  any  other  ichedule,  namely.  $182  per  Jersey  uoserver  p  *  .  radio  <;tation  WTAR  Tiitia  9  of  the  Savannah  Board  of  Trade, 

pave;  *103  half  page:  *57  quarter  page.  *  Quarter,  who  recently  Underwent  an  appen-  oi  radio  station  WlAK,  June  2.  or  me  Mvannan  coara  oi  i  raa  , 

ZhJduh"^  page,  must  be  on  definite  copy  dicitis  operation,  is  recuperating.  Leonard  G.  Feldmann,  financial  j  .  t®rm  in  the  Geo. 

Classified  Rates:  per  agate  line  one  time;  70c  Marjorie  Hesse,  of  the  Arcadia  ^iss^  DOTo^^  Buchh^'^^^B^al^o  ^  Survived  by  four  sons  and 

per  agate  line  four  umes. _  (Cal.)  Tribune  editorial  staff,  IS  in  Dorothy  Buchheit  of  Buffalo,  ^£3  qx  /  j  l  Sc 

Situations  Wanted:  50c  per  agate  line  one  time;  charee  of  the  San  Gabriel  Vallev  l-  •  t  4.  ’•  j-*  ,  - 

40c  per  agate  line  four  times  (count  five  words  to  c^^^^ge  01  me  oan  ijaoriei  vaiiey  p  ,  .  „  ft  assistant  managing  editor  0 

the  line). _  newspaperwomen  s  drive  for  funds  to  Calvin  Mannen,  of  the  DeQueen  gdjtor  of  the  Press-  W.  Kirkl» 

SuBscRimoN  Rates:  By  mail  payable  in  advance  purchase  an  ambulance  for  war  duty  (Ark.)  Bee  and  Citizen,  to  Miss  Mari-  Sutlive  is  publisher  of  Ae  Blachi^^ 

c;l.\l."^'«):*Fteign?»5^°*"“‘°°*’  France.  Jynn  I^ck  of  Mountain  View,  Okla.,  ^^a.)  Times  and  a  past  president: 

Club  Rates:  The  club  ratci  are  applicable  to  all  Tom  Horgan,  Associated  Press  ’  une  Georgia  Press  Association,  ^ 

tubicripdoni  in  any  one  organization— whether  paid  yachting  editor,  won  the  award  for  Ogden  Lindquist,  WBNX  engineer  Carey  R.  Sutlive,  now  secretary' 

w  s^p^rte“ddres«^  for  OM  the  “most  outstanding  craft”  in  the  to  Mjss  Irene  Nicholson,  of  J.  Walter  Congressman  W.  Benn  Gibbs,  « 

subscription  for  three  years,  *10;  five  or  more  suu-  annual  Boston  Maritime  Day  harbor  Thompson  Agency,  June  9,  in  North  formerly  with  Georgia  newspap*-’ 

scriptions  in  one  group  to  different  addresses  for  one  nacxaant  Tiin«»  Q  with  hie  kptch  Bergen  N.  J 

year  at  *.3.00  each  or  individual  subscription  for  five  Pageam,  June  J,  Wim  niS  Keicn,  c  gcii,  zv.  j.  , 

years  at  *15.(X):  additional  subscriptions  on  the  tame  Nomad.  King  Neptune,  an  Indian  James  C.  Bleloch,  city  hall  re-  FDAI^TT  A  HAVTJT^ 

^siR-namdy  three  dolUr.  each. — -  — swami  and  mermaids  constituted  the  porter,  Philadelphia  Evening  Bulle-  ^  Fnne 

Member:  The  Associated  Business  Papers,  Adverl  „raft’e  rrew  anH  flvino  from  ite  etprn  tin  te.  Mice  tr _ _  1-  BOSTON,  MaSS.,  June  13  — 

rising  Federation  of  America.  National  Editoria  cratt  s  crew,  ana  Hying  irom  US  siern  tin,  to  Miss  Mildred  Yocom,  who  ♦x.da,,  fV-  Woe,!,  A  BaC 

Asaociatlon,  National  Better  Business  Bureaus  and  was  the  flag  Carried  by  the  American  served  on  the  secretarial  staff  of  three  ui-  ^^anx  . 

■,  “j, 

Six  Month.  Net  Total  Dis-  John  (Kay)  Karaffa,  cartoonist.  May  18  at  Douglassville,  Pa.  man  who  vrew  i.n  with  hU  oaoerf 

- Ended - 1.)  Hu^on  Dispatch  Gordon  F  Allison,  reporter.  New-  made  it  a  fuccessful  daily  in^^ub" 

D«;;3l.  .  12.227  13.W9  and  Mrs  Kar^a,  are  the  parents  of  arlc  (N.  J.)  Sunday  Call,  to  Miss  adjacent  to  Boston.  He  had  been 

••  lif;;;;;;::;;:  ®  m  t  h’'"  -fT-ii  •  th^r  E.  Jackson,  May  30,  in  usher  of  the  Maiden  Evening 

::  .  |0.?55  12.OM  Chatham,  N.  J.  48  ye3rs  up  to  the  time  of  his  deal 


Frank  Rooney,  of  the  Hoboken  (Va-)  Ledger  Dispatch,  to  Henry  He  w^  a  member  of  the  Sav^^ 
(N  J  J  Jersey  Observer  snorts  staff  Cowles  Whitehead,  program  director  board  of  education,  a  past  presiK 
^  ap?f:  of  «dio  steion  WTAR.  J„„a  2.  of  the  Savannah  Board  of  Traded 

dicitis  operation,  is  recuperating.  Leonard  G.  Feldmann,  financial  ^  one  term  in  the  Ge  •; 

Marjorie  Hesse,  of  the  Arcadia  ^o  ^SriTsurvived  bv  four  sons  and 

(Cal.)  Tribune  editorial  staff,  is  in  Miss  Dorothy  Buchheit  of  Buffalo,  ^  “g^ter.  of  the  sons,  John  L.  Sej 

charge  of  the  San  Gabriel  Valley  p.  i  •  «  t  au  rv  fv  )*'’®  assistant  managing  editor  a: 

newspaperwomen  s  drive  for  funds  to  t-alvin  Mannen,  of  the  DeQueen  ^j^y  gjUtor  of  the  Press-  W  Kirkl» 

purchase  an  ambulance  for  war  duty  (Ark.)  Bee  and  Citizen,  to  Miss  Mari-  Sutlive  is  publisher  of  the  Blackths 
in  France.  ynn  I^ck  of  Mountam  View,  Okla.,  (Ca.)  Times  and  a  past  president 

Tom  Horgan,  Associated  Press  nne  Georgia  Press  Association,  ^ 


their  Chatham,  N.J.  r;;ars  up  tTme  T 

t  ird  ch  .  P3ui  E.  Collins,  of  the  advertising  June  11.  Starting  his  newsfWi 

Henry  L.  Caravati,  former  Rich-  department,  Springfield  (Mass.)  career  in  local  weeklies  while  stilj 

mond  (Va.)  Evening  Dispatch  re-  Newspapers,  to  Miss  Marie  Prender-  high  school  boy,  Mr.  Bayrd  fou:  ' 

porter,  has  been  appointed  assistant  gast,  June  4,  in  Holy  Name  Church,  the  Malden  daily  while  a  sopho 

director  of  the  Civilian  Conservation  Springfield.  at  Boston  University  in  1892. 
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>roduction  Progress 
Jtudied  at  ANPA 

continued  from  page  10 


Chi.  Tribune  Announces 
$1,300,000  Press  Order 


R  H.  Braden,  profe^or  of  chemistry  CHICAGO,  June  11-Purchase  by  the 
,t  the  Rochester,  N.  Y.,  Mechanics  Chicago  Tribune  of  new  Goss  press 
stitute,  an  educational  institution  equipment,  representing  one  of  the 
hich  in  recent  years  has  been  work-  ja^gest  single  orders  in  the  history  of 
jng  closely  with  the  ANPA  mechan-  newspaper,  was  announced  here 
jcal  department  m  an  effort  to  intro-  John  W.  Park,  Tribune  pro¬ 

duce  more  research  into  the  news-  du^tion  manager.  The  new  installa- 
paper  printing  indi^try.  Prof.  Braden  ^jon,  including  auxiliary  equipment 
Itated  the  magnitude  of  the  type  metal  foundation  changes,  will  cost  an 

ittudy  undertaken  last  fall  and  re-  estimated  $1,300,000. 
ported  that  as  y^few  conclusions  had  press  equipment  will  include 

been  reached.  The  literature  on  the  32  Goss  highspeed  black  and  white 
subject  is  extremely  scanty  in  the  units  with  six  double  folders,  six 
\J.  S.,  he  said,  most  of  the  recent  color  printing  units  and  six  half  units 
jtudies  having  been  made  in  England  £qj.  printing  the  opposite  side  of  the 
iwd  Japan.  Type  metal  companies  color  web.  The  presses  will  be 
have  been  helpful  in  the  research  so  equipped  with  Cline  electrical  press 


iar,  he  reported. 


controls  and  alternating  current  unit 


Following  Prof.  Baden’s  talk  a  dis-  drives, 
tussion  period  was  held  on  the  prob-  The  new  presses  will  replace  a  com- 
of  the  smaller  papers,  those  with  pjete  line  of  30  black  and  white  units 
^.000  circulation  and  less.  There  were  a^d  seven  folders,  and  four  color 
22  topics  listed,  but  on  a  riumber  of  decks,  installed  by  the  Tribune  be- 
thera  there  was  no  discussion.  tween  1923-26.  Part  of  the  new  units 

The  subject  of  copy  cutters  on 

small  papers  brought  out  the  f^t  uniform  issue  after  issue,  we  believe 
only  three  papers  represented  at  the  ^j^g  possible  to  decrease 

session  used  copy  cutters,  but  those  gj^^er  the  density  of  prints  or  adjust 
♦iiat  did  found  the  system  efficient  and  etching,  so  that  eventually  we  will 
«onomical.  George  Holloway  of  the  really  make  progress  towards  more 
Eciton  (Pa.)  Egress  said  on  his  pa-  uniformity,  and  advertisers  can  look 
jper  all  editorial  copy  is  routed  to  one  forward  to  getting  increased  value  out 
pnan  who,  in  addition  to  distributing  ^f  nioney  spent  for  rotogravure  adver- 
it  to  the  other  machines,  sets  all  of  tising.” 

Jthe  heads.  He  is  located  next  to  the  Deamley  stated  that  standard- 

■‘makeup  man,  and  directe  setting  of  jzjng  monogravure  ink  would,  no 
copy  which  is  immediately  needed  to  doubt,  help  standardize  color  gravure 
.complete  a  page.  The  shop  has  12  since  most  of  the  yellow,  red  and  blue 
machines.  The  new  efficiency  in  copy  inks  are  already  fairly  standardized. 


flow  has  reduced  the  number  of  Two  speakers  discussed  offset  print- 
I  m^eup  men  from  four  to  two.  ing  in  its  relation  not  only  to  the  gen- 

On  the  Port  Huron  (Mich.)  Times-  gral  printing  field  but  also  the  daily 
Herald,  where  10  machines  are  in  newspapers. 

|0peration.  the  makeup  man  handles  They  were  C.  W.  Dickinson  of  R. 
jail  copy.  The  editorial  department  jfoe  and  Company,  and  James  Gregory 
|has  a  distinct  deadline  for  each  de-  of  American  Type  Founders, 
ipartment,  and  the  makeup  man  di-  Tracing  the  history  of  offset,  Mr. 
jCKts  the  flow  of  copy  .to  the  ma-  Dickinson  called  it  a  bane  to  the  print- 
jcWnes.  Two  makeup  men  handle  ers  and  boon  to  the  lithographers.  He 
jabout  16  pages  a  day.  One  is  a  com-  said  it  is  the  cheapest  and  simplest 
ibination  makeup  and  machine  man  method  of  putting  ink  on  paper  in  the 
|who  swings  in  on  setting  type  when  majority  of  cases.  In  less  than  40  years 
I’m  is  needed.  it  has  become  the  “husky  child  of  the 

The  subject  of  reduction  in  paper  graphic  arts  industry,”  he  stated,  “and 
waste  proved  a  popular  topic,  with  has  done  more  for  printing  in  that 
|w.  E.  Wines  giving  a  report  on  the  time  than  letter  press  has  done  in  its 
pteady  progress  made  by  the  papers  500  years.” 

|»’hich  are  regularly  reporting  on  the  Mr.  Gregory  told  of  the  newspapers 
^bject  to  the  ANPA.  which  are  using  offset  at  the  present, 

K  Tuesday  afternoon  was  devoted  to  both  daily  and  weekly,  and  stated  that 
pe  reports  of  the  four  group  meet-  “offset  is  being  used  by  papers  which 
lines,  carried  earlier  in  this  story.  could  not  afford  a  one-man  engraving 
I  Wednesday  morning  was  devoted  to  plant.” 


Imports  to  the  general  session  from  the 
stereotype  and  press  room  depart- 
mentals,  reported  above. 

Roto  Inks,  Offset  Discussed 
At  the  windup  session  Wednesday 
iiternoon  the  convention  heard  a  re- 
f’nrt  on  the  standardization  of  roto- 
^avure  inks  and  a  thorough  discus¬ 
sion  of  offset  printing  as  it  relates  to 
loe  newspaper  business. 

Although  standardizing  of  mono- 
^avure  ink  was  strongly  recommend- 
w  in  the  report  of  G.  B.  Deamley, 
JcCann  -  Erickson,  Inc.,  chairman, 
onr-A  mechanical  production  com- 
iiittee,  those  attending  the  conference 
hd  not  take  action  on  the  proposition, 
n  his  report,  Mr.  Deamley  pointed 
Id  that  a  majority  of  newspaper  re- 
'  les  to  a  recent  questionnaire  were 
avorable  to  adoption  of  the  dark 
down  ink  which  the  Four-A  commit- 
**  recommended. 

Of  course,”  he  said,  “we  realize 
dat  the  uniformity  of  ink  does  not 
'®**^rily  mean  uniformity  of  print- 
dg,  but  the  uniformity  of  ink  should 
jP  of  us  towards  a  greater  stand- 
irdization.  If  we  know  that  the  ink 


The  widespread  use  of  offset  in  the 
commercial  field  was  emphasized,  and 
its  infiltration  into  the  weekly  news¬ 
paper  field.  It  is  gaining  a  foothold. 


HOE 

precision 

SHAVING 

MACHINES 

for  smoother  shaving 
of  Hat  &  Curved  Plates 

Write  {or  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


will  be  installed  under  Tribune  Tower 
and  will  be  on  vibration  absorption 
mountings,  the  balance  will  extend 
into  the  plant  building. 

Installation  will  begin  Feb.  1,  1941, 
with  removal  of  the  old  units  expected 
to  start  immediately  following  Christ¬ 
mas  to  make  room  for  the  new  units, 
according  to  Otto  Wolf,  assistant  pro¬ 
duction  manager  at  the  Tribune. 

The  new  press  order  is  in  addition 
to  the  recent  purchase  of  eight  new 
Goss  units  and  a  folder,  which  will 
cost  $375,000,  including  foundations. 
These  new  press  units  will  be  op¬ 
erated  by  Cline  unit  power  drives 
operated  by  alternating  electrical 
current,  an  innovation  at  the  Tribune 
plant. 

With  the  addition  of  the  new  equip¬ 
ment  ordered  this  week,  the  Tribune 
will  have  a  total  of  116  news  press 
units — 16  designed  for  high-speed 
color  printing. 

the  speakers  agreed,  and  is  now  knock¬ 
ing  on  the  door  of  the  daily  newspa¬ 
per  publishers. 

Perfumed  ink  ads  came  in  for  a 
lively  discussion  with  John  W.  Park, 
Chicago  Tribune,  telling  how  his  de¬ 
partment  mixes  the  concentrated  per¬ 
fume  with  oil  to  be  added  to  the  ink. 
F.  L.  Yeager,  Indianapolis  Star,  first  in 
recent  years  to  print  a  perfumed  ad, 
explained  the  Star  furnishes  the  ad¬ 
vertiser  with  the  specific  odor  desired, 
mixing  a  small  sample  in  advance  and 
testing  its  lasting  qualities  as  to  reten¬ 
tion  of  the  odor  when  spread  on  the 
paper.  He  advocated  mixing  of  the 
perfume  with  a  neutral  oil  such  as 
mineral  oil,  resulting  in  a  saving  on 
the  amount  of  perfume  required.  He 
contended  that  spraying  the  perfume 
on  the  printed  page  takes  a  much 
greater  amount  of  perfume  than  when 
it  is  mixed  with  the  ink. 

The  usual  practice  is  to  charge  the 
advertiser  regular  space  rates,  plus 
the  actual  cost  of  the  perfumed  oil. 

Chairman  Keefe,  in  bringing  the 
conference  to  a  close,  declared  the 
“fifth  department”  of  the  mechanical 
meeting,  dealing  with  color  printing, 
rotogravure  and  offset,  had  proved  its 
worth  for  the  second  consecutive  year. 

SABERS  AWARDED 

The  Indianapolis  News  last  week 
presented  sabers  to  a  selected  cadet 
officer  in  each  of  the  six  battalions  of 
the  Reserve  Officers  Training  Corps 
in  Indianapolis  high  schools.  Boys 
honored  were  selected  for  leader¬ 
ship. 


El  ■ 


High  Speed  Anti-Friction 

Unitube . Cox-O-Type 

Multi-Color  •  •  •  Magazine 
Rotogravure 


PRESSES  and 
STEREO  EQUIPMENT 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET.  CHICAGO 


Clifton  B.  Carberry 
Dies  at  64 
In  Boston 

Boston  Post  Managing 
Editor  Won  Pulitzer  Prize  for 
Daily  with  Ponzi  Expose 

Clifton  Benjamin  Carberry,  64,  man¬ 
aging  editor  of  the  Boston  Post  since 
1907  and  its  chief  editorial  writer, 
died  June  8  in  the  Baker  Memorial 
of  the  Massachusetts  General  Hospi¬ 
tal,  Boston,  after  having  suffered  a 
cerebral  hemorrhage,  the  night  of 
June  7,  at  his  desk. 

Mr.  Carberry,  who  was  nationally 
known  for  his  articles  signed  “John 
Bantry,”  was  graduated  from  Boston 
University  Law  School  in  1889.  He 
passed  the  bar  the  same  year  and 
then  in  1900  abandoned  the  law  pro¬ 
fession  to  join  the  Boston  (Mass.) 
Post. 

Bccemct  Managing  Editor 

After  six  years  as  a  reporter,  he 
was  named  managing  editor  at  the 
age  of  31.  Preferring  anonymity  he 
adopted  for  his  writing  the  pseudonym 
“John  Bantry,”  taken  from  Bantry 
Bay,  in  Ireland.  He  went  to  Paris 
with  the  late  President  Woodrow 
Wilson  and  his  coverage  of  the  peace 
conference  at  Versailles  was  one  of 
the  highlights  in  his  career.  He  scored 
several  news  beats  including  the  fore¬ 
cast  that  Ireland’s  case  would  not 
come  up  before  the  conference.  A  year 
later  his  expose  of  Charles  Ponzi  won 
the  Pulitzer  Prize  in  1920  for  his  news¬ 
paper. 

At  the  outbreak  of  the  present  war 
he  was  in  Holland  and  after  familiariz¬ 
ing  himself  with  the  situation,  fore¬ 
told  the  collapse  of  Dutch  resistance 
in  a  recent  editorial. 

As  director  of  the  Post’s  news  col- 
I  umns  and  its  chief  editorial  writer, 
I  he  won  respect  for  the  strength  of  his 
convictions  and  his  lucid  style  of 
expression. 

;  His  wife,  two  brothers  and  three 
sisters  survive. 

:  Employment 
Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
'Hie  Personnel  Bureau, 
j  Complete  records  on  hun- 

.  dreds  of  experienced  men 

I  qualified  for  newspaper, 

magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  ho\irs 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BUBEAU 

of  Sigma  Delta  Chi 

JaniM  C.  Kipar,  Diraeter 

35  E.  Wacker  Drive,  Chicafo,  111. 

A  tuition-wide  non-profit  service  sup¬ 
ported  by  Sigi^  Delta  Chi,  Professional 

Journalistic  rratemity. 
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60  Firms  Show 


Equipment  at 
Chicago  Meeting 


Several  Innovations  in 
Mechanical  Exhibit  .  . 
Color  Holds  Limelight 


Chicago,  June  11 — Approximately 
60  equipment  firms  were  represented 
either  by  commercial  exhibits  or  in 
suites  at  the  Drake  Hotel  here  this 
week  in  connection  with  the  14th 
Annual  Mechanical  Conference  of  the 
ANPA.  Several  innovations  in  equip¬ 
ment  were  displayed  by  exhibitors, 
who  filled  the  main  hall  to  an  over¬ 
flow  capacity,  with  additional  firms 
represented  in  the  Tower  Room. 

Of  special  interest  was  the  Weben- 
dorfer  exhibit  of  offset  printing,  fea¬ 
turing  progressive  stages  of  prepar¬ 
ing  a  two-page  sheet  for  the  Hartford 
(Conn.)  Newsdaily. 

New  Process  for  Color  Comics 


Color  printing  also  held  the  lime¬ 
light  with  an  exhibit  of  the  new  color 
process  for  color  comics  introduced 
by  Albert  R.  Bourges  and  Transparent 
Printing  Corp.  Eastman  Kodak  Com¬ 
pany  had  a  colorful  display  of  re¬ 
productions  from  Kodachrome  and 
two  cases  of  the  original  Kodachromes 
from  which  the  reproductions  were 
made. 

Speaking  of  color.  New  England 
Supply  Company  added  its  share  to 
the  scene  by  distributing  for  its  eigth 
year  600  carnations  each  day  of  the 
conference,  together  with  750  pipes 
and  packs  of  tobacco.  Featured  in 
the  New  England  exhibit  was  a  new 
blanket  rack. 

Vandercook  &  Sons  attracted  atten¬ 
tion  with  the  Vandercook  Transparent 
Impressions,  a  new  process  that  elimi¬ 
nates  the  camera  in  the  reproduction 
of  letterpress  forms  by  offset  or 
gravure. 

The  roller  industry  was  well  rep¬ 
resented,  including  exhibitors  from 
San  Antonio  Roller  Works,  Rapid 
Roller  Company,  with  its  new  Mer¬ 
cury  Speedway  roller;  Sam’l  Bing¬ 
ham’s  Son  Mfg.  Co.,  with  a  complete 
line  of  printers’  rollers;  Dayton  Rub¬ 
ber  Mfg.  Co.,  with  its  Dayco  syn¬ 
thetic  rubber  rollers  and  Ideal  Roller 
Company. 

Press  manufacturers  were  on  hand 
with  suites  in  the  hotel.  Goss  Print¬ 
ing  Press  Company  displayed  its  new 
vacuum  casting  box  in  the  exhibit 
hall.  Holding  “open  house”  in  their 
rooms  were  representatives  from  Hoe, 
Scott,  Duplex  and  Wood  press  com¬ 
panies. 

Occupying  a  prominent  spot  was 
Ludlow  Typograph  Company  with  a 
complete  display  of  its  products,  in¬ 
cluding  two  Elrods  and  a  Ludlow  cast¬ 
ing  machine  in  operation,  together 
with  a  slug  shearer  and  super  shaver. 
A  feature  was  the  new  tool  box  for 
the  Elrod  machine. 

Mergenthaler  Linotype  Company 
was  represented  in  the  main  exhibit 
hall  and  in  the  suites. 

Intertype  Company  representatives 
occupied  a  special  suite. 

Linograph  Corporation  and  Lino¬ 
type  Parts  Company  were  among  the 
exhibitors. 

Photo-engraving  equipment  firms 
figured  prominently  in  the  lineup,  in¬ 
dicating  increased  use  of  pictures  in 
daily  newspapers.  Firms  represented 
were  Bridgeport  Engravers  Supply 
Co.,  Chemco  Photoproducts  Co.,  R.  R. 
Robertson,  and  Rapid  Electrotype 
Company,  presenting  the  tonal  advan¬ 
tages  of  the  round  halftone  dot  as 
compared  with  the  tonal  range  of  the 
square  dot.  In  the  metal  field.  Im¬ 
perial  Type  Metal  Company  intro¬ 


duced  its  Ready  Register  Redibak,  a 
new  zinc  for  photo-engraving;  Edes 
Mfg.  Co.  featured  its  new  Roto-Grip 
zinc  with  Krombak;  E.  A.  Booth  Rub¬ 
ber  Company  showed  its  zinc  cut  ce¬ 
ment;  Rolled  Plate  Steel  Company 
exhibited  its  Alltone  plates  for  etch¬ 
ing  purposes,  featuring  the  Zomo- 
Zinc  and  Backote,  National  Steel  and 
Copper  Plate  Company,  distributors 
of  Natsco  products  Tor  engraving,  and 
Harold  Pitman  Co. 

The  auxiliary  machinery  field  had  a 
host  of  exhibitors.  H.  B.  Rouse  & 
Co.  featured  its  Master  Vertical 
Miterer  and  its  new  streamlined  band 
saw.  Milwaukee  Saw  Trimmer  Cor¬ 
poration  displayed  portable  equip¬ 
ment  for  the  first  time.  Mohr  Lino 
Saw  Company  had  a  special  working 
skeleton  display  of  its  new  built-in 
saw,  model  D-2.  United  American 
Metals  Corporation  featured  its  3.200- 
pound  remelting  furnace  and  its  250- 
pound  remelting  unit,  operated  by 
either  gas  or  electricity. 

Ostrander  -  Seymour  Co.  displayed 
its  rotary  head  plate  finishing  ma¬ 
chine;  Monomelt  Company,  its  Plane- 
O-Plate  rotary  shavers;  Sta-Hi  Cor¬ 
poration,  its  Master  vacuum  dry  mat 
former,  with  automatic  heat  control 
and  vacuum  shrinkage;  J.  A.  Richards 
&  Co.,  routers;  Hammond  Machinery 
Builders;  Vapofier  Corp.,  its  unit  for 
firing  stereopots.  Angle  Steel  Stool 
Company  featured  a  machine  opera¬ 
tor’s  chair  among  its  various  items. 

Other  exhibitors  were  Acme  Press 
Blanket  Co.,  Burdett  Mfg.  Co.,  Cush¬ 
man  Electric  Co.,  Blastern  Newspaper 
Supply  Co.,  Editor  &  Publisher,  Fed¬ 
erated  Metals,  Hamilton  Mfg.  Co., 
Axel  Holmstrom,  Johnstone  Electric 
Co.,  Klean-O-Mat  Corp.,  Lake  Erie 
Engineering  Corp.,  Matrix  Contrast 
Corp.,  Partlow  Corp.,  Printing  Equip¬ 
ment  Engineer,  Sovereign  Oil  Co., 
Stereotex  Machinery  Co.,  Tingue, 
Brown  &  Co.  and  Illinois  Testing  Lab¬ 
oratories. 


Corner  News 
Sellers'  Strike 
In  Cleveland 


Three  Papers  Affected  .  . 
Union  Seeks  to  Represent 
Home  Carriers 


Cleveland.  June  12 — Four  hundred 
corner  news  sellers  were  affected  to¬ 
day  when  contract  negotiations  be¬ 
tween  the  independent  Cleveland 
Newsboys  Union  and  publishers  of 
the  News,  Press  and  Plain  Dealer 
reached  a  deadlock  and  the  union 
called  a  strike. 


Refusal  of  the  employers  to  bar¬ 
gain  with  the  union  in  behalf  of 
home  delivery  carriers  was  the  major 
point  at  issue,  according  to  Philip 
Schoenberg,  attornev  for  the  union. 
Schoenberg  also  charged  that  the 
publishers  had  proposed  to  deal  with 
corner  newsboys  as  “individual  mer¬ 
chants,”  rather  than  as  a  group  of 
employes. 

Explaining  the  strike  order.  Schoen¬ 
berg  said  “I  couldn’t  hold  them  any 
longer.” 

Labor  Conciliator 

A  United  States  Department  of  La¬ 
bor  conciliator.  David  T.  Roadley, 
said  he  was  making  an  effort  to  bring 
both  sides  together  for  a  renewal  of 
negotiations.  He  charged  the  union 
had  “broken  faith”  by  failing  to  no¬ 
tify  him  before  taking  strike  action. 
Schoenberg  said  he  had  been  unable 
to  contact  Roadley  until  after  a  con¬ 
ference  Sunday  had  been  adjourned. 
Stewart  Hooker,  secretary  of  the 
Cleveland  Newspaper  Publishers’  As¬ 
sociation,  issued  a  statement  explain¬ 
ing  the  employers’  stand.  The  state¬ 
ment  said: 


HAS  NEW  TYPE  DRESS 

The  Richmond  (Va.)  News  Leader 
on  June  10  appeared  in  a  new  type 
dress.  Intertype  Regal,  with  an  8- 
point  face  on  an  8-point  slug,  sup¬ 
planting  its  former  face  type  Ideal 
News,  7Vi-point  on  an  8-point  slug. 


“This  is  a  strike  and  not  a  lockout, 
since  the  pap»ers  have  not  refused  to 
sign  up  again  with  the  union  repre¬ 
senting  the  men  who  sell  papers  on 
street  comers. 

“The  issue  is  simple.  There  are  10,- 
000  carrier  boys  delivering  papers  to 
Greater  Cleveland  homes.  'ITiey  are, 
for  the  most  part,  schoolboys.  Each 


ATTACKS  JUDGE  ON  SPONSORED  BROADCAST 

A  RESOLUTION  requesting  judges  of  the  state  and  local  courts  to  refrain 
from  participation  in  sponsored  broadcasts  was  adopted  last  week  by  the 
Board  of  Trustees  of  the  Los  Angeles  Bar  Association.  While  no  judge  was 
mentioned  by  name,  it  was  understood  the  resolution  was  directed  toward 
Municipal  Judge  Leroy  Dawson,  who  has  “presided”  on  a  “Quizz  Court”  pro¬ 
gram  broadcast  from  a  Los  Angeles  theater  once  a  week,  sponsored  by 
P.D.Q.  gasoline.  Judge  Dawson  does  not  accept  payment  for  this  service, 
but  designates  a  charitable  institution  to  which  the  gasoline  company  sends 
a  check.  The  resolution  suggested  that  the  judge  in  question  either  discon¬ 
tinue  his  participation  in  the  program,  or  cause  the  sponsor,  announcers,  ad¬ 
vertising  agency  and  all  others  in  charge  of  the  program  “to  refrain  from 
using  his  name  or  the  name  or  title  of  his  judicial  office,  directly  or  in¬ 
directly,  in  any  way  or  manner.” 


WANTS  FDR  TO  SEND  REPORTS  TO  HOUSE 

WASHINGTON,  D.  C.,  June  12 — Complaining  that  the  White  House  re¬ 
quires  members  of  Congress  to  rely  exclusively  upon  newspapers  and 
radio  for  information  on  the  war  situation.  Representative  Edith  N.  Rogers 
of  Massachusetts,  has  introduced  a  resolution  calling  upon  the  President  to 
transmit  to  the  House  of  Representatives  “the  essential  substance  of  all  re¬ 
ports  and  communications  received  by  him  or  the  Department  of  State, 
from  diplomatic  sources,  or  otherwise,  concerning  conditions  in  war  zones  in 
foreign  countries  and  their  repercussions  upon  neutral  and  non-belligerent 
countries,  including  those  within  the  Western  Hemisphere.”  The  resolution 
provides  that  the  order  shall  not  apply  to  information  the  release  of  which 
would  be  “incompatible  with  the  public  interests.” 


WEST  RESIGNS  AS  M.  E.  OF  KANSAS  CITY  JOURNAL 

KANSAS  CITY,  MO.,  June  10 — J.  W.  West  has  announced  his  resignation 
as  managing  editor  of  the  Kansas  City  Journal  and  his  affiliation  with  the 
Kingsport  Publishing  Co.,  publishers  of  the  Kingsport  (Tenn.)  Times.  He 
is  now  identified  with  that  company  in  an  operating  capacity.  West  came 
to  Kansas  City  from  the  Raleigh  (N.  C.)  Times  where  he  was  managing 
editor.  For  the  past  several  months  he  has  conducted  a  daily  column  on 
civic  problems.  He  has  been  Journal  m.  e.  for  two  years.  No  successor 
has  been  announced. 


year  there  is  a  65%  turnover  of 
boys.  These  boys  are  minors, 
boy  has  an  individual  contract 
and  approved  by  his  parents. 

“The  situation  of  the  carrier 
distinguished  from  that  of  the 
who  sell  papers  on  street  coi 
These  men  do  belong  to  a  union, 
papers  have  had  a  contract 
them.  A  new  contract  was  bei 
gotiated  with  them  this  year 

“Without  any  advance  notii 
discussion,  the  union,  imder 
name,  notified  the  papers  it  ex] 
the  papers  to  sign  a  contract  co 
home  delivery  boys  also.  The 
refused  for  the  reasons  desi 
here.” 

Monday,  the  first  day  of  the 
was  marked  by  vandalism, 
sympathizers  seized  and  des 
copies  of  the  Plain  Dealer  at  v: 
points  in  the  morning.  Six 
loads  of  copies  of  the  Press  were 
stroyed  in  the  afternoon.  Five 
trailed  a  Press  truck  to  a  drug 
and  scattered  1,700  papers  while 
driver  was  making  delivery 

Papers  taken  from  another  tru(4| 
the  city’s  south  side  were  burned, 
a  nearby  field.  Thousands  of 
tional  copies  were  reported  seal 
and  torn  after  being  taken  from 
at  all  sections  of  the  city. 

In  every  case,  the  vandals— 
in  groups  of  five  or  six — fled 
police  arrived. 

Picketing  of  downtown  street 
ners  started  at  midnight  Sunday. 

Representatives  of  the  papers 
corner  sales  had  been  “temporj 
discontinued,  but  sales  at  news: 
and  neighborhood  stores  contini 
In  most  cases,  home  deliveries 
tinued  uninterrupted. 

A  handbill  signed  by  the  Clew 
Industrial  Union  council  of  the 
appeared  Wednesday  urging  u 
men  and  women  to  support  the  n( 
boy  union  in  the  strike.  The 
bill  called  the  papers  “unfair” 
urged  union  men  and  women  to 
cel  subscriptions  and  ask  meri 
to  withdraw  advertising  from  the 
pers. 


Orders  Abitibi  Asseiil 
To  Be  Sold  in  Fall 


Montreal,  Jime  12. — “I,  there 
make  an  order  directing  the  publi 
tion  of  advertisements  to  be  careft 
settled  by  the  Master,  looking  fori 
sale  of  the  properties  in  Octob«  < 
this  year,”  stated  Mr.  Justice  Middfl 
ton  in  a  judgment  delivered  at 
goode  Hall.  Toronto,  on  the  applia 
tion  of  the  Montreal  "rrust  Co.,  trusts^ 
under  the  Abitibi  Power  & 
bond  mortgage,  for  an  order  for  i 
sale  of  the  property  and  assets 
the  Abitibi  Co. 

Mr.  Justice  Middleton  stated 
reviewing  the  facts:  “My  duty,  tho^ 
fore,  I  think,  is  to  forward  the  inb 
of  the  first  mortgage  bondholders! 
to  allow  them  to  reassert  their 
without  being  in  any  way  influe 
by  considerations  not  strictly  befa 
the  court. 

“Bonds  to  the  amount  of  $50,0 
000  have  been  issued,”  said  Mr. 
tice  Middleton.  “This  undertakinl^H 
a  vast  one  and  bonds  have  been  in  < 
fault  for  over  eight  years  and  no  < 
suggests  that  a  redemption  of  ' 
bonds  is  practicable,  or  that  any  g® 
purpose  would  be  served  by  dire 
an  account  to  be  taken  of  the  amoi^l 
due  to  the  bondholders  fixing  a 
for  redemption. 

Various  groups  representing  jb 
equity  holders  of  Abitibi  Powffi 
Pai»r  Co.,  Ltd.,  will  meet  to  dis^J 
their  present  status  in  view  of  the  < 
der  of  Justice  Middleton  calling 
sale  of  the  assets  and  to  dec 
whether  or  not  to  appeal  the  o*' 
to  a  higher  court. 
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STYLE  GUIDE  CALLED 
PRINT  JOB  OF  DECADE 

“Outstanding  in  the  Graphic  Arts  as  the  job  of  this  decade.”  That 
phrase  was  quoted  in  a  current  magazine  as  descriptive  of  the  new 
Sherwin-Williams  “Paint  and  Color  Style  Guide,”  an  elaborate 
book  containing  236  photographs  of  home  exteriors  and  interiors. 


Chemical  Ferris  Wheel 
Gives  Evaporation  Rates 


The  last  few  years  have  brought 
great  advances  in  printing  inks,  and 
many  of  these  advantages  have  been 
concerned  with  drying  time.  For 
instance,  the  quick-drying  Vaporin 
inks,  Lithox  for  lithography.  Hold¬ 
fast,  new  pigmented  aniline-type 
inks,  and  other  recent  developments 
have  made  significant  contributions 
to  the  Graphic  Arts  by  virtue  of 
their  faster  drying  properties. 

Evaporation  rate  of  ink  solvents 
has  a  definite  relationship  to  ink 
drying  time.  So  the  precise  meas¬ 
urement  of  this  characteristic  is  an 
important  operation  in  The  Research 
Laboratories  of  Interchemical  Cor¬ 
poration,  parent  company  for  IPI. 

The  “Ferris  wheel”  apparatus 
shown  here  is  ingenious.  It  deter¬ 
mines  simultaneously  the  evapora¬ 
tion  rates  for  several  materials. 
Like  much  of  the  Laboratories’ 
equipment.it  was  specially  designed 
—designed  to  do  a  job  which  con¬ 
tributes  to  finer  printing. 


Uncle  Sam  Likes  1 1  is  Own 
Advertising 

While  some  departments  of  the  Gov¬ 
ernment  seem  to  he  giving  adver¬ 
tising  quite  a  kicking  around,  other 
departments  are  finding  if  to  he 
useful  as  a  method  for  stimulating 
sales.  The  Treasury  Department's 
savings  hand  division  reports  that 
every  promotional  dollar  expended 
thus  far  has  produced  $1,000  in 
hand  business.  Not  a  had  return. 


A  first  edition  of  25,000  copies 
was  produced,  at  a  cost  estimated 
at  somewhat  more  than  $10  a  copy. 
The  “Style  Guide’s”  reception  has 
been  so  encouraging  that  another 
edition  is  already  on  the  presses  of 
the  book’s  printers,  Davis,  Delaney 
&  Harrs,  New  York  City. 

Distinguished  List  Using  IPI  Inks 

Like  the  “Treasury  of  Art  Mas¬ 
terpieces,’’  the  Art  Directors’  Year¬ 
book,  “U.  S.  Camera  Annual,’’  the 
new  Kodachrome  book,  and  other 


Perfumed  Ink  May 
Prove  to  Be  Embarrassing 


Shades  of  Horace  Greeley !  The 
printer’s  devil  now  smells  like  a 
geranium,  and  a  rich  lush  odor  of 
crushed  roses  pervades  the  press¬ 
room.  For  the  boys  are  mixing  up 
the  latest  batch  of  delicately  scented 
inks  to  print  an  advertisement  for 
a  new  kind  of  perfume. 

To  the  old  giants  of  journalism, 
the  pungent  smell  of  printer’s  ink 
was  the  very  elixir  of  life.  But  now, 
what  a  difference  there  can  be  in 
that  smell!  From  Los  Angeles  to 
Connecticut,  with  plenty  of  stops  in 
between,  come  reports  on  the  grow¬ 
ing  use  of  various  types  of  per¬ 
fumed  and  flavored  inks. 

In  St.  Louis,  a  newspaper  adver¬ 
tisement  wafted  the  gentle  aroma 
of  Potpourri  perfume  towards  the 
reader.  In  Chicago,  inks  used  to  print 
an  advertisement  for  chewing  gum 
were  flavored  with  cinnamon.  And 
in  New  Britain,  a  newspaper  edition 
was  steeped  with  the  fragrance  of 
apple  blossom !  Don’t  ask  why. 

Yes,  Messrs.  Bonfils,  Pulitzer, 
Bennett,  and  other  hardheaded  gen¬ 
try  of  old-school  newsdom  would 
find  it  hard  to  reconcile  the  power 
of  the  press  with  Chanel’s  No.  5. 


fine  volumes,  the  Sherwin-Williams 
“Style  Guide”  was  printed  with  IPI 
inks.  When  printers  want  to  know 
the  ink  will  be  right,  they  call  on  IPI. 


Colors  Without  Names 

The  Inter-Society  Color  Council  re¬ 
ports  that  there  are  no  less  than 
7,044  different  colors  classified  and 
listed.  But  there  are  only  3,400  words 
to  describe  these  many  varieties  of 
colors.  What  the  other  3,644  are 
called,  the  Council  doesn’t  say— per¬ 
haps  they  are  referred  to  as  “that 
color  over  there.”  If  they  asked  our 
Recording  Spectrophotometer  Lab¬ 
oratory  we  would  have  a  curve  for  it. 


And  an  insidious  thought  occurs 
to  us.  How  long  will  it  be  before 
this  little  scene  occurs  when  hubby 
comes  from  the  office? 

Wife  (sniffing  suspiciously)  : 
“John,  where  have  you  been  ?  You’re 
reeking  with  perfume!” 

Husband :  “Oh,  it’s  nothing,  dear. 
I’ve  just  been  reading  the  evening 
paper.” 

Adrrrtiscmrnt 


Film  Facts  for  Fans 

IPI’s  color  movie,  “Keeping  in 
Touch,”  continues  to  be  heavily 
booked — it  is  still  being  shown  on 
an  average  of  four  times  every 
three  days.  Have  you  seen  it  ?  It  is 
available  to  Graphic  Arts  groups. 
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IVENINO  CiAZETTE, PLEASE 

^  -^  (  OK.,M'R,JONES. 

k  r«ERE'S  AN  At 
[  IN  HERE  PRINTED 
I  WITH  PERFUMED 
(  INKS/ 


yOUREAlITTil 

late,are'nt 

YOU, JOHN? 


FOR  ALL  TYPES  OF  NEWSPAPER  INKS, 
NEWS  BLACKS,  COMIC  COLORS,  YES,  EVEN 
PERFUMED  INKS,  KEEP  IN  TOUCH  WITH 
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PROMOTION- 


EWSPAPER 

EVIEW 

By  T.  S.  mVIN 
btr's  Day 

[RE’S  something  about  Father’s 
ly  that  seems  to  bring  out  the 
in  promotion  people.  Maybe  we 
ildn’t  even  mention  it,  but  it 
IS  to  us  they  do  better  around 
season  of  the  year  than  earlier 
I  Mother’s  Day.  At  any  rate, 

I  are  two  splendid  pieces  of  evi- 
X  in  support  of  our  claim. 

■om  the  Los  Angeles  Times  comes 
ries  of  three  Father's  Day  ads  that 
1  award -deserving  series  if  ever 
saw  one.  For  merchandising  to 
itisers,  the  series  is  neatly  bound 
,  folder  whose  covers  simulate  a 
!  box  of  cigars.  “A  Father’s  Day 
from  the  Times,”  the  box  is 
led— and  a  gift  it  is. 
le  headlines  will  give  you  a  faint 
of  the  quality  of  this  promotion. 

!  night  that  father  fainted,”  is 
humorously  illustrated  with  a 
ST  line  drawing  of  nurse  with 
ly  bom  babe  in  arms,  rather  in  a 
;  in  the  doctor’s  arms.  “Sir  Gal¬ 
l’s  just  the  old  man  now,”  an- 
r,  is  well  illustrated  with  a  draw- 
)f  the  old  man  enjoying  his  paper 
his  pipe.  “Father  was  an  awful 
—thanks  to  you!”  is  illustrated 
a  drawing  of  father  boring  his 
t  companions  with  baby  pictures, 
id,  we  have  come  to  expect  in 
Dt  years,  the  New  York  Sun  turns 
Father’s  Day  promotion  campaign 
obviously  deserves  the  prize  it 
in  the  Sun’s  annual  contest  for 
promotion.  “Dad  knows  we  love 
-so  should  we  give  him  any- 
[?”  is  a  typical  headline,  illustra- 
Aowing  son  asking  mother  the 
tbn  while  dad  struggles  with  a 
sr  against  the  garage  in  the  back- 
od. 

this  kind  of  promotion  doesn’t  do 
it  is  intended  to  do— stimulate 
>g  for  Father’s  Day — we  don’t 
r  what  good  promotion  is  and 
!  going  right  back  to  the  farm, 
a  bad  place  these  days,  by  the 


PROMOTION 


ty  in  Charlotte 

Iffi  Charlotte  (N.  C.)  News,  too, 
bp  our  battered  old  felt  for  an 
tion-getting  promotional  cam- 
1  designed  to  make  the  highways 
■  The  campaign  consists  of  a 
•  of  full  pages  strikingly  illus- 
i  with  actual  photographs  of 
Oobile  accidents  in  the  Charlotte 
iory-  Headlines  are  arresting — 
_  Hit  Parade,”  “Fun  While  It 

> 

> 
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Prolong 
the  life  of 
Molding  Equipment 

^ASY,  deep,  sensitive 
Yielding  of  Certified 
minimizes  wear  on 
®olding  equipment,  cuts 
•orvice  costs  and  postpones 
placement. 

9  Rockefeller  Plaza,  Dept  P  ^ 
New  York.  N.  Y. 


Lasted,”  “Journey’s  End,”  “Two  ^ 
Killed.”  * 

“Originally,”  writes  Promotion  ^ 
Manager  William  J.  Reilly,  “this 
campaign  was  planned  as  a  straight  ! 
promotion.  However,  we  thought 
that  if  we  could  get  some  sponsors 
we  might  be  able  to  extend  the  cam-  ^ 
paign  and  defray  its  expense.  ( 

“Our  salesmen  presented  the  idea 
to  local  merchants,  and  they  liked  it.  , 
We  now  have  the  campaign  scheduled 
for  13  weeks — and  in  space  it  means 
2,184  inches,  inches  we  might  not 
otherwise  have  sold.” 

The  first  page  of  the  campaign, 
which  runs  during  a  good  season,  the 
start  of  the  vacation  season,  carried 
a  letter  of  endorsement  from  North 
Carolina’s  Governor  Clyde  R.  Hoey. 

A  little  more  of  this  kind  of  promo¬ 
tion,  and  the  Governor  of  N.  C.  will  be 
saying  to  the  Gov.  of  S.  C.,  “It’s  a  long 
time  between  accidents.”  Good  stuff! 

The  Pocketbook 

WE  COMMEND  to  your  attention  an 
interesting  little  house  organ,  “The 
Pocketbook,”  produced  by  George  W. 
Greene  of  the  Waupun  (Wise.) 
Leader-News  and  syndicated  for  dis¬ 
tribution  under  their  own  imprint  by 
a  number  of  other  newspapers. 

“The  Pocketbook”  runs  to  about  16 
pages  an  issue,  is  3%x61^  inches  in 
size,  and  is  put  out  monthly.  It  is 
well  designed,  printed  in  two  colors, 
and  well  written.  The  material 
ranges  from  engaging  matter  of  gen¬ 
eral  interest  to  specific  stories  about 
the  value  of  newspaper  advertising. 

“We  have  been  producing  this  since 
1934,”  Mr.  Greene  tells  us.  “Large 
weeklies  and  dailies  up  to  about 
6,000  ABC  are  the  field  we  aim  at. 
We  have  no  contracts.  Any  user  may 
cancel  at  any  time.  And  when  any 
month’s  issue  fails  to  satisfy  the  cus¬ 
tomer,  full  credit  is  given.” 

Here  is  an  excellent  and  inexpensive 
promotion  for  smaller  newspapers 
and  one  that  is  greatly  superior  to 
the  general  run  of  promotion  pro¬ 
duced  by  such  papers. 

Furniture,  Too 

JUST  WHEN  we  were  wondering 
what  to  do  with  the  extra  shirts 
and  old  hats  and  stuff  cluttering  up 
our  desk,  along  comes  a  handy  little 
bureau  from  the  Lexington  (Ky.) 
Herald-Leader.  It’s  a  miniature, 
more’s  the  pity,  and  it  really  won’t 
store  a  thing.  But  it  looks  nice  and 
cute  and  all,  and  it’s  a  fine  way  of 


getting  over  the  idea  that  Lexington 
is  now  not  only  building  fine  horses 
but  fine  furniture,  too. 

The  toy  bureau,  doll  furniture 
really,  is  tagged  with  an  announce¬ 
ment  that  one  of  America’s  largest 
furniture  manufacturers  will  soon 
start  building  in  Lexington  a  brand  of 
furniture  to  bear  the  Lexington  name. 
A  few  other  notes  about  business  ac¬ 
tivity  in  Lexington  are  included  to 
make  the  whole  thing  an  amusing 
but  compelling  promotion. 

Used  Cars 

CURRENTLY  running  in  the  Colum- 
bus  (Ohio)  State  Journal  is  an  ex¬ 
cellent  series  of  promotional  ads  on 
used  cars.  Each  ad  is  based  on  a 
letter  to  the  State  Journal  from  an' 
outstanding  leader  in  the  automotive 
industry  in  which  he  discusses  the 
value  of  present-day  used  cars.  The 
ad  features  a  reproduction  of  the 
letter  and  a  picture  of  the  executive 
who  wrote  it.  There  are  16  ads  in 
the  series,  each  1,000  lines  in  size. 

The  ads  are  institutional  in  character, 
designed  to  inspire  confidence  in  pros¬ 
pective  used  car  purchasers.  And 
equally  as  good  as  the  ads  is  the  mer¬ 
chandising  employed  by  the  State 
Journal  to  put  them  across  to  local 
automobile  dealers.  At  a  meeting  of 
Columbus  dealers,  Sid  R.  Phillips,  ad¬ 
vertising  director  of  the  State  Jour¬ 
nal,  presented  each  dealer  with  a  set 
of  copies  of  the  series.  Dealers  gave 
enthusiastic  endorsement  to  the  series, 
finding  in  the  letters  many  sales 
pointers  which  their  salesmen  can 
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Headlines 

TO  THE  Chicago  Herald-Anierican,  a 
hand  this  week  for  a  most  effective 
page  advertisement.  “History  in 


Headlines,”  it  is  titled,  and  it  tells  its 
story  dramatically  through  the  repro¬ 
duction  of  27  recent  front  pages  of 
the  Herald-American. 

Beginning  with  the  front  page  of 
Aug.  30,  1939,  and  continuing  through 
May  28,  1940,  these  front  pages  tell 
the  shocking  and  unbelievable  story 
of  Poland,  Finland,  Denmark,  Norway, 
Holland  and  Belgium. 

“Here  is  one  page,”  Promotion  Man¬ 
ager  C.  L.  Gould  tells  us,  “that  has  en¬ 
abled  us  to  place  our  finger  on  tangi¬ 
ble  results.  Many  local  merchants 
voluntarily  displayed  this  page  in 
their  windows.  The  number  of  re¬ 
quests  from  readers  for  additional 
copies  is  far  in  excess  of  any  promo¬ 
tion  page  we’ve  run  this  year.” 

Just  a  Lot  of  Bull 

THERE  WAS  something  frankly  basic 

about  a  promotion  staged  recently 
by  the  Lincoln  (Ill.)  Evening  Courier 
that  we  like.  The  promotion  was  just 
a  lot  of  bull  and  the  fact  that  the 
Courier  made  no  effort  to  disguise  this 
fact  probably  accounts  for  its  success. 

Co-operating  in  an  effort  to  create 
better  dairy  herds  in  its  community, 
the  Courier  staged  a  “bull  auction.” 
Instead  of  cash,  bidding  was  done 
with  ads  clipped  from  the  paper.  For 
two  weeks  preceding  the  auction, 
merchants  carried  a  line  in  their  ads 
in  the  Courier  telling  how  many  bids 
each  ad  was  good  for — one  inch  of 
space  to  a  bid.  To  validate  the  bids, 
prospective  bidders  had  to  visit  the 
merchant’s  store  and  have  the  ad 
stamped. 

The  auction  brought  out  over  3,000 
persons.  The  bull  was  finally  knocked 
down  to  a  group  of  farm  students  who 
had  bid  with  six  large  suitcases  full 
of  ads  clipped  from  the  Courier.  An 
enterprising  promotion,  and  a  good 
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We  believe  that  thoughtful  publishers  in  towns  or 
cities  where  "two-paper”  competition  is  current, 
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Wichita  Beacon 
Seeks  Ruling  on 
Contempt  Case 

Photographer  Cited  and 
Fined  for  Taking  Pictures 
In  Court 

Wichita.  Kan.,  June  10 — The  Wichi¬ 
ta  Beacon  plans  to  seek  a  ruling  from 
the  Kansas  Supreme  Court  relative  to 
what  powers  district  court  judges  may 
exercise  over  newspaper  photograph¬ 
ers. 

The  opinion  will  be  sought  as  the 
result  of  the  sentencing  last  week  for 
contempt  of  court  of  Paul  Threlfall, 
Beacon  photographer,  and  the  subse¬ 
quent  issuance  of  a  warrant  charging 
indirect  contempt  of  court  for  T.  L. 
(Hank)  Givens,  city  editor. 

In  an  attempt  to  circumvent  an 
order  of  Judge  Robert  L.  NeSmith 
prohibiting  the  taking  of  pictures  dur¬ 
ing  a  hearing,  Threlfall  shot  two  pic¬ 
tures  from  a  doorway  leading  into  a 
hall. 

Released  from  Jail 

Judge  NeSmith  sentenced  Threlfall 
to  pay  a  $50  fine  and  ordered  him 
taken  to  the  Sedgwick  county  jail 
from  which  he  was  released  three 
hours  later  when  the  citation  and 
fine  and  also  the  citation  against 
Givens  was  dismissed. 

Threlfall  apologized  to  the  court  but 
at  the  same  time  said  he  did  not  think 
the  taking  of  pictures  during  a  recess 
would  be  in  contempt.  He  pointed  out 
also  that  Judge  NeSmith  had  said  that 
no  pictures  were  to  be  taken  “in  the 
courtroom”  and  that  he  was  in  the 
hall. 

The  Beacon  acquiesced  to  a  request 
of  Judge  NeSmith  that  the  pictures 
taken  not  be  published. 

Acting  under  orders,  Threlfall  told 
Judge  NeSmith  that  he  had  been  in¬ 
structed  by  Givens  to  take  the  pic¬ 
tures. 

The  hearing  was  one  in  which  the 
Rev.  Gerald  B.  Winrod.  Wichita  pub¬ 
lisher  and  unsuccessful  candidate  for 
United  States  Senator  from  Kansas  in 
1938.  had  filed  a  motion  to  modify  an 
order  obtained  by  his  wife  in  a  sepa¬ 
rate  maintenance  action. 

During  the  morning  recess,  the  Rev. 
Mr.  Winrod  remained  in  an  office  ad¬ 
joining  the  courtroom  and  during  the 
noon  recess  at  his  lunch  there.  He 
then  spent  half  an  hour  in  Judge 
NeSmith’s  chamber  in  company  with 
his  attorney,  Ben  F.  Alford,  former 
law  partner  of  Judge  NeSmith. 

It  is  the  contention  of  the  Beacon 
that  the  court  has  no  right  to  grant 
protection  to  principals  or  witnesses 
in  a  civil  hearing  unless  the  hearing 
actually  is  in  progress. 

At  the  time  Threlfall  took  the  dis¬ 
puted  pictures.  Judge  NeSmith  was 
not  on  the  bench. 

■ 

LEO  BROTHERS  FREED 

Leo  V.  Brothers,  St.  Louis,  convicted 
for  the  slaying  of  Alfred  (“Jake”) 
Lingle,  Chicago  Tribune  reporter  in 
1930,  was  released  from  Joliet  peni¬ 
tentiary,  June  10,  after  serving  eight 
years  and  three  months  on  a  charge 
of  manslaughter.  Brothers  was  sen¬ 
tenced  to  serve  14  years,  but  good  be¬ 
havior  reduced  the  term  by  five  years 
and  nine  months.  Upon  his  release, 
he  was  seized  by  police  and  placed  on 
a  train  for  St.  Louis.  There  he  faces 
trial  for  the  fatal  shooting,  Aug.  2, 
1929,  of  John  Di  Blaze,  a  service  car 
driver  for  the  street  car  company  in  St. 
Louis.  Brothers  is  now  41  years  old. 
He  has  a  wife  and  a  son,  15  years  old. 


U.  S.  WRITERS  ELECT 

The  Association  of  American  Cor¬ 
respondents  in  London  May  31  elected 
Mallory  Brown  of  the  Christian  Sci¬ 
ence  Monitor  as  president;  Raymond 
Daniell  of  the  New  York  Times,  vice- 
president,  and  James  Gibson  of  the 
New  York  Herald  Tribune,  secretary- 
treasurer.  The  executive  committee 
consists  of  Milo  M.  Thompson  of  the 
Associated  Press;  Harry  Flory  of  the 
United  Press;  Milton  Bronner,  NEA 
Service;  Charles  A.  Smith,  Interna¬ 
tional  News  Service;  J.  Edward  Angly, 
Herald  Tribune;  William  Stoneman, 
Chicago  Daily  News. 


"Engraves"  on 
Dry  Mat  for 
Map  Changes 


Camera  Knights 


San  Francisco  News 
Develops  Technique  for 
Making  Maps  Quickly 


ROTO  LINAGE  DOWN 

After  showing  a  9.6%  gain  for  the 
first  three  months  this  year  over  1939, 
newspaper  rotogravure  advertising 
linage  slumped  in  April,  totaling 
1,110,171,  a  decrease  of  160,703,  or 
12.6%,  according  to  Kimberly-Clark 
figures.  National  roto  showed  the 
largest  decline,  totaling  733,212,  a  de¬ 
crease  of  113,297,  or  13.4%.  Local 
gravure  aggregated  376,959,  a  decline 
of  47,406,  or  11.2%.  Monotone  copy 
totaled  903,392  as  compared  with 
206,779  for  color  roto.  It  was  pointed 
out  that  April  this  year  was  a  four- 
Sunday  month  as  against  five  Sun¬ 
days  in  1939. 


Photography  by 
Jack  Price 

continued  from  page  22 


.Johnston  Honored 

A  SPECIAL  SERVICE  AWARD  was 
recently  conferred  on  Frank  Johns¬ 
ton,  head  of  the  Philadelphia  In¬ 
quirer's  photo  department,  for  his 
work  in  organizing  and  installing  the 
photographic  department  of  the 
Bucks  County  (Penn.)  Crime  Labor¬ 
atory,  located  in  the  Bucks  County 
prison.  The  presentation  was  made 
by  James  Welch,  Chief  of  Police  of 
Doylestown,  Pa. 


Picture  Contest 

THE  Folmer  Graflex  Corporation  an¬ 
nounces  July  4  as  the  opening  day 
for  its  Golden  Anniversary  Picture 
Contest.  Seven  of  the  country’s  out¬ 
standing  photographers,  photographic 
authorities  and  editors  will  judge  the 
monochrome  photos  and  color  trans¬ 
parencies  entered  in  the  competition. 
There  will  be  76  cash  awards  and  an 
equal  number  of  medals  for  the  win¬ 
ners  in  the  five  different  classes. 
These  are:  Portrait  and  pictorial;  in¬ 
dustrial  and  scientific;  action,  news 
and  color  transparencies.  The  grand 
prize  is  $250.  Entries  must  be  on 
official  forms  obtained  from  either  the 
Folmer  Graflex  Corporation,  Roches¬ 
ter,  N.  Y.,  or  dealers. 


A  war  map  adjusted  to  quick-revi¬ 
sion  requirements  of  the  constantly 
changing  European  battle  scene  has 
been  devised  by  Frank  Clarvoe,  man¬ 
aging  editor,  San  Francisco  News.  It 
can  be  brought  up  to  the  latest  bul¬ 
letin  faster  than  its  caption  can  be 
rewritten  and  reset. 

This  has  been  accomplished  from 
one  master  drawing  and  one  five- 
column  cut.  New  mats  are  being  con¬ 
stantly  made  from  the  cut  and  revised 
from  edition  to  edition  by  the  News. 

Bruce  Bowring  of  the  News  first 
drew  a  map  and  from  this  was  pro¬ 
duced  an  oversize  mat,  five  columns 
with  three-eighths  of  an  inch  over¬ 
size  to  allow  for  dry  mat  shrinkage. 

Engraves  on  Mat 

With  an  engraver’s  tool,  Mr.  Bow¬ 
ring  places  the  mat  of  the  map  under 
a  lens  and  etches  in  straight  and 
dotted  lines  to  show  battle  positions. 
With  number  punches  he  punches  fig¬ 
ures  into  the  map  for  caption  refer¬ 
ences  to  major  developments.  Arrows 
to  show  sweeping  movements  may 
also  be  used. 

Any  number  of  columns  up  to  and 
including  five  may  be  used  in  the 
newspaper  reproduction  merely  by 
sawing  the  mat  to  fit  the  day’s  ex¬ 
pected  needs.  Pin  point  scratches  on 
the  mat  are  used  to  provide  minor 
rivers  and  towns  which  come  into 
importance  and  which  are  not  al¬ 
ready  on  the  map. 

Revision  can  be  made  in  10  minutes 
or  less.  Mr.  Bowring  formerly  ar¬ 
rived  at  the  News  at  6:30  A.M.  daily 
to  draw  a  war  map.  He  had  to  have 
it  ready  by  8:30  for  engraving  and 
presentation  in  the  paper  at  10: 20 
o’clock.  There  was  not  sufficient  time 
for  a  new  map  for  the  B  edition  in 
the  event  of  important  new  develop¬ 
ments. 

“Now  I  arrive  at  8:30  A.M.  and  we 
change  the  map  for  each  edition  just 
as  we  change  body  type,”  Mr.  Bow¬ 
ring  explained. 


NORMAN  “Inst.”  (short  for  ‘t. 

stant”)  Jackson,  staff  photographs 
of  the  Ogden  (Utah)  Standard-E: 
aminer,  is  among 
the  youngest 
camera  knights 
in  the  West.  Al¬ 
though  only  19, 
he  has  had  a 
wealth  of  expe¬ 
rience,  taking 
pictures  since  a 
senior  at  the 
Ogden  High 
School  when  he 
was  on  Tiger 
Flashes,  school 


Norman  Jackson 


paper. 

He  learned 
the  photo  game  under  Ralph  Fomr 
former  Standard-Examiner  photo  de¬ 
partment  head  now  of  the  Wabss 
Photo  Company,  and  now  is  contii- 
uing  his  practical  studies  under  Ho»- 
ard  Warner,  new  head  of  the  daily- 
photo  department,  and  Weldon  Burr, 
ham,  head  of  the  Ogden  commerct. 
photographic  studio  bearing  his  name 
Currently  he  is  assigned  on  soden 
layouts,  dress  model  pictures,  scenery 
and  news  photographs. 


CAMERA  CONTEST 

The  New  York  Herald  Tribune! 
sixth  annual  amateur  snapshot  con¬ 
test  opened  June  2.  Weekly  prize: 
will  be  awarded  by  the  Herald  Trib¬ 
une  beginning  June  23  when  the  fe 
of  the  winners  will  appear  in  the  pa¬ 
per’s  Sunday  Gravure  Section.  Th 
contest  closes  Sept.  7.  Winners  i: 
the  four  contest  classes  will  be  en¬ 
tered  in  the  $10,000  Newspaper  Na¬ 
tional  Snapshots  Awards. 


HAD  650  PICTURES 

The  Brockton  (Mass.)  Enterprise 
and  Times  recently  published  its 
1940  Brockton  High  School  Graduat¬ 
ing  Class  edition  which  contained  650 
pictures.  The  edition  running  36 
pages  in  two  sections  devoted  13  pages 
to  pictures  of  the  graduates. 


/f's  a  honey! 

NEW  G-E  MAZDA 

MIGHTY  MIDGET 

Photo  flash  Lamp  (No.  5) 


^  It'*  nobiggerthan  a  golf  boll, but 
it  packs  on  AMAZING  PUNCH 
OF  LIGHT.  Equals  and  outper¬ 
forms  larger  flash  bulbs. .when 
used  in  new  type  reflectors. 
NEW  SAFETY. . .  thanks  to  new, 
stronger  egg-shaped  bulb  and 
dye  -  protected  safety  jackets. 
EXTRA  CONVENIENCE. .  get  up 
to  30  in  one  pocket.  No  need 
to  run  out  of  bulbs  on  the  jobl 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


Scott 

Ink  Distribution 

gives  uniform  inking 

at  all  speeds  —  Better 

printing  —  Does  not 

flood  or  pale  —  Less 

ZOMO  ZINC 

spoilage 

Send  for  Catalog 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 

ELROD 


An  adequate  sup¬ 
ply  of  strip  mate¬ 
rial  is  the  surest 


composing  room 
economy.  • 


LUDLOW  TYPOGRAPH  CO 

2032  Clybourn  Av«nu«  •  Chicago. 


37 


HEP 


acksoii 

Fornr 
loto  it- 
Wabas 
contk- 
er  Hot- 
e  daily 
n  Bun 
nmerck. 
is  name 
society 
scener 


rribune'i 
lot  cot- 
y  prize! 
lid  Trib- 
the  fiir 
the  pa- 
on.  Us 
oners  c; 

be  et- 
per  Na- 


9A 

IT 

>.5) 


for  JUNE  15,  1940 


Editors  Favor 
Military  Training 

continued  from  page  6 
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provide  a  combined  educational  and 
military  training  program.  This 
would  not  be  education — academic  or 
vocational — with  some  supplementary 
military  drill.  It  would  provide, 
along  with  academic  or  vocational  ed¬ 
ucation.  the  hard  and  fast  military 
training  that  United  States  army  re¬ 
cruits  now  receive,  but  it  would  not 
necessarily  be  universal  and  com¬ 
pulsory.” 

Favors  Volunteer  Enlistment 

Basil  L.  Walters,  editor,  Minneap¬ 
olis  Star  Journal:  “The  Gallup  poll 
indicates  86%  of  America  would  vol¬ 
unteer  to  defend  United  States.  I 
favor  an  increase  in  personnel  of  the 
present  army  by  volunteer  enlistment, 
coincidental  with  decisive  action  to¬ 
ward  a  properly  directed  program  of 
getting  America’s  productive  plant  in 
order  to  provide  needed  equipment  as 
rapidly  as  possible.  Our  first  need  is 
adequate  mechanized  equipment.” 

Virginius  Dabney,  editor,  Richmond 
(Va.)  Times-Dispatch:  “I  favor 

selective  service  under  which  every 
adult  citizen  would  register  and  be 
subject  to  call  from  the  government 
to  render  aid  in  any  military,  indus¬ 
trial  or  other  capacity  deemed  im¬ 
portant  to  the  country.  The  Richmond 
Times-Dispatch  is  strongly  advocating 
this.  If  ‘universal  compulsory  mili¬ 
tary  training’  means  a  huge  American 
army  of  many  millions,  I  see  no  neces¬ 
sity  for  that  now.” 

Ralph  T.  Jones,  associate  editor, 
Atlanta  Constitution:  “We  approve 
universal  compulsory  military  train¬ 
ing  in  principle.  It  would  lift  the 
average  physical  condition  of  our 
manhood,  which  was  deplorably  low 
at  the  time  of  the  first  World  War. 
The  threat  to  the  American  way  of 
life  is  too  real  at  this  time  to  permit 
delay  in  making  this  nation  as  fit  as 
humanly  possible  to  meet  all  possible 
emergencies.  Proper  safeguard  should, 
of  course,  be  provided  to  assure  ab- 
»lute  fairness  in  draft  and  to  avoid 
injustice  in  opportunity  in  civilian  life 
to  the  trainees.” 

E.  K.  Gaylord,  editor,  Oklahoma 
City  Oklahoman  and  Times:  “I  be¬ 
lieve  in  moderate  program  of  uni¬ 
versal  compulsory  military  training. 
Such  training  should  result  in  better 
citizenship,  greater  discipline  and  im¬ 
proved  carriage  and  physique.  These 
things  would  result  in  addition  to  bet¬ 
ter  national  defense.” 

Houston  (Tex.)  Post,  William  P. 
«^by,  editor,  from  editorial  in  Post: 

The  discussion  of  compulsory  mili¬ 
tary  training  is  not  an  argument  on 


the  merits  or  demerits  of  war  itself. 
If  the  United  States  should  adopt 
compulsory  military  training,  it  would 
not  be  because  we  want  war  or  ap¬ 
prove  of  it,  but  because  we  would  be 
adopting  the  most  effective  means  of 
keeping  out  of  war,  and  preparing,  in 
the  event  we  should  be  forced  to  fight, 
to  wage  war  as  efficiently  as  possible 
and  with  minimum  loss  of  life.” 

Grover  C.  Hall,  editor,  Montgomery 
(Ala.)  Advertiser:  “If  Hitler  wins 
we  shall  have  no  choice  but  to  estab¬ 
lish  universal  compulsory  military 
service.  If  he  loses  the  democratic 
process  will  control  human  history  for 
the  next  thousand  years  and  so  it 
will  not  be  necessary  for  us  to  go  to  the 
trouble  and  expense  required  by  uni¬ 
versal  military  experience.” 

Wilbur  Forrest,  assistant  editor. 
New  York  Herald  Tribune:  “Universal 
military  training  seems  mandatory  for 
our  citizens  in  view  of  world  condi¬ 
tions  and  the  urgent  need  for  an  ade¬ 
quate  military  defense  of  the  great 
area  of  the  United  States.  Not  since 
the  American  Revolution  has  this  na¬ 
tion  faced  the  dilemma  of  fighting  for 
its  very  freedom.  But  all-out  war  has 
come  due  to  a  retrogression  of  civil¬ 
ization.  Even  the  slowest  mind  can 
see  that  whole  hemispheres  may  be 
engaged  before  a  chaotic  peace  may 
again  come.  Such  a  peace  must  be 
built  on  an  ability  to  defend,  and 
not  on  moral  force  which  does  not 
exist. 

“Not  only  should  men  be  trained  to 
defend  this  country,  but  women  as 
well;  the  latter  in  the  many  auxiliary 
services  where  women  can  serve  as 
well  as  men.” 

Richmond  Times-Dispatch,  Virginius 
Dabney,  editor,  from  June  9  editorial, 
“Selective  Service — The  Patriotic 
Way”:  “Some  are  calling  today  for 
‘universal  compulsory  military  train¬ 
ing.’  For  one  thing,  universal  military 
training  would  give  us  a  far  larger 
Army  than  we  need.  President  Roose¬ 
velt  should  be  empowered  to  institute 
selective  service.  Some  13,000,000 
young  men  between  21  and  30  could 
be  registered,  and  those  best  qualified 
for  the  armed  forces  could  be  taken. 
All  other  adult  citizens  of  both  sexes 
should  be  registered,  to  the  end  that 
industrialists,  technicians,  skilled 
workers,  professional  people  and  all 
others  with  special  qualifications 
needed  by  the  country  could  be  com¬ 
mandeered.  That  is  not  warmonger¬ 
ing.  but  patriotism.” 

Lynchburg  (Va.)  Advance,  Carter 
Glass,  Jr.,  editor,  from  June  8  edi¬ 
torial,  “Logical  Step”:  “There  is  no 
reason  to  believe  that  volunteer  ser¬ 
vice  would  be  sufficient  to  meet  the 
needs  of  the  expanded  military  es¬ 
tablishment  that  is  about  to  be  erected. 
Since  the  American  people  are  deter- 


J7n  (?h  Ica^o 

NEWSPAPER  MEN 
PREFER  the  LA  SALLE 

FOR 

•  l-OI  in  the  very  center 

of  Chicago’s  LOOP 

•  ®  IfcKSTHoll  grown  from  select 
patronage 

•  that  is  unsurpassed 

•  hospitality  that  is  in. 

grained  into  the  LaSalle  Personnel; 
reflected  in  every  room  and  service. 

1.000  ROOMS  *  $3.00  and  Up 


LaSalle 
AND  . 

Madison 

streets 


InSnilE  HOfEL 

CHicnco 


*;  CENTER 
V,  •  OF 
CHICAGO’S 
LOOP 


Publicity  for  Military 

A  NATIONAL  publicity  and  pro¬ 
motional  compaign  for  universal 
military  training  and  service  has 
been  launched  by  the  recently 
formed  National  Emergency  Com¬ 
mittee  of  the  Military  Training 
Camps  Assn,  of  the  United  States. 
Offices  have  been  opened  at  28 
West  44th  Street,  New  York,  in 
charge  of  Perley  Boone,  who  or¬ 
ganized  and  for  three  years  di¬ 
rected  the  press  work  of  the  New 
York  World's  Fair  1939.  The  pub¬ 
licity  work  on  behalf  of  the  move¬ 
ment  will  be  supervised  by  Colonel 
Julius  Ochs  Adler,  vice-presidenh 
and  general  manager  of  the  New 
York  Times. 

mined,  as  they  should  be,  that  this  na¬ 
tion  prepare  itself  adequately  for  the 
dangers  immediately  ahead,  the  pro¬ 
gram  of  national  defense  demands 
that  compulsory  military  training  be 
instituted.” 

New  York  Daily  News,  Captain  J. 


M.  Patterson,  president,  from  June  11 
editorial,  “Mussolini  Comes  In”: 
“Whatever  happens,  we  must  be  bet¬ 
ter  defended  if  our  national  safety  is 
to  be  guaranteed.  We  need  a  Navy  far 
and  away  the  largest  in  the  world — 
not  just  a  Navy  equal  to  that  of  Great 
Britain.  And  we  need  compulsory 
military  training.  You  can’t  adopt 
universal  military  training.  You  have 
to  teach  the  teachers  first.  So  the  first 
step  to  take  is  to  get  started  on  build¬ 
ing  up  an  Army  of  1,000,000  mechanic- 
sergeants — and  to  do  this  methodically 
and  scientifically  by  drafting  a  suffi¬ 
cient  number  of  young  able-bodied 
men  acquainted  with  gasoline  engines 
to  form  the  nucleus  of  that  Army. 
In  a  world  gone  wild,  we  must  arm  to 
the  teeth  if  we  want  to  keep  our  own 
national  sanity  along  with  our  safety.” 

John  S.  Knight,  editor  and  pub¬ 
lisher,  Akron  (O.)  Beacon-Journal 
and  Detroit  Free  Press;  “Here  is  a 
brief  summation  of  our  view,  which 
and  Detroit  Free  Press:  “Here  is  a 
Press:  ‘Leaving  out  of  consideration 
the  obvious  objections  sure  to  be 
raised,  isn’t  it  quite  possible  that  an 
effort  to  install  such  a  system  in  the 
(Continued  on  page  39) 


What’s  Your  Telephone  Score? 


Every  day  many  pleasant  voices  go  over  the  telephone.  And 
it  seems  to  us  the  iiumher  is  growing  all  the  time.  For  most 
people  realize  the  business  and  social  value  of  “The  Voice 
with  a  Smile.” 

Sometimes  what  may  appear  like  a  grulT  or  hasty  manner 
is  not  meant  that  way  at  all.  hut  is  sim])ly  carelessness  or 
thoughllessness. 

Since  this  is  the  age  of  quizzes,  how  about  a  short  one  on 
some  points  of  lelejdione  usage? 


Do  You  .Answer  Promptly? 

Do  You  Speak  Pleasantly? 

Most  people  do.  Delay  in  answer¬ 
ing  may  mean  that  you  miss  an 
important  call.  The  jzerson  call¬ 
ing  may  decide  that  no  one  is 
there  and  hang  up. 

Remember  ...  it  may  be  your 
best  friend  or  be.^it  customer.  Greet 
him  as  pleasantly  as  if  you  were 
face  to  face.  Pleasant  people  get 
the  most  fun  out  of  life  anyway. 

Do  You  Hang  Lp  Gently? 

Do  You  Talk  Naturally? 

Thoughtless!)  slamming  the  re- 

Your  normal  tone  of  \oice  is  best 

ceiver  may  appear  like  an  act  of 
discourtes)  to  the  person  to  whom 
you  have  been  talking.  \  on  don  t 
mean  it.  of  course,  hut  it  may 
leave  the  wrong  impression. 

for  telephone  conversations. 

\\  hispered  words  are  likely  to  be 
indistinct.  Shouting  distorts  the 
voice  and  may  make  it  gruff  and 
unpleasant. 

Do  Y<)u  Talk  Directly 

Into  the  Telephone? 

The  Bell  Sysfem  cordially  invites  you 
to  visit  its  exhibits  at  the  New  York 
World's  Fair  and  the  Golden  Gote 
Internotionol  Exposition,  Son  Francisco. 

I  he  proper  way  to  use  the  tele¬ 
phone  for  best  results  is  to  hold 
the  transmitter  directly  in  front  of 
the  lips  while  you  are  talking. 

BELL  TELEPHONE  SYSTEM 
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Syndicates  Expect  War 
To  Boom  Feature  Sales 


By  STEPHEN  J.  MONCHAK 

NOTWITHSTANDING  that  some  syn¬ 
dicates  are  feeling  the  effects  of  the 
European  war  on  their  domestic  mar¬ 
kets  through  cancellations  of  features 
and  the  fact  that  sales  of  new  features 
are  lagging  because  of  the  intense 
competition  offered  by  war  news  and 
pictures,  syndicate  executives  in  New 
York  this  week  are  inclined  to  be  op¬ 
timistic  for  the  future. 

They  feel  that  there  will  be  a  boom 
of  feature  sales  resulting  from  the 
war  in  the  long  run.  They  believe  the 
war  will  settle  down  to  a  long  struggle 
with  the  world  getting  gloomier  and 
gloomier,  bringing  with  it  a  swing  of 
the  pendulum  the  other  way. 

Readers  Will  Seek  Humor 
They  argue  that  when  war  of  posi¬ 
tion  sets  in  abroad  the  excitement 
created  by  war  of  movement  will  turn 
to  disinterest  on  the  part  of  newspa¬ 
per  readers  and  these  readers  then 
will  turn  to  comics  and  other  features 
as  an  escape  from  grim  realities. 

They  cite  what  happened  during 
the  opening  days  of  the  war  last  fall 
when  headlines  were  dull  and  even 
newspapers  referred  to  the  conflict  as 
a  “phoney  war.”  Comics  and  other 
features  then  were  in  the  ascendancy. 

A  parallel  situation  showing  the 
favorable  swing  of  the  pendulum 
brought  about  by  a  long  war,  one  syn¬ 
dicate  executive  pointed  out,  was  the 
civil  war  in  Spain.  There  in  the  early 
days  of  the  three  years’  struggle  U.  S. 
syndicate  features  were  hard  to  sell. 
But  after  the  war  settled  down  it  re¬ 
sulted  in  a  boom  for  sales  of  U.  S. 
features  in  Spain. 

Personals 

RAY  TUCKER,  Washington  corre¬ 
spondent  for  McClure  Newspaper 
Syndicate,  will  be  one  of  the  speakers 
at  the  Reimion 
Dinner  Yale  1915 
June  17  at  Re¬ 
imion  Headquar- 
ters  in  New 
Haven. 

George  Matthew 
Adams,  presi¬ 
dent  of  the  syn¬ 
dicate  bearing 
his  name,  will 
offer  a  number 
of  woodcuts  by 
Gustave  B  a  u  - 
D  tl  man  to  the 

Ray  Tucker  phUbrook  Art 

Museum,  Tulsa,  Okla.,  which  he  vis¬ 
ited  June  6  as  guest  of  Norris  G.  Hen- 
thorne,  editor  of  the  Tulsa  World.  He 
also  visited  the  Will  Rogers  Memorial 
completed  at  Claremore  by  the  Okla¬ 
homa  Will  Rogers  Memorial  Commis¬ 
sion  of  which  Henthorne  is  chairman. 
.  .  .  T.  R.  Ybarra,  noted  journalist  and 
author,  who  is  syndicated  by  the 
Ralph  Graves  Syndicate,  has  joined 
NBC’s  staff  of  news  commentators 
taking  over  the  spot  vacated  by  John 
Gunther,  war  correspondent  and  au¬ 
thor,  who  is  scheduled  to  sail  from 
New  York,  Jime  15,  to  cover  the  war 
for  North  American  Newspaper  Alli¬ 
ance.  .  .  .  Frank  Martinek’s  “Don 
Winslow  of  the  Navy,”  which  is  dis¬ 
tributed  by  Bell  Syndicate,  is  the  title 
of  a  book  just  off  the  presses  of  Gros- 
set  and  Dunlap,  New  York  publishers. 
It  is  the  first  of  a  series  of  “Don  Win¬ 
slow”  books,  the  second  of  which  is 
scheduled  for  publication  in  Septem¬ 
ber.  Author  Mafiinek  is  an  assistant 
vice-president  of  the  Standard  Oil 
Company  of  Indiana  and  Lieutenant- 
Commander,  U.SH.R.  ,  .  .  Raymond 


Clapper,  Scripps-Howard  and  United 
Feature  Syndicate  political  writer, 
visited  Topeka,  Kan.,  June  7  on  a  tour 
he  is  making  preceding  the  Republican 
National  Convention.  He  was  a  din¬ 
ner  guest  that  night  of  Alfred  M.  Lan- 
don. 

For  the  Swimmer 

JOHNNY  WEISMULLER,  former 
world  champion  swimmer,  has  writ¬ 
ten  for  the  Associated  Press  Feature 
Service  an  eight-part  series,  “Get  in 
the  Swim.”  Illustrated  with  pictures 
of  Weismuller  in  action,  it  was  dis¬ 
tributed  to  afternon  papers  this  week 
in  time  for  National  Swim  for  Health 
Week,  according  to  M.  J.  Wing,  Fea¬ 
ture  Service  editor. 

Series  on  Defense 
TWO  ARTICLES  in  a  projected  series 
on  angles  of  the  national  defense 
program  were  issued  this  week  by  the 
Ullman  Feature  Service.  Washington, 
D.  C.  The  articles,  written  by  William 
Ullman,  editor  of  the  service,  dealt 
with  the  development  of  synthetic 
rubber  and  U.  S.-grown  rubber,  and 
highway  needs.  Subsequent  stories 
are  being  prepared  by  other  staff 
members. 

Only  3  Willkie  Articles 
WORD  COMES  TO  US  from  the  of¬ 
fice  of  Wendell  L.  Willkie,  aspirant 
for  the  Republican  Presidential  nom¬ 
ination,  that  he  will  write  only  three 
articles  for  McNaught  Syndicate  and 
not  six  as  originally  announced  by  the 
syndicate  and  published  in  this  col¬ 
umn  June  1.  The  first  two  articles 
already  have  been  published. 

New  Serial  Offering 

WRITTEN  in  36  daily  installments, 
“Senorita  from  Chicago,”  by  Vida 
Hurst,  is  the  newest  first-run  fiction 
offering  of  the  Register  and  Tribune 
Syndicate,  Henry  B.  Martin,  Jr.,  syn¬ 
dicate  manager,  announced  this  week. 
For  immediate  release,  the  serial 
carries  18  illustrations. 

■ 

Senator  Nye  Attacks 
Newspaper  Columnists 

Senator  Gerald  P.  Nye  of  North 
Dakota,  member  of  the  Senate  For¬ 
eign  Relations  Committee,  declared 
Tuesday  at  the  weekly  luncheon  of 
the  Sales  Executives  Club  in  the 
Astor  Hotel,  Now  York,  that  “a  choice 
selection  of  columnists”  constitute  “a 


most  effective  fifth  column”  by  con¬ 
tributing  “so  largely  to  our  hysteria 
of  today.”  He  did  not  mention  any 
names. 

He  accused  them  of  “knowing  all 
the  answers”  and  said  that  “in  their 
conclusions  they  blind  themselves  to 
the  best  teacher  mankind  ever  had — 
experience. 

“They  have  a  large  part  of  the 
people  believing  Europe’s  war  is  our 
war,”  he  said.  “One  of  these  days 
they’ll  find  out  how  wrong  they 
were.” 

Senator  Nye’s  address  warned  that 
the  United  States  is  following  the 
same  course  that  led  it  into  the 
World  War  in  1917. 


Correspondent's 
Diary  Reports 
Press  Gossip 

Chicago  Times  Prints 
Daily  Dispatch  of 
Waverly  Root 

The  Chicago  Times  has  inaugurated 
a  war  news  feature,  known  as  the 
diary  of  a  correspondent  in  France. 
The  daily  feature,  entitled  “Pot  Shots 
Behind  the  Lines,”  is  written  by 
Waverly  Root,  Times  correspondent 
in  Paris,  and  is  sent  by  wireless  each 
day. 

■The  diary  is  unique  from  two 
angles,  it  was  pointed  out  by  Irving 
B.  Pflaum,  Times  foreign  editor,  in 
that  Root  has  been  asked  to  empha¬ 
size  press  corps  gossip  in  Paris,  giv¬ 
ing  names  and  details  concerning 
American  newspapermen,  coupled 
with  the  fact  that  wireless  service 
is  being  used  to  keep  Root’s  diary 
timely. 

Mentions  Auto  Accident 

“Typical  of  the  kind  of  news  con¬ 
tained  in  Root’s  diary  is  the  fol¬ 
lowing  item: 

“William  Henry  Chamberlin  of  the 
Christian  Science  Monitor  showed  up 
at  this  afternoon’s  press  conference 
with  a  wad  of  bandage  half  the  size 
of  his  head  under  his  chin.  Driving 
back  from  the  front  at  night  with 
John  Elliott  of  the  New  York  Herald- 
Tribune,  he  had  the  bad  luck  to  pass 
a  side  road  just  as  an  aviation  truck 
came  out  of  it  at  top  speed.  Cham¬ 
berlin’s  wound  was  caused  by  flying 
glass.  Elliott  is  out  at  the  American 
hospital  with  a  twisted  ankle.  The 
car  is  on  the  road  looking  as  if  a 
bomb  had  hit  it.” 


Victor  H.  Polachek, 
Retired  Hearst 
Executive,  Dies 

Served  in  Various  Capaci¬ 
ties  for  40  Years  .  .  .  Was 
Managing  Board  Member 

Victor  H.  Polachek,  63,  who  retired 
in  1939  after  more  than  40  years’  ser¬ 
vice  in  important  executive  positions 
with  the  Hearst  newspapers,  died  sud¬ 
denly  June  11  of  a  heart  attack  at  the 
home  of  his  daughter  in  Great  Neck. 
L.  I. 

Mr.  Polachek  joined  the  Heant 
organization  in  1899  and  with  the  ex¬ 
ception  of  a  brief  interval,  1919-1920. 
during  which  time  he  was  publisher 
of  the  New  York  Sun  and  Evening 
Sun  and  later  vice-president  of  the 
Agar-Bernson  Corp.,  makers  of  pulp 
sulphite  and  newsprint  papers,  was 
with  the  organization  until  his  re¬ 
tirement. 

Started  in  Chicago 

Starting  with  the  Chicago  Times  at 
17  he  became  telegraph  editor  of  the 
Chicago  Inter  Ocean  at  21.  A  year  later 
he  joined  the  New  York  World  in  a 
similar  position.  He  was  named  cih 
editor  of  the  New  York  American. 
1903-04;  managing  editor  of  the  Chi¬ 
cago  Examiner,  1904-14;  a  general 
executive  officer  of  the  Hearst  publi¬ 
cations  during  the  World  War  period. 
1914-18;  publisher  of  the  New  York 
American,  1918-19.  During  the  latter 
part  of  1919  and  until  July,  1920,  he 
was  publisher  of  the  Sun  and  the 
Evening  Sun,  resigning  to  become 
vice-president  of  the  Agar-Bernsor. 
Corp. 

Rajoined  Hearst  Organization 

Two  years  later  he  returned  to  the 
Hearst  organization  as  an  editor  and 
a  member  of  the  executive  council  of 
the  newspapers,  serving  in  these 
capacities  until  1928,  when  he  was 
appointed  manager  of  the  Hearst  Sun¬ 
day  newspapers.  From  1931  until  last 
year  he  was  a  member  of  the  general 
managing  board  of  Hearst  newspapers 
and  in  1937-38  he  was  also  business 
manager  of  The  American  Weekly. 
Hearst  publication. 

His  wife,  a  daughter,  two  sons  and 
two  sisters  survive. 

APPOINTS  “SPECIAL" 

The  Columbus  (Neb.)  Telegram  has 
appointed  Inland  Newspaper  Repre¬ 
sentatives,  Inc.,  as  its  national  adver¬ 
tising  representative. 
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THE  BLUE  BEETLE 

Latest  Comic  Thrill  Success 
is  in  the  press 
and  on  the  air 

COAST  TO  COAST 

You  can  have  this  comic 
thriller  strip,  and  others, 
daily,  Sunday,  ready-print 
or  mat — priced  for  you. 

WRITE  OR  WIRE  FOR  SAMPLES 
AND  PRICES 

FOX  FEATURE  SYNDICATE 

480  Lexiogton  Ave.,  New  York,  N.  Y. 


ADVERTISING 


FEATURES  (Cont'd) 


.\l).M.VN.\<iKKS:  Sell  2000  inches 

with  niy  flawless  "puzzle  paue." 

J.  X.  MrKenzie,  all  Conklin  Ave., 
itinehiiniton,  X. 

ART 

daily  C.IRTOOX  .M.\T  service  and  loeal 
eartoons  retrularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rights.  Milians  Xewspaper 
Service,  723  West  177th  Street,  New  York, 

X.  Y. _ 

KEEP  OX  TOP  OF  THE  NEWS 
WITH  BRESSLEK  CARTOON'S 
Write  or  Wire  Now  lor  sample 
releases.  No  Obligation. 

BRESSLER  EDITORIAL  CARTOON'S 
1709  Times  Bldg.,  New  York 


-Ml  LE  SKXSE,  d.aily  column  of  homely  bn- 
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Avenue,  N.  Y,  C. _ 

PSYCHOLOGY.  Dr.  Crane's  "Case  Records." 
Daily,  illustrated,  ‘‘S-in-l"  feature,  covering 
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Editors  Favor 
Military  Training 


continued  from  page  37 


United  States  in  a  hurry  would  be 
an  attempt  to  bite  off  more  than  the 
Government  could  chew?  Has  the 
United  States  at  present  enough  avail¬ 
able  capable  officers  to  handle  the 
situation  if  the  nation  should  be 
turned  overnight  into  a  vast  training 
camp  populated  by  raw  boys  and 
young  men?  And,  if  incapable  men 
should  be  placed  in  charge,  might  the 
result  not  be  confusion  rather  than 
efficiency?  Wouldn’t  it  be  wise  to 
develop  first  a  sufficient  body  of  pro- 
fxiwit  officer- instructors  through  en¬ 
largement  of  the  Plattsburg  system 
and  the  R.O.T.C.,  the  general  summer 
training  camps  and  the  National 
Guard  forces  being  enlarged  at  the 
same  time?’  ” 

Paul  Block,  president,  Paul  Block 
Newspapers:  “I  am  heartily  in  favor 
of  adopting  universal  compulsory  mili¬ 
tary  service  in  this  country  at  this 
time.  We  must  face  the  present  world 
realistically  and,  if  we  do,  it  is  im¬ 
possible  to  avoid  the  conclusion  that 
we  must  have  large  numbers  of 
trained  reserves  if  our  national  de¬ 
fense  is  to  be  adequate.  More  than 
this,  I  feel  the  training  period  would 
be  of  material  benefit  to  the  youth  of 
our  country.  The  active  life  would 
be  valuable  physically,  the  discipline 
valuable  psychologically.” 

James  Kemey,  Jr.,  editor,  Trenton 
(N.  J.)  Times  newspapers:  “Our  edi¬ 
torial  opinion  holds  that  universal 
military  conscription  for  training  is  a 
worthwhile  preparedness  effort  which, 
by  strengthening  oui'  armed  forces, 
makes  us  less  subject  to  attack.  At 
the  same  time  we  feel  that  such  com¬ 
pulsory  training  is  basically  undemo¬ 
cratic  and  should  be  used  only  during 
the  period  of  emergency  rising  out  of 
the  European  holocaust.” 

Walter  Lippmann,  New  York  Herald 
Tribune  columnist:  “I  favor  adoption 
of  the  principle  of  universal  national 
service  applying  to  all  adults.  Within 
this  framework  compulsory  military 
training  is  of  course  possible  but  how 
and  when  it  should  be  adopted  is  a 
practical  question  on  which  the  best 
military  opinion  must  be  consulted 
first.” 


in  the  European  war.  Defense  agita¬ 
tion  is  the  outstanding  Trojan  horse  in 
the  vast  stable  of  wooden  equines. 
Training  is  advocated  by  distinguished 
proponents  of  unlimited  support  of 
Allies.  British  and  French  highest 
sources  have  long  advised  frankly  that 
four  to  six  years — perhaps  more — will 
be  required  for  Americans  to  win 
back  losses  certain  to  be  incurred  by 
Allies.  Compulsory  military  training 
is  only  endurable  under  circumstances 
establishing  continental  or  possible 
hemispherical  objectives  of  defense, 
and  of  doubtful  wisdom  then.” 


Jay  Franklin,  columnist.  Consoli¬ 
dated  News  Features:  “Although  Con¬ 
gress  has  voted  unanimously  for  ap¬ 
propriations  to  build  up  the  machine 
end  of  our  army,  navy  and  air  force, 
little  thought  has  been  given  to  how 
we  are  to  procure  the  enormous 
amount  of  skilled  man-power  needed 
to  operate  these  new  machines.  Com¬ 
pulsory  military  training  for  every 
•nan  must  now  be  considered  a  com¬ 
ponent  part  of  our  plan  for  national 
defense.  This  training  must  be  not 
only  compulsory  but  universal  so  that 
there  need  be  no  danger  of  any  ex¬ 
ploitation  of  the  poorer  classes  by  the 
nch.  From  now  on  America  must 
^rk  hard  for  its  right  to  survive. 
There  must  be  less  talk  of  the  short¬ 
comings  of  our  sister  nations  and  more 
emphasis  on  what  we  can  do  to  dispel 
me  threat  of  inundation.” 

Winchell  Favors  It 
Walter  Winchell,  New  York  Mirror 
^d  King  Features  Syndicate:  “Yes,  I 
nm  for  military  training  and  anything 
elw  we  can  do  to  profit  by  the  mis¬ 
takes  of  those  who  depended  on  ap- 
Pewement  and  leaflets.” 

Richard  H.  Waldo,  president,  Mc- 
lure  Newspaper  Syndicate:  “Uni- 
'ersal  compulsory  military  training 
pertainly  is  excellent  preparation  for 
mtroduction  of  the  industrial  mobili- 
^tion  plan,  and  I.  M.  P.  is  the  heart’s 
ding  of  those  favoring  intervention 


^kott  'Takei, 


PAID  notice  in  a  rural  weekly: 

“Anyone  found  near  my  chicken 
house  at  night  will  be  found  there 
next  morning.” 


General  Hugh  S.  Johnson,  Scripps- 
Howard  and  United  Feature  Syndicate 
columnist,  in  his  June  12  column, 
“Building  an  Army”:  “In  its  most  re¬ 
stricted  sense  ‘universal  compulsory 
military  training’  would  require  us  to 
begin  training  7,291,500  men.  Obvi¬ 
ously  the  writer  of  that  (Times)  edi¬ 
torial  did  not  mean  ‘universal  com¬ 
pulsory  military  training.  It  would 
be  destructive,  impracticable  and  un¬ 
wise.  Perhaps  he  meant  a  modifica¬ 
tion  of  the  1918  ‘selective’  service, 
such  as  this  column  has  recently  sug¬ 
gested.  What  we  should  do  is  to  de¬ 
termine  the  maximum  that  we  can 
train  in  any  single  period  and  the 
trained  reserve  we  need.  Then  we 
should  set  up  the  local  selection 
boards  as  in  1917,  register  all  men  be¬ 
tween  18  and  45  and  then  require  them 
to  submit  to  the  1917  type  of  classifi¬ 
cation  questionnaire  to  give  the 
boards  most  of  the  information  neces¬ 
sary  for  selection.  Then  having  de¬ 
termined  by  lot  the  order  in  which 
men  shall  be  called  and  the  number 
of  recruits  needed  either  for  training 
or  for  National  Guard  or  for  the  regu¬ 
lar  army  or  any  other  purposes,  and 
the  quota  of  that  number  for  each 
separate  board,  and  the  board  keeps 
calling,  examining  and  hearing  cases 
imtil  it  has  that  number  of  selected 
and  acceptable  men  who  can  go  with 
the  least  hardship  and  dislocation  for 
all  concerned.  'I^is  would  solve  our 
manpower  and  training  problem  no 
matter  what  it  turns  out  to  be.” 

Dorothy  Thompson,  New  York  Her¬ 
ald  Tribune  columnist,  in  her  June  12 
column,  “Democracy  and  Universal 
Service”:  “If  a  state  today  has  no 
army  it  perishes.  If  it  has  an  army 
rooted  by  universal  service  in  the  pre¬ 
vailing  philosophy  of  life,  it  will  serve 
that  philosophy  of  life.  Therefore, 
for  the  defense  of  our  liberties  within, 
as  well  as  without,  we  must  insist  on 
universal  service.” 

Westbrook  Pegler,  New  York  World- 
Telegram  columnist:  “Certainly  uni¬ 
versal  military  training  is  necessary 
in  a  country  which  has  adopted  the 
plan  of  universal  military  service  in 
time  of  war.  Probably  not  one  man 
in  fifty  right  now  knows  how  to  hold 
a  rifle  and  with  a  very  few  exceptions 
nobody  knows  anything  about  artillery 
tanks  or  other  weapons.” 
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A  REPORTER  whose  bacchanalian 
adventures  are  legend  on  a  New 
York  daily  recently  found  his  inabil¬ 
ity  to  shake  his  reputation  very  em¬ 
barrassing. 

He  was  assigned  to  turn  in  a  first 
hand  story  on  a  telephonic  conver¬ 
sation  from  an  airplane  to  land.  From 
his  perch  among  the  clouds  he  rang 
his  desk,  and,  much  to  his  surprise, 
he  got  a  good  connection. 

“Get  me  a  rewrite  man,”  he  told 
the  assistant  night  city  editor.  “I’m 
up  in  the  air  over  a  speeding  train.” 

“Listen,  you  drunken  fool,”  was  the 
impatient  reply,  “go  home  and  sober 
up.” 


City  (N.  C.)  Daily  Advance  was 
sent  to  cover  a  Parent-Teacher  meet¬ 
ing.  The  out-of-town  woman  speaker 
arose  to  address  the  audience.  She 
prolonged  the  preface  to  her  speech 
by  repeated  declarations  of  her  de¬ 
light  that  “one  father  in  this  entire 
city  had  the  interest  of  his  child’s 
education  so  much  at  heart  that  he 
came  to  this  meeting.” 

There  was  nothing  that  anybody 
could  do  to  save  the  situation.  The 
lady  reiterated  her  joy.  The  cub  re¬ 
peated  his  blushes.  For  the  duration 
of  that  speech,  he  had  to  be  a  “father,” 
and  for  some  weeks  afterwards  he 
had  to  endure  considerable  teasing. 


MAKE-UP  men  at  the  Pittsburgh 
Press  were  apparently  fed  up  on 
war  a  few  days  ago  when  this  item 
rolled  off  the  press: 

“Leaving  after  the  meeting,  Mr. 
Churchill  used  a  rear  door.  .  .  where 
he  was  photographed  by  two  photog¬ 
raphers.  He  said  to  them,  smiling: 

“Friendly.  Friendly  to  your  taste, 
healthful,  too,  is  Pilsener.  The  State’s 
most  popular  beer.” 


IN  THE  “50  Years  Ago  Today”  fea¬ 
ture  of  the  South  Bend  Tribune  re¬ 
cently  appeared  this  gem: 

“Friday,  June  6.  1890. 

“Messrs.  Charles  H.  Liphart  and  D. 
E.  Huntsinger,  two  of  the  best  known 
funeral  directors  in  this  city,  have 
formed  a  partnership  and  purchased 
the  undertaking  business  of  Knoblock 
Bros,  and  will  conduct  it  at  No.  127 
Nort  Main  Street. 

“Judging  from  present  appearances 
the  outlook  in  this  vicinity  for  a  good 
all  round  yield  of  crops  is  good.” 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 


IN  a  wedding  write-up  in  a  southern 
daily  newspaper  the  following  ap¬ 
peared  recently: 

“The  bridesmaid  wore  ocean  green 
marquisette  fashioned  along  princess 
loins.” 


A  CUB  reporter  from  the  Elizabeth 


JOINS  ATLANTA  PAPER 

W.  S.  Kirkpatrick,  who  was  manag¬ 
ing  editor  of  the  Atlanta  Georgian  for 
six  years,  up  to  the  time  it  was  pur¬ 
chased  by  ex-Gov.  James  M.  Cox,  of 
Dayton,  O.,  last  December,  recently 
joined  the  Atlanta  Journal  as  news 
editor.  The  Journal  was  purchased  by 
Gov.  Cox  at  the  same  time  he  acquired 
The  Georgian,  which  was  discontinued. 


A  good  stereotyper  doesn’t 
Jail  for  fancy  claims  -  -  -  he 
wants  results  —  and  he  gets 
'em  with  Burgess  Chrome 
Mats. 


IN  LARGER  QUARTERS 

The  Chicago  office  of  the  John  Budd 
Company  has  moved  from  the  14th  to 
the  18th  floor  where  they  occupy 
larger  quarters  in  the  Tribune  Tower. 
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HOW  NEWSPAPER 
ADVERTISING  WORKS 

By  FRANK  E.  FEHLMAN 


No.  173.  Children's  Playthings 


progressed,  and  as  the  prospect  saw 
the  fine  profit  ratio  in  the  sale  of  this 
classification  of  merchandise,  he  could 
be  induced  easily  to  enlarge  his  stocks 
for  the  seven  age  groups.  Another 
thing  greatly  in  favor  of  this  cam¬ 
paign  is  the  fact  that  children  from 
four  years  up  are  great  imitators. 
Give  a  youngster  six  years  old  a  cer- 


Cites  Industry's  Job 
In  Public  Relations 

Industry’s  job  in  public  relatioB 
is  to  make  clear  to  the  American  peo¬ 
ple  that  their  largest  opportunity  “I* 
in  the  perpetuation  of  our  free  sys¬ 
tem  of  enterprise,  that  industr. 
through  researdi  opens  new  avenue 
and  new  jobs  and  is  the  main  ho;t 


XU  toy:,  axxu  jxx-yuxuxB»  xux  uaux«  ux.v  nis  inuscies,  as  ne  crawis  ana  waixs  ^^^y  items,  but  he  may  need  quan-  '  ’ Tjon  of  the  CaliW 

year  old  on  up  to  youngsters  who  are  about,  always  investigating,  give  hun  .u-  ^  r  _  ’  rtain  item  if  it  catches  o  ", j  _  / 


just  coming  into  their  teens. 


St  coming  into  their  teens  also  things  to  push  and  pull;  to  fit  one  or  more  children.  This  g^rSo  c“l  June  7 

One  of  the  most_  complete  studies  togeAer  and  take  apart;_  to  pi  e  up  to  buy  in  Si’  u 


we  have  seen  covering  this  classifica-  and  knock  down;  to  pound  and  throw 


tion  of  prospects  is  a  booklet  entitled 


permits  the  store  owner  to  buy  in 
larger  quantities,  which  tends  to  in- 


tion  of  prospects  is  a  booklet  entitled  There  are  a  dozen  and  one  “don’ts”  --easp  hLs  net  n’rofit 
“Better  Buymanship,”  issued  by  the  that  should  be  introduced  in  this  kind  ^ 

Household  Finance  Corporation,  Chi-  of  copy,  which  can  be  supplied  by  the  t 

CABO.  Thi.<!  hook  is  No.  in  a  series  fho  Length  ol  Oompaign 


cago.  This  book  is  No.  15  in  a  series 
which  this  progressive  company  has 
issued  during  the  last  few  years. 


ries  psychologist.  One  of  the  reasons  why 

has  it  is  important  to  use  these  don’t  EVERY  day  in  every  market  one  or  movement  is  deep  rooted  in  the 


Age  Groups 

THE  age  groups  are  divid 
in  this  book: 

Group  1 — 1  to  2 

“  2—2  to  3 

“  3—3  to  4 

“  4—4  to  6 

“  5— €  to  8 

“  6—8  to  10 


it  IS  important  to  use  these  don  t 
paragraphs  in  the  copy,  is  that  it  gives 
the  mother  a  legitimate  reason  for  re- 


2  years 

3  “ 


;t  few  years.  paragraphs  in  the  copy,  is  that  it  gives  ^ore  babies  are  ^rn  and  *e  birth  viction  that  economic  progress  id 

the  Lther  a  legitimate  reason  for  re-  ‘5®  percentage  of  births  dur-  be  regained  m  the  United  States 

fusing  certain  gifts  for  her  children  months  is  practically  the  as  there  is  created  a  sound  puUt 

divided  as  follows  that  the  knows  to  be  harmful.  When  c^Jomers  for  playthings  imderstanding  of  the  fundamentals  d 

divided  as  follows  mother-in-law  coming  mto  the  market  every  day,  the  private  ente^r^e  system  funi- 

O  insists  on  giving  hahv  this  and  that  month,  every  year,  mentals  from  which  the  nation  cai- 

^  I  she  can  show  ^these  women  state-  da^ification  that  knows  not  deviate  and  still  progress,”  k 

to  4  “  niente  that  appear  in  the  advertising  j  thousands  of  playthings  for  chil- 

fi  “  which  will  more  quickly  convince  the  jr  c  •  •  r  *  j  4^  —  •«*  _  ,r... 

S  I  -•  fond  reUtives  Zt  mayte  is  S"  “  pL-  COLLINS  NAMED 

to  10  “  something  to  a  scientific  selection  of  xu-  mr.nih  nf  fho  voa/  appointment  of  Arthur  WiUiac 

Jer  10  “  playthings  for  babies  and  children.  °nH„77nd  s.^™  Collins  to  the  newly  created  postd 

r-.ro  jor  the  spring  and  summer  months  as  x  ,  r  xl 

5t,”  says  Better  well  as  the  fall  and  winter.  Play-  retail  sales  manager  of  the  Neic  Ygi 

made  a  practical  Copy  Themes  things  that  can  be  used  inside  the  Vf"  / 


“  7— Over  10  “  playthings  tor  bj 

“One  psychologist,”  says  Better 
Buymanship,  “has  made  a  practical  Copy  Themes 


“Toys  for  developing  physic.il  strength  and  social  development.  Some  of  them  Size  of  Ads 


may  contribute  to  his  strength  and 
skill;  others  will  stimulate  his  artistic 


“Toys  for  constructive  and  creative  play.  ,  *u  ;ii  stimulate  his  artistic 

“Toys  for  .soci.il  development.  SKIU,  Oiners  Will  Stimulate  nis  artistic 

“Toys  for  artistic  development  (arts  and  development.  The  average  mother, 

crafts).  however,  buys  playthings  for  one  basic 

“Toys  for  stimulating  knowledge  ami  aid-  reason,  and  that  is  to  get  a  few  min- 

scticKil  work.  ytes  or  a  few  hours  rest  out  of  each  24 

Toys  tor  oevelouinir  an  interest  in  science.  ,  e  \  ^  ^  i 

“1  lobbies  and  .special  interest.”  "ours  of  her  busy  days.  We  have 


that  psychologists  have  been  able  to  born  the  average  mother  never  stops  can  be  switched  from  low  price  play- 
make  their  voices  heard  and  convince  thinking  about  the  child,  and  this  things  to  more  expensive  ones, 
teachers,  mothers  and  Parent-Teach-  thing  goes  on  as  long  as  the  child  is  A  local  newspaper  advertising  earn¬ 
er’s  Associations  of  the  importance  of  alive.  paign  devoted  to  children’s  playthings 

giving  children  of  these  various  age  The  average  mother  with  her  first  will  have  a  wide  reading,  and  you  can 

groups  only  those  playthings  and  toys  child,  takes  life  pretty  seriously.  She  almost  guarantee  its  success  if  the 

that  may  be  of  genuine  interest  to  checks  and  double  checks  everything  store  has  in  stock  the  right  playthings 

the  children  and  that  will  not  set  up  that  is  fed  the  baby.  She  lives  in  a  for  the  different  age  groups, 

in  their  minds  fears,  doubts  and  com-  constant  state  of  fear  that  she  may  do  _  " 


(UP) 


THE  MARK 


in  their  minds  fears,  doubts  and  com¬ 


plexities  which  often  follow  the  use  the  wrong  thing,  so  the  advertiser  who 


of  the  wrong  playthings. 


FILES  BANKRUPTCY 

Seven  of  the  30  advertising  com- 


made  its  appearance.  If  it’s  a  boy, 
the  father  will  buy  a  sled,  an  airplane, 
a  coaster,  and  even  a  gun  before  the 


of  the  wrong  playthings.  has  playthings  for  sale,  and  is  trying  Seven  of  the  30  advertising  com- 

As  an  example — take  an  average  interest  this  type  of  buyer,  has  a  panies  formed  by  the  late  Barron  G, 
home  where  the  first  child  has  just  receptive  audience  if  his  copy  is  Collier  filed  petitions  in  bankruptcy 
m3d6  its  3pp63r3nc6.  If  it*s  3  boy*  unpckcd  by  3n  exp6ri6ncGd  psycholo—  l3st  WGck  in  FGder3l  Court,  Ngw  York, 
the  father  will  buy  a  sled,  an  airplane,  .  Samuel  H.  Kaufman,  attorney  who 

3  co3stGr,  3nd  even  3  §un  before  the  There  sre  so  m3ny  copy  themes  in—  filed  the  petitions  S3id  thst  the  li3bili- 

baby  has  been  weaned.  Psychologists  volved  in  this  type  of  campaign  that  ties  of  the  seven  companies,  exclusive 
tell  us  that  this  is  a  “throw  back”  of  strongly  recommend  developing  of  debts  owed  by  the  companies  to 
the  father.  He  can  remember  the  day  fUe  copy  for  the  different  age  groups,  each  other  amounted  to  about  $5,000,- 
when  he  wanted  one  of  these  play-  which  there  are  seven.  Prepare  000.  Judge  John  C.  Knox,  appointed 
things  more  than  anything  else,  but  seven  pieces  of  copy,  one  for  each  age  John  Gerdes,  a  lawyer,  receiver  for 
he  forgets  that  he  had  arrived  at  the  Sroup,  and  release  this  copy  in  cycle  all  but  one  of  the  companies, 
age  of  six  or  seven  before  he  was  Run  the  ads  at  least  three  times 

conscious  of  a  craving  for  these  things,  a  week,  Monday,  Wednesday  and  I  aw  ADVERTISING  AGENCY  I 


COVERAGE 


conscious  of  a  craving  for  these  things 


Mothers  seem  to  have  more  com-  and  if  possible  always  place 


mon  sense.  Yet.  doting  aunts,  grand 
mothers  and  mother-in-laws  will  in 


the  advertising  on  the  homemakers 
page,  the  society  page,  or  the  woman’s 


undate  the  average  baby  with  toys  PaS^-  That  s  where  we  find  the  great- 
and  rattles,  gifts,  stuffed  cats,  bears  number  of  prospects  for  this  type 


and  baby  dolls  that  in  some  cases  merchandise. 

frighten  a  child  to  a  point  where  it  After  the  seventh  ad  is  run,  you  go 
becomes  ill.  back  to  the  first  age  group  and  run 

Today,  one  may  find  in  almost  any  fl^^ough  the  cycle  again, 
community,  a  child  psychologist.  R  p. 
a  campaign  is  to  be  built  for  this  Finding  a  Prospect 
classification,  we  believe  it  absolutely  IF  there  is  no  exclusive  baby  shop 


AN  ADVERTISING  AGENCY 
That  Knows  How 
TO  USE  NEWSPAPERS! 

•  In  our  files  are  more  than 
30,000  separate  newspaper  ad- 


EVERY  market  in  the  United  States  different  shapes,  textures,  bright  col-  gSTm^blei^C^a^spSciarSt  of  jobs  and  is  the  main  hop. 

has  one  or  more  stores  that  carry  ors,  washable  materials,  hard  finishes  building  blocks  and  every  one  of  his  a  H  r  1. 

in  stock  playthings  for  children.  Even  which  do  not  chip,  rounded  edges,  no  was  ffie  message  delivered  bj 

in  some  of  our  smaller  cities,  one  may  loose  pins,  eyes,  or  springs.  After  he  dunlicate  set  Stating  it  another  way  publ^her  of  the 

now  find  baby  shops  that  specialize  is  one  year  old,  and  gains  control  of  * 


now  nnu  uaoy  «.op:.  IS  one  year  oiQ,  ana  gams  control  oi  average  dealer  does  not  require  so  address  at  the  golden  ^ 

in  toys  and  playthmgs  for  babies  one  his  muscles,  as  he  crawls  and  walks  :x„®  _  u„x  ,  onan-  address  at  me  golden  anni.i 


titles  of  a  certain  item  if  it  cat^es  Savings  &  Building-Loan  League  il 


“Fortunately  there  is  a  very  defi¬ 
nite  trend  on  the  part  of  varioi 
groups  representing  American  ind» 
try  to  do  something  about  this  pubie 
relations  job.  The  origin  of  the 


division  of  playthings,  which  are  as  PLAYTHINGS  may  contribute  to  home  and  playthings  that  can  be  used  *^eter^n,  local  advertising 


A.  W.  COLLINS  NAMED 

The  appointment  of  Arthur  WiUiac 


- - * - ^ - -  —  -  X  x_ixxx  XXXXX.VXXX  XXlCXV  llUiliC  XXllU  IJia  V  XliXllKa  Uiai.  X.CI11  UOC\X  T.  .1  i  / 

lows:  more  than  just  the  entertainment  of  outside  the  home.  ^  ® , 

“Toys  for  the  infant  before  he  can  walk.  the  child.  They  can  help  him  in  his  yeare  Mr.  Co  ms  as  n  in  e  • 

‘Toys  for  developing  physical  strength  and  social  development.  Some  of  them  Size  of  Ads  *  1  L 

"4.  X  .  .  .  ,  may  contribute  to  his  strength  and  oUR  recommendation  is  to  use  four  Tribune.  Previously  k 

Toys  for  constructive  and  creative  play.  cL-;ii.  ...ill  -  l  -  1  1  xi_  x-  was  local  advertising  manager  of  ti* 

•Toys  for  .social  development.  Hpvelonme^t  mntW  Brooklyn  section  of  the  New  Yori 

“Tovs  for  artistic  development  (arts  and  development.  The  average  mother,  week  and  we  would  reserve  the  bot-  thot  W 

tfts)-.  however,  buys  playthings  for  one  basic  tom  half  of  each  ad  for  a  listing  of 

“Toys  for  stimulating  knowledge  ami  aid-  re3son,  3nd  thst  is  to  get  3  few  min-  3ctU3l  merchsndise  snd  prices.  Don’t  ^  ” 

?  utes  or  a  few  hours  rest  out  of  each  24  neglect  the  prices  and  if  possible,  al-  “ 

“Toys  for  developing  an  interest  in  .science.  ,  e  i.  i.  j  tit  i_  me  ^.xxeeo  awix  xx  pv.ooxuxE,  ox 

“llobhies  and  .special  interest.”  hours  ot  her  busy  days.  We  have  ways  have  the  prices  in  the  lower 

been  told,  and  we  believe  it  to  be  brackets.  Once  the  mother  gets  into  /T  T 

It  has  only  been  in  the  last  20  years  true,  that  from  the  time  a  baby  is  the  store,  and  sees  other  items  she  I  I  |  ) 


OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 


UNITED  PRESS 


necessary  that  the  salesman  assigned  now  operating  in  your  market,  we 


to  develop  this  campaign  first  con-  suggest  that  some  department  store, 
tact  some  psychologist  connected  with  or  baby  shoe  store,  or  general  store  be 


the  public  schools  or  private  schools,  approached,  and  this  plan  be  outlined 
and  get  from  him  specific  information  to  the  store  owner.  Here’s  one  classifi- 


regarding  the  toys  or  playthings  that  cation  of  merchandise  that  can  be 
fit  each  age  group.  As  an  example,  sold  at  a  better  than  average  mark-up 

aU-x  tt _ r:*i _ _j*x _ _  , 


vertisemenfs,  written  the  past  4 
years  by  Frank  E.  Fehiman  who 
directs  our  research  and  copy 
departments.  They  have  been 
used  by  over  1,000  retail  stores 
in  30  towns  and  cities  in  the 
United  States  and  Canada. 
These  tested  advertisements  are 
available  to  our  clients.  Our 
presentation,  "How  to  Set  a 
Greater  Return  from  Advertis¬ 
ing  Expenditures,"  will  be  made 
on  request. 


the  Household  Finance  editors  recom-  and  it  is  not  necessary  to  run  sales, 
mend  that  an  infant  should  be  given  Fifteen  or  20  basic  playthings  for  each 


objects  to  look  at  and  listen  to,  to  bite  age  group  could  form  the  basis  of  the 
and  shake  and  hold  and  drop.  Choose  stock  required  and  as  the  campaign 


J.  M.  NICKERSON.  Inc. 

Advertising 

110  East  42nd  Street.  New  York  City 


CLINE  ELEC.  MFC.  CO 


Chicago:  211  West  Wocker  Dn** 
New  York:  220  Host  42nd  Street 
Son  Francisco:  1$f  Not  !  Bonk  Bid? 
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ICMA  to  Discuss 
Inti  Newspaper 
Boy  Week  Plan 


will  call  the  convention  to  order  on  Kep. 
Tuesday  morning,  June  18.  The  pro- 
gram,  prepared  by  First  Vice-Presi- 
dent  Clem  D.  O’Rourke,  Cleveland  r,.|„ 
Press,  has  been  arranged  so  there  Cullis. 
will  be  ample  time  for  discussion  of 
the  various  topics  on  the  agenda.  j!'*' 
(See  E.  &  P.  for  May  18  for  complete 
program.)  XL'ES 

The  convention  entertainment  com¬ 
mittee,  headed  by  J.  B.  Lee,  Jack- 
sonville  Times-Union,  has  arranged 
for  a  generous  helping  of  “southern  ,,.,pers 
.  /•”  On  Monday  evening,  jo.ono 

June  17,  there  will  be  a  buffet  supper  f""' 
and  dance  at  Ponte  Vedra  Bath  Club. 
Tuesday  evening  will  be  “play  and  , 

romp  night’’  in  the  Rainbow  Room  of  c<.pie'. 
the  George  Washington  Hotel.  The  Crm 
banquet  will  be  held  at  the  Hotel  'I- 
Mayflower  Roof  Garden  on  Wednes-  “ 
day.  ’There  will  be  special  entertain-  \\ 
ment  for  the  ladies  during  the  conven¬ 
tion  and  a  post-convention  trip  to  Tiie 
Havana  is  also  being  planned.  i 

Basiness  Program 

Following  is  the  program  for  the  Direct, 
business  sessions: 

by  the 

TUESDAY,  JUNE  18TH.  9  O’CLOCK  A.  M.  Disc 
CfjnventifHi  called  to  order  by  Presitlent 
Davis. 

Invocation  by  Ucv.  Thomas  Hansen,  of  the  ^ 
Main  Street  Baptist  Church,  Jacksonville.  Fla.  *  , 
Address  of  Welcome  by  Mr.  Harold  Colee, 

N  ice  President  and  General  Manager  of  the 
Florida  State  Chamber  of  Commerce. 

Response  by  Roy  Hatton.  Detroit  Free  Press. 
Introduction  of  Xew  Members,  C.  W.  Staab,  ,,  * 

C  iMfiitiiaM  hnqtitrer.  Bovs 

Introcluction  of  Special  Guests,  Kect  gnition 
of  Advertisers  and  Exhibitors,  C-  D.  O'Rourke, 
CU'X'eland  Press.  P  ^ 

President '.s  Address.  Cnioo 

Committee  Reports  (It  is  planned  to  have  .  i  , 

prepared  prior  to  the  C  onvention  a  pnntetl 
rep(»rt  of  each  Ci*mmittee  Chairman.  These 
reports  will  be  bound  in  lHx*klet  form,  and  y 
distributed  to  the  membership,  thus  eliminat*  ^Dis< 
ing  the  ncce-^^ity  for  verbal  rei>orts  and  saving 
Considerable  of  the  Convention’s  time).  THUl 

It  is  deemed  advisable,  however,  by  Presi* 
dent  Davis  that  certain  Committee  Reports  Dis( 
of  extreme  im{)ortance  be  made  verbally,  and  tions. 
a  li-^t  of  these  reports  follows:  ami  ! 

Rejxirt  of  Entertainment  Committee — J.  B.  .Vere.r. 


Past  Presidents  sitting  as  a  l)oard  to  answer 
any  and  all  questions  submitted  by  the  mem¬ 
bership. 

Reading  of  papers  selected  from  the  agenda 
by  the  presiding  officer. 

Discussion. 


THURSDAY,  JUXE  20TH,  2  O’CLOCK 
P.M. 

F*inger-Tip  Control  of  City  Circulation. 

W.  F.  Lester,  of  the  Peoria  Journal-Tran- 
script. 

Reailing  of  pa|)ers  selected  from  the  agenda 
by  Presirling  Officer. 

Discussion. 

Unfinished  Business. 

Election  of  Officers. 

Afljournment. 

Meeting  of  Board  of  Directors. 


Stodghill  to  Present  Pro¬ 
posed  Program  to  Conven¬ 
tion  in  Jacksonville,  Fla. 

A  proposed  “International  News 
paper  Boy  Week”  will  be  discussed  at  hosnitalitv 


the  42d  annual  convention  of  the  In- 


Howard  Stodghill 

temational  Circulation  Managers’  As¬ 
sociation  at  George  Washington  Hotel, 
Jacksonville,  Fla.,  June  18-20.  News¬ 
paper  boy  welfare  is  only  one  of  the 
many  important  topics  to  be  dis¬ 
cuss^  at  the  three-day  circulation 
clinic. 

Howard  W.  Stodghill,  Philadelphia 
Bulletin  business  manager  and  past 
president  of  ICMA,  will  present  the 
proposed  plan  for  an  “International 
Newspaper  Boy  Week”  at  the  Wednes¬ 
day  morning  session.  S.  E.  Thomason, 
Chicago  Times  publisher,  will  speak 
at  the  annual  banquet,  discussing: 
'“Air  Forces  in  Circulation  Wars.” 


S.  E.  Thomason 
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EDITOR  &  PUBLISH! 


OR 


May  Linage  in  Leading  Cities 


(Compiled  by  Media  Records,  Inc.) 


AKRON,  OHIO 


1940 

1939  Gain  or  Loj^s 

Beacon  Journal 

. (e) 

1,341.942 

1,177,226 

164,716  G 

Beacon  Journal  . 

. . (S) 

214,745 

188,295 

26,450  G 

Total  Dailv  . , 

1,341,942 

1,177,226 

164,716  G 

Total  Sunday 

214,745 

188,295 

26,450  G 

Grand  Total 

1,556,687 

1,365,521 

191,166  G 

ALBANY.  N.  Y 

Knickerbocker  News  (e) 

766,402 

741,873 

24,529  G 

1  inies  Union  . . 

525,134 

495,544 

29,590  G 

*Timcs  Union  . 

. (S) 

217,851 

223,727 

5,876  L 

Total  Daily  . 

1,291,536 

1,237,417 

54,119  G 

Total  Sunday 

217,851 

223,727 

5,876  L 

Grand  Total 

1,509,387 

1,461,144 

48,243  G 

ALBUQUERQUE.  N 

.  M. 

Journal  . 

468,683 

364,878 

103,805  G 

Tribune  . 

. (e) 

520,876 

406,658 

114,218  G 

Journal  . . 

. (S) 

79,070 

67,872 

11,198  G 

Total  Daily  . 

989,559 

771,536 

218,023  G 

Total  Sunday 

79,070 

67,872 

11,198  G 

Grand  Total 

1,068,629 

839,408 

229,221  G 

ATLANTA.  GA 

Constitution 

780,710 

506,153 

274,557  G 

508,889 

Journal  . 

. 

. (e) 

1,082,874 

862;589 

220,285  G 

i  Constitution 

. (S) 

312,059 

230,670 

81,389  G 

. (S) 

165,142 

•Journal  . 

. (S) 

290,720 

219,633 

71,087  G 

Total  Dailv  . 

1,863,584 

1,877,631 

14,047  L 

Total  Sunday 

602,779 

615,445 

12,666  L 

Grand  Total 

2,466,363 

2,493,076 

26,713  L 

ATLANTIC  CITY.  1 

M.  J. 

Press  Union  . . . 

(see  note) 

428,239 

428,874 

635  L 

Press  . 

. (S) 

61,205 

98,612 

37,407  L 

Total  Daily  . 

428,239 

428,874 

635  L 

Total  Sunday 

61,205 

98,612 

37,407  L 

Grand  Total 

489,444 

527,486 

38,042  L 

Note:  Press  Union  sold  in  combination  Morning  and  Eve¬ 
ning.  Linage  of  one  edition  given. 

tALTIMORE,  MD. 


News-Post  . . . . 

. (el 

937,432 

867,580 

69,852  G 

. (e) 

1,399,213 

1,286,665 

112,548  G 

Sun  . 

698,679 

600,258 

98,421  G 

•American  .... 

. (S) 

266.192 

247,860 

18,332  G 

tSun  . 

. (S) 

497,872 

427,437 

70,435  G 

Total  Daily  . 

3,035,324 

2,754,503 

280,821  G 

Total  Sunday 

764,064 

675,297 

88,767  G 

Grand  Total 

3.799,388 

3,429,800 

369,588  G 

BIRMINGHAM.  ALA. 

Age-Herald  . . . . 

477,270 

425,642 

51,628  G 

News  . 

. (e) 

758,618 

634,715 

123,903  G 

Post  . 

. (e) 

449,631 

377,153 

72,478  G 

tNews  &  Age  Herald  (S) 

316,755 

295,807 

20,948  G 

Total  Daily  . 

1,685,519 

1,437,510 

248,009  G 

Total  Sundav 

316,755 

295,807 

20,948  G 

Grand  Total 

2.002,274 

1,733,317 

268,957  G 

BOSTON.  MASS. 

Record  . 

393,118 

378,520 

14,598  G 

American  . 

393,118 

357,130 

35,988  G 

Globe  . 

Herald-Traveler 

(AM  P.M) 

659,675 

643,446 

16,229  G 

(see  note) 

986.581 

976,578 

10,003  G 

Post  . 

542,009 

497,052 

44,957  G 

Transcript  . . . . 

. (e) 

216,001 

221,159 

5,158  L 

•Advertiser  . . . 

. (S) 

145,140 

168,873 

23,733  L 

Globe  . 

. (S) 

.321.006 

280,224 

40,782  O 

+ Herald  . 

. (S) 

369,979 

326,042 

43,937  G 

Post  . 

. (S) 

102,458 

78,231 

24,227  G 

Total  Daily  . 

3.190,502 

3,073,885 

116,617  G 

Total  Sunday 

938,583 

853,370 

85.213  G 

Grand  Total 

4,129,085 

3,927,255 

201.830  G 

Note:  Globe  (m  &  e>  sold  in  daily  combination.  Herald 
(morning  or  Sunday)  sold  in  combination  with  Traveler 
(evening).  Record  (m)  is  sold  in  combination  with  the 
American  (e). 

BUFFALO,  N.  Y. 


Courier-Express  . (m)  651,139  591,156  59,983  G 

News  . (e)  1,347.931  1,160,815  187,116  G 

Times  . (e)  .  499,156  . 

••Courier-Express  ...(S)  354,388  272.411  81,977  G 

Times  . (S)  .  97,477  . 


Total  Daily  .  1.999,070  2,251,127  252,057  U 

Total  Sunday  .  354,388  369.888  15,500  L 

Grand  Total  .  2.353.458  2,621,015  267,557  L 

CAMDEN,  N.  J. 

Courier  .  878.357  708.582  169.775  G 

The  Courier  (el  and  Post  (m)  sold  in  combination.  Uinage 
of  one  edition  (Courier  e)  only  is  given. 

CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  574.413  569,230  5,183  G 

Gazette  . (S)  106.648  103.616  3.032  G 

Total  Daily  .  574.413  569,230  5.183  G 

Total  Sunday  .  106,648  103,616  3,032  G 

Grand  Total  .  681,061  672.846  8.215  G 

CHARLOTTE,  N.  C. 

News  . (e)  525,691  472,785  52.906  0 

Observer  . (m)  635.338  516,688  118,650  G 

News  . (S)  128,514  115.480  13.0.34  G 

Observer  . (S)  228.439  226,477  1,962  G 


Total  Daily  .  1.161.029  989,473  171.556  G 

Total  Sunday  .  356.953  341,957  14.996  G 

Grand  Total' .  1.517.982  1,331,430  186.552  G 

CHATTANOOGA,  TENN. 

Times  . (m)  522,313  389,010  133,303  G 

News  . (e)  ......  428.392  . 

News  and  Free  Press  (e)  696,712  477,651  219,061  G 

Tribune  . (e)  185.501  .  . 

Times  . (S)  104.910  113,122  8,212  L 


News  and' Free' Pres^  (S)  193,220  222.356  29,136  E 


CHICAGO,  ILL. 


1940  1939  Gain  or  Loss 

Tribune  . (m)  1,219,017  1,160,049  58,968  G 

•;  Daily  News  . (e)  1,214,933  1,110,447  104,486  G 

Herald  American  _ .(e)  742,650  645,855  96,795  G 

Times  . (e)  700,142  632,908  67,234  G 

Herald  Examiner  _ (m)  .  171,132  171,132  L 

Tribune  . (S)  701,167  674,845  26,322  G 

•ller.ald  American  ...(S)  330,487  221,267  109,220G 

Tunes  . (S)  108,171  81,870  26,301  G 


Total  Dailv  .  3,876,742  3,720,391  156,351  G 

Total  Sunday  .  1,139,825  977,982  161.843  G 

Grand  Total  .  5,016,567  4,698,373  318,194  G 

CINCINNATI,  OHIO 

Enquirer  . (m)  504,613  479,468  25,145  G 

Post  . (e)  789,334  681,947  107,387  G 

Times-Star  . (e)  991,443  927,053  64,390  G 

;  Enquirer  . (S)  499,878  439,123  60,755  G 


Tol.al  Daily  .  2.285,390  2,088,468  196,922  G 

Total  Sunday  .  499.878  439,123  60,755  G 

Grand  Total  .  2,785,268  2,527,591  257,677  G 

CLEVELAND,  OHIO 

Plain-Dealer  . (m)  743,067  710,984  32,083  G 

News  . (e)  717,070  605,296  111,774  0 

Press  . (e)  1,216,620  1,108,092  108,528  G 

"tPlain-Dealer  . (S)  532,002  488,096  43,906  G 


Total  Daily  .  2,676,757  2,424,372  252,385  G 

Total  Sunday  .  532,002  488,096  43,906  G 

Grand  Total  .  3,208,759  2,912,468  296,291  G 

COLUMBUS.  OHIO 

Dispatch  . (e)  1,105,438  987,372  118,066  G 

Citizen  . (e)  612,690  572,708  39,982  G 

Ohio  State  Journal  ..(m)  343,891  263,590  80,301  G 

Dispatch  . (S)  234,293  208,991  25,302  G 

Citizen  . (S)  114,288  93,970  20,318  G 

Ohio  State  Journal. ..  (St  .  69,701  . 

Star  . (S)  43,257  47,399  4,142  L 


Total  Daily  .  2.062,019  1.823,670  238,349  G 

Total  Sunday  .  391,838  420,061  28,223  L 

Grand  Total  .  2,453,857  2,243,731  210,126  G 

DALLAS.  TEXAS 

News  . (m)  873,671  747,995  125,676  G 

Times-Herald  . (e)  1,210,581  1,070,385  140,196  G 

Journal  . (e)  390,778  550,949  160,171  L 

vNews  . (S)  310,575  275,324  35,251  G 

Times-Herald . (S)  254,201  237,126  17,075  G 


Total  Daily  .  2.475,030  2,369,329  105.701  G 

Total  Sunday  .  564,776  51^450  5^326  G 

C.rand  Total  .  3,039,806  2,881,779  158,027  G 

DAYTON.  OHIO 

Tournal  . (m)  419,541  379,457  40,084  G 

llerald  . (e)  738,888  712.812  26,076  G 

News  . (e)  995,400  927,309  68,091  G 

Journal  Herald  . (S)  119,119  115,658  3,461  G 

News  . (S)  168,911  138,210  30,701  G 


Total  Dailv  .  2.153,829  2,019,578  1.34,251  G 

Total  Sunday  .  288,030  253.868  .34.162  G 

Grand  Total  .  2,441,859  2,273,446  168,413  G 

DENVER.  COLO. 

Rocky  Mt.  News _ (m)  247,540  291,958  44,418  L 

Post  . (e)  900,073  860.797  39,276  G 

Rockv  Mt.  News  _ (S)  .37,778  42.466  4.688  L 

Post'  . (S)  214,079  205,227  8,852  G 


Total  Daily  .  1.147,613  1.152,755  5.142  L 

Total  Sunday  .  251,857  247.69.3  4.164  G 

Grand  Total  .  1.399,470  1,400.448  978  L 

DES  MOINES.  IOWA 

Register  . (ml  444.078  392,218  51.860  G 

Tribune  . (e)  607,976  612,419  4,443  L 

Register  . (S)  252.617  231.666  20,951  G 


Total  Daily  .  1,052.054  1,004,637  47,417  G 

Total  Sunday  .  252.617  231.666  20.951  G 

Grand  Total' .  1.304,671  1.236.303  68..368  G 

DETROIT.  MICH. 

Times  . (e)  812,658  719,800  92,858  G 

F'ree  Press  . (m)  714.807  663,492  51,315  G 

News  . (e)  1.404.186  1.267,080  1  37,106  0 

•Times  . (S)  326,926  281,986  44,940  G 

Free  Press  . (S)  215,234  181.572  33,662  0. 

•fNews  . (S)  532.891  453,769  79,122  G 


Total  Daily  .  2.931.651  2.650.372  281.279  G 

Total  Sunday  .  1,075.051  917.327  157.724  G 

Grand  Total  .  4,006,702  3,567,699  439.003  (5 

DULUTH.  MINN. 

Herald  . (e)  508.477  481. .364  27.113  G 

News-Tribune  . (ml  .391.528  .3.54,611  .36.917  G 

News  Tribune  . (S)  154.363  131,330  23,033  G 


Total  Dailv  .  900.005  8.35.975  64.0.30  G 

Total  Sunday  .  154..36.3  131.3.30  2.3.033  G 

Grand  Total  .  1.054..368  967,305  87,063  G 

EL  PASO.  TEXAS 

Times  . (m)  444.122  401.618  42.504  G 

Herald  Post  . (e)  532.642  447.429  85.21.3  G 

Times  . (S)  161.306  140.900  20.406  G 


Total  D.vi1v  .  976.764  849,047  127,717  G 

Tot.-il  Sunday  .  161.306  140.900  20.406  G 

Grand  Total  .  1.138,070  989,947  148.123  G 

ERIE.  PA. 

Dispatch  Herald  . (e)  539.104  470,513  68.591  G 

Times  . (e)  602.269  54.3,888  58.381  G 

Dispatch  Herald  . (S)  206.260  272,428  66.168  L 


1,404.526  1.295,053  109,473  G 

298.1.30  335.478  .37,.348  L 

1.702.656  1,630,531  72,125  G 


EVANSVILLE.  IND. 

1940  1939  Gainot 

Courier  . (m)  644,325  502,2(>5  14, 

Press 


Courier  &  Press 

. (S) 

233,550 

265,115 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . 

1,418,635 

233,550 

1,652,185 

1,199,897 

265.115 

1,405.1)12 

FALL  RIVER.  MASS. 

Herald  News  ... 

. (e) 

525,350 

444.289 

FT.  WAYNE,  IND. 

Journal  Gazette 
Xews-Sentinel 
Journal  Gazette 

. (e) 

. (S) 

389,569 

956,726 

218,233 

340,086 

856.394 

167,8.S9 

Total  Daily  . . 
Total  Sunday 
(irand  Total  . 

1,346.295 

218.233 

1,564,528 

1.196.480 

167.889 

1,364,.169 

3; 


miner  . . 

'(ralJ-Espi' 

. ' 

Etamincr 


Total  Dail 
Total  Stir 
Grand  To 
Note:  Xe 
.  News  t 


ricr  Jou 
ritr  Jou 


Total  Dai 
Toul  Sui 
Grand  T( 


FORT  WORTH.  TEXAS 


Star-Telegram  . . . 

.  .(m) 

295,482 

275,993 

19,- 

Star-Telegram  . . . 

...(e) 

751,433 

682,292 

69;. 

Press  . 

...(e) 

470,187 

419.161 

51,  .■ 

Star-Telegram 

...(S) 

200,518 

196.975 

Total  Daily  . . . . 

1,517,102 

1,377,446 

I.i9,-: 

Total  Sunday  . 

200,518 

196,975 

3j. 

Grand  Total  . . 

1,717,620 

1.574,421 

14!  :■ 

nion  I-eaii 
Manciiesti 
only. 


FREEPORT-HEMPSTEAD.  N.  Y. 

Nassau  Review  &  Star  (e)  767.787  796,772 

FRESNO.  CALIF. 

Kee  . (e)  578.49.3  540,874 


Total  Da 
Total  Su 
Grand  T 


Bee 


.(S) 


108.831  90.396 


rrald 

crald 


Grand  Total  .  687.324  631,270  jf 

GLENS  FALLS.  N.  Y. 

Post-Star  .  495,833  436.406  59.( 

Post-Star  (m)  sold  in  combination  with  Times  (e).  1 
of  one  edition,  Post-Star  (m)  only  is  given. 

HARRISBURG,  PA. 

Patriot .  (m)  see  note  655.112  587,329  67/ 

Telegraph  . (e)  507.3.37  470,602  36J 


Total  Da 
Total  Sit 
Grand  T 


tinel 

-amal 


Grand  Total  .  1,162.449  1.057,931 

Note:  The  News  (e)  carries  the  same  amount 
tising  as  the  Patriot  (m). 

HARTFORD.  CONN. 

Cuurant  . (m)  ,386.215  351.190 

Times  . (e)  1.181.710  1.072.777 

Courant  . (S)  329.396  266.49.3 


Grand  Total  .  1,162.449  1.057,931 

HOUSTON.  TEXAS 


llTribune 
.5ur  Jou 


Chronicle  . 

...(e) 

1,025.696 

941,475 

Post  . 

. . .  (ml 

673,827 

571,873 

Press  . 

....(e) 

602,788 

484,440 

Chronicle  . 

...(S) 

305,683 

267,974 

••Post  . 

...(S) 

286,037 

257,033 

Total  Daily  , , . . 

2.302,311 

1,997,788 

Total  Sunday  . . 

591,720 

525,007 

Grand  Total  . . . 

2,894,031 

2,522,795 

iC 

101,5 

118,; 

37.: 

29.C 


HUNTINGTON.  W.  VA 


Advertiser  .... 

. (e) 

592,321 

425,692 

iti6/: 

Herald 

Dispatch 

. . . .  (m) 

573,068 

410,979 

lt.2,  ■ 

i'- 

Herald 

Advertiser  _ (S) 

201,204 

144,378 

l/Zrtte  .. 

Presse 
I'f  Patrie 

Total 

Daily  . 

1,165,389 

836,671 

Total 

Sunday 

201,204 

144.378 

Grand  Total 

INDIANAPOLIS, 

981,049 

IND. 

38: 

jmii— 

|S2Q||I 

News  . 

. (e) 

1.129,727 

1,010.687 

119,0* 

lllti«trs 

■  Patrie 

Star  . 

752,712 

682.998 

65.'- 

Times 

. (e) 

732,662 

640.799 

91..- 

■fStar  . 

. (S) 

396,444 

340,759 

5:." 

Total  D 
Total  S 
Total  \V 
Grand 

Total 

Daily  . 

2.615,101 

2.334,484 

2?' ' 

Total 

Sunday 

396.444 

340,759 

?.'•  ‘ 

Grand  Total 

3.011.545 

2,675,243 

JACKSONVILLE.  FLA. 


Times  Union  . . . . 

....  (m) 

678,371 

550,479 

Journal  . 

. (e) 

657,569 

546,349 

lll..l 

Times  Union  . . . 

. (S) 

311,640 

248,650 

f 

Total  Daily  .  1.335,940  1,096,828 

Total  Sunday  .  .311,640  248,650 

Grand  Total  .  1.647,580  1..345,478 


JAMESTOWN.  N.  Y. 

Journal  . (e)  42.3,295  .372,736 

449.250  367,134 


Post 


.  (m) 


Grand  ToUl  .  872.545  739,870 

JOHNSTOWN.  PA. 

Tribune  .  705,377  624.552 

Tribune  (e)  sold  in  combin.ntion  with  Democrat 
age  of  one  edition.  Tribune  (e),  only  is  given. 

KANSAS  CITY.  MO. 


(m). 


Total  Da 
Total  Si 
Grand  T 


■  Tril 
Joiirr 


Total  D: 
Total  St 
Grand  1 
Xoii:  T 
r.)  and 
-sr.  M 
.r  effect 
Star  Jovi 


Total  D 
Total  S 
Grand  ’ 


Tennesst 


Total  D 
Total  S 
Grand  ' 


Journal  . 

....(t) 

385,2.14 

.145,528 

Star  . 

. . . .  (c) 

814.193 

750,275 

Times  . 

.  ..(m) 

765.898 

733,69.1 

Journal  . 

...(S) 

83.866 

74.017 

Star  . 

...(S) 

432.734 

404.875 

Total  Daily  , . , . 

1.965.325 

1,829.496 

Total  Sunday  ., 

516.600 

478.892 

Grand  Total  ... 

2.481.925 

2,308.388 

KNOXVILLE.  TENN. 


(m) 

467.400 

512.415 

.(e) 

626.215 

529,222 

.(S) 

1.15,409 

121.792 

.(S) 

162.774 

157.799 

1.093.615 

1.041.6.17 

298.183 

279.591 

1.391.798 

1.321.228 

96>ll 

13.«: 

4.97: 


■  '■Ledge 


■Leilge 


Total  n 
Total  S 
Grand  ' 


t’dard 

tt'lard 


Total  r 
Total  S 
Grand 
Note:  ) 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Tot<il  Daily  . 
Tot.al  Sunday 
Grand  Total 


1,141.373  1,014.401  126.972  G 

206,260  272.428  66.168  L 

1,347,63.3  1,286,829  60.804  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


OR  JUNE  15.  1940 
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May  Linage  in  Leading  Cities 


LOS  ANGELES,  CALIF. 


m.ner  . (m) 

. . (ni  I 

alJExprc»s  . (e) 

. . (see  note)  (d) 

Examiner  . (S) 

. (S) 


1940 

728,419 

1,087,515 

819,129 

473,303 

472,631 

426,061 


1939  Gain  or  I^ss 


772,934 

1,047,549 

821,468 

388,582 

426,969 

389,345 


44,515  L 
39,966  G 
2,339  L 
84,721  G 
45,662  G 
36,716  G 


Total  Daily  .  3,108.366  3,030,522  77,833  G 

Total  Sunday  .  898,692  816,314  82,378  G 

Grand  Total  .  4,007.058  3,846,847  160,211  G 

Xoii;  News  became  an  Al.I.  Day  Paper  April  1st.  Eve- 
'  News  total  stated  for  1939. 

LOUISVILLE,  KY. 

-  ,r  Journal  . (ml  933,095  783,782  149,313  G 

. . (e)  997.9.14  902,327  95,607  (i 

j-xr  Journal  . (S)  370,017  331,523  38,494  G 

Total  Daily  .  1,931.029  1,686,109  244,920  0 

Total  Sunday  .  370,017  331.523  38,494  O, 

Grand  Total  .  2.301.046  2,017,632  283,414  0 

MANCHESTER.  N.  H. 

nion  Leader  .  519,963  491.765  28.198  G 

Manciiester  Vnion  (ml  and  Leailer  (e)  sold  in  combina- 
.  only.  Linage  of  one  edition,  L’nion  (m),  only  is  shown. 

MEMPHIS,  TENN. 

169.381  G 
153.358  t; 
30,639  G 

322,739  G 
30,639  < ; 
353,378  G 


;  i.r  a!  Appeal  . 

.  (m> 

976..822 

807,441 

•  s  Scimitar 

..(e) 

642,806 

489,448 

•:,i,il  .XpiHxal 

.(Si 

322.807 

292,168 

Tutal  Daily  . 

1.619,628 

1.296.889 

Total  Sumlav 

322,807 

292,168 

Grand  Total 

1,942,435 

1,589,057 

MIAMI,  FLA. 

raid  . 

.  (m) 

1,126.794 

700,614 

..(e) 

690.113 

.888,030 

.  .(S) 

285.121 

231.685 

ews  . 

,  .(Si 

110,818 

97,568 

T.iUl  Daily 

1,816,907 

1,588,644 

Total  Sunday 

395.939 

329,253 

Grand  Total 

2.212,846 

1,917,897 

MILWAUKEE,  WIS. 

.  (m) 

475,442 

393,177 

■jmal  . 

..(e) 

1.385.682 

1,258.682 

M  . 

..(e) 

135,974 

166,561 

1  ,  .  .  . 

..(Si 

193,631) 

208,705 

■jumal  . 

.(.Si 

439,713 

400,308 

Total  Daily  . 

1.997,098 

1,818,420 

Total  Sunday 

6.33,343 

609,013 

Grand  Total 

2.630,441 

2,427,433 

MINNEAPOLIS,  MINN. 

[  Tribune 

(see 

note) 

733.806 

602,965 

'■j  Journal  . 

..(e) 

779,078 

605.441 

.  .(e) 

722,974 

Tribune  . 

..(Si 

356.023 

323.723 

'T  Journal 

..(S) 

201.572 

183.703 

426,180  G 
197,917  L 
53,436  G 
13,250  0 

228.263  G 
66.686  G 
294,949  G 


82.265  G 
127,000  G 
30,587  I, 
15,075  L 
39,405  G 

178.678  G 
24,330  G 
203,008  G 


130,841  G 
173,637  G 
722,974  L 
32.300  G 
17,869  t; 


Toral  Daily  .  1.512,884  1,931,380  418,496  L 

Toul  Sunday  .  557.595  507.426  50,169  G 

Grand  Total' .  2,070.479  2,438,806  368.327  L 

XoTi:  The  Times  Trihune  is  sold  in  combination.  Tribune 
"I  and  Times-Trihune  (e).  Linage  of  Times  Trihune  is 
»r  Minneapolis  Journal  mergerl  with  the  Minneapolis 
cffectiye  -Vugitst  1.  1939. 

Star  Journal  Sunilay  1940  compared  with  Journal  Sunday 


MODESTO,  CALIF. 

. (e)  357.725  371,448 

MONTREAL,  CANADA 


13,723  L 


.r  ... 

...(el 

1.214.813 

1.211.224 

3.589  G 

. 

. . .  (m) 

459,903 

497,310 

37.407  L 

'  Presse  . 

, . . (e) 

1.002.263 

999.025 

3,238  G 

>  Patrie  . 

...(e) 

115.217 

127,539 

12,322  L 

'-raid  . .  . 

. . .  (e) 

206.501 

244.993 

38.492  T. 

1  Canada  . 

..(ml 

97.388 

73.714 

23.674  G 

'  Devoir  . 

...(e) 

87,379 

93.629 

6.250  L 

Illustration  . . . 

..(ml 

46.466 

53.203 

6,737  L 

Weekly 

93.647 

68.782 

24,865  G 

■  Patrie . 

...(Si 

111.175 

114.593 

3,418  L 

Total  Daily  . . . . 

3.229.930 

3.300.637 

70.707  L 

Total  Sunday  . . 

111.175 

114.593 

3.418  1/ 

Total  Weekly  . .  , 

93.647 

68.782 

24.865  G 

Gnnd  Total  .  . . 

.  3.484,752 

MUNCIE,  IND. 

3.484,012 

49,260  L 

. 

. . . .  (e) 

498.488 

473.754 

24.734  G 

. . .  (m) 

466.60,5 

442.070 

24.535  G 

...(S) 

120.686 

97.836 

22.850  G 

lolal  D.iiK-  .... 

965.093 

915.824 

49.269  G 

Total  SiiniLiv  . , 

120.686 

97.8.36 

22.850  G 

Grand  1‘otal  .  . . 

1.085.779 

1,013,660 

72,119  G 

NASHVILLE,  TENN. 


. . . .  (e) 

650.374 

560,258 

90.116  G 

. . . .  (ni") 
...  .(e) 

600.670 

176.418 

283.848 

48,038 

496,515 

104,155  G 

- (S) 

....(Si 

243.107 

40,741  G 

1.427.462 

331..S86 

1.759.348 


Total  Daily 
Total  Sunday  . . 
wand  Total' . 

NEWARK.  N.  J. 

. (m)  522.313 

. . 

‘  .  . . 

■t-Meer  . (S) 


1.056.773 

243.107 

1,299,880 


1,452,746 

241,555 

99.527 


nrd  Times . (e) 

--fsee  note)  (■*') 
lard  Times  . (S) 

Total  Daily 
Total  Suntiay 


233..543 

1,381.094 

204.281 

74.378 


1,614.637 
278.659 
1.893.296 

NEW  BEDFORD,  MASS. 


a,"*;  nanv  .  i  975  1 

Sunday  .  341.082 

'■rand  Total  .  2.316.141 


370.689 

88.779 

459,468 


288.770 

71.652 

37.274 

25.149 

360.422 

62.423 

422,845 


482.690 
4S9.013 

44.473 

482.690 
44.473 


447,904  34,786 


Hr,  j  4.  “r  .  44.4/ y 

vii,.  J”'*.'  .  527.163  48t).X8(i 

•  c<ot  included  in  Daily  Total  or  Grand  Total 


38.976 

447.904 

38.976 

486.880 


NEW  HAVEN,  CONN.  PROVIDENCE,  R.  I. 

1940  1939  Gain  or  Loss  1940  1939  Gain  or  larss 


Journal  Courier  . . 

. . .  (m) 

310,185 

306,724 

3,461  G 

Bulletin . 

. (e) 

1,196,691 

1,133,161 

63,530  G 

Register  . 

....(e) 

847.193 

737,424 

109,769  G 

Journal  . 

426,393 

389,109 

37,284  G 

Register  . 

...(S) 

170,607 

159,576 

11,031  G 

Journal  . 

. (S) 

238,859 

219,051 

19,808  G 

Total  Daily  .  1,157,378  1,044,148  113,230  G 

Total  Sunday  .  170,607  159,576  11,031  G 

Grand  Tot.al  .  1,327,985  1,203,724  124,261  0 

NEW  ORLEANS,  LA. 

Times  Picayune  . (m)  1,034,817  953,234  81,583  G 

Tribune  . (m)  257,721  219,785  37,936  G 

Item  . (e)  680.505  600,574  79,931  G 

States  . (e)  569,914  492,566  77,348  G 

Times  Picayune  & 

States  . (S)  37.1.167  364,211  8,956  G 

tItem-Tribune  . (S)  273.209  281.171  7,962  L 


Total  Daily  .  2.542,957  2,266.159  276,798  G 

Total  Sund.iy  .  646.376  645,382  994  G 

Grand  Total  .  3,189,333  2,911.541  277,792  G 

NEW  YORK.  N.  Y. 

Times  . (m)  1,029,865  1,058.256  28,391  L 

Herald  Tribune  . (m)  785,359  779.066  6,293  G 

N'ews  . (ml  1,223.679  1,205.327  18.352  G 

Mirror  . (m)  344.828  342.773  2.055  G 

lournal  .American  ....(e)  661.617  661,013  604  G 

Sun  . (e)  1,007,136  1,039,736  32.600  L 

World  Telegram  . (c)  986.199  990.877  4.678  1, 

Post  . (e)  472.960  442.729  30,231  G 

•Tournal  .American  ...tS)  303,785  296.663  7,122  G 

Times  . (S)  ,861.654  749.400  112.254  G 

Mirror  . (Si  158.514  142,107  16.407  G 

Xews  . (S)  509.920  437.616  72.304  G 

•iHcrald  Tribune  _ (S)  600.403  528.578  71.825  G 

Tot.al  Daily  .  6.511,643  6.519.777  8,134  T. 

Total  Sunday  .  2.434.276  2.154.364  279.912  G 

Grand  Total  .  8.945.919  8.674,141  271,778  0 

BROOKLYN,  N.  Y. 

l'.ag;e  . fe)  576.174  587.000  10,826  L 

Home  Talk  . (e)  45.105  49.251  4.146  L 

IsLand  News  . (e)  1.800  19,563  17.763  1, 

Eagle  . (Si  144.947  144.277  670  G 


Tot.al  Daily  .  623.079  655.814  32.735  L 

Total  .Sunday  .  144.947  144.277  670  G, 

Grand  Tot-al'  .  768.026  800.091  32.065  I, 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  741,864  652,844  89.020  G 

OAKLAND,  CALIF. 

PostEiniiircr  . fe)  595.861  513.740  82,121  G 

Tribune  . (e)  890,192  824.912  65.280  G 

Tribune  . (S)  204.455  159.012  45.443  G 


Total  Daily  .  1,4,86,053  1,338,652  147.401  G 

Tot.al  Sunday  .  204.455  159.012  45.443  G 

Gram!  Tobal' .  1,690.508  1.497.664  192,.844G 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  495.689  476.242  19.447  G 

Times  . (e)  638,550  592.039  46.511  G 

OkLahoman  . (S)  234,859  214.142  20,717  G 

Total  Daily  .  1,1.34.2.39  1.068.281  65.958  G 

Total  Sun.Iay  .  2.34,859  214.142  20.717  G 

Grand  Total' .  1.369,098  1,282.423  86.675  G 

OMAHA,  NEB. 

World  Her.ald  . (e)  807.3.37  731,948  75.389  G 

EWorld  Her.a1d  . (S)  274.0.35  269.946  4.089  G 

Total  IXaily  .  807.3.37  7.31.948  75.3,89  G 

Total  Sunday  .  274,0.35  269.946  4.089  G 

Grand  Total  . ..  1.081.372  1.001.894  79.478  G 

World-Herald  sobl  in  morning-evening  combination.  Lin¬ 


age  of  one  edition  shown. 


PEORIA.  ILL. 

Tourn.il  Transcript 

(daily) 

806.458 

730.58.3 

75.875  G 

Star  . 

....(e) 

698.256 

619.824 

78.4.32  G 

Tonrnal  Transcript 

. . .fS) 

188,825 

152.970 

.35,855  G 

Star  . 

, . . . (S) 

132,684 

117.980 

14,704  G 

Totnl  Daily  . . . , 

1.504,714 

1.350.407 

154..307  G 

Total  Sunday  . 

321.509 

270.950 

50,559  G 

Grand  Total  .  . 

1.826.223 

1.621,357 

204.866  G 

PHILADELPHIA. 

PA. 

KviMiitig  Bulletin 

.  .  .  .(e) 

1.188.060 

1  1  -77  07Q 

65.8.31  G 

T’Kjnirer  . 

. . .  ( nD 

988.674 

770.130 

218.544  G 

Vew«  . 

.  . . .(e) 

265.502 

2.36.795 

28.707  G 

Evening  Public  Ledger,  (e) 

788.541 

900.290 

111.749  I. 

Record  . 

. . .  (m) 

568.206 

490.245 

77.961  G 

Inquirer  . 

. . . . fS) 

.554,69’ 

52.3.641 

.31.051  G 

■•Record  . 

,...(S) 

335.550 

.304.415 

31.135  G 

Total  Daily  ... 

3,79,8.983 

3.519.689 

279.294  G 

To*al  Sunday  . 

f^90.242 

828.056 

62.186  G 

Graml  Total  .. 

4,689.225 

4,347.745 

341.490  G 

PHOENIX.  ARIZ. 

Ropub’ic  . 

.  .  .  ( nD 

462.14.1 

4.35  067 

27.076  G 

Ga7otte  . 

.. . .(e) 

574.035 

547.560 

26.475  G 

Republic  . . 

.  ...(S) 

14.3.574 

126.160 

17,414  G 

Total  Daily  . . . 

1.0.36.178 

982.627 

5.3.5.51  G 

Total  .SoTuby  . 

14.3.574 

126.160 

17.414  G 

Grand  Total  .. 

1.179  752 

1.108.787 

70.965  G 

PITTSBURGH.  PA. 

Sun  Telegraph 

. . ..(e) 

752  149 

7.3.241  G 

Dost -Gazette  . 

. . .  (m^ 

641,87.5 

5S9..152 

5 ’.5 2.3  G 

.  .  . .  (e) 

1.204,916 

1.127.819 

77.007  G 

*Snn-Telcflrraph 

. .  . . (S) 

,37.3.44.3 

2Q'>  560 

S0..9,9.t  G 

*Pre«<  . 

....(S) 

413.441 

357,9.88 

55.453  G 

Total  Dail'*  .  . . 

2.673.181 

2.469..120 

202,861  G 

Total  SniuDv  . 

786.884 

6,50.548 

I. 36. ,3.36  G 

Grand  Total  . . 

.3.4.59.065 

1,119.868 

3.39.197  G 

PORTLAND.  ORE. 

Oregon  ian  . 

. . .  (m) 

700,374 

541.458 

1513.916  G 

To*  rnal  . 

....(e) 

888.570 

792.228 

96.342  G 

X'ews-Telegram 

(see  note")  (^"l 

.344.659 

.344  659  L 

**Orecronian  . . .  . 

....(<5) 

,375.399 

,3.15.508 

.19.891  G 

tToiirnal  . 

. . . . (S) 

170.672 

157.551 

1.3.121  G 

1  :;ft9.g44 

1.678..345 

89.401  T, 

Total  Sttnday  . 

546.071 

49.3.059 

5,3.012  G 

?.1.3.5  015 

2.171.404 

36.389  1. 

Xory-  N'ews-Telegram 

discontinued  publication  August 

21.  19.39. 


Total  Daily  .  1,623.084  1,522,270  100,814  G 

Total  Sunday  .  238,859  219,051  19,808  G 

Grand  Total  .  1,861,943  1,741,321  120,622  G 

READING,  PA. 

E.agle  . (e)  667,781  669,796  2,015  L 

Times  . (m)  680,921  549,545  131,376  G 

Eagle  . (S)  43,858  35.258  8,600  G 


Total  Daily  .  1,348,702  1,219,341  129,361  G 

Total  Sunday  .  43,858  35.258  8.600  G 

Grand  Total  .  1,392.560  1,254,599  137,961  G 

,  RICHMOND,  VA. 

News  Le.ader  . (cl  1,119,713  1,043.641  76,072  G 

Times  Dispatch  . (mi  606,407  562,963  43,444  G 

Times  Dispatch . (S)  287,170  268,830  18,340  G 


Total  Daily  .  1,726,120  1,606,604  119,516  G 

Total  Sunday  .  287.170  268,830  18.340  (i 

Gr.aml  Total  .  2.013.290  1,875,434  137,856  G 

ROANOKE,  VA. 

Times  . (ml  308.626  227.158  81,468  G 

World-Xews  . (el  562.893  494.235  68.658  G 

Times  . (S)  207,779  185,195  22,584  G 


Total  Daily  .  871.519  721.393  150.126  G 

Total  Sund.ay  .  207.779  185.195  22,584  G 

Grand  Total  .  1,079.298  906,588  172,710  G 

ROCHESTER.  N.  Y. 

Times  L’nion  . (el  835.685  959,452  123,767  L 

Democrat  8-  Chronicle  (ml  1,081.247  814.556  2t)6.691  G 

Democrat  &  Chronicle  (.S)  394,103  332.357  61.746  G 


Total  Daily  .  1.916.9,?2  1,774,008  142,824  G 

Total  Sunday  .  394,103  332.357  61,746  G 

Grand  Total  .  2,311,035  2.106,365  204,670  G 

ROCKFORD,  ILL. 

Register-Republic  ....(c)  672.532  581,840  90,692  G 

Star  . (mi  526.975  450,193  76,782  G 

Star  . (S)  136,668  103,621  33,047  G 


Total  Daily  .  1.199.507  1.032,033  167,474  G 

Total  Sunday  .  1.36,668  103,621  33.047  G 

Grand  Total  .  1.336.175  1.135,054  200,521  G 

SACRAMENTO,  CALIF. 

I'nion  . (ml  261.925  277,977  16,052  L 

P.ee  . (el  844.991  894,820  49.829  L 

Union  . (Si  108,778  141,601  32,823  L 


Total  Daily  .  1.106.916  1.172.797  65,881  L 

Total  Sunday  .  108,778  141.601  32.823  L 

Grand  Total  .  1,215,694  1,314,398  98,704  L 

ST.  LOUIS,  MO. 

Globe-Democrat  . (ml  627,824  592.197  35,627  G 

Post-Dispatch  . (e)  941, .383  877,216  64,167  G 

Star-Times  . (cl  671.897  641.545  30.352  G 

(■(ilobe-Democrat  _ (Si  292,090  244,638  '47,452  G 

Post-Dispatch  . (S)  453.157  404.867  48,290  G 


Tot.aI  Daily  .  2.241.104  2,110,958  130,146  G 

Total  Sunday  .  745,247  649,505  95,742  G 

Gran.l  Total  .  2.986,351  2,760,463  225,888  G 

ST.  PAUL,  MINN. 

Pioneer  Press  . (ml  709.629  657.940  51.689  G 

Dispatch  . (el  792.546  792,317  229  G 

Pioneer  Press  . (Si  242,355  244,723  2.368  L 


Total  Daily  .  1.502.175  1.450.257  51.918  G 

Total  .Sund.ay  .  242.355  244,723  2,368  L 

Grand  Total  .  1,744,530  1,694,980  49,550  G 

SAN  ANTONIO.  TEXAS 

r.ight  . (el  661.595  567.748  93. .84 7  G 

KsprcNS  . (ml  393.443  346,520  46,923  G 

Xews  . (el  748,835  675,629  73.206  (i 

•Light  . (SI  297.926  292.550  5.376  G 

K.\, tress  . (S)  268,012  262,452  5,560  G 

Total  Daily  .  1,803.873  1.589., 897  213.976  G 

Total  Sunday  .  565.938  555.002  10.936  G 

Gr.and  Total  .  2.369,811  2.144,899  224,912  G 

SAN  DIEGO,  CALIF. 

Union  . (m)  526.920  467.474  59.446  G 

Sun .  (see  note)  (el  .  455,862  455,862  1. 

Tribune-Sun  . (e)  794,879  744,659  50,220  G 

Union  . (Si  252.6()4  209,318  43..346  G 

Sun  . (see  note)  (Si  .  65,110  65,110  L 

Total  Daily  .  1.321.799  1,667,995  346,196  L 

Total  Sunday  .  252.664  274.42,8  21.764  T. 

Grand  Tot.al  .  1.574.463  1.942,423  .367,960  1. 

N'otf. ;  Sun  iliscrintinued  publication  Xov.  25,  1939. 

SAN  FRANCISCO.  CALIF. 

Chronicle  . (m)  530.579  508.379  22.200  G 

Examiner  . (m)  786.458  749.146  37,312  (3 

C.atl  Ilulletin  . (el  605.741  573.782  31.959  C. 

Xews  . (e)  769.798  759.146  10.652  G 

vChronicle  . (S)  241.137  193,600  47,537  G 

••Examiner  . (S)  382.562  405,670  23,108  L 

Total  Daily  .  2.692.576  2.590,453  102.123  G 

Total  Sunday  .  623.699  599.270  24.429  G 

Gr.and  Tot.al'  .  3.316.275  3,189.723  126,552  G 

SCHENECTADY.  N.  Y. 

Gazette  . (m)  767.612  759,098  8.514  G 

Union  Star  . (el  693.740  644.397  49.. 343  G 

Gran.l  Total  .  1.461,352  1.403,495  57.857  G 
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Tribune  . (ni) 

Times  . (e) 

Scraiitonian  . (S) 


SCRANTON,  PA. 

1940 
5f</,027 
896.950 
207,558 


1939  Gain  or  Loss 
571.998  15.029  G 

80,903  G 
11,457  L 


TORONTO.  ONT.,  CANADA 


816.047 

219,015 


Ttital  Dailv  .  . 

1.483,977 

1,388.045 

95,932  G 

Total  Sundav 

207,558 

219.015 

11.457  L 

tjrand  lotal  . 

1,691,535 

1.607,060 

84,475  G 

SEATTLE,  WASH. 

I'o'il-lntvlligencer 

...(m) 

523.340 

444.385 

78.955  G 

Star  . 

. (0) 

354.727 

357.1.56 

2.429  L 

limes  . 

. (c) 

884,012 

855,321 

28,691  G 

**PostIntelligencer  ..(S) 

301.293 

253.044 

48,249  G 

iTinics  . 

. (.S) 

279.872 

230.707 

40,165  G 

Tot;il  D.iilv  .  . 

1,762.079 

1 .656.862 

105.217  G 

Ttiial  Sniidav 

581,165 

483,751 

97,414  G 

liratni  Total  . 

2,343.244 

2,140,613 

202,631  G 

SOUTH 

BEND,  IND. 

Triliiiiie  . 

. (e) 

790,124 

710,504 

79.620  G 

Tribune  . 

. (S) 

129,038 

111,193 

17,845  G 

Total  Pailv  . . 

790,124 

710,504 

79,620  G 

Total  Sumlay 

1 29.038 

111,193 

17.845  G 

Cirand  lotal  . 

919,162 

821,697 

97,465  G 

(•lobe  &  Mail  . (ml 

Telegram  . (e) 

Star  . (e) 

-Star  . (weekly) 


1940 
540,293 
1,117,679  1,098.990 


1,269.357 

91,180 


1939  Gain  or  I^ss 
689,220  148.927  L 

18.689  G 
62,541  G 
3.582  L 


WINSTON-SALEM,  N.  C. 


1.206.816 

94,762 


Twin  City  Sentinel . . .  (e) 

Journal  . (in) 

Journal  &•  Sentinel . . .  (.S) 


1940 

470,788 

389.459 

129.509 


1939 

410.974 

329,876 

124,269 


Gain  orb 
39,81) 
59,58}  e 
5,24tC 


Gr.and  Total  .  3,018,509  3,089,788 


71,279  L 


TRENTON.  N.  J. 

Evening  Times  (see  note)  845,513  773,900 
Times-.\dvcrtiser  (S)  91.981  80,421 


Total  Daily  . 
Total  Sunday 
Grand  Total 


860.247 

129.509 

989,756 


740.850 

124.269 

865,119 


71,613  G 
1 1,560  G 


WORCESTER,  MASS. 


119.397. 

5,24 
1 24,637 « 


Total  Daily  .  845,513  773.900 

Total  Sundav  .  91.981  80,421 

Grand  To*.il  .  937,494  8.54,321 

Note:  Trenton  Evening  Times  (e)  and  State  Gazette  (m) 
are  sold  in  combination. 


1,613  G 
11.560  G 
83,173  G 


Ti-lcKr.'iiii  . , 

. .  .(Ill) 

657,301 

594.977 

<  lazftte 

I*o>i . . 

....(e) 

736.403 

678.279 

I'cletfram  . 

...(S) 

204,489 

189,164 

62,324- 

58,124 

15,32j(, 


Tot.il  Daily  .  1.393.7n4  1.273,256 


Total  Simeiay 
Grand 


189.164 


TROY,  N.  Y. 

Kecord  .  . .  672,270  638.658  33,612  G 

Record  (m)  sold  in  combination  with  Tinies-Kecord  (e). 
Linage  of  one  edition.  Record  (m)  only  is  given. 


204,489 

Total  .  1,598,193  1.462,420 

YOUNGSTOWN,  OHIO 


120.4480 

15,32:0 

135,7730 


Vindicator  Telegram  .(e) 
N'indicator  Telegram  .  (S) 


910.996 

240,282 


835.582 

187,702 


75.4140 

52,5800 


SPOKANE,  WASH. 


Spokesman-Keview  ..(m) 

Chronicle  . . (e) 

i  Spokesman-Keview  .(S) 


368,460 

626,438 

242.345 


355,620 

634,674 

209,474 


12.840  G 
8.236  L 
32,871  G 


Total  Daily- 
Total  Sunday 


994,898 

242,345 


990,294 

209,474 


Gr.and  Tot.il  .  1,237,243  1,199,768 


4.604  G 
32,871  G 
37,475  G 


SYRACUSE,  N.  Y. 

Journ.al  . .  .  (see  note)  (e) 

ller.ald  Journ.al  . (e) 

I’ost-Stanilard  . (m) 

.\meric.an  (sec  note)  (S) 

‘Herald  American  ...(S) 

I’ost-Standard  . (S) 


1,074,381 

604.565 


2 '6.712 
145.328 


643.338 

736,958 

546,154 

160,523 

76,468 

91,034 


643,338  L 
337,423  G 
58,411  G 
160,523  L 
130,244  G 
54,294  G 


Total  Daily  . 
Total  Sunday 
Grand  Tot.al 


1.678.946 

352.040 

2,030.986 


1.926,450 

328,025 

2.254.475 


Note:  Suspended  publication  July  23,  1939. 


247.504  L 
24,015  G 
223,489  L 


TACOMA,  WASH. 

News-Tribune  . (e) 

Times  . (e) 

News-Tribune  . (S) 


507.351 

412,035 

143.445 


526.800 

387.7<>7 

146.922 


19,449  L 
24,268  G 
3,477  L 


Total  Daily 
Total  Sunday 


919, .386 
143.445 


914,.567 

146.922 


Grand  Total  .  1,062.831  1,061,489 


4,819  G 
3.477  L 
1 .342  G 


TOLEDO,  OHIO 


Times  . 

.  ..(m) 

142.486 

Blade  . 

... (e) 

1,085.626 

Times  . 

...(.S) 

288.534 

Total  Daily  .... 

1.228.112 

l  otal  Sundav  . . 

288.534 

Grand  Total  . . . 

1,516,646 

137.765 

981,149 

282.612 


4,721  G 
104.477  G 
5,922  G 


109.198  G 
5,922  G 
115,120  G 


TULSA,  OKLA. 

Tribune  . 

...(c) 

548,041 

527,897 

20,144  G 

W  orld  . 

. .  (m) 

536.202 

518.095 

18.107  G 

1  ribune  . 

..(S) 

190,574 

119,152 

71.422  G 

World  . 

..(S) 

220,325 

185,482 

34,843  G 

Total  Daily  . 

1,084,243 

1,045,992 

38,251  G 

Total  Sunday  .. 

410.899 

304,634 

106.265  G 

Grand  Total  . . . . 

1,495,142 

1,350,626 

144,516  G 

WASHINGTON,  D 

.  c. 

Times-Herald  ...(Daily) 

970,707 

891,317 

79.390  G 

Post  . 

. .  ( ni ) 

783,502 

694,862 

88.640  G 

News  . 

. ..(c) 

634.290 

570.255 

64.035  G 

Star  . 

...(e) 

1,729.501 

1,580,048 

149,453  G 

•Times-Herald  . . . , 

...(S) 

334.205 

339,228 

5,023  L 

vStar  . 

..(S) 

483.789 

451,813 

31.976  G 

I’ost  . 

,..(S) 

284,542 

267,430 

17,112G 

Total  Daily  . . . . , 

4.118,000 

3,736.482 

381.518  G 

Total  Sunday  , . , 

1.102,536 

1.058,471 

44,065  G 

Grand  Total  ... 

5,220,536 

4,794,953 

425,583  G 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times 

..(e) 

247,886 

223.959 

23,927  G 

Alt.  Vernon  Argus. 

...(e) 

571,104 

490.572 

80,532  G 

New  Rochelle  Standard 

Star  . 

...(e) 

592,996 

509.232 

83.764  G 

Ossining  Citizen 

Register  . 

...(e) 

283.900 

271.653 

12,247  G 

I’ort  Chester  Item. 

...(e) 

412,749 

.366,100 

46.649  G 

Tarrytown  News  . 

...(e) 

307,567 

278,446 

29,121  G 

V  onkers  Herald 

Statesman  . 

...(e) 

496.967 

410.332 

86.635  G 

White  Plains  Dispatch  (e) 

606.258 

369,285 

236,973  G 

Peekskill  Star  . . . 

...(e) 

309.256 

281.927 

27,329  G 

Group  Total  . . . 

3.828.683 

3,201.506 

627,177  G 

WICHITA,  KAN. 

Reacon  . 

...(e) 

565,911 

538,023 

27,888  G 

l-.agle  . 

. .  (m) 

397.296 

.308.401 

88.895  G 

Lagle  . 

...(c) 

527,544 

417.261 

110.283  G 

Beacon  . 

...(S) 

207,348 

214.376 

7.028  L 

Eagle  . . 

...(S) 

181.394 

195,351 

1,3.957  L 

Total  Dailv  . . . . , 

1,490.751 

1.26.3.685 

227.066  G 

Total  Sunday  , . 

388.742 

409.727 

20.985  L 

Grand  Total  ... 

1.879.493 

L<i73,412 

206,081  G 

Total  Daily  . 
Total  Sundav 


910.996 

240.282 


835,582 

187.702 


(irand  Tot.il  .  1.151,278  1,023,284 


75, 4|. 
52.58"  l■ 
127,994i 


FIGURES  SUPPLIED  BY  PUBLISHERS 


Grand  Total 


BRONX,  N.  Y. 

207.4.35 

214,639 

7.204: 

. (S) 

76,856 

69,991 

6.86m, 

284.291 

284.630 

33)1 

KANSAS 

CITY.  KAN. 

. (e) 

341.607 

249.921 

9I.686C 

. (S) 

103,565 

88,123 

15,4430 

445,172 

338,044 

lU7,13t 

MEMORANDUM  OF  ADVERTISING  IN  AMERICM 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— MAY,  1940 

“‘AME’RIC.'W  WEEKLY”  Linage  50,646  lines  ii 
"COMIC  WEEKLY"  Linage  14,840  lines  is  included  in  tit 
Sunday  figures  of  the  following  papers:  Albany  Times  Un;i 
Atlanta  Journal.  Baltimore  American,  Boston  Advert:*- 
Chicago  HepId-.Vmerican.  Detroit  Times,  Milwaukee  Sc 
tinel.  New-  York  Journal-.\mcrican,  F’ittsburgh  .Sun-Telegra; 
."san  Antonio  Light,  Syracuse  llerald-.-\merican,  Washinf- 
Times-Herald. 

"**AMERIC.\N  WEEKLY”  Linage  58,637  lines  in  " 
Los  .\ngeles  Examiner,  San  Francisco  Examiner  and  Sear: 
I’ost-lntclligencer. 

*“*AMEK1(2!AX  WEEKLY”  Linage  50,646  lines  in  :ii 
Butfalo  Courier  Fbxpress,  Cleveland  Plain  Dealer,  lloc'” 
Post.  Nashville  Tennessean,  Minneaptdis  Star-Journal  a 
Portland  Oregonian. 

“tTIllS  WEEK”  Linage  37.494  lines  is  included  ini 
Sunday  figures  of  the  following  papers:  Atlanta  Constituti.: 
Baltimore  Sun,  Birmingham  .News  \  Age  Herald,  Bts:.’ 
Ilerald,  Cinciun.ati  Enquirer,  Cleveland  Plain  Dealer,  Daii, 
New-s.  Detroit  News.  Indian.apolis  Star.  Memphis  Conimerc: 
.\ppeal,  Milwaukee  Journal,  Minneapolis  Tribune.  New  (f 
le.ans  Item  Tribune.  New  York  Ileralel  Tribune,  Omaa 
World-1  lerald.  Philadelphia  Record,  Pittsburgh  Press,  f 
Louis  Globe-Democrat.  W'ashington  Star. 

39,599  lines  in  the  I-os  Angeles  Times,  Portland  Jouna 
San  l-'rancisco  Chronicle  and  Sitokane  Sixjkcsman  Revin 
36.979  lines  in  the  Chicago  Daily  New-s  (eve.)  36.952  Ins 
in  the  Seattle  Times. 
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E.  T.  Crisler  Heads 
Miss.  Press  Group 


U.  S.  Seeks  to  Indict 
Chattanooga  Paper 


E.  T.  Crisler,  publisher  of  the  Port 
Gibson  (Miss.)  Reveille,  June  8  was 
elected  president  of  the  Mississippi 
Press  Association  at  the  close  of  the 
74th  annual  convention  at  Biloxi. 

Other  new  officers  elected  were; 
J.  L.  McCorkle,  Hazlehurst,  vice- 
chairman;  John  Lewis,  Woodville, 
secretary;  Charles  Harris,  Canton, 
treasurer;  E.  P.  Wilkes,  Biloxi,  vice- 
president  and  chairman  of  the  daily 
group;  Jack  Dale,  Water  Valley,  vice- 
president  and  chairman  of  the  weekly 
group. 

The  convention  heard  a  group  of 
nationally  known  speakers  warn  of 
the  dangers  confronting  the  press  and 
of  its  field. 

“The  press  of  the  United  States 
stands  today  as  the  only  press  of  any 
nation  not  gagged  now  by  absolute 
dictatorial  control  or  by  censorship,” 
Dean  Frank  L.  Martin,  school  of  jour¬ 
nalism,  University  of  Missouri,  told 
the  association. 

Dean  Martin  said  that  no  other 
modem  agency  or  institution -radio, 
television,  motion  picture — can  rival 
the  completeness  or  efficiency  of  news¬ 
papers  as  an  informative  medium. 

Major  James  Crown,  New  Orleans 
(La.)  States  editor,  told  of  the  cam¬ 
paign  to  stamp  out  the  Huey  Long  ad¬ 
ministration  in  Louisiana. 


Chattanooga,  Tenn.,  June  13 — The 
Department  of  Justice  filed  today 
criminal  information  papers  in  Fed¬ 
eral  Court  here  looking  to  indictment 
of  the  Chattanooga  News-Free  Press 
and  two  of  its  officers  for  violation  of 
the  Sherman  anti-trust  act. 

It  is  charged  this  paper  sought  to 
block  competition  in  the  afternoon 


publishing  field  in  Chattanooga 
through  “exclusive”  advertising  con¬ 
tracts. 

Roy  McDonald,  publisher  of  the 
News-Free  Press,  and  Everett  Allen, 
treasurer,  were  named  defendants 
along  with  merchants  holding  adver¬ 
tising  contracts. 

The  criminal  information  papers 
charged  News-Free  Press  advertising 
contracts  were  directed  at  “foreclosing 
competition  in  the  afternoon  field.” 


McDonald  bought  certain  assets  s 
the  old  News  when  it  was  sold  at  auc 
tion  last  fall.  George  Fort  Milto 
publisher  of  the  defunct  News,  re-e^ 
tered  the  Chattanooga  publishing  fie  - 
with  the  Evening  Tribune. 


RULES  FREE  PRESS  EXCLUDES  SCRATCH  SHEETS 

LOS  ANGELES,  Cal.,  June  13 — Scratch  sheets  are  not  protected  by  the  free 
press  doctrine,  Superior  Judge  Emmet  H.  Wilson  ruled  this  week  in  en¬ 
joining  the  publication  in  California  of  the  National  Scratch  Sheet.  Such 
publications  are  not  newspapers  but  are  published  “solely  for  the  purpose 
of  aiding  in  the  commission  of  a  crime  and  therefore  are  not  protected  by 
the  Constitution,”  he  held  in  directing  a  preliminary  injunction  against  M. 
L.  Annenberg  and  the  Cecelia  Company,  publishers  of  the  scratch  sheet.  The 
latter’s  attorneys  have  contended  they  could  publish  without  prior  restraint 
even  though  such  publication  was  later  liable  to  criminal  action.  The  ruling 
came  in  the  bookie  war  opened  last  month  by  State  Attorney  General  Earl 
Warren. 


KING  FEATURES  GETS  HITLER  INTERVIEW 

KING  FEATURES  SYNDICATE  announced  this  week  it  has  for  release  June 
15  and  for  sale  to  newspapers  throughout  the  world,  outside  of  Hearst 
territory,  an  exclusive  interview  by  Karl  Von  Wiegand  with  Chancellor 
Adolph  Hitler,  the  first  interview  Hitler  has  given  any  correspondent  since 
the  war  began,  according  to  KFS.  Von  Wiegand,  International  News  Service 
and  KFS  war  correspondent,  according  to  King,  will  tell  Hitler’s  war  aims, 
what  he  is  going  to  do  if  Germany  wins  and  what  kind  of  peace  he  wants. 
KFS  has  world  rights  to  the  feature.  The  copyright  is  by  Hearst  Newspapers 
and  King  Features  Syndicate,  Inc. 


60  Ohio  Select  List 
Publishers  Meet 

Painesville.  O..  June  10— S«" 
Ohio  publishers,  members  of  the  Oh- 
Select  List,  on  Monday,  June  3,  as* 
feature  of  the  organization’s  meeting: 
inspected  the  modern,  new  plant  s 
the  Painesville  Telegraph,  and  partic¬ 
ipated  in  a  tour  of  the  $11,500.0# 
plant  of  the  Industrial  Rayon  plan- 
just  east  of  the  city. 

The  quarterly  meeting  of  the  Select 
List  was  held  Sunday  and  Monday 
June  2  and  3,  at  Ashtabula.  Then 
the  members  inspected  the  plant  it 
the  Ashtabula  Star-Beacon  and  tbs' 
of  the  radio  station,  WICA. 

The  publishers,  60  strong,  came  tc 
Painesville  in  a  caravan  of  autowe- 
biles  escorted  by  the  Ohio  StaK 
Highway  patrol. 

A.  C.  Hudnutt,  publisher  of  tl 
Elyria  Chronicle  Telegram,  presides 
of  the  Ohio  Select  List,  was  unaW* 
to  attend  the  meeting  and  tours.  He 
had  just  undergone  a  major  operatk®- 
H.  H.  Henes,  publisher  of  the  Paines' 
ville  Telegraph,  who  is  vice-presideH' 
of  the  organization,  presided  at  the 
Ashtabula  sessions. 
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Transradio  Is 
Barred  From 
Canadian  Air 


APPEALS  SUIT 


Mrr“tteii°  wt  Of  Chain  Broadcasting 

District  Court  to  compel  the  Evening  Washington,  D.  C.,  June  13  Chain 


FCC  to  Reframe  Rules  Knight  to  Spend 
Of  Chain  Broadcasting  ffccn  nnn  4r\r 

Washington.  D.  C..  June  13 — Chain  lOl 


rrea  rrom  District  Court  to  compel  the  Evening  Washington,  D.  C.,  June  13  Chain  N'  * 

•  ■  mr  m  Star  to  pay  her  damages  of  $100,000  broadcasting  can  be  overhauled  with-  Q1  rtTl 

tnadian  Air  foi-  loss  of  employment,  has  noted  ap-  in  the  statutory  powers  now  possessed 

peal  in  the  District  of  Columbia  Court  by  fbo  Federal  Communications  Com-  Miami,  June  11 — The  Miami  Herald, 

CBC  Ruling  Effective  July  1  of  Appeals.  Mrs.  Littell  claims  to  be  mission,  the  regulatory  body  declares  purchased  in  October,  1937,  by  John 


RTTD  Mnnltnr  lb®  originator  of  a  special  advertising  in  a  report  which  followed  a  two-  g  j^night  of  Ohio  and  associates,  an- 

.  .  Dur  ana  momtor  ^  contract  for  life-  year  study,  and  announced  FCC  in-  n^^nced  in  its  June  9  issue  a  $650,000 

Service  Renew  Permits  time  employment  by  the  Star  was  en-  tention  to  reframe  regulations  deal-  expansion  and  new  building  program 

,  ,  .  tailed.  The  District  Court  ruled  her  i'''8  with  chains  particularly  with  re-  make  its  plant  “one  of  the  most 

Two  out  of  three  services  selling  ^.Q^tract  was  “terminable  at  will”  by  spect  to  contracts  imposed  upon  in-  ^odernly  equipped  newspaper  plants 

>ws  for  broadcast  by  Canadian  radio  the  newspaper.  dividual  outlets.  in  the  nation.” 

ations  will  be  permitted  to  continue  ,  Advertising  practices  were  found  Owners  of  the  newsnaner  besides 


news  for  broadcast  by  Canadian  radio  newspaper, 
stations  will  be  permitted  to  continue  , 

their  service  after  July  1  “on  the 

I  condition  that  no  advertising  content  JtxUJD©r  D0SC]riJD@S 
will  be  included  in  the  body  of  the  _  _  _  jn  ■  ,  ■ 

bulletin,”  according  to  a  ruling  made  Y  ©lO  XT  niltirig 
this  week  by  Gladstone  Murray,  gen- 

eral  manager  of  the  Canadian  Broad-  PrOC©SS  OI  PI 
casting  Corporation.  Transradio  Press 

Service  is  barred  on  Canadian  sta-  Pressroom  Meetinc 

tions  as  of  July  1.  i  /-«  i  ' 

Last  week  H.  M.  Stovin,  supervisor  Mechamcal  Confei 

of  station  relations  for  the  CBC,  noti-  Told  of  Experimeni 

Bed  all  Canadian  radio  stations  can- 


in  the  nation.” 

Owners  of  the  newspaper  besides 


constricted  by  a  requireinent  that  Mr.  Knight,  who  is  president  and  pub- 
non-network  rates  for  national  ad-  are  John  H.  Barry,  vice-presi- 


vertising  business  may  not  be  less  jent,  ’and  James  L.  Knight,  business 
than  those  of  the  network.  Further, 


Process  of  "PM' 


on  the  subject  of  advertising,  the' 
commission  found  90%  of  commer- 


manager. 

“Increasing  circulation  and  advertis¬ 
ing  volume  led  to  the  decision  to  en- 


Pressroom  Meeting  of 
Mechanical  Conference 
Told  of  Experiments 


cial  programs  sent  by  networks  are  jarge  the  newspaper’s  present  quar- 
produced  by  advertising  agencies  who  ters,”  the  business  manager  an- 
in  turn  delegate  the  responsibility  to  nounced.  William  Ginsberg,  New 
program  agencies,  making  control  by  York,  widely  known  architect  and 
individual  stations  thrice  removed  newspaper  building  engineer,  is  to 


Walter  Huber  President  J.  M,  network  to  advertising  agency  to  “co-ordinate  every  available  innova- 
‘  nroffram  aeencv.  _ _  _ . _ _ >> 


celUng  all  i^rmits  from  July  1  and  _  discussed  the  new  ^^ency 


I  instructing  them  to  make  ni^  appli-  ygio  printing  process  at  the  press 
m  cations  for  permission  to  broadcast  He  ex 


The  business  of  broadcasting  is  the  ^he  new  plant. 


tion  in  newspaper  construction  in 


canons  lor  permission  lo  oroaucasi  departmental  meeting.  He  ex-  growing  source  of  advertising  Provision  for  the  installation  of  25 

any  outside  news  service.  This  did  that  PM,  new  afternoon  tab-  y«‘venue  in  America,  increasing  from  high  speed  press  units,  remodeling 

not  affect  the  Canadian  Press.  York,  scheduled  to  appear  dollar  gross  in  the  present  mechanical  building 

BUP  Statement  next  week,  is  the  first  newspaper  to  .P’’®  hundred-sixty-five  mil-  and  construction  of  a  modern  3-story 

Following  receipt  of  a  statement  use  the  Velo  Cold  Set  Printing  Proc-  structure  125  by  100  feet  are  included 

Wednesday  from  C.  F.  Crandall,  presi-  ess.  He  explained  the  process  con-  report,  adding.  But  unlike  under  the  plan.  Three  old  buildings 

dent  of  BUP,  stating  that  stations  get-  sists  of  printing  with  an  ink  that  is  °  usiness  ^  erpri^^s,  ~  are  to  be  demolished  in  the  spring  to 

ting  BUP  “have  advised  me  that  their  solid  at  normal  temperatures,  but  that  ^  ^  °  ^  make  room  for  the  new  structure, 

permits  to  broadcast  our  news  after  has  a  proper  consistency  for  printing  is  opera  e  pnncipa  y  as  New  mechanical  equipment  will 

July  1  have  been  renewed  by  the  at  somewhat  higher  temperatures,  on  P  e  stereotype  plates  automatical- 

authorities  in  Ottawa,”  Editor  &  Pub-  a  press  equipped  with  suitably  heated  ^  ®  ,  .  .  ly  and  add  rolls  of  paper  without 

...  ,  r.  j  pac*  stations  are  onerated  as  inci-  _ _ 


USHER  learned  that  a  letter  this  week  inking  mechanism. 


to  all  members  of  the  Canadian  Asso¬ 
ciation  of  Broadcasters  from  Harry 
Sedgewick,  president  of  CAB,  quoted 


Molten  Ink  Freezes 


cast  stations  are  operated  as  inci-  slowing  the  presses.  Storage  facili- 
dental  to  other  business,”  the  commis-  ties  will  be  increased  to  house  1,000 


Sedgewick,  president  of  CAB,  quoted  newspapers. 

^  i.  ^  V  ^/r  .  Ts/r  /II  stantaneously  on  contact  With  the  rela-  ■ 

a  ruling  by  Major  Murray  as  follows:  r  .  i 

T^nsradio  may  ao.  used  in  6  CENT  LIBEL  VERDICT 

Canada  after  12:00  midnight  June  30,  Ti/r_  Huher  In  citins  the  exneriments  A  judgment  for  $1,024.26  was  I 
1940,  until  further  notice.  Applica-  JJ/ih  v^o'ink  for  PM  he  said:  in  New  York  Sujireme  Court 

tions  for  renewal  of  British  United 


sion  said,  citing  ownership  of  300  out-  tons  of  paper.  Editorial  space  will  be 
lets  by  newspapiers.  about  quadrupled  and  will  be  on  the 

■  third  floor. 


CENT  LIBEL  VERDICT  ,  "months  will  be  required 

.  .  ,  .  r  nod  ne  Cl  J  foE  Completion  of  the  project,  and  it  is 

A  judgment  for  $1,024.26  was  filed  J  ’ 


juugmeii  loi  planned  for  the  plant  to  go  into  op- 

New  York  Supreme  Court  this 


tions  for  renewal  of  British  United  “Here  is  a  brief  description  of  how  week  by  Millard  E.  Theodore,  Man-  , 

Press  and  Christian  Science  Monitor  (j^e  Velo  process  has  been  developed  hattan  attorney  and  former  member  TT^Uolflc  PirrVlt  to  Print 
service  will  be  renewed  for  the  time  pjyj  g^me  of  the  Hoe  units  of  of  the  State  Assembly,  against  the  upnuiUJa  X'XlIll 

being  on  the  condition  that  no  adver-  Brooklyn  Daily  Eagle.  The  ink  Daily  Mirror,  Inc.,  publisher  of  the  FaCtS  Oil  Defendants 


tising  content  will  be  included  in  the  jg  in  jacketed  tanks,  from  York  Mirror,  after  trial  of  a  libel  ^roy,  N.  Y.,  June  10-A  State  Su- 

body  of  the  bulletin.  -  .  — u-f—  t  o:j - o - >  > 


body  of  the  bulletin.  .  which  it  flows  through  jacketed  pipes  suit  before  Ji^ice  J.  Sidney  Bernstein  preme  ’  Court’’ justice  upheld  June  7 

‘Transradio  will  undoubtedly  make  to  the  ink  pumps  and  rails.  These  and  a  jury.  The  jury  returned  a  ver-  of  a  newspaper  to  publish 

a  special  appeal  at  the  next  meeting  likewise  are  jacketed.  Water  at  a  ^ct  of  six  cents  in  favor  of  plaintiff,  facts  concerning  a  defendant  on  trial 

of  the  Board  of  Governors,  which  will  temperature  of  245  deg.  F.  is  circu-  balance  of  the  judgment  consists  ^  criminal  case.  Such  action,  the 

probably  take  place  some  time  in  Aug-  lated  through  these  jackets  and  also  of  costs.  Plaintiff  sued  to  recover  maintained  by  a  glori- 

list,  certainly  not  before.  I  have  no  through  the  ink  drum,  and  the  plate  $350,000  damages  because  of  alleged  ^^g  principle  of  the  freedom  of  the 

htitude  in  interpretation  and  know  cylinder.  This  is  heated  by  means  of  f^lse  and  defamatory  matter  published  prgss, 

that  you  will  recognize,  however,  that  12  holes  2  inches  in  diameter  concen-  item  in  the  Daily  Mirror  on  Feb.  Justice  William  H.  Murray  gave 

It  is  extremely  important  that  these  trically  bored  around  the  shaft,  IG-  1934,  headed,  “Lehman  and  His  opinion  in  granting  freedom  to 

ktest  regulations  be  carried  out.”  through  which  the  water  circulates.  Balky  Mule  Team.  ’  Plaintiff  charged  victor  Totalis,  a  Troy  chef  whose 
Herbert  Moore,  president  of  Trans-  “Standard  newspaper  plates  with  that  as  a  result  of  the  published  mat-  fi-jai  qj,  g  charge  of  third  degree 
radio,  last  week  stated  he  would  ribs  V2  in.  apart  do  not  give  satis-  ter  he  was  imt  re-designated  as  a  burglary  and  petit  larceny  was  halted 
‘t<ike  legal  and  diplomatic  steps  to  factory  heat  conductivity.  Those  used  candidate  for  the  nomination  for  mem-  May  23  by  a  county  judge  in  up- 
oppose  the  order,”  Mr.  Moore’s  office  by  the  New  York  News,  with  ribs  Assembly  for  the  Second  holding  a  prosecution  motion  for  a 


in  New  York  reported  he  was  in  Vi  in.  apart  give  good  results,  but  PM  District. 
Ottawa  this  week  conferring  with  CBC  is  using  these  close  ribbed  plates  with 


The  announcement  from  Mr.  Stovin  ribs,  which  give  even  better  results, 
cancelling  existing  contracts  came  as  “Immediately  after  printing,  tl 


mistrial. 

The  prosecution  contended  that  an 
article  in  the  Troy  Record  disclosing 


a  sequel  to  meetings  of  the  CBC  offi- 


a  particularly  shallow  groove  between  TAX  HEARING  ENDS  article  in  the  Troy  Record  disclosing 

ribs,  which  give  even  better  results.  a.  i  •  -  r  .  i  the  defendant’s  previous  conviction  of 

“Immediately  after  printing,  the  ,  ®  2  ■  **^ony  in  an  appea  ^  felony  and  mentioning  that  a  second 

paper  is  passed  over  a  cold  water  ^  ciency  ax  no  ice  ase_  on  j^nviction  would  make  a  twelve  to 

the  government  s  valuation  of  1634  .. 


eials  with  the  CAB  June  1  and  with  a  roller.  Quick  chilling  produces  a  case  ,  ^  ,  Aneeles  Times-Mirrnr  twenty  year  sentence  mandatory  was 

delegation  of  the  Canadian  Press  in  hardening  effect  on  the  ink,  thereby  ^935®  concluded  in  Los  to  the  cause  of  justice.” 


preparing  it  for  the  second  impres-  Defense  counsel  sought  freedom  for 

Sion.  i.”  u  xu  X  1  •  j  jj*  lotahs  on  the  ground  that  a  retrial 

“Because  of  operating  conditions  Sxes  TTusS.lsSron  Solik  '^““Id  put  the  defendant  in  double 

existing  in  newspaper  pressrooms,  m-  transferred  by  Mrs.  Marian  Otis  Chan- 

eluding  frequent  stops  for  changing  ^  brought  two  weeks  of  .  ^nals  are  prefaced 


Horace  Powell  Has 
New  Post  in  Atlanta 


rolls,  regulating,  etc  it  has  been  found  testimony  from 


‘Many  criminal  trials  are  prefaced 


T.  by  a  complete  history  of  the  defendant 
experts,  it  ^  *i _ 


The  appointment  of  Horace  Powell,  ^.^^essary  to  keep  the  second  impres-  submitted  on  briefs,  with  the  his  birth  until  the 

circulation  manager  of  the  Atlanta  ^  ^  h'^al  brief  scheduled  to  be  filed  with  of  his  indictment,  Justice  Mur- 

T_  .  .  iiittiAcagtx  v/x  A»viiilcir»n  +haf  nrr»*<antc  fho  fifcf  .  _ _  _  -  „  —  .  -  .  rav  caiH  “hacAH  imnn  fViA  nharcJAc  fr\r 


'o.,,;;rf.r  re  tas  that  prol.eta  the  firs.  Sru  I!  Karf  of  Tax  AppTair  “based  ppon  the  charges  for 

»».pos.  of  business  nfanager  and  rS”.:;  J™”.!'?."'"!,.'!  Washington,  by  Oct.  16.  ruV,? 


■  1  cirpiiir^r«  ”  J- "^t****^^!.  *"***:r^'^*  **  *^  it  which  it  might  otherwise  do,  owing  ”  these  articles  minutely  describe  the 

'  nounced  Vitr  heat  being  transmitted  to  it  from  n>i*TTWTifi  actions  of  the  defendant  during  his 

ntive  vicp-nr  ®  plate  cylinder  when  the  press  is  MAP  STUNT  entire  life  and  in  many  instances  com- 

*  '  ager  ^  genera  man  slow  motion  or  stopped.  The  Los  Angeles  Evening  Herald  &  pletely  discuss  his  past  offenses  and 

:■  {  .p,  “Ordinary  newspaper  press  blank-  Express  brought  the  war  home  to  transgressions  of  the  law. 

f  ®  of  business  rnanager  had  aj.g  designed  for  Velo,  and  de-  California  recently  when  it  printed  a  “The  record  shows  that  at  no  time 

*  inoU  since  Mr.  Biggers’  pro-  teriorate  rapidly  under  the  heat.  We  full  page  map  of  the  European  battle  was  there  any  expression  by  a  juror 

■  Eene°*\  vire-presidency  and  ^ow  use  a  finely  woven  cotten  balloon  sectors,  and  superimposed  over  it  in  that  the  newspaper  article  in  question 

December,  doth  for  a  draw  sheet.  Beneath  this  red  a  map  of  California  drawn  to  the  had  prejudiced  them  to  the  serious 

1'  Powell,  who  had  previously  can  be  carried  the  conventional  rub-  same  scale.  The  result  placed  Paris  degree  assumed  by  the  trial  court. 

«  circulation  manager  of  the  ber,  monocork,  or  whatever  blanket  at  Los  Angeles,  and  London  at  Fresno,  It  seems  only  obvious  that  the  trial 

'raauille  Banner  joined  the  Journal  is  desired.  P.M.  will  be  using  a  syn-  with  this  week’s  fighting  taking  place  court  formed  its  own  opinion  of  pos- 

Jan.  1,  1935.  thetic  rubber  blanket.  north  and  east  of  Bakersfield.  sible  prejudice.” 
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E  R  FO  R 


NEWSPAPER  LINAGE— 52  CITIES 


(C'ompilPd  by  RDITUK  &  PIBLISHRK  from  Media 
KeeordN  MeatturementH) 


1940 

1939 

%  of 

E&  P 

Linage 

Linage 

1939 

Index 

Total  Advertising 

May  . 

119,883,324 

112  '77,023 

106.7 

100.5 

April  . 

111,988,744 

111,139,628 

100.7 

95.4 

Display  Only 

May  . 

93,947,694 

89,684,541 

107.0 

100.0 

April  . 

88,906,222 

88,335.329 

100.6 

93.9 

Classified 

May  . 

23,933,630 

22,692,482 

105.3 

102.4 

April  . 

23,082,322 

22,824,299 

101.1 

101.5 

Retail 

May  . 

67,231,242 

63,456,311 

105.9 

102.0 

April  . 

63,237,207 

62,520,410 

99.5 

96.1 

Department  Store 

May  . 

28.339.842 

27,102,9.18 

105.4 

103.8 

April  . 

26,889.459 

26,205,080 

102.6 

99.1 

General 

.Mav  . 

19  127,260 

18,537,837 

104.8 

92.6 

April  . 

17,323,507 

17,655.202 

101.0 

87.8 

Automotive 

May  . 

7.811.952 

6,n75..145 

128.6 

106.4 

April  . 

7,007,214 

6,055,115 

115.7 

107.3 

Financial 

Mav  . 

1.477.240 

1.615.048 

91.5 

88.2 

)  April  . 

1.. 838.294 

2,104.602 

87.3 

90.4 

Automotive  Leads  Way  in 
May’s  6.7%  Linage  Gain 


WITH  AUTOMOTIV’E  registering  one 
of  its  healthiest  gains,  28.6%  for 
the  month  over  last  year,  and  every 
classification  except  financial  also 
showing  ahead  for  the  month  over 
1939,  total  newspaper  advertising  lin¬ 
age  in  May  showed  a  6.7%  increase 
over  May,  1939. 

On  the  Editor  &  Publisher  Index, 
the  average  for  the  month  for  the  last 
five  years,  total  linage  was  also  ahead, 
registering  100.5%. 

Based  on  Media  Records  figures  for 
52  cities,  display  advertising  registered 
a  7.0%  gain  in  May;  classified  was 
up  5.5%;  retail  went  ahead  5.9%;  de¬ 
partment  store  moved  up  5.4%;  gen¬ 


eral  increased  4.8%;  automotive 
spurted  forward  28.6%;  while  financial 
declined  8.5%. 

On  the  Index  the  various  classifica¬ 
tions  recorded  as  follows;  display 
100%;  classified  102.4%;  retail  100.8%; 
department  store  103.8%;  general 
92.6%;  automotive  106.4%;  financial 
88.2%. 

NBC  reported  total  billings  of  $4,- 
034,622,  gain  for  the  month  of  9.0% 
over  May  last  year,  while  CBS,  re¬ 
porting  a  May  volume  of  $3,570,727, 
showed  a  15.3%  increase  over  the  1939 
figure.  MBS,  with  total  billings  of 
$322,186,  reported  a  37.2%  increase 
over  May,  1939. 


WEBB  MILLER  BURIAL 

Burial  services  for  Webb  Miller, 
European  general  manager  of  the 
United  Press,  were  held  June  14  at 
the  family  plot  on  Dewey  Cemetery, 
south  of  Dowagiac,  Mich.  The  ser¬ 
vices  were  conducted  by  the  Rev.  J. 
W.  Simon,  pastor  of  the  Presbyterian 
Church  at  Niles.  Mich.  The  United 
Press  was  represented  at  the  funeral 
by  James  H.  Furay,  vice-president, 
and  Thomas  R.  Curran,  manager  of 
the  central  division.  Mr.  Miller  was 
killed  May  8  in  London. 

PAPER  FLAGS  DISPLAYED 

Thousands  of  paper  flags  were  dis¬ 
played  in  store  and  home  windows  in 
Elgin  during  Illinois  Flag  Week  be¬ 
cause  the  Daily  Courier-News  pub¬ 
lished  in  its  June  8  issues  a  full-page 
American  flag  in  colors  with  the  re¬ 
verse  side  of  the  page  blank. 


AP  Editors  Meet  in 
Louisville  Nov.  14-16 

C.  G.  Wellington,  Kansas  City  Star 
chairman  of  the  Associated  Press 
Managing  Editors  Association,  this 
week  announced  that  the  association's 
annual  meeting  will  be  held  Nov.  14. 
16  in  Louisville,  Ky.  The  headquar¬ 
ters  hotel  has  not  been  chosen,  he 
said. 

NEWSBOYS  CASE  IN  L  A 

Los  Angeles,  June  11 — Rccognitio: 
as  the  legal  collective  bargaining  unit 
for  newsboys  and  hustlers  is  sough; 
by  the  CIO  Newsboys  Union  in  a  Na¬ 
tional  Labor  Relations  Board  hearing 
which  got  underway  yesterday.  Four 
cases  are  being  heard  consecutively, 
involving  the  Los  Angeles  Evening 
Herald  &  Express,  the  News,  the 
Times,  and  the  Examiner.  The  unior. 
will  attempt  to  show  that  although  the 
boys  buy  their  papers  at  wholesale 
and  resell  them,  they  actually  are  un¬ 
der  the  control  of  the  newspaper; 
and  as  such  are  employes.  The  hear¬ 
ing  is  expected  to  continue  for  severa 
weeks. 

HEAD  KAN.  EDITORS 

Salina,  Kan.,  June  8 — Jesse  C 
Denious,  editor  of  the  Dodge  Citj 
(Kan.)  Globe,  was  advanced  to  the 
presidency  of  the  Kansas  State  Edi¬ 
torial  association  at  the  seventy- 
fourth  annual  convention  here  today 
Leonard  McCalla,  of  the  Anderso'. 
Countian,  at  Garnett,  was  named  vice- 
president.  H.  C.  Sticher,  of  Topeka 
was  re-elected  secretary-treasurer 
Speeches  included  addresses  by  Mil- 
ton  Tabor,  Topeka  Daily  Capital;  E. 
B.  Chapman,  Topeka  State  Jouma! 
and  William  Allen  White. 


The  NAEA  Will  Hove  A  Working  Convention 


Following  precedent,  the  Newspaper  Ad¬ 
vertising  Executives  Association  will  offer  its 
members  a  real  bread-and-butter  meeting, 
as  its  part  in  the  Federation’s  36th  Annual 
Convention  and  Advertising  Exposition,  June 
23-27  at  Hotel  Sherman,  Chicago.  One  look 
at  the  program  is  enough  to  demonstrate  that 
these  men  mean  business,  that  they  will  cover 
many  subjects,  exchange  ideas,  and  thereby 
benefit  to  the  maximum  from  the  opportuni¬ 
ties  afforded  by  the  convention. 

Here  are  the  subjects  that  will  be  pre¬ 
sented  at  the  NAEA  meeting:  How  news¬ 
papers  can  help  make  advertising  more  pro¬ 
fitable;  How  twelve  thousand  women  are 
making  dollars  and  “sense”  for  St.  Paul; 
Dealer  education  pays;  The  relations  of  the 
consumer  movement  to  newspaper  adver¬ 
tising  linage;  New  psychology  of  advertising 
and  selling;  Gearing  promotion  to  a  non¬ 
competitive  situation;  How  much  should  re¬ 
tailers  spend  on  newspaper  advertising;  Ob¬ 
servations  of  a  student  of  advertising  execu¬ 
tive  curricula;  Rate  Survey;  Incentives  to 
pep  up  advertising  departments;  National 
promotional  plans  of  the  Southwest;  Retail 
advertising  ideas;  Special  advertising  pro¬ 
motion  for  newspapers;  Standards  of  Prac¬ 
tice;  What  people  read  in  newspapers  and 
why;  The  menace  of  high  pressure;  and 
Trend  in  government  regulation  of  adver¬ 
tising. 

And  the  list  of  speakers  covers  a  wide 


range  of  advertising  interests,  large  adver¬ 
tisers,  research,  psychological  analysis,  as 
well  as  newspaper  advertising  men  repre¬ 
senting  large  cities,  and  smaller  ones. 

Harry  G.  Moock,  vice-president,  Plymouth 
Motor  Corporation,  Detroit,  will  deliver  a 
feaature  address,  “Business  as  Usual,”  be¬ 
fore  an  open  luncheon  session,  Tuesday,  June 
25,  to  which  the  entire  Federation  convention 
attendance  is  invited,  at  Hotel  LaSalle,  where 
all  NAEA  meetings  will  be  held. 

Session  speakers  include  J.  C.  McGrath, 
advertising  manager,  W.  T.  Grant  Company, 
New  York;  Don  Patterson,  director,  national 
advertising,  Scripps-Howard  Newspapers; 
Bernard  Ridder,  publisher,  St.  Paul  Pioneer 
Press;  Dr.  Kenneth  Dameron,  director  of  the 
Committee  on  Consumer  Relations  in  Ad¬ 
vertising,  Inc.,  New  York;  Dr.  G.  W.  Crane, 
psychologist.  School  of  Commerce,  North¬ 
western  University,  Evanston,  Illinois;  S.  E. 
Thomason,  publisher,  Chicago  Times;  John 
Hoagland,  promotion  manager,  Louisville 
Courier  Journal  and  Times;  L.  E.  Keene,  ad¬ 
vertising  manager,  Kalamazoo  Gazette;  D.  A. 
Lundgren,  advertising  manager  of  the  (jlinton, 
Iowa,  Herald;  Joseph  Foltz,  advertising  man¬ 
ager,  Lansing,  Michigan,  State  Journal;  J.  I. 
Meyerson,  sales  and  promotion  manager, 
Oklahoma  City  Oklahoman;  Aubrey  F.  Mur¬ 
ray,  advertising  director.  New  Orleans  Times- 
Picayune;  Wilder  Breckenridge,  sales  man¬ 
ager,  Bureau  of  Advertising,  American  News¬ 


paper  Publishers  Association;  Oscar  J.  Cur¬ 
ley,  advertising  manager,  Dubuque,  Iowa. 
Telegraph-Herald,  and  Eugene  S.  Robb. 
Washington  representative,  Hearst  Enter¬ 
prises. 

Harvey  Young,  advertising  director,  Co¬ 
lumbus  Dispatch;  Colonel  Leroy  W.  Herron, 
advertising  director,  Washington  Star;  P.  R. 
Pettit,  advertising  manager,  Memphis  Com¬ 
mercial  Appeal,  and  Roger  Reynolds,  adver¬ 
tising  manager,  Indianapolis  News,  will  each 
conduct  an  open  forum  period.  Henry  W. 
Manz,  advertising  director,  Cincinnati  Post, 
is  in  charge  of  the  displays  and  exhibits. 

In  our  opinion,  the  program  chairman  and 
NAEIA  officers  have  set  up  a  strong  and 
outstanding  array  of  speakers  and  topics,  one 
well  worth  the  time  and  trip  to  Chicago. 
C.  E.  Phillips,  advertising  manager,  Rockford, 
Illinois,  Star  Register  Republic  and  a  vice- 
president  of  the  Newspaper  Advertising  Exec¬ 
utives  Association,  is  chairman  of  the  Pro¬ 
gram  Committee.  Forrest  R.  Geneva,  adver¬ 
tising  manager,  Des  Moines  Register-Tribune, 
is  NAEA  president;  William  Ellyson,  Jr.,  busi¬ 
ness  manager,  Richmond,  Virginia.  News- 
Leader,  is  vice-president,  and  Irving  C. 
Buntman,  Wisconsin  Markets,  Inc.,  Milwaukee, 
is  secretary -treasurer. 

We  are  proud  of  this  strong  group — one  of 
the  hardest  working  associations  in  the  entire 
AFA  membership. 


Advertising  Federation  of  America 

Mason  Britton,  Chairman,  Board  of  Directors  Norman  S.  Rose,  President 

Vice-Chairman  of  the  Board,  McGraw-Hill  Publishing  Company  Advertising  Manager,  Christian  Science  Monitor,  Boston. 

36th  Annual  Convention  and  Advertising  Exposition,  Hotel  Sherman,  Chicago,  June  23-27,  inclusive 

Chicago  Host  Clubs:  Chicago  Federated  Advertising  Club;  Women's  Advertising  Club  of  Chicago 
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Extra  Ammunition  for 
Classified  Accounts 

By  LOYAL  PHILLIPS  and  HOWARD  PARISH 
Parish-Phillips  Tested  Want  Ad  Selling  Plans 


ONE  of  the  largest  retailers  of  musi¬ 
cal  instruments  in  the  East  started 
his  experience  in  advertising  with 
gnall  descriptive  classified  ads.  He 
was  one  of  the  Old  School — patient, 
persevering.  He  did  not  look  for  big 
results  immediately. 

At  a  luncheon  recently  an  executive 
of  that  store  was  asked  what  type 
of  merchandise  he  advertised  and 
whether  his  first  results  were  large  or 
small.  His  answer  was,  “I  cannot  as 
yet  state  definitely  how  many  returns 
were  received  from  our  first  ads,  be¬ 
cause  they  are  still  coming  in.”  He, 
of  course,  referred  to  the  cumulative 
effects  of  advertising  long  continued. 

Confidence  Build  Up 
Classified  advertising  will  create 
new  customers  now,  and  in  the  near 
hiture.  Continued  daily  advertising 
will  increase  the  prestige  of  the  firm 
at  very  low  cost,  and  will  assist  in 
building  up  confidence  on  the  part  of 
the  readers,  whose  patronage  is  to  be 
acquired  eventually.  Like  any  other 
advertising,  classified  will  help  to  re¬ 
tain  present  customers  and  bring  back 
old  ones. 

At  the  smallest  possible  advertising 
investment,  consistent  use  of  classi¬ 
fied  will  bring  in  business  obtainable 
in  no  other  way;  transactions  are 
made  daily  through  the  Want  Ads, 
and  to  stay  out  of  the  paper  means  a 
loss  to  your  competitors  of  the  busi¬ 
ness  which  is  available  on  that  date. 

Classified  is  the  only  type  of  adver¬ 
tising  to  which  great  numbers  of 
people,  as  a  matter  of  custom,  look 
for  specific  commodities  or  services 
which  they  want  and  need  to  buy 
IMMEDIATELY.  Classified  is  the  one 
form  of  advertising  whose  chief  mis¬ 
sion  it  is  to  fulfill  a  definite  demand 
which  already  exists.  Prospective 
customers  don’t  glance  through  the 
Want  Ads  —  instead  they  search 
through  them.  A  little  ad  has  the 
same  chance  of  being  read  as  the 
big  ones. 

A  common  fallacy  among  our  ad¬ 
vertisers  is  to  assume  that  classified 
advertising  is  chiefly  a  matter  of  an¬ 
nouncing  a  low  price.  Price  quotation, 
because  it  aids  the  reader  toward 
making  up  his  mind,  is  as  a  general 
nile  a  valuable  aid  to  advertising  ef¬ 
fectiveness.  There  are,  however,  in¬ 
stances  of  outstanding  success  in 
Used  Car,  Real  Estate  and  Miscellane¬ 
ous  advertising  where  little  or  no  ref¬ 
erence  was  made  to  price.  If  the 
bargain  element  is  prominent  in  the 
advertiser’s  merchandising,  it  should 
be  prorr.inent  in  that  advertiser’s  copy. 
But  if  low  prices  are  not  a  vital  part 
of  the  firm’s  policy,  then  price  quo¬ 
tations  should  be  merely  informative 
rather  than  alluring.  Just  as  some 
classified  readers  are  attracted  by 
Cheapness,”  others  are  repelled  by  it. 

Finding  New  Accounts 
A  tour  through  any  part  of  the  city 
easily  discloses  many  neglected  po¬ 
tential  classified  advertising  accounts. 
Here  is  an  antique  dealer,  there  is  an 
office  supply  man,  there  is  a  service 
garage,  here  is  an  inactive  real  estate 
account — all  doing  a  profitable  busi¬ 
ness  and  holding  a  good  credit  rating. 

In  the  suburbs  we  could  easily  spot 
many  other  types  of  enterprises,  such 
I  undertakers,  lumber  dealers,  small 
auto  dealers,  awning  companies,  roof- 
®cs,  decorators,  boat  dealers,  resident- 
managed  apartments. 

thinking  of  non-advertisers 
*a«ms  to  be  about  equally  divided 


between  those  who  say  we  don't  reach 
a  sufficient  number  of  people,  and 
those  who  say  our  classified  rates  are 
based  on  too  much  worthless  cov¬ 
erage. 

Most  first  papers  in  classified  are 
also  first  in  circulation,  but  there  are 
plenty  of  outstanding  exceptions,  in 
several  cities,  large  and  small.  Every 
major  paper,  regardless  of  its  circula¬ 
tion,  has  many,  many  readers  who 
can  be  appealed  to  more  effectively 
and  more  economically  through  that 
particular  newspaper.  As  a  matter  of 
fact,  from  one  to  a  dozen  deals  per 
month  through  any  one  newspaper 
justifies  the  consistent  daily  use  of 
that  paper. 

Contrasting  Experiences 

Many  of  us  carry  into  maturity  the 
childish  instinct  which  has  caused 
many  a  small  boy  to  take  his  first 
watch  apart. 

Some  new  advertisers,  when  their 
first  advertising  efforts  begin  to  send 
results  to  them,  let  their  curiosity  get 
the  better  of  them.  They  decide  to 
suspend  for  a  while,  and  they  will 
either  tell  us  that  the  results  weren’t 
satisfactory  or  that  they  want  to  find 
out  whether  the  increased  business 
came  from  our  paper. 

Almost  invariably  when  their  curi¬ 
osity  has  been  satisfied,  they  find  that 
business  has  been  lost  forever  to  com¬ 
petitors  and  that  momentum  and  pres¬ 
tige  have  been  sacrificed.  By  dint  of 
much  effort  with  a  crowbar  a  man 
can  start  a  freight  car  and  keep  it 
moving  by  pushing  with  his  weight. 
But  let  it  stop  and  he  is  powerless  to 
get  it  started  again  without  his  origi¬ 
nal  leverage. 

The  other  type  of  classified  experi¬ 
ence  is  that  of  the  account  who  keeps 
talking  about  “the  good  old  days’’ 
when  five  lines  would  bring  in  a 
crowd  any  day  in  the  week.  Market 
conditions,  “supply  and  demand.” 
change,  of  course,  and  by  these 
changes  classified  response  is  affected. 
Those  of  us  who  can  remember,  how¬ 
ever,  will  recall  that  during  those  so- 
called  “good  old  days”  those  items  so 
great  in  demand  were  so  scarce  that 
volume  business  was  impossible. 

The  indisputable  fact  in  the  case  is 
that  classified  is  being  used  today 
very,  very  profitably  by  hundreds  of 
different  types  of  concerns.  Plenty  of 
recent  result  stories  should  bring  this 
type  of  account  out  of  his  “retrospiec- 
tion”  by  showing  him  that  greater 
profits  are  possible  for  him  through 
classified  advertising. 

An  inscription  on  an  ancient  sun¬ 
dial  reads,  “The  Time  Is  Later  ’Than 
You  Think  It  Is.”  Prospective  cus¬ 
tomers  will  read  the  classified  ads 
tomorrow  and  every  day.  If  it’s  wise 
to  advertise  next  month,  it’s  wise  to 
advertise  tomorrow. 

If  it’s  a  good  idea,  why  postpone 
doing  something  about  it?  Now  is  a 
good  time  to  advertise  anything  for 
which  there  is  a  demand. 

■ 

GEORGIA  PAPER  SOLD 

The  Newnen  (Ga.)  Herald  has  been 
sold  by  Hanson  G.  Ford,  its  owner  the 
past  four  years,  to  George  M.  Mac- 
Nabb  and  Victor  D.  Armstrong.  Mac- 
Nabb  has  been  the  Herald’s  news  edi¬ 
tor  under  Ford’s  ownership,  and 
Armstrong,  formerly  with  the  Atlanta 
(Ga.)  Journal,  has  been  its  advertis¬ 
ing  manager  several  months. 


THE  LIGHT 


OF  FREEDOM 


-PASS  IT  ON 


THERE  SHALL  BE  NO  BLACK-OUT! 

Darkness,  death  and  destruction  reign  over  Asia 
and  Europe! 

"We  are  going  to  destroy  the  decrepit  democra¬ 
cies — we  trust  only  blood  and  iron”  shout  Hitler 
and  Mussolini. 

These  blind  leaders  of  the  blind  refuse  to  see  the 
light  of  freedom.  They  stake  everything  on  brute 
force  and  the  long-discarded  maxim — "might 
makes  right.” 

In  the  soul  of  America  a  power  greater  than  brute 
force  is  stirring!  Like  a  spiritual  sun,  the  light  of 
freedom  is  generating  a  mighty  force  to  defend 
the  way  of  life  precious  to  America  and  to  all 
democracies. 

There  will  be  no  black-out  of  the  Light  of  Free¬ 
dom  so  long  as  each  one,  in  faith  and  courage, 
is  pledged  to  "Pass  It  On!” 


for  Editorial  material  write 

American  Defenders  of  Freedom,  Inc. 

9  East  46th  St.,  New  York 


EDITOR 


P  U  B  L  I  S  H  Eh 


'a  Stephen  H.  Fleming,  67,  who  has 

been  an  auditor  of  the  Audit  Bureau 
_ Circulations  since  1921,  died  June 

A  ryT  TT-c-  ^  ATNATi/ro  -o  « j  *  _  d  st  l^ls  home  in  Dixon,  Ill.,  follow- 
CHARLES  E.  ADAMS,  >2.  editor  and  .  „  *u  n  f  u  * 

1  r  1.  f  \  ing  a  five-month  illness  of  a  heart 

publisher  of  the  Montrose  (Colo.)  .f  . 

Daily  Press  for  36  years,  died  June  7  •  r  j 

in  a  hosnital.  there,  after  a  10-day  Harry  Buyer,  60,  for  25  years  day 


publisher  of  the  Montrose  (Colo.) 

Daily  Press  for  36  years,  died  June  7  •  r  j 

in  a  hospital,  there,  after  a  10-day  Harry  Buyer,  60,  for  25  years  day 
illness  He  started  as  a  printers’  foreman  of  the  Cleveland  Press  com- 
‘devil”  at  15  with  the  old  Gunnison  Posing  room,  died  June  12.  Mr. 
Review  Press.  Later  in  1888  he  joined  Buyer  had  retired  on  pension  in 
Gunnison  News  Democrat  and  two  March,  1939,  to  regain  his  health.  He 
years  after  started  his  own  paper  the  h^d  been  a  Press  employe  for  30 
Pitkin  Miner.  Six  months  later  he  years. 

and  W.  H.  Corum  purchased  the  Gun-  Dawson  Mayer,  88,  co-founder  of 
nison  Review  Press  and  in  1893  be-  the  San  Francisco  Advertising  Club 
came  its  sole  owner.  He  sold  the  pa-  and  former  publisher  of  the  Jewish 


per  in  1904  and  purchased  the  Mont¬ 
rose  Press. 


Times  there,  died  in  San  Francisco 
June  13.  Mayer  became  advertising 


Victor  James  Robertson,  82,  pub-  manager  of  the  Times  in  1880  and  was 
lisher  of  San  Francisco  Commercial  owner  and  publisher  from  1906  to 
Daily  News  for  50  years  died  June  10  1916. 
in  an  Oakland  hospital.  ■ 

John  J.  Firestone,  81,  one  of  Michi-  md  P  T 

gan’s  oldest  editor  and  a  correspon- 

dent  of  the  Chicago  Tribune  for  the  John  Earle  Langdon,  former  edi- 
last  29  years  died  June  7  at  his  Alle-  torial  director  of  the  McClatchy 
gan,  Mich.,  home.  During  h.s  career  Newspapers  in  California,  died  June 


he  published  weekly  papers  in  In¬ 
diana  and  Michigan. 


10  at  Sacramento,  Cal.,  on  his  58th 
birthday.  He  is  survived  by  his 


Adolph  Kruhm,  56,  garden  editor  of  widow.  Mr.  Langdon  resigned  his 
New  York  World-Telegram  since  1936  editorial  directorship  and  retired  from 
and  an  expert  horticulturalist.  died  newspaper  work  because  of  ill  health 
June  5  of  a  heart  attack  in  Dr.  Reed’s  in  1934  after  28  years  of  service  with 


Sanitarium,  Amityville,  L.  I. 


the  Sacramento  Bee,  head  of  the  Me- 


Leonard  L.  Hill,  president  of  the  Clatchy  group.  In  1927  he  toured  Eu- 
National  Advertising  Agency,  New  rope  with  30  American  editors  to  study 
York,  died  last  week  at  his  New  York  conditions  abroad  under  auspices  of 
City  home,  following  a  brief  illness.  the  Carnegie  Endowment  for  Inter- 
Mas.  Elizabeth  Belle  French,  wife  national  Peace, 
of  Robert  A.  French,  sports  editor  of 
Toledo  Blade,  died  recently  in  the 

Community  Hospital,  Warsaw,  N.  Y.  H'I  HTj 

Mrs.  French,  in  ill  health  for  six 

months,  was  visiting  her  sister  at  TJ  II 

Perry,  N.  Y.  Survivors  include  a  son,  *1** A XjhJ 

Robert  J.  French,  sports  editor  of 

Philadelphia  Inquirer.  "SITUATIONS  WANTED" 

William  N.  Mallon,  43,  of  the  De-  l  -.l  rk  j  t 

troit  News  circulation  department,  , 

was  found  dead  in  his  summer  cot-  a  J-****,  ‘4/.  |!"* 

tage  near  Monroe,  Mich.,  June  6.  Au- 

thorities  attributed  death  to  a  heart  "HELP  WANTED" 

attack. 

John  S.  Cohen,  Jr.,  41,  former  mo-  (Cash  with  Order)^ 

tion  picture  editor  of  the  New  York  *  *!"’•  P*'"  jl”® 

Sun,  and  son  of  the  late  Major  John  \  times  .80  per  line 

S.  Cohen,  former  editor  of  the  Atlanta 

(Ga.)  Journal,  died  in  an  Atlanta  hos-  "BUSINESS  OPPORTUNITIES" 

pital  June  7  after  a  long  illness.  He 

was  a  1919  graduate  of  the  United  (Cash  with  Order) 

States  Naval  Academy,  member  of  I  —  -90  per  line 

the  only  academy  class  to  be  gradu-  ^  times  —  .70  per  line 

ated  in  three  years,  and  resigned  his  OTHER  CLASSIFICATIONS 

commission  two  years  later  to  enter 

newspaper  work.  Ill  health  forced  (Cash  with  Order) 

his  retirement  from  the  Sun’s  service  *  P*''  l|"* 

about  seven  years  ago,  later  he  joined  ^  times  —  .70  per  line 

the  Chicago  office  of  National  Broad-  Count  five  words  to  line,  box  number  to 
casing  Company.  j,,  counted  as  three  words.  K4inimum 

Charles  Henry  Taggart,  66,  former  space,  three  lines.  References  required 
cashier  of  the  Dallas  (Tex.)  Morning  with  "Business  Opportunities"  and  other 
News,  died  in  his  sleep  at  his  home  ads  involving  sale  of  property  or  goods 

Jine  7.  He  was  employed  by  the  CLOSE  THURS.  NOON 

News  continuously  from  the  time  he  v  ^ 

left  school  in  1896  until  his  retire- 
ment  in  1931. 

Francis  Fithian  Healy,  35,  local  |  Looking  For 

news  writer,  formerly  of  Chicago  I  A  JOB  I 

and  Texas,  died  in  New  Orleans  Jf  I"  Any  of  Th*st  Fields;  M 

June  5.  He  is  survived  by  his  wife,  ^  Admtising  Management  ^ 

Mrs.  Gladiola  Healy,  former  Texas  ^  ^ 

newspaperwoman,  his  mother  and  a  Utiliie  These  Services 

sister.  l.  Draft  a  four  time  ad  setting  forth 

T_  niT  i.-AM  t,  -r,  ,  y®“r  quallflcatlons  and  send  it  to  us  » 

John  Melvin  Mel  Bryan,  53,  pub-*  with  ptyneot.  (Count  fire  words  to  ■ 

Usher,  North  Vancouver  Review  and  P®*  P®®  ‘““®>-  f 

member  of  the  Brittsh  Columbi.  SiS.".“’-SKr‘SS"bS  J 

Legislature,  died  at  his  home  at  Lynn  b«en  placed  directly  in  this  manner, 

Valiev  B  C  following  a  Inner  illnncs  FlU  out  completely  the  Personnel  ap- 

vaiiey,  o.  u.,  loiiowing  a  long  Ulness.  plication  that  wlU  be  sent  you  upon  X 

He  was  a  widely  known  figure  in  receipt  of  ad.  This  win  be  kept  in  our  ^ 

provineial  and  munieipel  poIiUes  end  SSMSTmil  1 

an  active  trades  unionist  all  his  life.  executives  calling  upon  us  constantly  t 

He  was  vice-president  of  the  Typo-  employees.  Your  confidence  re-  £ 

graphical  Union  in  1923-24.  3.  ^ter  act  now  to  catch  our  deadline 

Alexander  E.  Ruskiewicz,  52,  former  X 

co-publisher  of  the  Polish  Every-  PERSONNEL  SERVICE  1 

body’s  Daily,  Buffalo,  was  drowned  Editor  *  Publisher  J 

last  week  in  the  Niagara  River  in  ^ime.  i’.®®  ““n.  y.  c.  V 

Buffalo. 


Newspapers  For  Sale 

DAII.1KS  FOR  SALK 

Pop.  Cir.  Ciish 

226  Illinois  .  9, QUO  2,U00  $10,000 

223  Indiana .  9,600  3,500  35,000 

147  Oklahoma  _  7,950  2,700  15,000 

268  Pennsylvania  .  28,000  3,500  15.000 

228  Indiana .  11,000  2,300  12,500 

237  CalifomU  ,  ,  ,  8,000  1,800  20,000 

230  Iowa  .  37,000  12,000  50,000 


231  Minnesota  ...  11,005  3,760  52,632 

IGl  Mississippi  .  .  .  20.000  5,000  50,000 

267  West  Coast  .  .  30,000  8,000  60,000 

182  Texas  .  13,000  4,780  25,000 

254  Texas  .  5,500  3.000  10,000 

267  Northwest  ...300.000  80,000  200,000 

256  West  Virginia.  15.000  5,287  40,000 

245  Pennsylvania  Grossg.  $130,000  100,000 
In  askiinr  for  iiiformution,  please  state  your 
responsibility.  Murray  K.  Hill  &  Asso¬ 
ciates,  Newspaper  Hrokers.  Nashville, 
Tennessee. 

Evening  Daily  in  alert,  growing  ^Southern 
city  50,000.  Modern  building,  com¬ 

plete  equipment.  Trade  area  250.000. 
Annual  local  retail  sales  $20  million 
through  500  outlets.  Appraised  value 
■$425,000,  well  financed.  $50,000  initial 
payment  required  from  experienced,  res¬ 
ponsible  buyer.  Box  1035,  Editor  & 
Publisher. 

Southern  Daily  growing  town.  8,500;  trading 
area  over  150,000;  prosperous  agricul¬ 
tural  section.  City  retail  trade  four 
millions  annually  through  180  outlets.  An¬ 
nual  business  $50,000;  good  equipment; 
pleasant  environment.  No  other  daily 
competition  over  broad  area.  Fine  op¬ 
portunity  for  jirosperous  expansion  by 
experienced  operator.  Initial  payment 
$10,000.  Box  1022,  Editor  &  Publisher. 


"SITUATIONS  WANTED" 

(Catb  with  Ordwr) 

I  timw  —  .50  pwr  lin* 

4  timet  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  timet  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  timet  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 


If  Looking  For 

A  JOB 

r  In  Any  of  These  Fields; 

M  Advertising  Management 

X  Circulation  Mechanical 

^  Eiitorial  Publicity  | 

Utilin  These  Services 

1.  Draft  a  four  time  ad  setting  forth 
your  qualifications  and  send  It  to  us 
with  payment.  (Count  five  words  to 
the  line;  40c  pet  line,  per  issue). 
For  a  month,  your  message  will  rea^ 
prospective  employers.  Many  have 
been  placed  directly  In  this  manner. 

2.  FlU  out  completely  the  Personnel  ap¬ 
plication  that  wiU  be  sent  you  upon 
receipt  of  ad.  Thia  will  be  kept  in  our 
files  for  six  months.  It  wlU  make  your 
record  avaUable  to  the  publishers  and 
executives  caUing  upon  us  constantly 
for  employees.  Your  confidence  re¬ 
spected. 

3.  Better  act  now  to  catch  our  deadline 
of  next  Thursday. 

PERSONNEL  SERVICE 

Editor  *  Publisher 
1700  Time*  Bldg. 

Timm  Sq.  N.  Y.  C. 


Circulation  Promotion 

See  our  ad  on  page  183  in  the  Year  Boot 
Hudfson  DePriest  &  Associates,  World) 
Record  Circulation  Builders,  246  Stl 
Ave.,  N.  y.  C. 

Successful  subscription  contests  for  ovk 
30  years.  CHARLES  PARTLOWE  CO 
Occidental  Building,  Indianapolis. 


Help  Wanted 

III  arsnrring  adi’crtiicmeiils  of  the  "Ht.f 
IVcntcd"  nature,  it  is  adifsable  to  ntar 
copies  of  references  rather  than  the  originti; 
Copies  sen-c  the  purpose  and  avoid  potsiii 
loss  of  originals. 

ACCOUNTANT  AND  OFFICE  MANAGEE 
Excellent  opportunity  for  experienced  nu: 
daily  city  of  50,000.  Write  full  detiii- 
to  Box  1090,  Editor  &  Publisher. 

Local  Display  Manager  Wanted — 
Please  furnish  full  details  of  past  exptrl- 
emces;  character  references.  Send  pictir: 
of  self.  Prefer  man  with  experience  e 
Texas  newspapers.  Apply  Box  1095,  Edi¬ 
tor  &  Publisher. 

Wanted  Immediately  Special  Edition  Me: 
67th  Anniversary  Long  Island  Newspspe: 
World's  Fair  Territory.  33'/jCo  comm;- 
sion.  Phone  Publisher,  Monday,  i: 
HAvemeyer  9  8800. 

Wanted;  Public  Relations  Advisor.  Re)- 
dent  of  Pennsylvaniu;  familiar  vi'i 
Pennsylvania  politics;  public  speakio: 
ability.  Immediate  re|>ly — state  hi 

history  and  references.  K.  Harris,  2#  t 
3rd  St.,  Room  107.  Harrisburg,  Penal. 


Situations  Wanted 
Administrative 


AvaUable  this  FaU  Editor-Manager,  daily  « 
weekly,  Western  states.  Twenty  ycin 
good  experience  all  one  city.  Referencn 
Employed  now.  .  Box  1007,  Editor  ait 
Publisher. 

Former  SCRIPPS  HOWARD  Office  Maoap; 
capable  of  taking  charge  of  businesi  «1 
fice.  Clear  record.  Box  990,  Editor  ui 
Publisher. 

General  Manager,  w  ide  experienee  cities  10 
to  30  thousantl.  Has  record  that  meri' 
investigation.  Knows  advertising  tie 
cireulation.  Proven  administrative  sbi 
ity.  College  background.  41  yean  •! 
age.  Box  1063,  Editor  &  Publisher. 


^^uote: 


“You  did  very  nell  \ 
by  me  and  I’m  more 
them  delighted  with 
the  job,”  writes  Dan 
Hull,  placed  with  the  ^ 
Claremont  (N.  II.)  1 
Daily  Eagle. 


"YOUTH  WILL  BE 
SERVED" _ 

Daniel  Hull.  24,  was  Editorial  Chairman 
of  The  Dariniouth  of  Dartmouth  College 
and  was  graduated  in  1939.  After  editing 
Ski-Week  he  was  placed  in  his  present 
position  through  the  Personnel  Service. 

The  Personnel  Service  serves  youth  by 
placing  young  men  in  the  newspaper  and 
allied  fields.  Opportunities  are  con¬ 
stantly  brought  to  the  attention  of  the 
Service.  They  are  jobs  for  you! 

EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE 


Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 

Daily  newspapers  bought,  sobl,  a|>praised. 
NEWSPAPER  APPRAISAL  CORP'N 
Times  Building  New  Y’ork 


Newspapers  Wanted 

Wanted  To  Buy 

BY  EXPERIENCED  PUBLISHER 
Daily  newspaper  in  county  seat  town  of 
7..5))0  poi>ulHtion  or  over.  Miildle  west 
prefi-rred.  Will  make  $1.5,0(10  down 
l>ayment.  Box  1038.  Editor  &  Publisher. 
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Situations  Wanted 

Administrative  (Cont’d) 


Situations  Wanted 
Editorial 


jljji _ rapable  and  experienced  office  and 

back  shop,  wishes  job  on  weekly  news¬ 
paper  with  opportunity  to  buy  interest. 
Deep  South  preferred.  Box  1075.  Editor 

t  Puhlii^er. _ _ 

g^Vf^pennan,  42,  for  eiKhteen  years  ad- 
vertisinc  and  circulation  manager  on  same 
small  city  daily,  available  as  publisher’s 
assistant  or  department  head,  similar 
field.  Keferences  tell  story.  Married; 
faniily.  Box  1071.  Editor  &  Publisher. 


Situations  Wanted 

AdvertUini 


Advertising  Ability,  selling,  layout,  copy. 
Producer,  age  26,  college.  Six  years’  ex¬ 
perience  on  large  and  small  newspapers, 
agencies.  References.  Have  car.  Now 
employed,  but  desire  change  for  better 
opportunity.  Box  1013,  Editor  &  Pub¬ 
lish^  _ 

ADVERTISING  EXECUTIVE 
Classified 

Made  big  gains,  third  paper  city  300,000. 
Increased  revenue  quarter  million  dollars 
city  6(t0.000.  Built  second  paper  to 
strong  first  in  city  over  two  millions. 

Applicant  is  young,  intelligent,  re¬ 
sourceful  worker.  Address  confidentially. 

Box  1062.  Editor  &  Publisher. _ 

Adrsitlaliig  Man,  23,  twelve  months  news¬ 
paper  advertising  syndicate,  college  grad 
nate,  wants  actual  newspaper  experience. 

Box  977.  Editor  &  Publisher. _ 

Advertising  Manager,  age  38,  fourteen  years 
present  position,  national  and  local,  wants 
interest.  Will  invest  |3,000  with  pub¬ 
lisher  who  needs  me,  not  the  money. 
Responsible,  family,  congenial,  perma¬ 
nent.  Mutual  strictly  confidential  in¬ 
vestigation.  Box  1042,  Editor  &  Pub¬ 
lisher _ 

ADVERTISING  MANAGER 
Ig>cal  or  Classified 
College  graduate,  36,  charged  with  creative 
energy  and  packing  a  championship  sales 
punch.  Twelve  years’  experience.  Best 
references.  Box  972  Editor  &  Publisher. 

CAN  YOU  USE 
THIS  MAN  ! 

Seventeen  years  advertising  and 
business  office  experience  with 
three  newspapers — last  ten  years 
with  one  of  the  country’s  largest 
volume  carriers,  and  last  five  years 
have  been  advertising  manager. 
Excellent  record  and  references. 
College  graduate.  39  years  old. 

Anxious  to  make  connection  with 
smaller  new-si>aper  where  oi>por 
tunity  exists  to  earn  eventually 
an  interest.  Not  bothered  with 
either  an  executive  comi>l«x  or  big 
s.alary  requirements. 

If  you  are  interested  in  talking  to 
siii-h  a  person,  write  Box  1066. 

Editor  &  Publisher. 

Clitslfled  Manager,  age  34,  married.  Four¬ 
teen  years’  experience  newspapers  of  10 
to  100,000  circulation.  Familiar  with 
paone  and  street  operations,  plans  and 
promotions.  Keeps  staff  interested  and 
producing.  Available  now  I  Box  955, 

CLASSIFIED  MANAGER  SALESMAN 
froven  ability  to  produce;  also,  would  man- 
ige  weekly;  now  employed,  but  desire 
Aange  for  job  with  future.  Box  965, 
iditor  k  Publisher. 

Cluilfted  Manager- Supervisor.  Seven  years’ 
experience  Metropolitan  and  small  dailies. 
Shown  substantial  increase  in_  four  years 
with  present  newspaper.  Know  every 
phase.  Box  1091.  Editor  &  Publisher. 

Promotion  Man,  young,  experienced.  Ideas, 
copy,  layout,  production.  Box  1089.  Edi¬ 
tor  A-  Publisher. 


Analysis  and  Publicity — expertly  done. 
Press,  magazines.  Radio.  Also,  con¬ 
sumer  writing  behalf  of  business.  Rea¬ 
sonable — if  immediate.  Box  1070,  Edi- 
tor  &  Publisher. _ 

Available — A-1,  all  ’round  newspaperman; 
31;  twelve  years  dailies,  weeklies;  edi¬ 
torial,  advertising.  Box  1043,  Editor  k 

Publisher. _ 

B.J.,  M.J.,  Scholarly,  dependable,  wants  ex¬ 
perience— anywhere.  Salary  incidental. 

Box  1064.  Editor  &  Publisher. _ 

Crack  Newspaperman — five  years  English 
dailies  Egypt.  Near  East  expert.  Desk 
work,  reporting,  features.  Locate  any- 
w-here — now  in  New  York.  Box  1020, 

Editor  k  Publisher. _ 

Editor  National  Magazines,  employed,  33. 
Managing;  associate;  assistant.  Launch 
new  publication;  publicity;  house  organ. 
Full,  part-time.  Box  1097,  Editor  & 

Publisher. _ 

Editorial  Assistant  —  Original  work  syndi¬ 
cated  science,  puzzle  page,  special  fea¬ 
tures,  literary  criticism.  European  and 
New  York  experience,  French,  German. 
Box  1005,  Editor  and  Publisher. 

Editorial — fourteen  years’  experience  as 
reporter,  desk  man.  city  editor;  ten  years 
Metropolitan  New  York:  seeks  small-city 
daily  or  weekly  job.  Age  32.  Box  1092, 
Editor  A-  Publisher. _ 

Editorial — Reporter  and  Makeup.  Experi¬ 
enced  on  Metropolitan  and  small-town 
newspapers.  Single.  30  years  of  age. 
Work  anywhere.  Box  962,  Editor  & 
Publisher. 


Shopq*—  THE  EQUIPMENT  MART  ^And  Save 

New  Eqmpment  end  Sapplies  —  Used  Machinery  Bargains 
For  the  Prinling-Pablishing  Field 


SitnatioRS  Wanted 

CrcnladoB 


ClRCULA’nON  ASSISTANT 


Experienced  all  ’round  newspaperman- 
reporter,  rewriter  (news  and  sports), 
sports  copy  desk.  College  graduate, 
1934.  Box  954,  Editor  k  Publisher. 

Experienced  Reporter — eleven  years  in  Met¬ 
ropolitan  field  covering  courts,  politics, 
religion,  art  and  general ;  rewrite,  art 
criticism,  interviews  and  features.  Age 
34,  married,  two  children.  College  grad¬ 
uate.  Box  1000.  Editor  k  Publisher. 

Experienced  reporter,  photographer,  feature 
writer,  desk  man;  for  daily  or  trade 
journal.  Box  1080,  Editor  &  Publisher. 

First-Class  Sports  Writer  —  Alert,  capable, 
with  ability  to  write  originally  and  well. 
Age  30.  Box  1061,  Editor  &  Publisher. 

Graduate,  23.  with  M.A.  in  Journalism; 
good  writer;  six  years’  experience  in 
back  shop.  Can  use  camera.  Box  1068, 
Editor  &  Publisher. 

Harvard  Graduate  with  college  and  Metro¬ 
politan  reporting  experience,  now  avail¬ 
able.  Age  22.  No  geographical  ties.  Ex¬ 
cellent  recommendations.  Box  980,  Editor 
k  Publisher. 

LOOKING  FOR  A  HARD  JOB 

Newspaper,  publicity,  radio  writer.  Ex¬ 
perienced,  capable.  Now  at  top  limit 
of  present  position.  University  gradu¬ 
ate;  age  25.  Box  964,  Editor  k  Pub- 
lisher. _ 

Managing  Editor  39,  sixteen  years’  experi¬ 
ence  in  editorial  department.  Now  em¬ 
ployed.  Box  1049,  Editor  k  Publisher. 

News  Cameraman,  desires  change,  references 
from  present  employer.  Handle  any  as¬ 
signment  including  sports,  action,  style, 
society,  portrait,  illustration,  natural 
color,  advertising,  etc.  Box  1014,  Editor 

k  Publisher, _ 

News,  Feature,  Sports  Reporter,  23.  mar 
ried.  One-and-one-half  years’  experience 
on  small  daily — advertising,  desk  experi- 

eiice.  Box  1069.  Editor  &  Pviblisher.  _ 

Photographer-Darkroom  Man.  Age  2.5, 
single.  Publicity  and  commercial  experi¬ 
ence.  Now  employed;  go  anywhere.  Bo-: 

108.5.  Editor  &  Publisher. _ 

Photographer  with  6x8  zinc  engraving  outfit 
can  handle  entire  picture  policy  of  small 
daily  at  moderate  cost.  Young,  single, 
news  camt-raman  4  years,  go  anywhere. 
Box  1093,  Editor  A-  Publisher. 

Reporter,  deskman,  23,  experienced,  em¬ 
ployed;  A.B.,  Harvard,  with  honors;  M.S., 
Columbia  Journalism;  best  recommenda- 
tions;  car.  Box  1040,  Editor  k  Publisher. 
^porter  —  employed  —  nine  years  56,000 
circulation  newspaper.  Position  with 
advancement  chance  wanted.  Box  935, 
Editor  k  Publisher. 


Composing  Room  Equipment  For  Sal« 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

Complete  equipment  for  reconditioning  old 
matrices  including  anvil,  files,  punches, 
chisels  hammer,  etc.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  costs,  saves  space-band  repairs, 
quickly  pays  for  itself.  Priced  right. 
MONOMELT  Company,  Dept.  6.  Minneat 
polis,  Minn. _  _ 

For  Sale;  Duplex  Tubular  220  AC  or  DC 
Current  Electric  Scorcher,  only  slightly 
used,  excellent  condition.  Make  best 
ofl'er.  REPORTER,  Independence.  Kan- 


Guaranteed  Rebuilt  Linotypes  k  Intertypes 
.See  HOOD  FALCO  CORP.  First 

225  Varick  Street _ New  York,  N.  Y. 

LINOTYPES— INTERTYl’ES—LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 
Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  servict*. 
Modernization  possible  only  thru  .STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company.  203  Lafayette  St., 
New  York  City. 

LINOTYPE.  INTERTY'PE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street _ New  Y'ork  City 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes. 
Cylinder  Presses.  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  A-  WAL.SH  CORPORATION 
82  Beekman  Street  New  York.  N.  Y. 


Situations  Wanted 

_ Editorial  (Cont’d) _ 

Reporter,  limited  experience;  subsistence 
wage;  versatile;  college  training;  age  20; 
acquainted  Metropolitan  area;  go  any¬ 
where  for  interview.  Box  1015,  Editor  & 
Publisher. _ 

Reporter,  sports  writer,  25,  seeks  job  daily 
anywhere;  also  publicity,  magazine  ex- 
perience.  Box  1012,  Editor  &  Publisher. 

REPORTER 

Twenty  six  years  old,  excellent  three-year 
record  on  large  weekly,  desires  place  on 
daily  or  with  news  service.  Box  1039, 
Editor  &  Publisher. _ 

Reporter,  25.  B.A.,  good  record  New  York 
and  Pennsylvania  dailies;  rewrite,  editing, 
sports.  References.  Now  employed.  Box 

_  1060.  Editor  A-  Publisher. 

Yale  Graduate  Student,  24,  marriedr~r^d"- 
ing  knowledge  seven  languages.  Want 
start  reporting,  writing,  editing.  Will 
go  anywhere.  Box  959,  Editor  k  Pub- 
lisher. _ 

Young  College  _  Maa  desires  journalistic 
start.  Practical  theoretical  knowledge. 
Begin  at  bottom — reportorial  or  publicity. 
Box  1052,  Editor  A  Pahiisher. 

Situations  Wanted 

_ Mechanical _ 

Composing  Room  Foreman — now  employed 
leading  daily  in  Southwest;  good  cost 
and  production  record;  desires  change 
South,  Middlewest,  Southwest.  Inter¬ 
view  my  expense.  Box  945,  Editor  & 
Publisher. _ 

Linotype-Intertype  Operator,  3.000  ems, 
clean,  fast,  experienced  on  job  work. 
References,  go  anywhere,  salary  secondary. 
Single.  Box  1018,  Editor  k  Publisher. 

Reliable  and  permanent  pressman  open  for 
position.  Color,  stereo  and  commercial 
experience.  Write  or  wire  BRUCE 
BRAND.  724  EAST  MAPLE,  ENID,  OK¬ 
LAHOMA. 


Mechanical  Equipment  For  Sale 

All  sizes  cylinder  presses,  job  presses.  Kelly 
presses,  Kluge  Units,  John  Thompson 
presses.  Linotypes.  Intertypes,  complete 
plants  bought  and  sold. 

GRAPHIC  MACHINERY  EXCHANGE.  Inc. 

30  West  24th  St.  New  York  City,  N.  Y. 
COMMERCIAL  A-  NEWSPAPER  EQUIP. 

Craftsmen.  307  Atlantic  Ave.,  Boston. 
Discontinuing  Job  Plant  and  will  sell  equip¬ 
ment  reasonable.  Write,  News  Publishing 
Company.  Wheeling.  West  Va. 

For  Sale:  Hoe  Curved  Casting  Box  A  Plate 
Finishing  Machine  for  14 plate,  22 -y,' 
sheet  cut;  Duplex  Dry  Mat  Roller;  24- 
page  Scott  Straightline  Web  Newspaper 
Pres.s,  22%*  sheet  cut;  Model  14  Lino¬ 
type.  fine  value;  Sixteen  72-channel  lower 
split  Linotype  Magazines.  Thos.  W.  Hall 
Company.  120  West  42nd  St.,  New  York 
City.  N.  Y. _ 

Optimus  Cylinder,  22x32.  tape  delivery 
2800  hr.,  good  condition;  chase,  roller 
cores,  220v.  Kimble  motor.  Write  or 
wire.  The  Herald.  Ft.  Scott. JKansas. 

Muchanical  Equipment  Wanted 

Dry  Mat  Roller — used  heavy  duty,  single¬ 
page.  Give  complete  details.  The  De  Kalb 

Daily  Chronicle.  De  Kalb.  Illinois. _ 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy.  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penna. 

Photo-Eugroving  Equipmaut  For  Salu 

CHEMCO 

Photo  Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 

230  W.  41st  Street _ New  York  City 

Photo  engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 
no  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y. _ Chicago,  Ill. 

Press  Room  Equipwt  For  Salu _ 

Duplex  24-page  Tubular;  Duplex  2 u- page 
semi  cylindrical ;  Duplex  8-page  Angle 
Bar;  Goss  16-page  straight-line  press; 
also,  a  wide  range  of  good  stereotype 
machinery  and  composing  room  equipment. 
What  can  you  use?  John  Griffiths  Co. 
Inr..  14.5  Nassau  St..  N.  Y.  C. 

For  Sale — Goss  straightline  press,  three 
colors  and  black  or  24  pages  black  and 
additional  color  cylinder,  211^’  cutoff, 
drive  also  curved  stereotype  pieces, 
chases,  strictly  A-1  condition;  $6,000  as 
stands.  The  Everett  Daily  Herald, 
Everett,  Wash. 

For  Sale:  8-page  Duplex  flatbed  new-spaper 
press  with  motor.  Lebanon  News  Pub- 

lishing  Co..  Lebanon.  Penna. _ 

Used  Hoe  4-unit  or  5-unlt  straight-iiattern 
design  steel-cylinder  roller  bearing  presses, 
with  or  without  pancoast-design  2  color 
couples  ;  also.  Z  -  pattern  super  -  speed 
presses:  available  for  immediate  ship¬ 
ment.  R.  HOE  A  CO  .  Inc.,  910  East 

138th  St..  New  York.  N.  Y. _ 

EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave..  Boston 


Sturuotypu  Equipmunt  For  Salu 


For  Sale —  Diiplux  Tubular  Reamer  Finisher, 
$250.  The  Jackson  Daily  News,  Jackson. 
Mississippi. 


37,  now  employed,  seeks  change.  Has 
tight  years’  daily,  weekly  and  farm 
journal  experience  and  is  adept  at  pre¬ 
paring  promotion  advertisements,  carrier 
literature,  expiring  letters  and  enclosures, 
club-raiser  and  local  agent  offers,  etc. 
Specializes  in  creating  contests  that 
hnild  and  hold  circulation.  Will  gladly 
prove  ability  with  samples  of  work.  Box 
1048,  Editor  A  Publisher. _ 

Circulation  Man,  unlimited  experience:  spe¬ 
cialist  in  boy  promotion,  home  delivery 
and  office  detail,  with  enviable  record. 
Box  940,  Editor  A  Publisher. 

Circulation,  news — organization  and  detail, 
specialist.  38.  with  American.  Pacific. 
European  and  Russian  experience.  In¬ 
valuable  in  present  war  coverage.  Moder¬ 
ate  salary,  any  American  city.  Box 
1088.  Editor  A  Publisher. 

*^gailne  Subscription  Man.  own  car.  cover- 
tpg  North  Atlantic  States,  will  sell  sub- 
acriptiona  for  established  trade  publica¬ 
tion.  Box  1096,  Editor  A  Publisher. 
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Experienced  pub.Usher  with  record  for  unusually 
profitable  operation  available  for  post  as  confidential 
assistant  to  daily  publisher.  (Circulations  15,000  to 
50,000). 

Thorough  knowledge  sales  building;  economical 
operation;  financing;  promotion;  building  loyalty  and 
smooth  operation  all  departments. 

Salary  secondary  consideration  to  future  opportunity. 
If  you  desire  realization  of  increased  profits  in  addi¬ 
tion  to  congenial  satisfactory  assistance,  write  today. 
Excellent  references. 


Business  or 
Advertising  Manager 

Daily  or  weekly  newspaper.  Have 
had  20  years’  experience  in  manag¬ 
ing  papers,  but  now  available  on 
account  of  change  in  ownership. 
Have  good  record  as  producer;  good 
appearance  and  aggressive.  Have 
many  ideas  that  will  be  productive 
of  additional  space.  Am  47  years 
of  age.  married  and  family  of  five. 
Nat  adverse  to  any  location  where 
results  are  wanted  and  a  future  is 
offered.  Write: 

Box  1045  Editor  A  Publisher 


Box  1050,  Editor  &  Pablithar 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madiios  Ava.  Now  Yerli 

Bnaineta  Established  In  ISM 


EDITOR 


PUBLISH 


SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 

FIFTEEN  or  twenty  years  ago,  when  also  lessons  on  the  mutual  relation-  was  six  to  eight  hours  late  and  news 


belongs  to  the  Army.  There  are 
ably  20  or  25  men  with  the 
major  or  higher  in  the  Regulan 
know  news  and  newspapermen. 


the  world  was  thoroughly  tired  of  ships  of  the  press  and  the  Army.  '"“T,  where  than  at  war  eames  Their 

fighting  (or  thought  it  was),  Uncle  One,  who  prefers  to  remain  name-  able  scene  of  action  so  that  they  could  e  m  ^  Jould  rank  weU 


men  were  seldom  told  the  most  prob- 


of  them,  we  know,  are  ranked 
the  best  tacticians  and  strate 
the  service.  And  most  of  th 
virtue  of  those  skills,  are  al 
likely  to  be  on  important  duty 


Sam  reduced  his  less,  remarked  that  the  attitude  of  see  it  for  themselves 


licity  talents  would  rank  well 


Navy  Games 
of  Old 

Like  "Cruises" 


navy  to  its  lowest  army  and  corps  commanders  towaro  Lower  ranking  officers  in  the  press  others  in  professional 

terms.  Several  hun-  newspapers  is  about  the  same  as  that  section  tried  hard  to  be  helpful,  our  ®  tn  that  f 

dreds  of  thousands  of  of  the  banks  during  1930-1933.  Their  friend  said,^t  their  superiors  limited  “  ^ems  to  u^  ^ 

tons  already  formed  idea  of  being  helpful  was  to  do  the  the  field.  They  didnt  always  know  ^^mv  threxecuU^^^^ 

as  battle  cruisers  and  smallest  possible  amount  of  negative  what  the  higher  command  had  in  ^rmy  n  ine  execution  or  i«  ^ 

_  r  _ _  __  ”  TT.,c.  _  TTiinH  pvpn  nn  sr>  simnlp  a  nrnnnsition  Sion  pians.  Wltnin  limits,  t 


I* 


I 


mind,  even  on  so  simple  a  proposition 


battleships  were  cut  up  for  scrap  or  “forbidding.”  The  generals  never  vol-  mind,  even  on  so  simple  a  proposition 
used  as  targets  while  the  admirals  unteered  information,  nor  gave  hints  as  the  location  of  a  headQuarters. 
shook  their  heads  in  grim  silence,  where  it  might  be  found.  Asked  a  The  subordinate  officers  also  tried  to 
A  lot  of  us  clung  to  the  notion  that  direct  question  by  a  reporter  who  get  the  newspapermen  pictures  of  the 


been  sought  and  accomplish 
Army  press  officers.  The  limi 
too  narrow. 

The  military  establishment 


k 

k 

rf 

% 


never  again  would  the  nations  engage  knew  something  of  thr  day’s  work,  ‘  kriegspiel.  They  obtained  a  car  and  .  j  auite  a  kicking  around 
_ : _  rm fViov  would  ciinnlv  a  rplnrtant  “ves”  a  Siffnal  Corns  nhotosranher  and  sent  ^eivea  quite  a  KiCKing  arouna 


in  a  major  war.  The  fleets  which  they  would  supply  a  reluctant  “yes 
were  left  seemed  to  be  regarded  as  a  or  “no,  without  comment.  Even  tha 
sort  of  international  police  force,  was  a  favor. 

though  nobody  was  ever  able  to  de-  Oo  the  other  hand,  few  of  the  news 
fine  a  sphere  for  that  service.  men  knew  anything  about  the  arm; 


they  would  supply  a  reluctant  “yes”  a  Signal  Corps  photographer  and  sent  f^ivea  quue  a  xicxing  arouna 
or  “no,”  without  comment.  Even  that  him  out  to  “get  pictures.”  The  pho-  press  and  in  Congress  for  iti 
was  a  favor.  tographer,  an  intelligent  private,  was  shortcomings.  It  has 

On  the  other  hand,  few  of  the  news-  given  no  directions— not  even  a  map  roundly  criticize^  for  its  selec 
men  knew  anything  about  the  army  of  the  2,500-mile  area  he  was  supposed  automatic  rifle,  for  its  fail 
or  about  military  science,  our  in-  to  cover.  Naturally,  he  got  no  “stop-  mechanized  weapons  and 

onritiniipH  TVinsf  of  thorn  worp  nrp.ss”  nictures.  artillery  beyond  the  bluep 


For  a  few  years  after  that  dream  of  or  about  military  science,  our  in-  to  cover.  Naturally,  he  got  no  “stop- 
President  Harding,  Secretary  Hughes  formant  continued.  Most  of  them  were  press  pictures.  model  staee  The  lavman  he  h# 

and  Viscount  Cecil  was  written  on  content  with  the  headquarters  hand-  Our  friend  advanced  a  concrete  sug-  ^ 

paper,  the  principal  job  of  our  naval  outs  on  strategical  advances  and  re-  giestion  for  improvement  of  this  situa-  emior  cannor  xnow  a 

vessels  was  cruising  from  port  to  port,  treats  —  movements  which  the  high  tion.  He  would  operate  the  press  fv.„gg  He  knows  that 

showing  up  every  two  or  three  years  command  had  determined  long  in  ad-  section  in  conjunction  with  the  urn-  g^nerts  havo  m ado  mistake 

in  New  York  Harbor,  more  frequently  vance.  pire  control  staff-the  only  people  who  the  oTst  soTeUml 

steaming  majestically  through  the  Our  friend,  who  is  no  stranger  to  know  the  location  and  intenUons  of  ®  “  in  t  e  past  sometime 


steaming  majestically  through  the  Our  friend,  who  is  no  stranger  to  know  the  location  and  intenUons  of  ^  J  «  P“^’ 

Golden  Gate,  wintering  comfortably  newspaper  work,  believes  that  news-  troops  on  both  sides  at  all  times.  An  f  ^  y  ^ 

in  the  warmth  of  Cuban  waters.  Be-  paper  readers  want,  and  the  Army  officer  with  tactical  knowledge  and  «  “ 

tween  times,  the  officers  studied  the  needs,  stories  which  give  the  picture  news  sense  (and  we  can  name  a  few  °  m 

lessons  of  Jutland,  improved  their  of  the  Army  at  work — how  the  men  in  the  Regular  Army)  could  give  the  -u  mu  regular  soldier  k 

gunnery  and  engineering,  and  put  on  live,  how  they  eat,  how  they  advance  press  information  in  interesting  tactical  »  •  e  gu  so  mer  . 

annual  manouevres  to  apply  what  and  retreat,  how  they  are  pushed  to  stories,  ingenius  schemes  for  taking  ^  ‘  ^ 

their  schools  had  taught.  the  limit  of  endurance  and  what  that  advantage  of  weakness  in  strategic  P  ^ 

In  those  days,  manouevres  were  a  limit  might  be,  what  it  is  like  to  be  directions,  spectacular  movements—  *:  ^  V  ^  . 

comfortable  performance.  Prominent  squeezed  in  a  “pincer  attack,”  or  to  all  without  any  harm  to  the  purpose  "  ,‘7  ' 

newspaper  owners,  publishers,  and  fight  a  rear  guard  action  so  that  the  of  the  drill  Candor  from  snecialists  like  the 

editors  were  invited  to  go  along,  given  rest  of  the  force  can  get  out  of  town  Accommodations  at  the  main  press  wiUiam  Mitehell  J 

living  accommodations  on  the  biggest  to  safety.  headquarters  in  Alexandria,  La.,  were 

.ships,  and  invited  to  write  whatever  Reminiscently,  weTl  agree.  We’ve  adequate  according  to  the  standards  fP". 

they  pleased.  Naval  radio  was  avail-  often  thought  that  wars  ought  to  be  of  one  combatant  force.  Plenty  of  ®  1  J” 

able  for  immediate  transmission  of  reported  the  same  way,  in  terms  of  desk  space  and  typewriters  were  P. 

their  observations,  which,  admittedly,  the  lives  of  the  men  who  do  the  fight-  available,  direct  wires  ran  out  of  the  ,  ,  ,  ®  7 

smacked  more  of  the  country  club  ing.  Our  idea  of  a  parade  of  returned  office,  there  was  a  big  map  on  the 

than  of  naval  strategy.  It  was  a  seri-  soldiers  was  once  that  they  ought  to  wall— but  practically  all  of  the  in-  -yf’  ^ 


ous  game  for  the  commanders,  the 
engine  room  and  gun  crews,  but  the 


soldiers  was  once  that  they  ought  to  wall — but  practically  all  of  the  in- 
march  in  uniforms  tom  to  rags  by  formation  available  was  on  the  “Blue 
barbed  wire  and  caked  with  mud.  Army,”  with  little  recent  information 


wall-but  practically  all  of  the  in-  jj®  examined  on 

formation  available  was  on  the  “Blue  7  the  pas^ 

Army,”  with  little  recent  information  »n«J?ents  have  been  closed  by  th» 


country  at  large  knew  little  and  cared  their  chins  covered  by  a  week’s  on  the  “Red  Army”  and  no  explana- 
less  for  the  details  of  naval  life.  whiskers,  their  eyes  sunken  and  glar-  tion  of  the  latter’s  dispositions. 

That’s  all  in  the  dim  past  now.  The  i.>g  from  days  of  fatigue,  and  maybe  *  *  *  tlaTo^alitrof  mili^^X  1  . 

idealistic  dreams  of  1922  shattered  fever,  and  their  step  not  the  brisk  ACCORDING  to  this  man,  it  is  a  * 

themselves  on  the  realistic  rocks  of  cadence  of  the  drill  field,  but  the  waste  of  time  for  any  press  service  errors  is  not  thp  11 
power  politics,  and  for  more  than  10  pick-’em-up  and  lay-’em-down-again  or  newspaper  to  send  men  to  cover  ®  “ 

years  the  Navy  has  conducted  its  of  men  who  haven’t  slept  for  72  hours.  one  side  or  the  other  ^  .  P  oday,  more 

affairs  at  sea  under  conditions  ap-  We  thought  that  once,  but  we  doubt  y.  s.  Army  of  these  widespread  ®p®^  hl^  complete 

proximating  those  of  actual  war.  The  ^at  the  dose  would  go  down  tc^ay.  Ne.di  Friends  manouevres.  Stories  don’t^fool  Dotentiri‘'Lemi« 

press  gets  information  on  the  general  The  pendulum  has  swung  away  from  ,  ..  .  develop  when  the  re-  ,  .  ?  ,  ,  P°  ®  r  7k  if* 

character  of  the  strategic  and  tactical  “What  Price  Glory,”  “Journey’s  End”  *"  porters  covering  op-  the  facts  from  the  folks  at 

problems,  it  learns  through  official  and  the  rest  of  the  “heroic”  treat-  posite  sides  get  to-  Wiffi  a  personnel  of  400,000 

channels  of  the  accidents  to  men  and  ments  of  World  War  I.  The  picture  gether.  Newspapermen  should  be  held  an  air  arm  of  10,000  planes  and 
equipment  that  must  be  expected  today  is  of  smiling,  bright,  clean-cut  at  one  point,  he  believes,  in  touch  probable  call  to  service  of  man; 
when  a  great  organization  is  acting  young  men,  sure  of  their  cause  and  with  the  umpires,  and  sent  out  to  serve  officers,  the  Army  will 
under  tension,  steaming  at  high  speed  fanatical  in  its  pursuit,  indifferent  to  cover  actions  which  promise  to  be  more  Ainerican  lives  and  homd 
through  crowded  seas  without  lights  hardship  and  death.  interesting.  He  also  believes  that  both  ^  fias  since  1918.  Its  added  c 

or  wireless.  It  is  seldom  indeed  that  •  *  *  the  press  and  the  Army  can  overcome  only  a  minor  element,  to  be  paid 


mediate  official  silencing  of 
officers,  occasionally  by  sej 
from  the  service.  Loyalty  is  an 
tial  quality  of  military  life,  but  a 
alty  which  is  blind  to  funds 


E 


U.  S.  Army 
Needs  Friends 
in  the  Press 


manouevres.  otories  ••  j  ..  r  ,  .... 

develop  when  the  re-  f ^  potential  enemi^ 

fimo  too  facts  from  the  folks  at 


porters  covering  op¬ 
posite  sides  get  to- 


With  a  personnel  of  400,000 


P 


or  wireless.  It  is  seldom  indeed  that  *  ♦  ♦  the  press  and  the  Army  can  overcome  only  a  mmor  element,  to  be  paw 

a  reporter  is  permitted  to  learn  or  to  PEOPLE  who  were  at  the  recent  their  mutual  ignorance  of  the  other’s  o'^t  grudge  by  the  people,  p 

write  of  the  dramatic  incidents  that  Louisiana -Texas  manouevres  tell  us  needs  simply.  He  would  have  news-  lfi®y  know  that  they  are  gefi 

must  occur  frequently  in  the  move-  that  those  words  just  about  de-  papers  give  temporary  assignments  to  their  money  a  defense  mechanism 

ments  of  more  than  100  ships  and  scribed  the  conduct  reserve  officers  who  have  had  news  quate  for  national  needs.  This  co 

airplanes  over  many  News  That  troops.  War-  training,  to  serve  as  legmen  under  cannot  work  behind  a  screen  m 

■  miles  of  ocean.  Vy_,  ij..  time  conditions  were  the  direction  of  a  first-class  reporter,  rnany  did  in  the  creation  of  itt 

•  *  R  rt  d  simulated  in  lack  of  Many  reserve  officers,  on  or  off  news-  midable  engine.  Our  people  will 

even  less  conscious  R«port«a  comforts.  Food  was  papers  at  the  moment,  would  be  glad  pect  Congress  to  grant  any  re 

its  war  games.  Only  plentiful,  sleep  was  to  work  for  their  expenses,  for  the  requests  of  the  War  and  Navy 

five  years  has  the  I’ot.  Cavalry,  infantry,  and  mechan-  sake  of  witnessing  the  manouevres  at  partments,  but  it  will  also 

United  States  Army  ized  forces  covered  distances  that,  first  hand.  Congress  to  know,  within  reas 


more  than  600  airplanes  over  many 
thousand  square  miles  of  ocean. 


News  That 
Wat  Not 
Reported 


THE  ARMY  is  even  less  conscious  comforts.  Food  wa 

of  the  press  in  its  war  games.  Only  plentiful,  sleep  wa 

within  the  past  five  years  has  the  I’ot-  Cavalry,  infantry,  and  mechan 


It 


Congress  to  know,  within  re 


Slight  Beef 
on  Reporting 
of  Manouevres 


conducted  manouev-  until  the  recent  German  advances.  Whether  that  is  a  practical  idea  we  generous  limits,  what  it  is  givinl 
res  on  a  scale  com-  were  considered  impossible.  Newsmen  don’t  know.  A  man  who  is  at  once  country. 


parable  with  those  of  who  were  with  these  outfits  declare  a  reserve  officer  with  more  than  an  An  outspoken  General  Staff 
of  Manouevres  developing  ffiat  there  was  no  grumbling,  no  elementary  knowledge  of  tactics  and  not  be  alarmist  to  get  from 

problems  involving  physical  weakness  among  the  ranks,  also  a  good  enough  newspaperman  to  Congress  and  the  people  all  th* 
the  movements  of  large  forces.  This  Morale  was  up  to  the  best  traditions  cover  such  a  story  is  quite  likely  to  needs  to  carry  out  its  plans.  On 
year,  for  the  first  time,  the  manouevres  of  the  Regular  Army.  have  a  full-time  job  of  his  own.  other  hand,  candor  before  the 

in  Texas  and  Louisiana  brought  into  We’ll  agree  with  our  friend  that  Chaps  with  the  military  background  on  the  broad  outlines  and  inte 

play  the  new  tactical  organization  of  that  fact,  and  the  incidents  which  and  the  writing  skill  of  Thomas  L.  details  of  our  defense  plans  ww 
divisions,  with  mechanized  weapons  proved  it  to  be  a  fact,  were  news.  Johnson,  Fletcher  Pratt,  Major  George  only  unite  domestic  opinion  be 
actually  in  use  and  not  simulated.  We  don’t  recall  seeing  them  in  print.  Fielding  Eliot,  Major  Dupuy,  or  Han-  those  plans;  it  can  make  clear  to 
According  to  some  of  our  friends  who  The  reason  seems  to  have  been  an  son  W.  Baldwin  don’t  grow  on  trees —  aggressor  nations  that  a  bli 
attended  the  show,  as  soldiers  or  almost  total  lack  of  transportation  for  and  people  with  lesser  attainments  can’t  be  put  over  here  with  any 
newspapermen,  there  was  plenty  of  reporters  between  corps  headquarters  naight  be  little  improvement  over  of  success.  That,  in  the  end,  niaV 
education  afforded  for  commanders  and  the  fighting  lines.  Information  as  present  conditions.  major  element  in  what  Willii^ 

and  troops  of  all  ranks.  There  were  to  the  location  and  activity  of  troops  It  seems  to  us  that  the  primary  job  Sherman  called  “grand  strategy. 


